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._IN-HONOR OF THE PRINTING HOUSE: CRAFTSMEN—THE MEN WHO BELIEVE 
@ = IN ACCOMPLISHMENT—THIS ISSUE OF THE INLAND PRINTER IS DEDICATED 





E: qually vital with a desire to serve, 1s equipment: 
machines and methods adequate to the service pro- 
posed. The three features of complete composing 


room Sservice— 


COMPOSITION 
MakE-uP 
Non-DIsTRIBUTION 


find their efficient development in Monotype plants. The 
material with which this three-fold service is rendered, comes 
from the flexible: Monotype, as composition, or Aves ee the 
cases, or strip and space material in bulk. 


- ComPosiTIon from a Monotype plant brings seni ‘working conditions. 


It is machine-set and it is single type (with related convenience and economy). 
Changes of any kind—corrections; alterations—are made as easily and as 
quickly as-if the matter were set by hand in your own composing room. 


Makg-uvp is handled more expeditiously in a Monotype plant because of a 
wealth of material. Monotype faces in display retain the excellence of Mono- 
type design; and you have the same ease of making changes. 


Non-DistTRisuTIon of course, is a product of the Monotype exclusively. 
Every composing room in touch with a Monotype trade plant now has the 
means to cut its costs, to increase its efficiency, and to produce more readily 
the highest quality of printing. The desire to serve, plus the equipment for 
service—these are the facilities of the Monotype trade plant. There is one 


near you. 


LANSTON MONOTYPE MACHINE COMPANY 


Creators of Non-Distribution Equipment 
PHILADELPHIA 


[rms ADVERTISEMENT IS ONE OF A SERIES, AND IS A PART OF OUR CAMPAIGN OF TRADE PLANT CO-OPERATION] 


This advertisement set in Monotype Series No. 337 and Monotype Rules and Borders 








“Butler Paper is BetterPaper” 


Pe UTLER paper is better paper because our service compels us to see to 

| it that it is better. When this company was founded—more than three- 

quarters of a century ago—it was established with the fixed principle of 

giving better service to buyers and users of paper. Prior to that time it had 

been felt in the paper business that the chief essential in a transaction was to 

make the sale. Butler service went much farther—it saw to it that the user got 

the right paper for his purpose, that he received it at the right time and that 

it met his requirements properly. We are appreciative of the value of the 

confidence our service has earned, and naturally we are determined to main- 
tain that confidence. 


BUTLER PAPER CORPORATIONS 


THIRTY BRANCHES AND AGENCIES DEALING DIRECTLY WITH THE PRINTER 


New York + Chicago + San Francisco 


Butler Paper 


BROTHER JONATHAN BOND 


Only clean, white, new linen rag clippings are used in making 
BROTHER JONATHAN Bonp. Experts in their craft supervise 
every step of its production, for it must at all times and in all 
ways express the highest standard of Butler effort. Its surface 
appeals to the eye; its quality satisfies those who will have only 
the best. For business correspondence it is a distinguished 
product; it responds beautifully to printing, lithographing, 
engraving and die-stamping—thus enabling the satisfying of 
every taste in highest grade stationery. Envelopes to match. 
Samples gladly furnished on request. 





‘Established 1844 


This Advertisement appears in 


System Mag., Back Cover, 3colors—July National Printer Journalist — July 
American Printer — July 5 Pacific Printer and Publisher — June 
Ben Franklin Monthly — July The Printing Art — July 

The Inland Printer — July Printer’s Ink Monthly — July 

The National Lithographer — June Printing —June 4, June 11 


AL} Please Mention Tut INLAND PRINTER When Writing to Advertisers. 








COLONIAL OFFSET 
SPECIAL MAGAZINE 
MACHINE FINISH 
TICONDEROGA FINISH 





TICONDEROGA PULP &@ PAPER CO. 


Quality 


MUSIC 
EGGSHELL 
SCHOOL TEXT 
ANTIQUE LAID 


Uniformity 


SALES OFFICE, 522 FIFTH AVENUE, NEW YORK CITY, N. Y. 





Saestior Type Metals 


Electrotypers find HOYT Standard Grade Electrotype Metal 
the most satisfactory yet. The forty-six years’ experience that 
Conte back of all our ty - sac explains this. This knowledge is 
YOURS when you use HOYT Metals. 
i Also Make 
Hoyt Faultless Linotype Metal Hoyt Combination Linotype 
Hoyt N. P. Stereotype Metal and Stereotype Metal 


Hoyt AX Monotype Metal 


Let our service department help YOU on your 
type problems. 


| HOYT METAL CO. 


117 Boatmen’s Bank ue. 
ST. LOUIS U.S.A 
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“Machinery for 
PRINTERS 
BOXMAKERS 
BOOKBINDERS 
LITHOGRAPHERS 
PAPER MILLS 


Manufacturers of 
CUTTERS 
DIE PRESSES 
KNIFE GRINDERS 


ROUND CORNERCUTTERS 
BOOK COMPRESSORS 


THE SEYBOLD MACHINE COMPANY 


Dayton, Ohio. 


AGENCIES: NewYork, Chicage. Atlanta,Dallas, SanFrancisco, London 
Paris, Lyons, Stockholm,Havana, Buenos Aires, Toronto, W:nnipeg 
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Stop Tape Troubles on the 
FOLDING MACHINE 


Make folder tapes endless 
with “SANDERCO” cement. 
Prepare all the tapes on the 
machine at one time. Or if 
preferred, all the tapes on 
one fold at one time. They 
dry quickly and run freely 
over the small pulleys. They 
last many months and give a uniform period of service. One 
pound of “Sanderco”’ and “Special Combing Brush” $5.75, 
postpaid. Extra one pound cans $5.00. 


Endless Tape Compound Company 


Phipps Power Bldg., Pittsburgh, Pa. 


Finished Tape 











The INLAND PRINTER 


Vol. 67, No. 4 Harry Hitman, Editor July, 1921 





Published Monthly by 
THE INLAND PRINTER COMPANY 


632 Sherman Street, Chicago, U. S. A. 
New York Advertising Office, 41 Park Row 





TERMS —0Dnited States, $4 a year in advance; single copy, 40c. 
Canada, $4.50; single copy, 45c. Foreign, $5 a year; single copy, 50c. 





Entered as second-class matter, June 25, 1885, at the postoffice at 
Chicago, Illinois, under Act of March 3, 1870. 








LATEST 


“"PROUTY 
Balance Feature 





Platen Dwell 


Obtainable Through Any Reliable Dealer 





Clutch Drive 
Motor Attachment 


(Unexcelled) 





Manufactured only by 


Boston Printing Press 
& Machinery Co. 


Office and Factory 
EAST BRIDGEWATER, MASSACHUSETTS 
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DEXTER 
JOBRER SoA 


DEXTER 189A 
JOBBER 
8 pages 
2 Right Angle Folds 
LARGEST SHEET 
Folded 


35x48 17%4x2 
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" IMPOSITIONS, FOLDING INSTRU! 
GUIDE EDGES for the DEXTER ST. 











Extra copies of thes thir- 
teen sample folds will be 
given te sperators, lay-out 
men, stenemen andallothers 
interested in the product of 
wandard jobbrng. folding 


machines, 8 








to faaliaisa themscives with the product of standard folding equipment, 2ND FOLD 
cline, seg a NG Gore eee Re peti 16 wczachment, ond theme 

- Dextzr Fopen Company, 200 Fift) 
Foiders, Crets Continuoas Feeders, Dexter Beaders, Inierting, 





























ist FOLD 





VERY printing sales- 
man should have a set 
of these miniature folds. 
itting booklets, catalogs 
and house organs to these 
standard folds means the 
elimination of all waste 
in folding and printing. 
Standard sheet sizes and : Ny Beta 
standard folding are the \ YS | YY 
two most important fac- | aa 
tors in —— um- GS Sat Oe ia 


mies and printing specifi- 
cations. 























3RD FOLD 
































Why the No.189-A Dexter 
is the Largest Seller 


A careful survey of the data in our book- convince you that the No. 189-A type is the 


let,“An Analysis of the Product of Dexter largest seller because it is basically right in 
Standardized Jobbing Folders,”and an ex- design and roller layout, and will fold 100% 
amination of our set of miniature folds, will of your standard booklet and catalog work. 


Send for our literature describing the Dexter No. 189-A Folder 


DEXTER FOLDER COMPANY, 200 Fifth Avenue, New York 


Folders, Cross Continuous Feeders, Dexter Feeders, Inserting, Covering 
and Wire-Stitching Machines 


CHICAGO PHILADELPHIA BOSTON DALLAS ATLANTA SAN FRANCISCO 
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Other advantages are explained in our booklet, 
“ Answers to Your Questions.” Ask for it. 


The Linograph Company, Davenport, Iowa 
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Harry Blaetz, our General Sup., is the one 
pointing to the word, ‘‘Lead.’’ They say it’s 
bad manners to point, but Harry forgets him- 
self when you mention lead moulding. We 
didn’t know what the per se meant until we 
looked it up in the dictionary. We needed two 
short words to fill out the line. 

The other man is Assistant Sup. Maginnis— 
he has to listen to Harry—that’s why he is so 
attentive. 

Harry is saying seriously what he would say to 
you direct if he could: That Royal’s lead mould- 
ing, by itself considered (that’s the per se), is the 
best lead moulding obtainable on this terrestrial 
globe. His reasons are technical and long, but 
the sum of hisargumentsis that no one, nowhere, 


Ask Harry 
—hé RNOWS 


perfection 


OMY 
Yisine puso]. | 


» Lead 
Moulding Per Se 


nohow, can match the skill of our craftsmen. 
Harry has been told innumerable times by 
customers that they get better printed results 
from Royal lead moulded electrotypes than from 


originals. This is because the solids print 
darker and the high lights lighter from a nickel 
surface than they do from a copper surface. 
Royal nickel surfaced lead moulded duplicates 
shed ink so cleanly that a set of plates has been 
known to run for weeks, requiring only a 
nightly clean-up with an oily rag. 
- The more you know about Royal’s men, the 
more you must feel like getting them to do that 
part of your electrotyping which requires the 
attention of the most skilled journeymen the 
craft can supply. 


Royal Electrotype Company 
Philadelphia 


Member International Association of Electrotypers 
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Hyatt Roller Bearing in Fly-Wheel Powerful Worm Gear Drive 


Diamond Power Paper Cutters 


Meet every possible production requirement expected of a 
modern Power Paper Cutter and excel in Speed, Accuracy, 
Durability, Safety and unusual Convenience in Operating. 


Made in Three Sizes, 30 Inches, 32 Inches and 34 Inches 

















IAMOND POWER CUTTERS have the “double-shear” or dip cut, 
making the cut smoothly, quickly and without drawing the stock. No 
“stall” or spring on the heaviest cuts. Note the strong, unyielding one-piece 
base, the massive side frames and extra heavy and rigid knife-bar with its 
three adjusting screws. Has triple-split interlocking back gauge, coming close 
to extra long side gauges on both sides, and steel tape back gauge indicator 
which can be easily locked. Many other features that will appeal to you. 


SEND FOR FULL PARTICULARS AND PRICES—SOLD AND GUARANTEED BY ALL DEALERS 











THE CHALLENGE 
MACHINERY CO. 


Grand Haven, Mich., U.S.A. 


CHICAGO .. 124 S. Wells Street 
NEW YORK, Printing Crafts Bldg. 


Graphicarts 
osition 


-CHICAGO JULY 23 TO 30- 


| EXHIBITOR MAIN OFFICE AND FACTORY 
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n answer to the demand 
for distinctio 


How and where can I get something different? That 
is the eternal question among advertising men. If 
you can answer “Here!”, you need not seek a mar- 
ket for your product. It will ever be at your door 
seeking you. 


It is you printers who make advertising beautiful and 


effective, or hideous and inefficient. And, in your 
use of this very power lies your success or failure. 





Now, most of you have at your command Cleveland 
Folding Machine equipment. It is the answer to the 
demand for distinction. It can be used to give beauty, 
attractiveness, and distinction to otherwise very ordi- 
nary printed matter. It often can make a poor piece 
of advertising good. It always can make a good 
piece of advertising better. Its unequaled services can 
be utilized by you and your customer at no extra cost, 
in fact, most frequently it will reduce costs. 


But it’s up to you to “cash in” on your Cleveland 
Folder If you don’t know just how to go at it, 
maybe a few samples of distinctive Cleveland Folds 
will give you an idea. You can get them from us, 


free; also any advice on the subject of folding that 


you may desire. 





Jue Lieveranofeoine Macuine[o 


GENERAL OFFICE AND FACTORY: CLEVELAND 


NEW YORK: Aeolian Building CHICAGO: 532 Clark St. 
BOSTON: 101 Milk St. PHILADELPHIA: The Bourse 
SAN FRANCISCO: 824 Balfour Building 








OU are invited to attend the exhibit of 
The Cleveland Folding Machine Company 
at the Graphic Arts Exposition to be held 
in Chicago at the Coliseum, July 23rd to oth. 
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A Few SHERIDAN Specialties 


For the 


PAMPHLET BINDER 





Cuts the cost of gathering 
in half. Eliminates spoil- 
age and saves two thirds 
of floor space. 


Gatherer 


The machine that 
thinks. 








Sheridan 12 in. Horizontal 
Coverer — Absolutely in- 
dispensable in the Job and 
Trade Bindery. Covers 
20,000 books per day — 
Moderate price. 


Coverer 


A necessity in the 
Job Bindery. 








For the large Job and 
Publication Bindery 
— 35,000 books per 
day. Can be coupled 
with flat stitcher. 


Continuous 
Coverer 
It stands alone. 





“Perfect Binding” 


We mean it 


Sheridan Binder, First 
Present, and Future 
Machine for this method 
of binding. 


Continuous 
Binder 


Supremacy upheld 
and confirmed by 
its many users. 














T. W. & C. B. SHERIDAN COMPANY 


401 Broadway, NEW YORK, N. Y. 609-611 S. Clark Street, CHICAGO 
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The Westvaco Brands of the West Virginia Pulp 
& Paper Company are stocked and sold exclu- 
sively by the following distributors through 


the MILL Price LIsT: 


DETROIT . .. . The Union Paper & Twine Company 
CLEVELAND. . The Union Paper & Twine Company 
CINCINNATI . . . The Chatfield & Woods Company 
PITTSBURGH . . . The Chatfield & Woods Company 
BOSTON... . . .« « The Arnold-Roberts Company 
PHILADELPHIA . . ._. Lindsay Brothers, Incorporated 
WASHINGTON, D.C. . 

NORFOLK, VA. | _. « R.P. Andrews Paper Company 
YORK, PA. | 

CHICAGO and 
NEW YORK 


Be Sure Your Name Is On the Mailing List of Our Nearest Dis- 
tributor So That You Receive the Mill Price List Each Month. 


This insert is not a sample of any of the papers advertised 


. The West Virginia Pulp & Paper Company 














BABCOCK 








Have You Ever Looked at the Babcock 
Optimus From This Angle? 


HEN the modern manufacturer sets out to 

increase the productive hours of his plant, 
his fifst step is to eliminate unnecessary prepara- 
tory work. 

The fact that this or that unit of his equipment 
may not be in constant use, does not cause him to 
neglect that particular unit in the general clean-up. 

The modern printer as a manufacturer can not 
afford to overlook the fact that every minute saved 
on adjustment is a minute given over to actual 
profitable production. 


On a cylinder press capable of producing 1500 
marketable impressions per hour, each minute 
wasted by inconvenient or unnecessary moves 
means a loss of 25 impressions. 

A careful consideration of the remedy for these 
losses resulted in the “ Universal Equipment” on 
OPTIMUS presses. 

Note, in the above illustration, the convenience 
of “getting at” the OPTIMUS cylinder for make- 
ready; 

another BABCOCK time saver. 





Our Best Advertisements Are Not Printed—THEY PRINT! 





The Babcock Printing Press Manufacturing Co. 
Main Office and Factory, New London, Connecticut 
New York Office, 38 Park Row 


BARNHART Bros. & SPINDLER, General Western Agents, Chicago, St. Louis, Dallas, Kansas City, Omaha, St. Paul, Seattle. 
MILLER & RicHarp, General Agents for Canada, Toronto (Ontario) and Winnipeg. (Manitoba). 

Joun Happon & Company, Agents London, Eng. Gorpon & Gortcu, General Agents for Australia. 

NATIONAL Paper & Type Company, General Agents for Mexico, Central America and South America. 

LETTERGIETERIJ “AMSTERDAM,” General Agents for Holland, Belgium and the Dutch Possessions. 

Hansen & Skotvenpt, General Agents for Norway. Kart M. GRonBERG, Agent for Sweden. F. L. Bie, Agent for Denmark. 











Please Mention THe INLAND PRINTER When Writing to Advertisers. 




















Stains wash 
right off— 


ERE is a binding material which 
keeps books good looking. 


The stains of grease, dirt or ink which 
permanently mar the most carefully 
preserved volumes will never injure a 
book bound in Fabrikoid, for all these 
stains wash right off. 


Furthermore, Fabrikoid is scuff-proof, 
will not fade, and is thoroughly dis- 
tinctive. It comes in a score of colors 
and grains. It takes stamping and 
embossing beautifully. 


For commercial books and catalogs 
Fabrikoid is ideal. It costs a few cents 
more per volume than ordinary binding 
materials, but it adds dollars in quality. 
It is the sort of binding that makes a 
book impressive. 








Grease, dirt and ink stains will not 
mar the beauty of a Fabrikoid binding 





Complete details and samples will be 
mailed upon request. 





Accidental scuffs 
and scratches 
have no effect 
on Fabrikoid. 














E.I.duPont de Nemours &Co., Inc. 
Sales Dept.: Fabrikoid Division 


Wilmington, Delaware 





CS haem TSS 
\ maT inal 


é3 


\ 
Branch Offices: = 






Harvey Building. . ~. . Boston, Mass. Fabrikoid is made 
McCormick Building . . Chicago, Ill. ae pes 
Gugle Building . . ~. . Columbus, Ohio 


Dime Bank Building . . Detroit, Mich. 
Merchants Bank Building . Indianapolis, Ind. 
21 East 40th Street . . . New York City 
Chronicle Building . . ~- San Francisco, Cal. 


Plant: Newburgh, N. Y. 








Rich, distinctive 
effects are obtained 
with Fabrikoid 
bindings. 


FABRIKOID 
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Berry Pneumatic Standing Book Press 


OOKS can be loaded on 
the truck platform and 
rolled to the press from any 
location. These platforms are 
built heavy enough to stand 
the pressure of 4,000 Ibs. Size 
of platform is 20x27. 


Universal rollers are used on 
this truck,whichcan be pushed 
and pulled in any direction. 


The presses are set in the 
floor thus making it easier to 
pull the truck on and off. 


All these machines will be 

on Exhibition at the Graphic 

Arts Exposition, July 23rd to 
~ 30th, Chicago, Illinois. 


BERRY MACHINE Co. 
309 N. Third Street St.Louis, U.S.A. 





Truck 
Platform 


Tobe used in 
connection 
~ = Y with BERRY 
Round Hole Cutter No. 4 2 by G STAND- 
Drills from 1 to 6 holes IN ONE ; : ING BOOK 
OPERATION, through any kind of PRESS. 
paper or pasteboard stock. Built in 
four models. 
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Circulation Departments 


We can give you suggestions of sys- 
tems, aided by our machines, that 
will obtain for you the highest effi- 
ciency, reducing your errors and 

iving your subscribers the service 
ae ike at the very lowest produc- 
San cost. 


Mail Rooms 


You may still want to use strip to - 
paste on your publication or wrapper. 
We can make it for you rapidly and 
economically on our PROOFER. 


You may want to imprint the address 
directly on the publication or wrap- 
per, eliminating the strip. We can 
do this for you with our hand 
feed SPEEDAUDRESSER. 


Or, you may want to fold, wrap and 
address your paper or magazine auto- 
matically. We can do this for you at 
a very high speed if your publication 
conforms to our SPEEDAUMAILER 


requirements in size. 




















Visit our factory this summer and let 
us show you what we have, or drop 
us a line. 


_Speedaumatic 


<=“, ese 


MANUFACTURING 


TRE MULTI-MAILER SYSTEM 
817-82S WASHINGTON BLVD. 
PHONE HAYMARKET 7866 


CHICAGO 
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The Scott 
Cutting and Creasing Press 


is now in use wherever folding boxes are manufactured and there is a 
place for it in your establishment. Our No.5, high speed machine 
takes a form 30 x 40 inches, and fills a long felt want, while our No. 10 
machine that cuts a 44x64 inch sheet is admitted to be the strongest 
press ever built, especially for carton work. 


SEND FOR NEW DESCRIPTIVE CATALOGUE. 





Scott Pony T'wo-Revolution and 
Drum Cylinder Presses 


READY FOR IMMEDIATE DELIVERY 


No. 4— Two-Roller Two-Revolution Press. Bed No. 7 — Two-Roller Two-Revolution Press. Bed 
26x26"; matter covered by two form rollers, 38x 51"; matter covered by two form rollers, 
22 x 32’; working speed 2500 per hour. Front 33X47'; working speed 2200 per hour. Rear 
Fly Delivery. Fly Delivery. 
; No. 8— Four-Roller Two-Revolution Press. Bed 
No. 5-—— Two-Roller Two-Revolution Press. Bed 4134x 52"; matter covered by four form 


29x 42”; matter covered by two form rollers, rollers, 35 x 48”; working speed 1900 per hour. 
25 x 38’; working speed 2300 per hour. Front Printed-side-up Delivery. 

Fly Delivery. 
Scott Drum Cylinder Presses 


No. 4— Four-Roller Two-Revolution Press. Bed No. 1—Bed i7.x 22", matter 12x18". 


I ” 
274% 36°; matter covered by four form No. 4— Bed 26x 36”, matter 22 x 32”. 


#, : 
rollers, 22 x - ; working speed 2300 per hour. Each press has two form rollers, rack and screw distribution, 
Front Fly Delivery. air springs, box frames and tapeless delivery. 





The Seott Two-Revolution Presses 


that we offer are substantially built machines guaranteed to give an unyielding impression 
and register to a hair. Each machine has four tracks, geared roller distribution, two air 
chambers on each end of machine, type bed driven by our direct drive movement, and 
satisfies the exacting requirements of the trade. 





WALTER SCOTT & COMPANY 


Main Office and Factory: 
PLAINFIELD, NEW JERSEY, U.S. A. 


NEW YORK OFFICE: 1457 Broadway CHICAGO OFFICE: 1441 Monadnock Block 
Caste ApprEss: Waltscott, New York CopE Usep: A B C (sth Edition) and Our Own 
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COLOR PRINTING 


Our laboratories have made 
Great strides in new 
Briliant and 
Permanent colors 
In many cases these new 
All-American products are 
Superior to the 


Best pre-war standards 


Oe 


SIGMUND ULLMAN COMPANY 


New York Factories and Main Offices 
Park Avenue and 146th Street 


Chicago 
(Downtown) Cb Western cal 
501 Plymouth Court 
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pov PATRONAGE 
PROFITS 


pou BS PRODUCTION 


MILLER 


Automatic Feeders 


HE Mutter doubles the 

| production of hand-feed- 
ing at a corresponding decrease . 
in production cost. When a plant, vi ee OMICAL 
operating Chandler & Price Presses MILLER-FED 
by the hand-fed method, installs PRESS 
Miers, it doubles its capacity, at no increase in floor 
space or machine units, and with less help. 


The MILLER minimizes the human factor in press-;work—which, 

somehow, never gets out the volume you figure on. It absolutely 

standardizes platen press production, insuring deliveries as promised— 
the kind of service to your trade that merits continued and 
ever-increasing patronage. 


Find out now what MILLERS will do in speeding up your production, in 
reducing your labor costs and increasing your profits. Your name on a postal 
will bring the complete story. 


MILLER SAW-I RIMMER Co. 


PITTSBURGH, U. S. A. 


Brancues: ATLANTA Boston Cuicaco Datras New York 
PHILADELPHIA SAN FRANCISCO 


Toronto Type Foundry Co., Canadian Selling Agents 
Outside of British Columbia 


y SrAOwe ARS 
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Don't Sa 


The course of Battleships at Sea may now 
be controlled by Radio from Land. 


Heavier-than-air Flying Machines are now 
as common as Blackbirds. 


“It Can’t Be 


Done’— 


Even Country Newspapers are now printed 
on ROLL FEED PRESSES. 


Yet there were some who once said — “It 
can’t be done.”’ 


It is time for a ROLL 
FEED JOB PRESS— 


and here it is. 


The Shattuck & Bickford Roll Feeder 


puts the Job Pressroom on a Rotary Basis in 
output, yet maintains the simplicity and‘cost of 
operation of the Gordon Press. 


Total all the good points of every other Press 
equipment for the Job Pressroom and add their 
shortcomings — then you arrive at the efficiency 
of the SHATTUCK & BICKFORD AUTO- 
MATIC ROLL FEEDER. 


It makes easy work of PRINTING with PER- 
FECT REGISTER on stock the sheet feeder 
will not handle; besides, PUNCHING equal to 
the best Punching Machine, any number of holes 
desired across the web, accurately registered to 
the printed form; PERFORATING equal to the 
best Rotary Perforator (slot hole) lengthwise of 
the web; delivering sheets CUT TO SIZE or 
REWOUND in perfect rolls, as desired. Speed 
up to 3000 impressions per hour. 


It is coming out of the West and will be at the Graphic Arts Exposition in Chicago, July 23rd to 30th, rgz2t, 
located at Booth No. 187. Get further information there, or of 


SHATTUCK & BICKFORD, Inc. 


345-355 Battery St., SAN FRANCISCO, CAL. 


BRANCH HOUSES 


LOS ANGELES, CALIF., 347 Wall Street 
PORTLAND, ORE., 41 First Street 


SALT LAKE CITY, UTAH, 156 West First Street South 


SEATTLE, WASH., 2006 Western Avenue 
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No. 3637 


A COSMIC LAW [eesiencsrsicy 


Cabinet. Glass top; 
Order has been termed Heaven’s first law, _|copy drawer; com- 


partments for key 


and it is undoubtedly the chief factor of _|banks,emptyspools, 
space drums, key- 


efficiency in every activity of human life. [PRG Give exes 
H ts, etc. Und 

It conserves energy, vet happiness, [gr Under 

eliminates destructive frictions and wasteful [placed the various 

working Charts and 


delays. In so far as you conform to the | Tables.” Handy, be- 
cause the height is 


demands of this universal law all desirable | Suse.{7S. ioral 
things will be added unto you. —Spencer. _ |seated_at_machine. 
Hamilton Goods are designed to help you toward success. 
Write for details and prices. 


The Hamilton Manufacturing Company 
Eastern House: Rahway, N.J. Two Rivers, Wisconsin 


FOR SALE BY ALL PROMINENT TYPEFOUNDERS AND DEALERS EVERYWHERE 
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THE GREATEST WIRE STITCHER 
FOR LIGHT WORK EVER BUILT 





MONITOR 
STITCHER 
No. 102 


the head of which is 
illustrated at the left, 
can be depended up- 
on to do anything a 
stitcher of like capac- 
ity will do; do it better 
than any other stitcher 
regardless of price 
and continue to do it 
for a longer period, 

In the No. 102 Pamphlet Stitcher, we have successfully combined ‘ 

high speed, simplicity and durability for the light, fast wire stitching without adjustments 


work of a bindery. If you have any quantity of this sort of work, it P 
will pay you to investigate this machine. or repairs. 


WRITE FOR BOOKLET No. 27. 


LATHAM MACHINERY COMPANY 


Builders of Monitor Wire Stitchers for Thirty Years 


en 1153 FULTON STREET, CHICAGO, ILL. ‘niet 


45 Lafayette Street 531 Atlantic Avenue 





EXHIBITOR 
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As You Have Often Remarked 


—there are some queer things about the printing business 


Take two plants, practically alike. 
They produce about the same 
volume and quality of work, and 
charge about the same prices. Yet 
one makes a lot of money, while 
the other just gets by. Why? 


The shop that makes money has 
learned that little things make the 
difference. Their equipment, ma- 
terials, and labor cost just as much 
as the other fellow’s. But they 
don’t overlook any ways of saving 
a couple of hours of make-ready, or 
avoiding trouble that ties up the 
press. They know that while little 
things mean only a few 


ample—by quickly adjusting the 
ink to the requirements of each job, 
regardless of weather and paper 
conditions, Reducol saves count- 
less hours of valuable time. As 
many more hours are saved be- 
cause Reducol keeps down wash- 
up, slip-sheeting, and offset. And 
those are only a few of the ways 
in which Reducol saves. 


If youdon’t know about Reducol, 
you are missing daily opportunities 
of showing extra profits on each 
job. It’s easy to get acquainted. Ask 
us for a copy of ‘“‘Cutting Costs in 
the Pressroom’”’—or, bet- 








dollars a day, they 
amount to a great deal 
in a year. 


In a majority of the 
most successful houses, 
the specialties manufac- 
tured by this company 
put hundreds of dollars 
each year on the right 
side of the ledger. For ex- 





Going to 
Chicago? 


One of the many ben- 
efits you receive will 
be information that 
can be turned into 
better work and lower 
costs in your own 
pressroom. We can 
give you information 
ofthat kind. You’llfind 
us at Space 106 of the 
Graphic Arts Exposi- 
tion in the Coliseum 








ter still, try it out your- 
self. To any responsible 
house we will gladly send 
5 or 10 lbs. on approval. 
Use it for 30 days. If 
you’re willing to get 
along without Reducol 
after a thorough test, 
our charge will be can- 
celled. 





It’s worth while to save the time of a press 
and two men—and that’s what Reducol does 





INDIANA CHEMICAL & MFG. COMPANY 
Dept. I-7, 135 S. EAST ST., INDIANAPOLIS, IND., U. S. A. 


23-25 East 26th St., New York City 


Pacific Coast Agents: Geo. Russell Reed Co. 


San Francisco, Seattle, Portland 


608 S. Dearborn St., Chicago 


Canadian Agents: Manton Bros. 
Toronto, Winnipeg 


British Agents: Borne & Co., Ltd., 35/37 Banner Street, London, E. C. 1 
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What shall this 
new model be 
ealled? See 


other side for 


























particulars. 


New 
12x18 


Olio. 
& Price 
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SUGGEST A NAME 
You may win $50.00 


Mr. Printer, here’s a chance to win $50 vacation money—or 
4% money, if you’ve had your vacation. 

We have developed an extra-heavy duty type of Job Press to 
add to our complete New Series line of presses. 

Before we put it on the market, we wanted to be sure that it 
would give a squeeze sufficient for any kind of printing — that it 
would give perfect distribution, no matter how heavy the form. 





We've built and tested the press—we want you to name it. 
Read below the simple conditions governing the contest—and 


get busy. 


Rules of the Contest 


The name you suggest should be short. 


The winner is to be chosen by competent, disinterested judges. 

The contest is open to anyone excepting those identified with the Chandler & Price Co. 
The contest opens July Ist and closes August 15th. 

In case of a tie, a prize identical with that offered will be given each tying contestant. 
Send suggested names Care of the Contest Judge at 


The Chandler & Price Company 


Cleveland, Ohio, 


U.S.A. 





Features of this New C & P 


Sturdy Construction of Extra Heavy Parts 


OTE from the illustration of the Press how heavy 
and rugged every part is built. The shafts, side 
arms, connecting bracket, rocker, gear wheel, side 
frames, etc., are made of extra heavy parts. Any 
stock made, no matter how heavy an impression 
necessary to print it can be handled by this press. 


Perfect Distribution 


On the other side, are illustrated two distribution 
features—the C & P VIBRATING Brayer Fountain 
and FOUR form rollers equipped with DOUBLE 
vibrating steel rollers—the HEAVIEST form can be 
handled easily, due to the two-adjustment feature 
of the fountain. Halftones, color work requiring the 
closest register, are easily brought out perfectly. 


Roller Tracks 


Notice the steel extension roller tracks illustrated on 
other side. They support the rollers and prolong life. 


Easy Handling 
The usual easy inking, quick make-ready and washup 
qualities of the C & P New Series line are built into 
this press. This press is designed to run at a maxi- 
mum speed of 2500 impressions per hour. 


Sample of Work it Will Do 


This insert was printed on this press with one rolling, 
front and back, work and turn. The size of sheet was 
19’°x 12%”. The maximum size form is 18’’ x 12”. 

There isn’t a heavy, light, or color printing job inside 
these dimensions that this press will not handle and 
give the long life for which C & P presses are noted. 





New 12x18 
Chandler & Price 


This Press will be on Exhibition at the Chicago Show 





This insert was printed, front and back, work and turn, on this new press With Single Rolling 


























JUENGST 


Gatherer, Stitcher and Coverer 


THE ONLY MACHINE that will Gather, Jog, Stitch 
and Cover Books all while in Continuous Motion 











“PATENTED 











Will detect missing inserts or doublets. 
Will gather any signatures from singles up, on any kind of stock. 
Built in combination or in single units. 


Has no equal for Edition Books. 


PATENTED 


Juengst Continuous Side Stitcher 


The only stitcher that will drive 1, 2, 3 or 4 staples without stopping the book. 
Built as a separate unit, with feed table and delivery. 





Let Us Solve Your Bindery Troubles 


and give you accurate books, better books, and more books, at less cost. 





AMERICAN ASSEMBLING MACHINE CoO., Inc. 
416 N. Y. World Building, New York City 
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A Known Standard 


These are times when your purchases 
must be watched closely—when you 
must be sure you get what you pay for 
both in quality and service. 






Buy standard products only — those 
that have proven their worth by the 
severe test of time. 


Make DOWD Knives your standard 
and be certain you get cutting edges 
that will stand up and deliver the sort 
of service you want and should get. 


DOWD Knives have proven their 
value and are bought by the most par- 
ticular and discriminating buyers of 
the Printing Industry. 


R.J. Dowd Knife Works 


Makers of better cutting knives since 1847 
Beloit, Wis. 













Ask DOWD of Beloit 
— profit by our 
ex peritence. 
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REPATRS 


HE cost of repairs is not to be completely 
figured in the actual expenditure for materials 
and labor. 


That is only part of it, the obvious part, because 
it represents a definite outlay in cash. But the 
ereater part of the immediate cost of repairs lies 
in the interruption of the operation of the press. 


A consideration of this important factor helps to 
make clear one of the many reasons which account 
for the universal popularity of the Miehle. 

The Miehle Company extends greetings to the members of the 
International Association of Printing House Craftsmen, with 


best wishes for the complete success of their Annual Conven- 
tion to be held in Chicago, July 23rd to 30th, 1921. 
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MIEHLE PRINTING PRESS & MFG. CO. 


Principal Office: Fourteenth and Robey Streets, Chicago 





Sales Offices in the United States 


CHICAGO, ILL., 1218 Monadnock Block PHILADELPHIA, PA,, Stephen Girard Bldg BOSFON, MASS., 176 Federal St 
NEW YORK, N. Y., 2840 Woolworth Bldg. DALLAS, TEX., 611 Deere Bldg. SAN FRANCISCO, CAL., 693 Mission S' 
ATLANTA, GA., Dodson Printers Supply Co DISTRIBUTERS for CANADA: Toronto Type Foundry Co.. Ltd., Toronto, Can. 
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YOU NEVER A . MIEHLE BEING SCRAPPED 
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KRAMER-MADE MODERN PRINTERS FURNITURE 


100% EFFICIENCY 


The Master Type Cabinet 


K-300-Made in Wood. S-4015-In Steel 














oo question the best 
designed and most efficient 
Type Cabinet ever constructed 
for Job Composition, Book and 
Magazine Work. Both sides of 
Cabinet same arrangement. Two 
full size working banks 17’x 72” 
with two complete sets of auxil- 
iary boxes, rule cases, etc., in 
sunken section. Two double 
depth lead and slug cases, 4 to 
28 ems, with metal numbers. 
Two extra depth space and quad 
cases, one at top of each tier, and 

42 extra depth California Job SD ES Sh Sera 


Cases with routed label holders 100% Efficient when equipped with two 


° . 6é ° 
and pulls. 4” projecting fronts. Kramer-made “Standard Units” 
(15 styles to select from) such as job galley storage, 


Four blank drawers and two full length double or triple column galleys, full length 


removable galley shelves under lead and slug storage, blank drawers with removable 
sort boxes, Monotype storage, space and quad boxes, 


blank drawers which can be cut storage, labor-saving rule, leads and slugs from 
eliminated, allowing space for ‘4 ‘75 ems by Picas, etc. 

placing Kramer-made Standard or Special Units, thereby utilizing every 
square inch of floor space, making this Cabinet 100% efficient. 
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Electric wiring with four sets of fixtures overhead and one over each 
tier of cases. 


THE MASTER TYPE CABINET, EQUIPPED WITH TWO UNITS 
OCCUPY LESS THAN 18 SQUARE FEET OF FLOOR SPACE 


Standard Wood Finish — Antique Oak. In Steel — Olive Green, Baked Enamel 


KRAMER WOODWORKING COMPANY 


(KRAMER-MADE STEEL PRODUCTS COMPANY) 
THIRD AND CUMBERLAND STS. “Since'r7e7" PHILADELPHIA, PENNSYLVANIA 
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A Real Gauge for the Platen Press 


Especially adapted for presses with Miller Feeders 


Washburn Quick-Set Gauges 


1. Quickest and safest gauge on the market. 
2. Can not get out of register. 
3. Impossible to feed stock under gauge. 


SET OF 3, PRICE $2.50 
Sold by 


The Queen City Printing Ink Co. 


New Quality 
(GGRITLESS NEW 


(All the Word Implies) 


Do Not Handicap the appearance of your paper by 
using ordinary news ink. 


Our Guarantee—No grit on rollers or filling of plates. 


Manufacturers of a full line of letter press inks — 
Special inks to match—Speedlimit and H-D blacks. 


. The Olas ‘Orin lmutetarers Ink Co. 


CINCINNATI 
(ogi Cornero) BOSTON PHILADELPHIA DETROIT 
KANSAS CITY MINNEAPOLIS ROCHESTER DALLAS 
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BLATCHFORD PATENT BASE 


Our top turning 
Expansion Catch 
illustrated at left, is 
especially adapted 
for color and other 
hair-line register 
work. 

It can be inserted 
with plates in posi- 
tion, even though 
margins between 
plates are less than 
% in. (see E at left). 
This facilitates 
makeup, under- 
laying and register by using only a few catches until final register is made. '% in. margin can 
be attained without undercutting. Plates can be locked on in any position. No makeup 
impossible. 


Section of Base, actual size. Note close margins at D. Catch being inserted between fixed 
plates at E. Catches swiveled to any angle at F and G. 


See working demonstration at Graphic Arts Exposition, Chicago 


EXHIBITOR ey E. W. BLATCHFORD COMPANY 
) 





Graphicarts fj 704 World Building 230 North Clinton St. 
NEW YORK, N.Y. CHICAGO, ILL. 
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_ Simple—Easy—Practical by 


‘The Ellis “New Method” — 


Many times a piece of very ordinary 
printing can be made attractive by the 
addition of an embossed border or 
_._panel. It is much neater, cheaper and 
. more effective than 4 second color. 
The Ellis “New Method” has made it 
__ possible for any-printer, no matter how. 
small his shop may be, to handle this 
_. class of work perfectly. ieee : 
eee No metal, no acid, no powder | = 
~The price is $150 including License and Outfit. 


























“some of the questions you have in mind. © 


The Ellis “New Method” Embo$$ing Co. 
= 140 West 38th Street, New York City 





tet Santee arih iE dete: goed oe pre 


‘Write for Booklet A; price 10c. It will answer is = 3 
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From the Class of Hand-Fed 


Advance a wistuy—Kellywise 
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THE KELLY AUTOMATIC JOB PRESS 


(SoLp ALso with Extension DELIVERY) 


PLATEN-PRESS printing plant does not make a real advance until it gets into the cylinder- 
press class. Adding an automatic feed to a platen press is only half a step onward — 
it does not increase the range, size or quality of the work. Before the Kelly came to enrich its 
users, the platen-press printer usually advanced to a big, slow cylinder press, on which to run 
more or less occasional large work. ‘Now the progressing platen-press printer is Kellywise. 
The Kelly makes him king of the job printing field, giving unequaled output at lowest cost 
of production, a wider field and greater profits, while the occasional larger work may be run 
profitably by dividing the form and running it through twice on the Kelly at a speed more than 
twice that of the big cylinder press. Read what Kelly users say on this point: 
REMY-NANCE-CONNELL COMPANY, 311-315 Fourth 


Avenue, NASHVILLE, TENN., says: “Our Kelly Press is the best 


cided to strike out for ourselves two years ago, our capital 
being very limited, we went over the problem of equipment 











money-maker in our shop. We use it a great many times in 
preference toa larger cylinder press on account of its speed, 
and it always brings satisfaction. The work, too, is of the very 
best, and we have no trouble whatever in securing pressmen, 
as it is so simple to operate. We could not and would not do 
without the Kelly.” 

THE GENERAL PRINTING COMPANY, Inc., Sherman 
at Rivard Street, Detroit, MICHIGAN, says: “When we de- 


very thoroughly before venturing into the business field. 
After looking over the advantages of every press we knew of, 
we decided that the Kelly came nearest our ideal of a press 
for the class of work we were going after. We then installed 
one Kelly along with our Gordon equipment, and the fact 
that we ordered another Kelly within one month is conclu- 
sive evidence that the first one proved its worth to our entire 
satisfaction and profit.” 





Do NOT BE OUTCLASSED IN PRODUCTION Costs: BUY THE GREAT MONEY-MAKER 





FOR FULL PARTICULARS APPLY TO NEAREST SELLING HOUSE OF THE 


American Type Founders Company the Developer and Manufacturer of the Kelly Press, and 


also to BarNHaART Bros. & SpinpLer, Washington, D. C., 


Dallas, Omaha and Seattle; Dopson Printers Suppty Company, Atlanta; and Toronto Type Founpry Company, for Canada east of Port Arthur. In Canada west 


of Port Arthur, AMERICAN Type Founpers Company, Winnipeg. 

































































7 
Superior 


Machinery 


throughout your plant 
is essential — it means 


BETTER QUALITY 


with larger output. 








Particular printers 
invariably prefer 


ANDERSON 
FOLDING MACHINES 


they are high speed, 
durable and ideally 


simple to operate. 


Let us send you full details. 


C. F. Anderson @ Co. 


3225-3231 Calumet Avenue 
CHICAGO 


EXHIBITOR 
Gs Graphicarts G3 
Exposition 


“CHICAGO JULY 23 TO 3SO- 



































Get 
Acquainted 






KANT KY RL 


Gummed 
Papers 


and you will share 
with us that Real 
Satisfaction which 
both the manufac- 
turer and user 
derive from the 
better kind of mer- 
chandise. 
O 


MID-STATES 


GUMMED PAPER Co. 


Also manufacturers of 


Gummed 
(Wound on the Green Core) 
Tapes 


2433 SOUTH ROBEY ST., CHICAGO 
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HERE IS AN INVITATION 


To Visit SPACE 122 at the Graphic Arts Exposition 
and see the 


NELSON HEAVY DUTY MACHINE FOR PUNCHING 
DIE CUTTING AND TAB CUTTING in Active Operation 


This equipment does more than merely serve as a 
Punching Machine, for it is unlike most any other 
type, due to its flexibility and adaptability to many 
varied uses. 

In label work it not only does its work cleaner and 
faster but far easier than one would expect. Most of 
the manufacturers of Card Index Equipment are using 
this type of press and we look for an increased interest 
on this device at our showing. 


Chicago will be a good place to spend your vacation and where 
you can remain after the show and attend the Pageant of Progress. 
This celebration takes place July 30 to August 14, and from the 
plans now under way should attract the interest of all. Come 
prepared to place your order for fall delivery and we will be 
prepared to show what a money maker the Nelson Machine 
is for you. 

Booklet on Request. 


C.R. & W. A. NELSON, Inc. 


225 No. MicuicANn Birvp. CHICAGO 




















The CALOREL 
Electrically (GLUE POT 


Heated 
ONE PIECE ENTIRELY ALUMINUM 


FOR GLUE AND SIMILAR COMPOUNDS 
For any use, where an even, steady temperature, 
that will not burn or dry out, is required 


The CALOREL Glue Heater is entirely aluminum, 
light in weight, clean. Large diameter and low flat 
design promotes rapid heating and sturdiness. The pot, 




















completely surrounded by an air jacket, retains and 
distributes the heat and reduces the electrical consump- 
tion toa minimum. Owing to the correct proportioning 
of the heat dissipating surfaces, it will not reach a 
temperature of over 170 degrees F. 


Without switches, or regulating means, no attention 
whatever is required. 
The standard heater listed is for glue only. In ordering 


for other purposes, kindly specify, fully, the conditions 
under which it will have to work. 


For Use on Either Alternating or Direct Current 


Prices, complete with brush wiper, six feet of 
heater cord and separable attachment plug: 


110 volts 220 volts 
HO: < 2a * ; 
105 Ho * 2 

160 Ho * 2p « 


When ordering Specify Exact Voltage. 
Prices on special wattages on application. 


quart 70 watts 
“ 80 “ 
“ “ 


“ “ 


1 
2 
4 
8 











Manufactured by 


NATIONAL ELECTRICAL SUPPLY COMPANY 


1328 NEW YORK AVENUE, N. W. 


WASHINGTON, D.C. 
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The Standard 
High Speed Automatic Job Press 


It Prints from Flat Forms It Feeds and Delivers Itself 


, = 
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This machine makes more actual profit per minute of time, 
per square foot of space, per dollar of labor cost and 
overhead than any other machine known to the printer. 


WOOD & NATHAN CO., 


Sole Selling Agent, 
521 West 23rd Street, New York 





‘ON EXHIBITION AT THE GRAPHIC ARTS EXPOSITION, CHICAGO, JULY 23 TO 30 
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The Thompson Type, Lead 
and Rule Caster 


The only machine that makes the equal of the 
best foundry type at one-third its present cost, 
from linotype or our own matrices. 











Simple in construction, easy 
to learn and easy to operate 





Type, borders, quads and spaces, 5 to 48 pt.; 
leads, slugs and rules, 2 to 12 pt. automatically 
cut to any length; a// from one machine. 





EXHIBITOR aay 
GraphicArts yy 
Exposition : 


-CHICAGO ——— JULY 23 TO 30- 





Thompson Type Machine Co. 


223 West Erie St. Chicago 


























The Hacker Plate Gauge and Rectifier 


is a new invention to reduce makeready by levelling all plates and blocks before 
putting them on the press. It is done by measuring them under printing pressure 
and applying the required paper underlay. 
The work is done without a proof, the operator sitting at 
a table containing the Plate Gauge and every convenience. 
This preliminary underlay saves all the time of doing the 
same thing on the press, and the instrument does it much 
more accurately than is possible by the old methods. 


Users of the Hacker Plate Gauge and Rectifier never have 
to unlock a form or lift a cut, and they have less overlay. 
Their presses show more running, and less down, time: their 
makeready costs less and their output is greater. 


Thousands and thousands of. makeready hours have been 
saved by over 200 printers who use the Hacker Plate Gauge 
and Rectifier, but there are still thousands and thousands of 
makeready hours being wasted fussing around under the plates 
in pressrooms not yet using this new labor saving device. 
These are the pressrooms we are after: we want to demon- 
‘ ‘ , ‘ ° strate to them the utter waste of their traditional makeready 
Above all, see this thing at Chicago Exposi- methods and the economy and simplicity of this new method. 
tion. If you have never seen it in use the ; 

: ° : Give us the chance—ask for catalogue—get on our mail 
results will surprise you. On demonstration list for monthly Bulletin. This device is the real thing 
in booths 170, 189, 190. and you ought to know about it. 


Produced and sold only by 





EXHIBITOR 


(Fi) Graphicarts HACKER MANUFACTURING CO. 


-CHICAGO JULY 23 TO 30- &¢ 312 North May Street, Chicago 
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The Typo Sales and Credit Service 





= A new edition of the Typo Credit 
| | ey. see es oad Book is now ready. 





It has been carefully revised and 
shows the actual financial standing 
of your customers. 





As a sales guide and directory it 
has never been equalled. Street 
addresses are given and_ each 
branch of the trade is classified. 





Write us today and we will tell 
you how the Typo Service will 
increase your sales and _ reduce 
your credit losses. 





The Typo Mercantile Agency 


438 Broadway, New York City 


Credit Books Reports Collections 





























Best Brush for Halftone and ‘Type Forms 


THE AMERICAN PLATE BRUSH 


MADE OF FINESPUN BRASS WIRE. FOR USE WITH BENZINE 


Mi ESPECIALLY for cleaning 
halftones, this brush can be 
used on the finest shaded or small- 

size type without damage to the fine 

hair lines. It is a good all-around 

benzine brush for general use and 

Note the rim of bristle. Outside brass bristles do not bend will be found cheaper in the long 
pa ae eee nen run than the best quality of bristle 


Size, 2%x 4% inches 4 
Size, 2%x 6% inches benzine brushes. 


IN STOCK AT ALL SELLING HOUSES 


AMERICAN TYPE FOUNDERS COMPANY 
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A Womans Gift to the 
Printing Industry 


7>\UT for the discovery made by Ruopa A. PorTz, it is probable that 
<=) the old price-making bugaboo of the printing business would be to- 


day the same trouble-maker it was a decade ago. Mrs. Porre, an expert 
mathematician and cost accountant, by applying a simple mathematical 
principle, unearthed the root of the difficulty in the compilation of a Print- 
ing Price List on ascientific basis. Upon her system is based the world famous 


Franklin Printing Price List 


Tue correctness of the principle of the Franklin 
Printing Price List has been demonstrated time and 
again when applied to the most difficult problems. 


Asa perfect check on this dependability the Frank- 
lin Printing Price List has quickly shown the defects 


of figures compiled by other methods, while its own 
compilation cannot be upset by the most exhaustive 


RANKLIN 
PRINTING 


PRICE LIST 














"THousanps OF PRINTERS ALREADY ARE 
ENJOYING THE AID OF THE FRANKLIN 
PRINTING PRICE LIST AND PROFITING 


FROM ITS USE. IT IS NOT ONLY AUTHORI- PR iHa LI ST 
TATIVE BUT EXACT IN EVERY DETAIL 


Ayo the Franklin Printing Price List—invaluable 
as it is today—is constantly being improved. New 
data, to serve as reliable reference for the printing 
trade, is being incorporated every day. 


Tue up-to-dateness of the Franklin Printing Price 
List is one of its big features. Supplementary tables, 
compiled with every shift in the market affecting 
the industry, are sent forward immediately to users 


RANKLIN 
PRINTING 














Let Us Send You Free Our Guarantee Offer 
Tue Porte PuBLisHinc Company w Salt Lake City, Utah 


Canadian Branch: 32: TEMPERANCE STREET, TORONTO, Ont., CANADA 
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Work One YearWitha Man 


and you will gauge his worth—you know him for his ability 
or you “have his number.” It’s so with machinery; it’s so with 
tools; it’s so with books and, of course, 


has had to undergo the scrutiny. So, out of the stacks of testi- 
monial letters we have received, we value none so highly as 
those ordering renewals of leases on “The Li’] Black Book.” 
F’rinstance— 


The above are just three of the letters we have received, but they are repre- 
sentative of the tone of all of them. These letters carry the postmark of 
towns in every state in the Union, and some from foreign lands. 











The Franklin 
Printing Price List 









« . . | 
CertaINLy we are going to lease the Franklin Printing 
Price List for another year. It has been the salvation of our 

’ business and we would be unfair to ourselves if we failed 


to use it.” 
—Roy Hvtse, Center, Mo. 







“You may add our name to the already long list of endors- 
ers of the Li’l Black Book, for we have in the past year 
found it of great value. We wish every printer would use 
the Franklin Printing Price List, for it would tend to place 
the printing industry where it belongs—among the highest 


of the high.” —R. D. Fremine, Philadelphia, Pa. 












“Here’s my check for the Franklin Printing Price List 
renewal. I consider it not one of the best investments, but 
the BEST investment I have made in my sixteen years in 
the printing business. In proportion to its cost, it has paid 
bigger by far than any equipment I have bought.” 








—H. C. MvueE.terweiss, Sebewainn, Mich, 













RAN KL N IN sienna oe 7 wrens a pinay RAN KL N 
PRINTING THE BENEFITS OF THE FRANKLIN PRINTING 


PRICE LIST YOU FREE OF CHARGE OUR GUARAN- PRICE LIST 





NOW— 






PRINTING PRICE LIST—LET US SEND 


















TEE OFFER—WRITE FOR IT TODAY 








Tue Porte PusiisHinc Company w Salt Lake (ity, Utah 


Canadian Branch: 32 TEMPERANCE STREET, ToRONTO, Ont., CANADA 
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Make Your Pads with 


R. R. B. 
Padding Glue 


Because— 


R. R. B. Padding Glue is made 
of specially selected materials, 
blended in a manner that pro- 
duces exceptional strength and 
flexibility —flexibility that Zasts. 


Order from nearest dealer. 


CS Se. Armstrong Paper Co. 

Birmingham, Ala City Paper Co. 

Boston, Mass Stone & Andrew, Inc. 

Boston, Mass H. C. Hansen Type Foundry 
American Type Fdrs. Co 

Chicago, Ill Graham Paper Co. 

Cleveland, Ohio Cleveland Paper Mfz. Co. 

Dallas, Texas Barnhart Bros. & Spindler 

Denver, Colo Graham Paper Co. 

El Paso, Texas Graham Paper Co. 

Los Angeles, Cal Blake, Moffitt & Towne 

Minneapolis, Minn McClellan Paper Co. 

Nashville, Tenn Graham Paper Co. 

New Orleans, La Graham Paper Co. 

Ogden, Utah Scoville Paper Co. 

Salt Lake City, Utah Western Newspaper Union 
Graham Paper Co. 

Seattle, Wash American Paper Co. 

Washington, DiC... cccccccs R. P. Andrews Paper Co. 

Toronto, Canada Wilson-Munroe Co. 


or direct from 


ROBERT R. BURRAGE 


15 Vandewater Street, New York 














The 


Golding Art Jobber 


Most Efficient Hand-Feed 
Press Ever Developed 


ESIGNED to produce the highest quality of 
Commercial and Art Printing at the minimum 
cost, the Golding Art Jobber No. 13 — 12x18 

—has gained, through years of practical work in 
printing establishments located in all parts of the 
world, the reputation of being the most efficient 
hand-feed press ever developed. 

Distribution of ink is secured by an automatic 
Brayer Art Fountain and a Duplex Distributor. 
Double distribution to the single impression. 
Wedége-Impression Adjustment located in 
bed provides a quick and easy make ready. 
Platen and Rocker are merged into one massive 
casting to provide greater impressional strength. 
Eccentric Shaft Throw-off makes it possible 
to save the impression within half an inch of the 
point of imprinting. 

Automatic Quick-Stop Brake and Release 
enables one to stop the press instantly, while running 
at any speed, without damage to the machine. 
Very Durable. Parts work from positive fixed 
centers. No sliding cams or surface-wearing units. 
High Speed. Many printers average 12,000 to 
14,000 impressions per eight hour day. 


Prices on application 


Golding Manufacturing Co. 
Franklin, Mass. 
Printing Presses, Paper Cutters, Tools 


For sale by the American Type Fcunders Co., also Type Founders and 
Dealers generally. 


| 
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WHEN PURCHASING YOUR NEW EQUIPMENT 


DON’T WAIT FOR VARIABLE SPEED MOTORS 


SPECIFY 


“HORTON 


VARIABLE SPEED 


DRIVE SHAFT Model “R” — #8 : 
on a Chandler & Price Press DRIVE SHAFT Model “C”’ 
with Miller Automatic Standard Equipment for Cleveland 
Folding Machines. 


Feeder. 
















THE ONLY SATISFACTORY VARIABLE SPEED DEVICE 













NO DELAY—IMMEDIATE SHIPMENTS 


COUNTER SHAFT TYPES 
ADAPTABLE TO A WIDE VARIETY OF MACHINES 


WRITE FOR 
CATALOGUE AND PARTICULARS 


HORTON MANUFACTURING CO. 





























“HIGH DUTY” “STANDARD”’ 
COUNTER SHAFT TYPE Cable Address HORTOKUM COUNTER SHAFT TYPE 
HORSE POWER } to 74% 3008-3016 University Ave., S. E., MINNEAPOLIS, MINN. HORSE POWER ¥ to4 

BELTED SPEED BELTED SPEED 

U.S;A. 200-350 R. P.M. 









500 to 800 R.P.M. : 
























CHRISTENSEN’S Latest Type 


Stitcher- 
Feeding 
Machine 


Do not confuse this 
machine with our 
former machines as 
this is a new design. 


















Many in operation. 
Any number of stitchers can be used. 
High speed. Easy adjustments. 

It will save you labor and floor space. 


THE CHRISTENSEN MACHINE COMPANY 
RACINE, WISCONSIN 







Canadian Agents: 






TORONTO TYPE FOUNDRY CO., Ltd., Toronto, Canada Southern Agents: 
CANADIAN-AMERICAN MACHINERY CO., J. H. SCHROETER & BROS., 
63 Farrington Street, London, E. C. 133-135-137 Central Avenue, Atlanta, Ga. 
Chicago Office: 







Eastern Agents: 
GEO. R. SWART & CO., Printing Crafts Building, Room 469-71 Transportation Building, 
401 8th Avenue, New York, N. Y. 609 South Dearborn Street, Chicago, Ill. 
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A HIGH SPEED STRAIGHT ROTARY PRESS 


Prints One Color on Each Side— Offset Web— Delivers Sheets Either Flat or Folded 
Size: 28 in.x 20 in.—You Can Use This Press to Advantage on Your Long Run Work 


Let Us 
Tell You 
More 
About It 


KIDDER PRESS COMPANY, DOVER, N. H. 


NEW YORK, 261 Broadway TORONTO, CANADA, 445 King Street, West 




















phe LIBERTY 
JUNIOR 


Model 90 


most simple : ; ite Speed 3600 per hour. Three folds. 
and compact f 


machine on . oh =| i? Price, $490.00 


the market. Kg ¢ : “Se Motor Included 








The smallest, 


Especially 4 ~<,§ . Why waste money employing an 
valuable where space " ee expert Operator or bothering your 
is scarce. It occu- Pressman to set your Folder, when 
pics floor space only any one of your girls can set and 


32X52 inches. ‘ 
operate a Liberty? 
Range 
5146 to 16x22. ‘ Runs as low as 200 can be run at 


100% profit over hand folding. Lib- 

: erty service starts in assisting you 
Booklets, Briefs, i le: ale Malet di ‘4 Met 
Circulars,Pamphlets, to select the I va el best adaptec 
Letters, Covers, to your work. Circular and sample 
Book Sections, etc. of folds mailed upon request. 


THE LIBERTY FOLDER COMPANY, SIDNEY, OHIO 


4-6 -8 -12 -16 pages. 





-CHICAGO JULY 23TO 30- 


GraphicAaArts 
Exposition 


EXHIBITOR ORIGINATORS OF SIMPLE FOLDERS 
Agencies in all the principal cities. 
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The Pressman’s Friend THE PREMIER 


Patent applied for. 
A- Base 


opam~wer | Pressman’s Point Sheet 


C - Adjusting Nut 
on PUNCH 
E- Return Spring 


MADE BY THE MANUFACTURERS OF THE 
PREMIER LINE-UP AND REGISTER TABLE. 


The punch | ; Perfect Register Secured Easily Set for any Depth 

— No Slanting Cuts Can Be Used on all Cylinders 
No Confetti Exact Depth — No Guesswork 
Made Entirely of Metal, Hardened Steel Points No Uncertainty No Ruined Packings 











Can be adjusted to penetrate exactly the number of sheets required. Penetration is determined by 
adjustment and not by force of the blow. The pressman will find this punch a boon to him in his work, 
saving much of his make-ready time by eliminating necessity of renewing packings which have been 
ruined by punching and stabbing. The Premier Punch will not spoil any part of your packing, so that 
several short runs can be made without changing the packing. 





Price $2. 5() | Premier Register Table Co. 


At Your Dealer or Direct From Us 107 West Canton Street Boston, Massachusetts 

















Save Time and Money in Pressrooms 


CARMICHAEL 
RELIEF BLANKETS 


(PATENTED) 


For Cylinders, Platens and all Hard Packing Presses 


1. Eliminate from one-third to one-half of the make- 4 Pay for themselves in from thirty to ninety days. 
ready time. 

2. Relieve strain on presses. 

3. Protect plates and type from undue wear. 6. Will not form a matrix no matter how long the run. 


5. Easy to apply and easy to use. 


Don’t take our word for it— write to any of the present users— the names of many being given in our 
booklet. Many printshops in your vicinity have relieved the tedious and costly part of their presswork 
by equipping their presses with our blankets. Write today for our Booklet. 


CARMICHAEL BLANKET CO. 


Pacific Coast Address: Main Office, ATLANTA, GA. 


711-713 Mills Building, SAN FRANCISCO, CAL. 
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EXHIBITOR 
Graphicarts 
Exposition 


-CHICAGO JULY 23 TO 30- 





Inspection of the Ludlow Typograph in actual 
operation at the Graphic Arts Exposition will 
show you first-hand why the number of users 
is increasing so rapidly. See for yourself how 
efficiently display composition from 12 to 60 
point is handled with the Ludlow System. You 
will be very welcome—at Booths No. 72 and 73. 


Ludlow Typograph Company 


General Office and Factory: 2032 Clybourn Avenue, Chicago 








EASTERN OFFICE: 606 WORLD BUILDING, NEW YORK 


Printed from Ludlow Slugs 














Once Through the Press Completes the Job 


| 


The New Era Multi-Process 
Press can be assembled to print 
in any number of colors on one 
or both sides of the stock. 


A great variety of operations 
can be performed. Send us 
samples of your multi-color or 
difficult operation work and let 
us show you how economically 
they can be produced on the 


This press has standard sections to print three colors on the face and one on 
the back of the stock, and slitters, punch head and rewind. 


NEW ERA MULTI-PROCESS PRESS 


Built by 


The New Era Manufacturing Company 


Straight and Cedar Streets Paterson, N. J. 
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Every Page 
Uniform 


Showing form locked to pica ems. 


When every page of a big 
catalogue job is exact in its 
measurements, the stone- 
man’s work is cut in half. 


If a job starts with improper 
justification it causes trouble 
on the stone and on the press. 
When it goes to the bindery 
the sheets cannot be folded 
to trim properly. By the use 
of the 


Avery Galley 


“SAVES /7S COST IN ONE JOG” 


accurate justification is secured. 
Every form is in a locked-up con- 
dition when it leaves the composi- 


tor’s frame. 
® 


All sizes of galleys will be exhibited by Barnhart 
Bros. & Spindler in the Coliseum Annex at the 
Graphic Arts Exposition, Chicago, July 23-30. 


© 


The Avery Galley Co. 


949-951 East Second Street 
Los Angeles, Calif. 


For sale by all branches of 


AMERICAN TYPE FOUNDERS Co. 
BARNHART BROTHERS & SPINDLER 
































Satisfaction 


In All Seasons 


You can use NUREX during the hot 
July days without fear of its getting 
stringy or soft. Next winter the tabbing 
compound from the same lot will be 
just as efficient. It won’t get brittle 
and crack. 


NUIRIEX 


- Tabbing Compound 


is now a standardized product. The 
NUREX you get a month or a year 
from now will work with the same 
pleasing results as your present supply. 





Look up the list of dealers in the 
June issue of The Inland Printer. Order 
a trial shipment and satisfy yourself 
that NUREX is the perfect tabbing 
compound. 


A Handy NUIRIEX Specialty 


TABBING POT 


For use with NUREX Tabbing Com- 
pound. The cone friction cover prevents 
evaporation and keeps the brush up- 
right ready for use. For sale by all 
NUREX distributors. 


— Lee Hardware Co. 


SALINA, KANSAS 
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N-O-S COMPOUND does away with the necessity of slip-sheeting. Why not try it? 


JAENECKE- 
AULT COMPANY 


CHAS.H. AULT, PRESIDENT & TREASURER 











BUY 
THE RIGHT QUALITY 
AT THE 
RIGHT PRICES 


THE MOHR 
LINO-SAW 


cuts slugs as they are ejected 
from the mold of the Linotype or 
Intertype to any desired length. 


It isa great time and labor saver. MANUFACTURERS OF 


FINE PRINTING b a la INKS 


MAY WE TELL YOU ABOUT IT? 


MOHR LINO-SAW CO. 


513-515 West Monroe Street, Chicago 


FACTORY & EXECUTIVE OFFICES. NEWARK, N.J. 


BRANCHES: NEW YORK: CHICAGO: CLEVELAND 
Our goods can also be obtained from 
printers suppliers everywhere 
QP cacccansnsnscasussnsecannenasnesassasceessen 


“First Aid Hints to Printers.” Our little booklet just issued is yours if you'll only ask for it. 




















No Difficulty in iii Perforating or Scoring 


When you 
use a 


Hoff 





Ordinary slitting, 
perforating and 
scoring on a cylin- 
der press depends 
on chance for accu- 














The Hoff Combination Slitter, 


Perforator and Scorer 


takes the uncertainty out of this work. The grippers hold the sheet 
and the device is geared to the press. The sheet is under control at 
all times, yiving a perfect cut, perforation or score. Name the press 
— We'll do the rest. Write today 


Leslie D. Hoff Mfg. Company 


Office: 15 MAY STREET, NEWARK, N. J. 


American Type F d Cc y, Or Any Dealer in Printers’ Supplies 











a : z EXHIBITOR 
The Hoff Combination Slitter, Perforator and Scorer for the 
Kelly Press. gis Graphicarts [7A 
Exp hicarts [7h 
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THE CRAFTSMEN’S MOVEMENT-—ITS AIMS 
AND OBJECTS 


BY L. M. AUGUSTINE 
Secretary International Association of Printing House. Craftsmen 


}WELVE years ago many of the 
executives of the printing indus- 
try in New York city felt the 

| need of an organization differing 

| in management and objects from 

| those then in existence, a num- 

ber of which excluded persons 

holding executive positions. It 

|_ was this lack of a suitable organ- 

SS =) ization which prompted those 

connected with the industry in that city to form a 

society or club known as the Club of Printing House 

Craftsmen of New York. Little did these men dream 

that the movement they had inaugurated would ever 

grow to the magnitude and importance in the printing 
trades that it has today. 

Formed for the purpose of assisting others in solving 
the problems then confronting the executives, the 
movement has grown until it has become internationally 
known. Representatives from all branches of the trade 
not only help solve the problems of the members them- 
selves, but point out the ways and means by which 
those directly concerned with printing can by codpera- 
tion and standardization assist their associates in the 
allied industries. 

As this was a new venture it was watched very 
closely by the executives of all other large cities, espe- 
cially in the East and particularly in places adjacent 
to New York city. Wonderful developments followed 
the formation of this organization. The willingness of 
all the members to codperate and assist each other to 
overcome the many difficulties confronting them in their 
everyday work was amazing to those who were closely 
watching the movement. Prior to this time the slogan 
seemed to be “ Let every tub stand on its own bottom.” 
It is now “ Share your knowledge.” 

44 


The plans of this first club were necessarily very 
crude, as the founders had nothing to guide them, but 
with the assistance of all the officers and members the 
difficulties were so easily smoothed out that members 
as well as outsiders soon came to understand the great 
possibilities of the organization. It was soon realized 
that the most beneficial way to get the information 
desired was by actual demonstration and illustrated 
lectures at the regular meetings. In many instances 
practical demonstrations were given by erecting machin- 
ery and showing it in operation. The demonstrations, 
no doubt, led up to the exhibitions of printing and 
binding machinery of the past few years, which will be 
climaxed by the exposition to be held in the great 
Chicago Coliseum by the Chicago Club of Printing 
House Craftsmen in connection with the annual con- 
vention of the International Association of Printing 
House Craftsmen. 

It did not take long for the executives of other 
cities to realize the benefits that were being derived by 
the officials of New York. Clubs were formed in rapid 
succession in Boston, Philadelphia, Baltimore, Wash- 
ington, Chicago and other cities, until today we have 
twenty-five clubs scattered throughout the United 
States and Canada. 

One of the most important features connected with 
the craftsmen’s movement, one from which the members 
have derived great benefit, is the display at the meetings 
of printed sheets of unusual or odd pieces of work, 
some interesting because difficult of execution and 
others strikingly artistic. This display is generally 
accompanied by a lecture or explanation by the execu- 
tive in charge of the office producing this particular 
class of work. Another feature, one which has proved 
helpful and attractive, has been the visits paid by 
clubs in a body to the plants in which various branches 
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of the allied trades are carried on, such as photoengrav- 
ing, electrotyping, ink manufacture, papermaking, etc. 
In this way the members are brought in touch with 
actual working conditions in these industries and are 
better able to codperate with their fellow members to 
make their work easier and at the same time avoid the 
arguments that sometimes arise from the misunder- 
standing of orders. 

In addition to the features outlined above, the most 
recent work to be taken up is that pertaining to the 
standardization of sizes of paper and of catalogues. 
Through the lecture bureau of the International Asso- 
ciation of Printing House Craftsmen speakers have 
been obtained to lecture on these subjects, and many 
important facts have been brought out concerning this 
phase of the question, which has been a great help to 
those concerned in the estimating and selling depart- 
ments of the business. 

As the clubs grew in number it became apparent to 
the pioneers in the movement that a parent or govern- 
ing body was needed, composed of representatives from 
local clubs, whereby the work of the craftsmen’s clubs 
could be made uniform; provide a clearing house, as it 
were, to which the clubs could come for advice and 
assistance, and through which there could be commu- 
nication between the local clubs. 

This feature of the movement had often been dis- 
cussed at the meetings of the various clubs then in 
existence, but nothing along this line was accomplished 
until the fall of 1919, when the Philadelphia club 
issued an invitation to all clubs to send representatives 
for the purpose of discussing ways and means of form- 
ing a national organization. The first thought of those 
attending that gathering was whether the cost and 
work necessarily connected with such a federation 
would be justified, especially in view of the fact that 
there were only seven clubs in existence at that time. 
After two days spent in discussing the reasons why 
there should be a national body, the International Asso- 
ciation of Printing House Craftsmen was formed. 

One of the outstanding features of the international 
association has been the strict preservation of autonomy 
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of the clubs. As a voluntary organization it exercises 
no power over its constituent bodies except what is 
necessary to compel them to conform to its simple laws. 
Its sole purpose is to be a connecting link between 
local clubs and to assist in the organizing of new clubs 
in cities having no local clubs. From the international 
offices go forth recommendations and suggestions from 
time to time the results of which have fully justified the 
formation of the parent body. In the International 
secretary’s office is a list of firms in almost every branch 
of the industry which are willing to furnish lecturers, 
some with illustrations, to any club making application 
therefor. This service has been very useful in assisting 
local clubs to arrange programs. 

In the simplicity of its constitution lies its useful- 
ness. As a voluntary organization it can hold no terror 
for any of its members, and during the two years of its 
existence there has not been the slightest friction 
between any of the clubs and the international associa- 
tion. As to its future, who can say what it will accom- 
plish and what field of usefulness and influence in the 
trade it may cover? 

The organization is composed of men who are and 
have been leaders in their trade, hence their elevation 
to executive positions. Its aims and objects are all in 
one direction — the uplift and advancement of the 
trade in its broadest aspect. 

It did not come into existence for the purpose of 
antagonizing any other organization, but to grow with 
them to uplift the standard of the printing and allied 
industries. It will grow even greater and grander, 
always looking ahead, always striving with one purpose 
in view to attain ever to some point that will be more 
advantageous to its members and help them on to still 
further advancement. 

Its first officers are men who have striven to advance 
the interests of the International Association of Print- 
ing House Craftsmen, always working for its advance- 
ment, often at great sacrifices to themselves and their 
families, without any compensation save that which 
comes in the form of satisfaction from the knowledge 
that a duty has been well performed. 


WORK 


Let me but do my work from day to day, 

In field or forest, at the desk or loom, 

In rearing market-place or tranquil room ; 

Let me but find it in my heart to say, 

When vagrant wishes beckon me astray — 
“This is my work; my blessing, not my doom; 

Of all who live, I am the one by whom 

This work can best be done in the right way.” 


Henry Van Dyke. 
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BY WHAT METHOD DO YOU ADD TO YOUR 
EQUIPMENT? 


BY GEORGE H. BROWN 


A study of human nature as shown in handling decisions in regard to buying permanent 
tools and machinery 


OW do you determine whether a 
proposed addition to your outfit 
will pay or not, or otherwise de- 
cide as to its desirability? In 
what light do you regard innova- 
tions, and by what mental proc- 
ess do you test their efficiency 
or desirability? I have made it 
a point to study the methods of 
people attempting such decisions 

and have been astonished at the almost universal preva- 
lence of the most haphazard, hit or miss ways of decid- 
ing extremely important questions pertaining to plant 
equipment. Psychologists insist that humans have 
been deluding themselves for ages with the idea that 
they are thinking beings. True, we have the necessary 
organs for that purpose, but investigations have shown 
that most of us use our brains only under the direst 
compulsion. Some of these thinkless people honestly 
believe that they are shrewd, hard headed business men; 
and by hard headed they have no allusion to bone or 
ivory cranial contents. You will probably recognize 
some of your fellow printers classified below: 

The man who believes it is a sign of great strength 
of mind to turn down every possible proposition, com- 
ing either from his own employees or from outsiders. 

The man whose only way of deciding as to the value 
of an article is to find out how many leaders in his line 
are using it. 

The man who is a rational buyer of established 
equipment, but resists all innovations until they have 
become standard. 

The man who longs for all new and efficient equip- 
ment whether he needs it or not, and who will buy all 
that he can pay for or get on credit. 

The man who yields to the influence of suggestion, 
who never can make up his mind, and requires the sales- 
man to decide for him. 

The foregoing list is not intended to be complete, 
but merely typical of thoughtless buyers, and certainly 
a very great majority of people really deserve to come 
under this head. 

Catch phrases, oft repeated mottoes, a sentence from 
the lips of a respected instructor, finally take such deep 
root in the mind that they supplant reason and do a 
man’s thinking for him. They may run like this: “ Ma- 
chine composition is a money saver.” “All these new 
fangled contraptions waste more time than they save.” 
“ It’s a wise man who knows when to say ‘no.’” “ll 
buy anything and try it if it does not cost too much.” 
There is no logical basis for a decision as to equipment 





in any of these sayings, or in numberless others of the 
same character, yet standards, similar in quality to 
these, form the basis of much that passes for careful 
thinking. 

Machine composition is a money saver for some 
printers, but it would wreck others. The same is true 
in regard to automatic feeders, power paper cutters, a 
new font of type, or any special or unusual equipment, 
or even what ordinarily might be deemed usual sup- 
plies — their efficiency is wholly a matter of conditions 
existing in the shop in which they may be installed. 
Aside from a certain variant due to possible changes in 
the business, the advantage or disadvantage of adding a 
new piece of standard equipment can be mathematically 
determined. 

Jones, the foreman, goes to the boss and says, “I 
ought to have a power paper cutter; the old way is too 
slow and tiresome, and power cutters save a lot of time, 
so I know it will soon pay for itself.” He may be sin- 
cere and earnest, and he may or may not speak the 
literal truth, but when the boss finds that the proposed 
machine will cost nearly two thousand dollars, the argu- 
ments of Jones are likely to be forgotten in less time 
than it took Jones to repeat them. 

Smith, the foreman, goes to his boss and shows him 
a Sheet like this: 


Annual Expense of Operating Present Hand Cutter — 
Cost $500. 

Annual depreciation, ten per cent........... 

Annual interest on investment, at six per cent. 

1,500 hours labor based on present production. 1,500.00 

Grinding 50 blades, at 50 cents............. 25.00 


TOU ArriG WOR PCN oa. 6 505 ser ereiee aslew ee aicie's este $1,605.00 
Proposed Cutter to Cost $2,000. 





Annual depreciation, ten per cent........... $200.00 
Annual interest, at six per cent.............. 120.00 
500 hours labor based on present production. 500.00 
MORI CNilers clarce csc itie ern ere fares ld aieieeseereiee Weeiserie 50.00 
Grinding 50 blades, at 75 cents............. 37.50 

Dota annuals (Expense ss <.<si0i0:s:5:015.0+ sieisicion es1ecie's 907.50 
PARANA BEAN SC ANGUS 66) aa 6-007 as oho asa) ates wlor0reie/ciaralsteie bieroreters $697.50 


In addition to these definite figures, the power cutter offers 
the advantage of capacity for three times the volume of work, 
allows the use of larger stock, and will attract and hold a better 
grade of workmen. 

This report is true on the face of it — impressively, 
convincingly true. The boss may kick at the high cost 
of cutters, but if he can finance the deal properly he will 
have the new cutter right away or a little sooner. 

Always bearing in mind the financial status of your 
business, the safety of a purchase can and should 
always be determined by a process such as is outlined 
above. 
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There are a few general principles which should be 
kept in mind when comparing the various claims of 
rival articles. 

If possible, select machinery that is too large, rather 
than too small; and strong, rather than weak; simple, 
rather than complex; adjustable, rather than rigidly 
set. Have the machine embody the element of skill 
whenever possible. 

It is well to ask yourself how much time the machine 
will be idle. Remember that a machine costs money 
when idle as well as when working. The $2,000 stock 
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cutter costs at least $1 a day without turning a wheel 
and without including any overhead expense. Another 
desirable quality is versatility. A machine that can be 
adapted to a great variety of work will pay for itself 
under business changes, while a more specialized article 
might become useless. Can a machine be easily sold? 
Salability is an important asset. 

All of these items must, of course, be checked by the 
amount of capital available. The main point is to get 
the greatest efficiency for your particular class of work 
with the amount of capital you can invest. 


ANOTHER TREATMENT OF THE APPRENTICE 
QUESTION 


BY JOHN E. ALLEN 


OR some time there has been a 

| great deal of discussion, printed 

and oral, on the subject of the 

“apprentice question.” Many 

| printers, who at first refused to 

tii recognize the immensity of the 

| disaster threatening the indus- 

| try, have begun to take genuine 

interest in a number of the plans 

= to attract to the business-profes- 

sion of printing a greater number of young men of the 

desired sort. Courses of training have been instituted, 

apprentice clubs have been formed, and in a few 

instances bonus paying systems have been put into 

effect. Undoubtedly each of these movements within a 

movement is playing an important part in bringing 

about the desired results, and each certainly should be 

encouraged. But in our efforts to remedy this condi- 

tion of things, let us not overlook a very important 

point. The apprentice should be given a good deal of 
practical advice right in the composing room. 

Master printers are doing their best to avert a future 
“ famine ” of typographers, and it is only fair that jour- 
neymen printers should help. Surely the journeyman, 
too, owes something to his trade-profession. 

The giving of the proper sort of counsel need not 
consume an appreciable amount of time which 
“belongs to the boss.” Only an occasional minute or 
two should be required for an experienced printer to 
explain to an apprentice the better way of handling 
given printing problems, and the time thus expended in 
teaching the apprentice will benefit his counselor by 
qualifying the tyro to be of greater future assistance to 
him. It will also benefit the employer by increasing 
the combined efficiency of two of his employees. 

Of course, certain union rulings prohibit the too 
rapid graduation of apprentices; but certainly no union 
restrictions are placed upon the giving of useful infor- 
mation to the apprentice. 

The apprentice operator should have at least a 
smattering of imposition and presswork; the appren- 
tice hand compositor should be somewhat familiar with 


the operation of composing machines, and should have 
at least a slight knowledge of paper; and so on. 

Big men always are glad to pass along to others 
the information that perhaps has been acquired at 
great expense. Nobody ever yet lost anything by help- 
ing somebody else. The more a person gives out, the 
more he is capable of taking in. It is only the little 
souled individual who keeps most of his acquired expe- 
riences to himself; who jealously guards information 
which, if shared with another, he thinks, may some day 
qualify that other person to “ steal his job.” 

If everybody in the past had secreted the informa- 
tion obtained at first hand we should still be living, 
figuratively speaking, back in the days of candle 
light. But the really big men have always outnum- 
bered the /ittle fellows — with the result that the expe- 
riences of past ages are familiar to the world today. 

When a journeyman printer sees an apprentice per- 
forming a certain printing task in an incorrect way, that 
journeyman, unless he knows that the apprentice is 
working under the direct supervision of a foreman or 
some one else in authority, should feel morally obli- 
gated to set the beginner right. The best way to keep 
a boy from forming bad habits is to correct him before 
he has become accustomed to doing things the wrong 
way, and the words of correction should come from his 
older and more experienced coworkers. 

Even if the journeyman printer stops to consider 
from a purely selfish viewpoint the proposition of giving 
information, he will undoubtedly decide that it should 
be given. It is characteristic of the average man that 
he desires others to do things the way he does them. 
And if. at some future time an erstwhile apprentice 
develops into a celebrated typographer, the journey- 
man who in former years helped that apprentice with 
constructive information will experience a feeling of 
satisfaction which can never be experienced by the little 
souled composing room worker who thinks, “ Let him 
get his dope as I got mine.” 

The apprentice should be given a good deal of prac- 
tical advice right in the composing room, and we all 
ought to be willing to give him the right kind of advice. 
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fisman’s Creed — 


BY DR. FRANK CRANE 


Written for the-Milwaukee Club of 
Printing House Craftsmen 


I believe in Work. ~ 

I believe in doing the kind of 
Work that is of real Use. 

I believe that one of the best tests of 
whether Work is Useful or not is, that 
people are willing to pay money for it. 

I believe in Work that is of value to 
people now Living, that I am a part of 


this Generation, that I should serve my ~ 


Contemporaries and codperate with 
them, and that the best assurance that 
my Work will be appreciated by Pos- 
terity is that it is of practical worth Now. 


I believe that I have a right to expect 
pay for my labor, my chief concern is 
to do my Work well, as the joy of good 
Work well done is the highest form of 
satisfaction. 

I believe that the most dependable 
kind of Happiness is that which is a 
By-Product of Work; that no Play is 
worth while unless it refreshes and re- 
stores the power and disposition to 
Work; and that no Rest is sweet unless 
it is earned by Work. 


I believe no man can do good Work 
unless he Loves it. 


I believe no man can do good Work 
unless he submits to training and 
practice. 

Fe bo aatoriewicl ab eat age 
ined Kelhaniidbtate Sais chgee 
be Beautiful. 





et 


Copyright 1921, by Dr. Frank Crane. 
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I believe that the perfectly Use- 


WAS ful is always Beautiful, and that 


whatever is Beautiful is Useful. 


I believe that no man lives unto him- 
self nor can do his best Work by him- 
self; for he must learn of his Masters, 
he must codperate with his Fellow 
Craftsmen and he must produce some- 
thing that shall be valuable to the 


people. 


I believe in no Class, Party nor 
Privilege, but that every man should be 
judged by his Work, and that he is 
entitled to respect and position only by 
virtue of his Inner Character and his 
Outward Product. 


I believe that God is no idle King, 
seeking the adulation which kings crave, 
nor indulging in the petty pleasures of a 
monarch’s vanity; but that He ‘is the 
infinite worker, expressing Himself in 
the creation and continuous upkeep of 
His universe, and finding His joys in the 
forthputting of His almighty energy. 

I believe that I imitate Him, and am 
worthy to be called a Son of God, only 
as I also, in my small corner, do my 
Work and find joy in it. 


I believe every human being was 
born to do some kind of good Work, 
and that-in doing it he finds his best 
excuse for living, and the most intelligent 
a “Why Was 1 
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WHY ARE CRAFTSMEN’S CLUBS? 


BY WILLIAM R. GOODHEART 


President Chicago Club of Printing House Craftsmen; Second Vice President International Association of 
Printing House Craftsmen 









HE printing house craftsmen’s 
club movement is still young 
enough to make it profitable to 
take stock of the idea involved, 
and the extent of the influence 
that it has exerted on the trade. 
Moreover, a consideration of 
how its influence and its advan- 
tages may be increased in the 

SS) future should serve as a stimulus 
to those who have its continued success at heart. Com- 
bination and association of interests have become more 
or less the rule in business at the present day. About 
the first thing that a successful business man seems to 
aim for is the absorption of such of his competitors as 
will prove helpful to the proposition and the crushing of 
the others, so far as possible. The customary attitude 
of the business man toward his competitors is that com- 
petition must be pushed to the limit, and that to suc- 
ceed, one must “ get there” at whatever cost to the 
other fellow. Business, as such, is usually conducted 
along cold blooded lines, and he who can outstrip his 
fellow is usually regarded as the “ successful ” man. 

In other words, the prevailing spirit in competitive 
business has seemed to be the effort to accumulate all 
that one can for one’s self, regardless of how one’s 
neighbor in the same line of business may fare. ‘““That’s 
business! ” Moreover, in the business world, when we 
encounter any one who is engaged in altruistic endeavor, 
or who has a pet scheme that seems on its face to plan 
for the benefit of some one other than himself, we either 
put him down for a fool and forget him, or we suspect 
his motives and begin to look for the hidden graft. 

It is all the more remarkable, therefore, that a 
movement whose basic idea is squarely altruistic should 
appeal strongly to men who are engaged in competition 
with each other, and should go so far as to cause them 
to sink the relations engendered by the competitive 
spirit in their mutual efforts to be of benefit to each 
other. Yet this is exactly what has happened through 
the organization of printing house craftsmen’s clubs. 
They represent an altruistic idea, and they function 
through the development of that idea. 

It was perhaps a decade ago when business men 
began asking themselves: “ Why isn’t it possible to 
share knowledge instead of acquiring it for individual 
selfish use? Why can there not be an association of 
competitors in which each member may give as well as 
take of the knowledge collectively possessed, so that 
each may help the other rather than seek to gain 
from the other? ” This idea, it will be noted, involved, 
not ruthless or crushing competition, which character- 






































izes so many combinations, but rather the uplifting 
and encouragement of every member of the craft, 
regardless of his affiliations. 

The idea took hold of the minds of a limited circle 
at first and did not seem to find universal acceptance, 
as if it represented the coming of the millennium. For 
a few years after its promulgation, the idea just 
expressed, which was adopted as the fundamental 
principle underlying the idea of printing house crafts- 
men’s clubs, really found active outlet through a few 
clubs formed with that purpose in view. 

It was perhaps well that this was so. The shoot 
sent up from the planted acorn requires considerable 
time to develop into anything more than a tender 
plant. It has first to form roots that will take firm 
hold of the surrounding soil and insure its proper nour- 
ishment and continued growth after it really starts to 
develop. And so it was with the craftsmen’s clubs. 
The pioneer clubs founded on this plan could for a few 
years be counted on the fingers of the hand. They 
were, however, sending down their roots into fertile soil; 
they were preparing themselves for internal growth. 
They were, in fact, trying out the idea. 

There came a time — and that within the past year 
— when, having sufficiently mastered their plans, and 
with their ideas fortified by experience, the pioneers 
started out to give publicity to their plans, and to lay 
them before the members of the trade. 

The ready acceptance, the eager assimilation, the 
genuine response, with which the idea of craftsmen’s 
clubs was received is not ancient history — it is a very 
modern story of but recent spontaneous enthusiasm 
with a practical result. This article, however, is not 
intended to be historical, but to serve as a comprehen- 
sive glance over the field as it was and as it now is—a 
taking stock of the great idea and of the influence it has 
wielded. 

A year ago, the roots of the young plant had struck 
sufficiently deep, and it began to put forth sturdy 
branches. From a list of less than a dozen clubs, the 
number has grown so that at the present writing the 
movement embraces twenty-five clubs, with other com- 
munities coming into line and planning to join the great 
movement. The existing clubs are located in the largest 
printing centers of the United States and Canada. 

And what does the movement mean? What prin- 
ciple does it stand for, that it should find such ready 
acceptance? 

Briefly, it is the antithesis of the old trade idea of 
competition, with all that it implied. 

A craftsman joins a club in order to give as well as 
to take. He has in mind, of course, that free associa- 
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tion with his fellows in the industry will bring him 
advantages and add to his knowledge in a manner 
otherwise impossible. But he realizes also that mem- 
bership imposes on him a duty of mutuality — that of 
sharing with his fellow members what he already pos- 
sesses in the way of knowledge and experience. 

Thus the knowledge of each is at the service of all. 
That is the fundamental principle through which 
craftsmen’s clubs operate to break down individual 
selfishness and aloofness, and inject into their members 
“that touch of nature which makes the whole trade 
kin.” 

From this it is but a simple step to find members 
frequently placing some of the physical facilities of 
their plants at the convenience of fellow members who 
find themselves confronted by emergency. 

But the great result is that of self improvement. 
Contact with other minds, discussion of problems, with 
mutual efforts toward their solution, and with a con- 
stant accretion of knowledge and experience on the part 
of all— who can even attempt to measure the advan- 
tages that actually accrue to members? 

Moreover, each club is a member of the Interna- 
tional Association of Printing House Craftsmen. This 
body brings together delegates from each club every 
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year in convention, with the object of inaugurating 
plans for the improvement and advancement of the 
craft as a whole, and of the constituent clubs. 

These are the conditions under which craftsmen’s 
clubs appeal to the trade and to the individual. 

What of the future? 

It is safe to predict that it will not be long before 
membership in a craftsmen’s club will be a badge of 
dignity and of standing — a tangible evidence of merit 
and of respect. An influence as great and as effective 
as this can have no result other than the raising of the 
tone of the craft as a whole. It will, however, never 
result in an offensive exclusiveness. The doors to mem- 
bership will always be open to the qualified man. But 
if membership becomes a badge of honor, it becomes 
in turn a stimulus to be deserving of the honor. It 
operates from within as well as from without. 

The craftsmen’s club movement is a genuine one, 
founded on altruism, it is true, but abounding in possi- 
bilities for direct personal advantages. As such, it 
appeals to the individual, and its very appeal carries 
with it a recognition of its genuine merit and its inher- 
ent advantages. The sturdy young plant is destined 
to grow into a noble tree whose fruits shall benefit the 
individual as well as the craft as a whole. 


WHAT I LEARNED ABOUT SELF FEEDING 
PLATENS 


BY EDWARD A. SEAGERS 


RESTLING for seven years with 
self feeding platen presses 
taught me a number of things 
about mechanical feeding that 
should be of value to other job 
printers interested in the self 
feeding press problem. The 
thing that took me the longest to 

| learn, and which should be 

SS» grasped at first if one is to get 
the correct angle of the automatic press problem, was 
that extra production can be forced out of a press, not 
by simply speeding it up, as one might easily imagine, 
but by system. And by system I mean the observance 
of four cardinal points in the successful operation of 
self feeding platens: First, the selection from the daily 
run of work of those jobs that are adapted to mechan- 
ical feeding; second, careful preparation, examination 
and combing of stock; third, the habit of having at 
least one job locked up ahead of the press, and, fourth, 
a schedule of teamwork to be followed by the com- 
positor, stonehand and pressman. 

The importance of the first item, that of having 
some one in authority select for the automatic press 
only those jobs that are adapted to mechanical feeding, 
can not be too strongly emphasized. The optimistic 
printer who imagines that ninety per cent of his job- 
work can be run on a self feeder is heading for a big 


bump. Sixty per cent is a very good average. It actu- 
ally pays to weed out doubtful jobs and run them on a 
hand fed press, thereby giving the self feeder a clear 
field to drive ahead on jobs which it can handle to 
advantage; for one should never forget that the most 
profitable feature of the mechanical feeder is steadi- 
ness — sticktoitiveness — therefore, any attempt to 
make it handle “ freak ” jobs is simply throwing away 
the advantage the enterprising printer has paid extra 
money to obtain. Although it is true that only expe- 
rience can determine the jobs likely to feed smoothly 
and steadily, experienced operators have been known 
to run up against many a surprise. The job that looks 
doubtful sometimes runs without a hitch, while another 
job that looks like a sure winner develops some unex- 
pected kink and kills time. Yet a few general hints 
gained from experience will, no doubt, be welcomed 
by every owner of an automatic press. 

A safe rule is to avoid the jobs that will consume 
more time in preparation than in actual running — the 
jobs which can not be trusted, and which will require 
the constant watchfulness of the operator, such as 
forms containing a number of perforating rules or 
punching devices, or several numbering heads, where a 
miss means stopping the press to set the numbers 
aright; the jobs that are to be printed on flimsy or 
irregular stock and which must, in consequence, be run 
at very slow speed. Avoid any job that will cause the 
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violation of one or more of the three strong virtues of 
mechanical feeding — steadiness, accuracy, economy. 
By running these jobs on a hand fed press, the job 
printer will quickly demonstrate to his own satisfaction 
the truth of an old print shop paradox: “The slowest 
press is sometimes the fastest.” 

In reference to the preparation and examination of 
stock, it has been my experience that any self feeding 
mechanism will easily gain ten per cent in production, 
and save another five per cent by less spoilage, where 
stock has been clean cut, sheets squared and then 
combed out in order to separate them thoroughly before 
placing on the feed table. That is certainly sufficient 
reward for the careful preparation of stock, to say noth- 
ing of the pride of accomplishment that comes with a 
smooth running machine. Remember, also, that mini- 
mum spoilage is a test of one’s efficiency. 

Then there are little knacks of doing things 
quickly that every pressman will invent for himself and 
which should be made known. Many a labor saving 
device has been lost to the printing trade because the 
original idea was considered too trifling to put on rec- 
ord. Whenever an original thought comes along, the 
thing to do is to test it at every opportunity and keep 
improving it until a well rounded idea is the result. It 
may reach the patent office eventually; at any rate, it 
is the means of developing a valuable trait of mind. 

A simple little time saver I have found when set- 
ting grippers, especially if they are not easily depressed, 
is a carpenter’s small try square, shaped like the Gothic 
letter L. This can be quickly laid on the form at the 
extreme end of the longest line, when the leg of the 
square projecting at right angles to the form will show 
exactly where to place the gripper and how much clear- 
ance is being given. 

One piece of information I discovered while trying 
out a plan to eliminate unnecessary moves was the fact 
that when jobs of the same size and character were 
grouped, the time used in resetting guides, grippers 
and gages was not only reduced to a minimum, but very 
short runs were feasible. As an example, when several 
letterheads were handled one after the other, runs as 
short as 250 each were economically possible; yet if 
these same runs had been sandwiched between jobs of 
entirely different shape and character they would have 
become time wasters, because each one would have con- 
sumed more time in resetting the mechanism and in 
make ready than in actual running. 

An additional fact, and an important one, which 
was one day impressed on my mind was the folly of 
attempting to save seconds by making adjustments 
while the mechanism was in motion. The danger of an 
injured workman or a dislocated press is too great com- 
pared to the doubtful saving of time. 

That the real success of the self feeder speaks in 
figures was, I found, an angle of automatic operation 
which many pressmen are apt to overlook, forgetting 
that it is the total output for the day or for the week, 
compared with the output of a hand fed press, which 
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decides whether the automatic machine is economical 
or extravagant. It matters little that its output is close 
registered and free from finger marks, if the quantity 
falls below that of a press costing a great deal less. In 
such a case the self feeder is a failure. But my expe- 
rience has shown me that, when some system of com- 
mon sense procedure is observed, the automatic is never 
in danger of being overtaken by any hand fed press in 
operation today. 

Again, I learned that neglect is always the first 
sign post on the road to the automatic graveyard. It is 
true economy to keep press and feeding mechanism in 
the best of condition. Cleanliness is vital. Dirt, 
particularly atmospheric rust, collecting on delicately 
adjusted working parts, causes endless trouble and has 
been known to lead an operator to disturb correct 
adjustments in an effort to locate the real trouble. 

Further, a varied experience in correcting numerous 
feeder troubles has impressed me with the necessity of 
perseverance in searching out the cause of every appar- 
ent failure on the part of the automatic machine. The 
logical thing to do is to study the job giving trouble, 
and trace the successive operations of the mechanism 
until one arrives at the point where the trouble occurs. 
It will usually be found that some obscure fault is caus- 
ing the mischief, as it is generally the hidden difficulty, 
hard to detect, which must be traced step by step until 
found, that causes the greatest annoyance. But the 
operator who makes a habit of persisting until he has 
discovered and remedied the defect has advanced a long 
way in experience and self confidence. He is a more 
valuable workman on that account, because he has 
gained the kind of knowledge that forestalls future 
delays. Perseverance in locating the source of vexation 
is just as important as ingenuity. 

It will surprise the average operator to find out later 
how little he really saw of the mechanism of the new 
press at first. It is only when he has wrestled with it, 
coaxed it, studied it, and finally learned to control 
it, that he really sees it as the inventor conceived it. 
And it is only then that he has educated himself into 
tune with his automatic, when the two elements — the 
mechanical and the human — working together at con- 
cert pitch, are able to reach the highest production. 

Finally, there is a whimsical notion which will do 
more than anything else I know of to get an operator 
to view his self feeding press from the proper mental 
angle. It is for him to keep in mind an obvious fact — 
that an automatic feeder is blind. It can not see what 
it is doing. It will feed faithfully, tirelessly, continu- 
ously, whatever it is adjusted to handle; but because 
it is blind it should not be expected to throw out torn 
sheets, readjust stock placed on the feed table wrong 
side up, or to give perfect register from guides which 
are inaccurately adjusted. This is the operator’s part 
of the compact — to become the eyes of his press — 
and the results that can be obtained from a combina- 
tion of machine reliability with human watchfulness 
are quite satisfactory to all concerned. 
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THE IDEA MAN 


BY MURRAY E. CRAIN 


ANIEL MOORE, general man- 

ager of the Times-Picayune, of 

New Orleans, one of the domi- 

nant papers of the South, began 

his career at the case, and is 

proud of the fact. When Mr. 

Moore attends a gathering of 

newspaper editors or printers he 

frequently relates stories of his 

——— J) early days in the printing trade. 

There is one yarn of which he is particularly fond. It 

appears that when a man now a newspaper manager 

was a journeyman printer he was setting up an adver- 

tisement on a windy day. A gust of wind took hold of 

the copy he was setting up and whirled it through the 

open window to the street below. The young printer, 

somewhat at a loss, cried to the foreman: “ Say, Mike, 

my copy’s blown out the window. What shall I do? ” 
And the foreman yelled back: “ Follow the copy! ” 

“ Follow the copy ” is still a standing rule in the 
printing trade. Yet, some of the most successful print- 
ers of the times no longer regard that injunction with 
the awe they once did. They have come to the conclu- 
sion that the fellow who writes the copy is not always 
right. Once upon a time they might have argued that 
it was none of their business whether he was right or 
wrong. No other development is so significant of the 
progress made by the trade as the fact that many of 
the present day printers of the best type do regard it as 
very much their business whether the copy they set up 
is correct. The printer who takes a real pride in his 
work feels a personal responsibility for every job of 
printing that leaves his shop. Whenever possible he 
calls the author’s attention to any seeming inaccuracy 
and many printers are willing to take upon themselves 
the responsibility for correcting an obvious mistake. 

This viewpoint, which has not yet been generally 
accepted in the trade, has been responsible for the 
appearance of the idea man in some of the leading shops 
of the country. The idea man is the latest innovation. 
He is hard to find, and usually commands a good salary. 
He is worth it. The idea man helps accounts to grow 
by making the copy that comes into the establishment 
better while it is there. 

The idea man, of course, must have his due share of 
diplomacy. If an advertising manager of some big 
company sends in copy for a booklet, it would hardly 
do for the idea man of the printing establishment to 
send back word that the copy seemed to be unusually 
rotten, and that he was therefore rewriting it. On the 
contrary, the idea man does his utmost to convert the 
advertising manager into his lifelong friend, and he is 
usually successful in his efforts. If the man who is paid 
for knowing a better way sees a chance to improve the 
copy, he might send some such message as this: “ This 


copy is mighty good, but it occurs to us that the use 
of seven point type might improve it a trifle. What do 
you think?” And frequently the advertising manager 
writes back: “ Good idea; shoot it through.” 

In many cases, where it is known that the fellow 
who wrote the copy is particularly sensitive or egotis- 
tical, and where the resetting doesn’t involve too much 
expense, the copy is set twice — once as it was ordered 
and a second time as the idea man thinks it should be 
set. Both proofs are returned to the advertising man- 
ager with the copy, and his comment is awaited. If the 
new arrangement is really an improvement, the most 
conceited writer will usually concede the point. and 
thank the printer for his interest in the matter. There’s 
a reason, the same being the job of the writer, and his 
desire to hold it. A second is his constant fight for an 
increase in the size of his advertising appropriation. 
The usual answer is: “ Show us results with what you 
have, and perhaps we can make it bigger next year.” 
Hence the advertising manager is not likely to turn 
down the efforts of the idea man, when he realizes that 
that person really knows his business. 

On the contrary, it is recorded that in a good many 
instances advertising managers have become interested 
in the suggestions of the unknown expert to such an 
extent that they have invited the printer to send him 
around to talk it over. This is what the idea man and 
the chap higher up who pays his salary really had in 
mind all along. When the idea man gets an invitation 
into private conference with the advertising manager, 
the thing is all over, so to speak. That printer couldn’t 
lose the account if he tried. 

The idea man, of course, has other functions besides 
helping the company’s customers get bigger results, 
though that is his chief work. He is frequently able 
to suggest changes in general arrangement which cut 
down the amount of type to be set, thus apparently 
causing the printer to lose money. But the wise em- 
ployer does not kick at this. He knows that the idea 
man has found the way that will win out in the long 
run—and most printers are looking forward to the 
future. The idea man may even make suggestions 
about the shop in which he works, and these are fre- 
quently adopted. The idea man is usually a practical 
printer, always a skilled advertising man. He pos- 
sesses, too, that sixth sense which is so invaluable in 
the printing trade —a sense of the fitness of things 
when interpreted in terms of type. In other words, the 
idea man knows that a refined, delicate type is the 
best for advertising perfumes and lingerie, and he knows 
that the bold, bluff type is made for tractors and motor 
trucks. He is the artist of the printing craft, and he is 
hard to find. 

“T think the idea man is a darned good idea,” said 
one big printer who has tried the proposition. 

















HE distinct value of art and color- 


work in advertising is exemplified 
in the above illustration, which is 
characteristic of the work produced 
by the staff of the Crafton Studios, 
8 South Dearborn street, Chicago, 
through whose courtesy it is shown 
here. In this specimen the artist 
seems to have struck a new note for 
food subjects. The deep, rich colors 
of nature and a simple setting are 
inspiration enough, while the artist’s 
work achieves a soft, cool quality, as 
refreshing as it is new. This illustra 
tion has been reproduced by the three 
color process. Presswork through the 
courtesy of The Henry O. Shepard 
Company. 








July, 1921 


THE INLAND PRINTER 





PES 


oceceeee: 19 Ce oo ecoecoceecorcoesooulo—ee 


Oy fn TIARA AE 


CORR) 


‘. 
YR PS NGEN PRO: 


UO 


Wi 


ANA Ton 





It was indeed an inspiration to be privileged again to 
attend the commencement exercises of the U. T. A. School 
of Printing, at Indianapolis, held on Friday, June 10. 
Remarkable progress has been made during the past year, 
additions being made to the equipment and other facilities 
for giving instruction, and the work of the students on ex- 
hibition is evidence of the thorough training that is being 
given. Great credit is due to the staff of instructors, and 
especially to the guiding genius, T. G. McGrew, the super- 
intendent of the school, as well as to the members of the 
Educational Committee of the United Typothete of 
America, who have given unreservedly of their time and 
thought to make the school count for something in the 
industry. Brief mention of the commencement exercises 
is made elsewhere in this issue. We are not discussing 
that event here. Our principal interest now is in con- 
nection with the thought of what this school means to the 
printing industry and its future. Here we find all phases 


of letterpress printing being taught in a thorough manner, 
from designing and laying out work, through composition, 


both hand and machine, linotype and monotype, proof- 
reading and printers’ English, to platen and cylinder 
presswork, folding and cutting. With the increasing num- 
ber of students taking the courses and going out into the 
industry each year, there is certain to be a beneficial influ- 
ence on the work turned out of the printing plants of the 
country. The school has a great future ahead of it. It 
deserves more widespread recognition, appreciation, and 
codperation on the part of the industry in general. Honor 
and credit are due those who have labored for years to 
build up an institution in keeping with the traditions and 
highest standards of printing. Let more who have the 
welfare of the industry at heart rally around them and 
give them the benefit of their support. 


Watch the Leaks 

The continued expectations and demands of buyers 
for reductions in prices of printing emphasize the necessity 
of keeping an extremely careful watch over the little 
details that are all too frequently considered as not worth 
very much attention. 

Confronted with rather poor prospects for reductions 
in costs of production — with determined opposition to 
any movement toward former wage standards, and equally 
determined demands for the shorter work week — it be- 
comes more than ever essential that the small leaks be 
stopped and that the degree of efficiency be increased. 
Under existing circumstances the little things, generally 
so considered, mean far more than they ever have before. 

Reduction of losses from bad debts by the exercising 
of greater caution in the extension of credits is of great 
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importance. Arrangement of the plant and the equipment 
so as to avoid unnecessary steps, elimination of all false 
or wasted motions as well as the thousand and one little 
things which, though under the surface, nevertheless tend 
to increase the cost of the finished job, loom up with far 
greater significance. ‘‘ Stop the leaks ” should become — 
yea, must become — the watchword. 





In Honor of the Printing House Craftsmen 

It has never been the policy of THE INLAND PRINTER 
to issue special editions. Our aim has been to make each 
issue a special one to the extent of maintaining the highest 
possible standard from the educational standpoint in the 
character of material given. Nevertheless, the vast 
importance of the work being done by the printing house 
craftsmen, and especially the remarkable opportunity they 
are presenting to the trade through their convention and 
exposition during this month, demand special recogni- 
tion. Therefore, to the work of the craftsmen we devote 
what space is available in this issue outside of the regular 
departments and usual special features, and in their honor 
we respectfully dedicate this issue. , 

Too much can not be said in favor of the work of this 
organization, composed of those holding executive posi- 
tions in the printing and allied trades. We have for some 
vears past had our local and national organizations for 
the purpose of advancing the interests of the industry 
from the business standpoint — and excellent work has 
been done by these bodies in placing the allied trades on 
a much sounder business basis. The craftsmen reach out 
into a different field, yet one that is of equal importance, 
their work being devoted to the advancement of what 
might well be termed the technical side of the industry, 
and in this phase of the work they have not only realized 
the possibilities before them, but they have gone ahead 
and accomplished results. Hence it can well be said that 
the new organization, now one year old, the International 
Association of Printing House Craftsmen is to the tech- 
nical side of printing what the United Typothete of 
America is to the business side. 

For an organization of this character to undertake a 
work of the vast scope indicated by the plans for the com- 
ing exposition and convention is indeed commendable. 
That it will be a success from every viewpoint is evident 
— in fact, assured — from the manner in which the plans 
have been carried forward and the hearty response and 
codperation which have greeted their efforts on every 
hand. Those at the helm apparently have stopped at 
nothing to make it the biggest educational feature that has 
ever taken place in the allied industries. All honor to 
the printing house craftsmen, may their tribe increase! 
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INCIDENTS IN FOREIGN GRAPHIC CIRCLES 
BY OUR SPECIAL CORRESPONDENT 
GREAT BRITAIN 

THE Guardian, the leading daily of Manchester, reached 
its centenary last March. The event was celebrated by a din- 
ner for the staff. 

To celebrate the twenty-fifth anniversary of the London 
Daily Mail, six thousands persons sat down to a luncheon at 
Olympia. Viscount Northcliffe presided. 

Joun Linpsay, member of the firm of Lindsay & Co., who 
died last March in Edinburgh, at the age of eighty-nine, was 
the oldest master printer in Scotland. It is said that shortly 
before his death he could still read nonpareil without glasses. 

THE Printers’ Managers and Overseers Association paid an 
official visit to the Printing Exhibition on May 7, and had as 
their guests a large deputation of members of the Association 
of Overseers of Printing Offices and Letter Foundries in the 
Czecho-Slovak republic. 

THE latest catalogue of Maggs Brothers, the well known 
London dealers in rare books, is entitled “ Bibliotheca Incuna- 
bulorum,” and lists a large selection of books printed before 
1501 in Germany, France, England, the Netherlands, Italy, 
Spain and Switzerland. A number of illustrations are included. 

A worLp’s Printing Trade Congress was held on two days, 
in connection with the recent Printing and Allied Trades Exhi- 
bition, at Agricultural Hall, London. As showing its impor- 
tance, “ The Standardization of Paper ” was the first problem 
discussed, Howard Hazell being the introducer of, and main 
speaker on, the subject. The topic will be further discussed 
at a meeting in Scarborough. Our space is too limited for a 
report on the Printing Exhibition, which seems to have been 
a big success and should stimulate the big exposition to be 
held in the Coliseum, in Chicago, this month. It is to be 
noted that a feature of the London Exhibition was the exclu- 
sion of German manufactures. As regards this a severe 
critique was published in the Scottish Typographical Circular, 
classing the action as an evidence of stupidity. Evidently, 
not all of Great Britain is imbued with war hatreds. 


GERMANY 


GOVERNMENTAL regulation of the paper industry was dis- 
continued April 1. 

ALBERT BrocKHAUs, member of the widely known pub- 
lishing house of F. A. Brockhaus, at Leipsic, died on March 27 
at the age of sixty-six. 

Peruaps the record for frequency of issue of a trade paper 
is held by the Papier-Zeitung, which since April 1 appears 
on Tuesday, Thursday and Saturday of each week. 

A PATENT has been issued for a process of making type 
from a composition of stone and wood. The inventor claims 
to have overcome the tendency of stone to crumble. 

HEINRICH FLINSCH, proprietor of the celebrated Flinsch 
Type Foundry, of Frankfurt a. M., died in that city, March 9, 
at the age of eighty-two. Since its organization he was at the 
head of the German Typefounders’ Association. 

A NEw German invention for the production of stamping 
inks provides that aqueous solutions of lactates, including 
lactates and color bases, are used instead of glycerin in printing 
and stamping colors. For example, 10 kilograms of crystal 
violet are dissolved in 75 liters of water, 15 liters of methyl 
alcohol and 25 kilograms of aqueous potassium lactate solu- 
tion of a specific gravity of 1.45. 

Aucust SCHERL, the noted newspaper publisher, died at 
Berlin on April 18, aged seventy-two. He had his start in the 
subscription book trade. He established the great weekly, 
Berliner Lokal-Anzeiger and ran it along American lines; later 
on he changed it into a daily. The Tag and the Woche were 
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also started by him. About eighteen years ago his business 
was changed into a corporation, of which he lost control some 
eight years ago. 

A GERMAN trade paper calls attention to the word “ non- 
pareil”” as being a truly international one, more so than any 
other term used in typography. The spelling varies slightly, 
being nonpareil or nonpareille in Germany, Austria and Russia; 
nonpareille in France and Belgium, nonparel in Holland, non- 
parell in Spain, nonpariglia in Italy, and nonpareil in England 
and America. In all countries it means six points, and is 
therefore a truly universal measure. 

FRANCE 

THE publishers of classic books have reduced the surcharge 
on their prices from 40 per cent to 25 per cent. 

ROBERT ENGELMANN, grandson of Godefroy (Gottfried?) 
Engelmann, who established “ the first lithographing plant in 
France,” died at Paris, April 5. The business started by his 
grandfather was continued by his father, Jean (Johann?) 
Engelmann. Godefroy Engelmann, after traveling about and 
meeting Senefelder at Munich, from whom he learned the art 
of lithography, established himself at Mulhouse (Miihlhausen) 
in Alsace, in 1814, at which date this territory was probably 
for a time under French domination, which permits of the 
claim that he was the first French lithographer, despite his 
German name. His grandson, Robert, was a prominent per- 
sonage in Parisian typographic circles, having been president 
of the Chambre des Imprimeurs Lithographes, a member of 
the central committee of the Union Syndicale des Maitres 
Imprimeurs de France, vice president of the administrative 
council of the Cercle de la Librairie, and a member of the 
Comité de Patronage de |’Ecole Estienne. 


SWITZERLAND 

THE Zurich branch of the Swiss Typographical Union has 
attained its seventy-fifth year, being perhaps the oldest Swiss 
labor union. It has at present 900 members. To celebrate 
this anniversary this local issued a jubilee volume, entitled 
Im Reiche der Typographia. 

A DECREE of the Federal Council contains the following 
list of goods which became subject to import licenses, as from 
March 18 until further notice (applications for import licenses 
are dealt with by the Import and Export Section of Public 
Economy): Pasteboard, packing paper (except “ patent pack- 
ing” and tarred paper), tissue weighing less than 25 grammes 
per square meter; printing, writing, letter and drawing paper 
of one color; cardboard; paper and cardboard ruled, coated, 
oiled, chemically prepared or otherwise manipulated; paper 
and cardboard typographed, lithographed or otherwise printed; 
prints and engravings, not photographs; paper boxes, card- 
board tubes, cardboard for boxes, paper bags and envelopes; 
account books, memorandum books, etc.; bookbinders’ 
wares; bobbins of paper or cardboard and cardboard wares 
not specially mentioned in the tariff; asphalted cardboard 


and roofing board. 
SWEDEN 


SUSTAINED by the law prohibiting the import of goods 
made from substitutes, the Swedish Customs service prevented 
the import of large quantities of American boots and shoes 
alleged to be made of paper. The American exporters then 
tried to divert the same consignment to Denmark, to counter- 
act which the Copenhagen Boot and Shoe Makers’ Union has 
appealed to the Government to prohibit the import. 

SOUTH AFRICA 

A RECENT issue of the South African Printer and Stationer 
(Johannesburg) contains inserts showing a number of entries 
in a prize competition of letterheads. What is here shown indi- 
cates that some printers in that part of the world are fully 
up to the mark. The specimens are most creditable, indeed. 
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BIOGRAPHY OF ISAIAH THOMAS, AMERICA’S 
MOST SUCCESSFUL PRINTER 


BY HENRY LEWIS BULLEN 


ZA SAIAH THOMAS, printer, of Worcester, 
Massachusetts, was deprived of almost all 
educational privileges, but by inherent 

y) } energy and ambition (being his own school- 
master) he became the leading printer of 
his period in the United States, the chief 
historian of printing in America, and the 
founder of the American Antiquarian 

Society and of the invaluable library of that society, now one 
of our greatest national assets. He was born in Boston on 
January 19, 1749 (old style). His parents were poor; his 
father died in 1752, and his mother was compelled to place 
some of her children with friends. At the age of six Isaiah 
was taken into the household of Zechariah Fowle, a printer, 
of Boston, to whom he was apprenticed the following year, 
on June 4, 1756. This deed of apprenticeship has been pre- 
served. Drawn in the prescribed form, too long to print here, 
it provided among the many other items of service agreed for 
or by Isaiah that “ from the service of his said master by day 
nor night he shall not absent himself,” and Zechariah Fowle 
covenanted to “‘ teach or cause to be taught the said apprentice 
the art and mistery of a printer, also to read, write and 
cypher; and also shall find and allow unto and provide for 
the said apprentice sufficient and wholesome meat and drink, 
with washing, lodging and apparrell,” etc., and “ at the expira- 
tion thereof ” [at the age of twenty-one, after thirteen years 
of service] “shall dismiss the said apprentice with two good 
suits of apparrell for all parts of his body, one for the Lord’s 
day, the other for working days, suitable to his degree.” No 
other remuneration is mentioned. Fowle’s printing plant con- 
sisted of one wooden hand press, 350 pounds of a small pica, 
200 pounds of English and 100 pounds of double pica. 
Isaiah Thomas’ autobiography gives an intimate relation of 
the hardships of his early years. His school days were limited to 
six weeks. His tasks included the household as well as the 
printing office chores. His work began at sunrise and he was 
fortunate if it ended at sunset. He learned to spell and read 
by setting type, standing on a bench eighteen inches high to 
reach the type cases. His first work at the case was to set a 
reprint ballad in double pica, “ though he knew then only the 
letters and had not been taught to put them together and 
spell.” Fowle was an indifferent printer, and could teach 
Isaiah very little, but, in 1758, he took Samuel Draper as a 
partner, “a good printer and kind man,” who carefully in- 
structed the apprentice, so that when the partnership ended, in 
1761, Isaiah assumed principal charge of the office, being then 
twelve years of age. He acquired other friends, read assidu- 
ously whatever books came in his way, and taught himself 
how to engrave on type metal, crudely enough, but with indus- 
try sufficient to wholly illustrate a book when but thirteen 
years old. In the year 1766, having three years more to serve, 
recklessly abandoning the “ two good suits of apparrell ” due 
and payable in 1769, Isaiah, following the bad example of Ben- 
jamin Franklin, ran away to Halifax, Nova Scotia, in the hope 
of getting a passage from thence to London. In Halifax he 
secured employment on the Gazette as editor as well as 
printer. In 1766 the American colonists in New England and 
the colonies southward were showing agitated premonitions of 
revolt from Great Britain on account of the Stamp Act and 
other burdens unfairly imposed on them, but the Nova Sco- 
tians continued to be loyal, and here young Isaiah disclosed 
the aggressiveness that formed one of the elements of charac- 
ter which ultimately made him noteworthy in history. His 
criticisms of the British government were reproved by the 
governor so pointedly that Isaiah thought it prudent to leave 
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Halifax for Portsmouth, New Hampshire. He now worked 
successively in Portsmouth, Boston (at the invitation of his 
first employer), and Charleston, South Carolina. After a 
series of interesting adventures he returned to Boston in 1770, 
having broadened his faculties by his journeyings. 

Boston in 1770 had about 20,000 inhabitants; all New 
England had about 300,000. Most of these people were op- 
posed to British interference in their government, and were 
held in allegiance by British soldiers. News, consequently, 
was in demand, and Isaiah Thomas, acquiring the plant of 
his former employer, issued a thrice a week newspaper called 
the Massachusetts Spy. Hitherto newspapers in Boston had 
been issued once a week and this news sheet furnishes the first 
evidence of Thomas’ enterprise. Within a year he reverted 
to a weekly issue, but in a larger form than had been thereto- 
fore issued in Boston. In two years Isaiah Thomas, as printer 
and editor, acquired a subscription list larger than any other 
in Boston. The Spy was the most radical newspaper in 
America, and in a circular issued in 1774 we find its editor in 
notable company. The circular was issued “ to the officers 
and soldiers of His Majesty’s troops in Boston” and stated 
that the friends of the king expected them, the instant rebel- 
lion happened, to put Samuel Adams, Bowdoin, John Hancock 
and others to the sword, not forgetting ‘“ those trumpeters of 
sedition, the printers Edes & Gill and Thomas.” The cause 
of the colonists in “ the times that tried men’s souls ” was ably 
and courageously advanced by the printer editors wherever 
newspapers existed. It was in the printing office of Edes & 
Gill, publishers of the Boston Gazette, that the members of 
the “ Boston tea party ” met to disguise themselves as Indians 
preparatory to throwing the historic tea cargoes into Boston 
Harbor. 

In 1774 Thomas issued his Royal American Magazine and, 
in 1775, Thomas’ New England Almanac, which continued 
until 1822. In 1775 the crisis was impending and it became 
dangerous, if not impossible, to publish a patriotic newspaper 
in Boston. Thomas forwarded his printing plant to Worcester 
— stole them out of town in the dead of the night.” All 
other property he lost. As a minute man he participated in 
the skirmishes at Concord and Lexington, and then proceeded 
under the advice of Adams and Hancock to Worcester, jour- 
neying on foot. Here he did all the printing for the revolu- 
tionary Provincial Congress, and in April, 1775, printed for 
it the first book printed in Worcester, “A Narrative of the 
Excursions and Ravages of the King’s Troops Under Com- 
mand of General Gage on the Nineteenth of April, 1775.” 
The Spy was first issued in Worcester on May 3, 1775. 
Although Thomas was so widely known and admired as a 
patriot that when he made a journey on foot to New York 
the same month “ the innkeepers on the way would receive no 
pay for meals or lodging, nor boatmen for carrying him across 
ferries,” he established himself in Worcester under great diffi- 
culty. Benjamin Russell, one of his apprentices, who became 
the leading journalist of New England, tells us that Thomas 
and his apprentices frequently made their meals in the print- 
ing office on bread and milk and slept on rags taken in for the 
papermakers. Thomas was appointed postmaster at Worcester 
by Benjamin Franklin, Postmaster General, and in 1776 these 
two distinguished men met for the first time, maintaining a 
friendly correspondence thereafter. Franklin in his later years 
termed Thomas the “ Baskerville of America,” Baskerville 
being then esteemed the finest printer of the old world. 

In 1776 Thomas leased part of his plant and the Spy to 
others, and with the remainder of his plant tried to establish 
himself in Salem. Worcester was then merely a village and 
meagerly supported a printer. The Salem venture was unsuc- 
cessful; three attachments were served on his press and types 
in one day, and Thomas was compelled to sell all to pay his 
debts. There is a hiatus in his history until 1778. We can 
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not learn what his employment was, but on July 24, 1776, a 
copy of the Declaration of Independence reached Worcester, 
its bearer being on his way to Boston, and to Isaiah Thomas 
the honor was given of reading the Declaration “to all the 
inhabitants ” assembled for the purpose of hearing it, that 
being the first time it was publicly read in New England. That 
must have been a thrilling experience for our young printer. 

In 1778 Thomas resumed possession and publication of the 
Spy, and made it very influential. His progress was slow, but 
steady, especially in the publication of books. When peace 
came, in 1783, he hastened to import new types. In 1785 
he issued “A Specimen Book of Isaiah Thomas’ Printing 
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Antiquarian Hall, Worcester, Massachusetts, erected in 1820 and presented to American Antiquarian Society 
demolished September, 1912. 


by Isaiah Thomas; vacated by the Society in 1853; 
taken and shows the edifice unoccupied and dilapidated. 


Types, having as large and complete an assortment as is to 
be met with in any one printing office in America, chiefly 
manufactured by that great artist, William Caslon, Esq., of 
London.” It is dedicated “to the lovers and encouragers of 
printing (the first and best of arts).” In a copy of this speci- 
men book, preserved in Worcester, there is this note in 
Thomas’ handwriting: “£2,000 sterling and upwards were 
added to this specimen from Fry’s, Caslon’s and Wilson’s 
foundries between 1785 and 1794.” Thomas was on the way 
to wealth. 

The Spy was suspended from March, 1786, to March, 
1788, owing to the imposition by the State of a stamp tax of 
two-thirds of a penny on each copy of a newspaper. This 
exaction was followed by a tax on all advertisements printed 
in newspapers. These taxes were, said the Spy, “a shackle 
which no legislature but ours, British or United States, has 
laid upon the press, which when free is the great bulwark of 
liberty.” When these taxes were removed, in 1788, the Spy 
resumed. During its suspension the Spy was replaced by the 
Worcester Magazine, technically not a newspaper. In addition 
to the Massachusetts Spy (Boston, 1770-1775; Worcester, 
1775) Isaiah Thomas established the Essex Journal (New- 
buryport, 1773); Farmer’s Museum (Walpole, N. H., 1793); 
Brookfield Advertiser (Brookfield, 1799); Royal American 
Magazine (Boston, 1774); Worcester Magazine (Worcester, 
1785), and Massachusetts Magazine (Boston, 1789-1797). 
The Spy continued in the ownership of Thomas until 1802, 
when it passed to his son, and continued under various owners 
until it ceased publication in 1904. 
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In 1802 Isaiah Thomas had amassed one of the greatest 
fortunes in America. He owned several warehouses, residences 
and farms in various localities. He then operated by himself 
or with partners sixteen printing presses, seven of them in 
Worcester. A record has been preserved which shows that he 
employed in Worcester alone 150 work people in printing, 
papermaking, binding and distributing his product. A careful 
inventory of his Worcester business taken in 1796 shows the 
value of plant and stock in trade to be $39,679.02, and an 
itemized statement in Thomas’ own writing shows his total 
property to be worth $107,945. The most expensive single 
item in a printing plant at that time was the wooden hand 
printing press. The price of the 
largest size made was (new) 
from $130 to $160 (the latter 
of mahogany) in London; 
smaller sizes sold for about $100 
each. The Worcester plant was 
itemized: Presses, $723.66; 
type, $12,361.01; printing mate- 
rials, $504.43; cuts, $525.16; 
his son’s printing plant, $817.42; 
bookbinding tools, $204.45, all 
less depreciation. In 1802 
Thomas inventoried his posses- 
sions at $151,340.91. It must 
be kept in mind in considering 
these values that the purchasing 
power of a dollar was then three 
to four times greater than in the 
present time. For a Bible, which 
he kept standing (stereotyping 
being then unpracticed in Amer- 
ica) he paid out over $6,000 for 
type and composition. One of 
the chief aids to Thomas’ busi- 
ness success was his liberality 
with his brighter apprentices and 
other meritorious assistants. 
Following the example of the 
great Franklin, he established them in business as partners. 
In Boston, Thomas & Andrews did an extensive business 
from 1788 to 1820, as did Thomas & Carlisle in Wal- 
pole; Thomas & Waldo, in Brookfield; Thomas & Tap- 
pan, in Portsmouth; Thomas & Merrifield, in Windsor, Ver- 
mont; Thomas & Tinges and (later) Thomas & Whipple, in 
Newburyport; Thomas, Andrews & Butler, in Baltimore, and 
Thomas, Andrews & Penniman, in Albany, New York, and 
others. E. T. Andrews, an apprentice in the Worcester plant, 
without any means, was made a partner with a half share of 
profits in a printing office and bookstore in Boston in 1788. 
The inventory of Thomas & Andrews, Boston, for 1817 totaled 
net $181,735. In 1819, the stock in trade and other assets 
had depreciated to $140,000. The asset values may have been 
inflated, because in 1820 Thomas sold his half interest to 
Andrews for $13,000 and half the stock in trade, estimated to 
be $18,000 in value. Thomas was bitterly indignant, and 
writes of Andrews “ who served his time with me, and whom 
I sat up in Business — he then had no property — but now is 
rich, and by his management is worth four times as much as 
myself — so things go! * * * on no other terms could I 
close this long concern with my partner.” Thomas believed 
that his share should have been at least $70,000. In 1814 the 
Walpole business inventoried $23,265 and the Portsmouth 
business, $10,264. 

In 1802 Thomas retired from active business in Worcester 
in favor of his son, Isaiah Thomas, Jr. He continued various 
partnerships in other cities, probably because he found it diffi- 
cult to disentangle himself from his partners without loss. 
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As a publisher Thomas was singularly successful in gaging 

the wants of readers. From 1770 until his retirement in 1802 
he is known to have issued 392 books, small and great. Some 
conception of his success may be had from the fact that he 
printed and sold 54,000 copies of “ Perry’s Dictionary,” pp. 
506, the first dictionary printed in America, and 300,000 copies 
of Perry’s Spelling Book (1785-1804). His Almanac (1729- 
1822) frequently ran into three editions a year. In 1791 he 
printed two editions, folio and quarto, of the Bible; an octavo 
edition in 1793; 12mo editions in 1797 and 1798, and another 
octavo edition in 1802. In 1794 he issued the first Greek 
grammar published in America. He had almost a monopoly 
of the publication of school books in America. His list of 
books included scientific, historical, religious, fiction, medical 
and agricultural, and was particularly ample in juveniles, of 
which more than fifty have been preserved. The juveniles 
were sold at prices ranging from four to twenty cents and 
were attractively _ illustrated. 
These generally ran into two and 
three editions. None was quite 
so popular as “ The History of 
Little Goody Twoshoes, other- 
wise called Mrs. Margery Two- 
shoes, with the means by which 
She acquired her Learning and 
Wisdom, and in consequence 
thereof her Estate. Set forth 
for the benefit of those 


Who from a State of Rags and Care 
And having Shoes but half a pair, 
Their Fortune and their Fame would fix 
And gallop in their Coach and Six.”’ 


Isaiah Thomas originated 
the great papermaking industry 
now contiguous to Worcester. 
Through his efforts the first 
paper mill was established at 
Sutton by Abijah Burbank, in 
1776. In 1793 Thomas erected 
a paper mill in Worcester. In 1795 he published a book on 
exceptionally fine paper, and in the preface he says: ‘“ The 
making of this particular kind of paper on which these son- 
nets are printed is a new business in America, and but lately 
introduced into Great Britain. It is the first manufactured 
by the editor * * * The favorable acceptance of this 
and other volumes printed in this country, will doubtless raise 
our emulation to produce others, better executed, on superior 
paper, and with more delicate engravings.” This was the 
paper we now call wove and, in France, papier velin. 

When, in 1802, at the age of fifty-three, Isaiah Thomas de- 
clined the routine of business, he did so with the intent to enter 
upon a course of study and labor, the fruits of which com- 
mend this great printer to our esteem in a greater degree than 
his remarkable achievements as a self sacrificing patriot and 
successful master printer, papermaker and publisher. He set 
about forming a library, particularly valuing items relating to 
printing and newspapers and American history. In 1810 he 
issued “ The History of Printing in America, with a Biography 
of Printers and an Account of Newspapers; to which is-pre- 
fixed a concise view of the Discovery and Progress of the Art 
in other parts of the World. In two volumes. By Isaiah 
Thomas, Printer, Worcester, Massachusetts.” This invalu- 
able work of 1,052 pages is the foundation and, ofttimes, the 
only source of our knowledge of the early printers of North 
America. The American printer who has not read it may con- 
vict himself of a neglect inexcusable in one who is properly 
instructed as to the dignity and superior usefulness to mankind 
of his art and occupation. In 1874 the American Antiquarian 
Society issued a revised and enlarged edition, which was pref- 
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first home of the Society, illustrated on another page. 
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aced by a memoir of the distinguished author written by one 
of his grandsons. 

Early in 1812 Isaiah Thomas announced to a few friends 
his intention of founding that society subsequently named the 
American Antiquarian Society, which celebrated its centenary 
on October 15 and 16, 1912. Later in the year the society 
was incorporated with the purpose “ to assist the researches of 
the future historians of our country.” Isaiah Thomas was 
elected its first president and immediately presented the 
society with his library of 3,000 volumes. He gave most of 
his time henceforth to the upbuilding of the society, and con- 
stantly enlarged its library and historical museum by gifts. 
In 1820 he erected Antiquarian Hall (demolished in 1912) at a 
cost of $10,000, as a home for the society. He printed the 
“Transactions ” of the society at his own expense. Continu- 
ing as president until his death, during his lifetime his gifts 
aggregated $26,000, and he bequeathed an additional $24,000. 


Present edifice of the American Antiquarian Society, Worcester, Massachusetts, founded in 1812 by Isaiah 
In true antiquarian spirit the facade of the new building follows the architectural lines of the 


This building was opened in 1911. 


In 1911 the American Antiquarian Society moved into its 
third building. It has a membership restricted to 175 of the 
foremost scholars and scientists of the United States. It has 
done a great deal to advance historical knowledge. Its library 
is invaluable in contents, and now contains 180,000 titles. 
Among learned societies in America it ranks with the foremost. 
“Tts usefulness will increase through distant centuries.” 

Isaiah Thomas passed from earthly activities on April 4, 
1831. For many years he was the first in reputation among 
the citizens in Worcester, energetic in all public, philanthropic 
and educational works. He was a member of all the learned 
societies of the United States. The Governor of the State 
said of him: “The city is full of memories of his good deeds,” 
and a lifelong friend said: ‘“‘ Young men, just entering into 
active life, and engaging in untried and perplexing mazes of 
business, seldom looked to him in vain for advice, for patron- 
age and for assistance.” His will is lengthy. He bequeathed 
his real estate and household effects specifically to his rela- 
tives, servants and friends. These were of great value, but 
were not appraised. In addition his executors disbursed the 
sum of $122,766 in cash to various persons and to learned 
or charitable institutions, twenty of the latter receiving be- 
quests, among them the printers’ societies in Boston and in 
Philadelphia. He also cancelled a great amount of debts for 
money loaned to various persons and societies. An examina- 
tion of the papers of his business shows that he was liberal 
in giving credits and lost immense sums thereby. 

At the time of his death in 1831, it was written of him: 


Benevolence was a prominent trait in his character. The community in 
which he resided will long cherish his memory as a public benefactor. The 








486 


land upon which the present court house [in Worcester] stands was a donation 
from him, and the grounds around that building received their present con- 
venient and beautiful form from his direction. To the town he gave the street 
which bears his name, besides a gift of land which gives the Main street its 
peculiar beauty. The square near the jail, with stone bridge which intersects, 
was formed at his expense. The parish of which he was a member had 
reason to recollect many acts of his munificence for its benefit. The public 
clock upon their brick meeting house was his exclusive donation. To almost 
all the acts of public philanthropy he was a generous contributor, and this 
without discrimination of party or sect. The unfortunate children of want in 
this vicinity will lament his death, for his charities to them have ever been 
abundant. 


“Tn his personal appearance he was tall, slender and well 
formed, singularly precise and studied in his dress [like 
Franklin] and fashionable to a fault.” He was the first in 
Worcester to maintain a coachman and carriages, and often 
traveled in his own coach and four. 

In his later years he was honored as the “ grand old man ” 
of the printing industry by the printers of America. He, who 
was the friend of Benjamin Franklin and George Washington 
and the leaders of the Revolution, considered all his honors 
subsidiary to that of being a master of his art and craft. In 
it he found an unlimited field for intellectual enjoyment, as 
well as for profit. In responding to an invitation to attend a 
celebration of the Philadelphia Typographical Society, in 
1825, he wrote: “ Although I can not take to myself all the 
merit you are pleased to allow me for my endeavors, long 
since, to establish our Art in this continent on a more respec- 
table footing than it then was, yet, so far as my efforts for 
that purpose produced any good effect, and have met with the 
approbation of the Typographical Family, it will ever afford 
me high satisfaction. * * * My attachment to the Art of 
which we are professors is not diminished. Could I live my 
life over again, and choose my employment, it would be that 
of a Printer.” 





HOW MANY PAPERS IN A ROLL? 


BY RAYMOND S. BROWN 


|] HE web pressman is frequently confronted 
with the problem: How many papers in a 
rd roll? Is there enough in this roll for the run 
or shall I have to stop the press and splice 
} on a new roll? How much do I lack, and 
| have I on hand a stub or part of a roll which 
| will complete the run? Or again, here is a 
roll with a damaged place near the core, how 
many good papers does it contain? The ability to answer these 
questions quickly and with a fair degree of accuracy will often 
make it unnecessary to stop and change rolls in the middle of 
a run when mails are to be caught and time is precious. It will 
also enable leftover stubs to be used up to good advantage and 
prevent much unnecessary changing of rolls. 

The writer here describes a simple method which will an- 
swer these questions and which he has used with good results 
for a number of years. While rather approximate, due to 
variations in thickness of stock and winding tension, it is close 
enough to afford much useful information. 

The method is based on the fact that the number of papers 
in a roll is proportional to the area presented by the end of the 
roll. This area is in the form of a ring, the inner circle of the 
ring being the core on which the paper is wound. The area of 
such a ring may be shown by geometry to be proportional to 
the square of the length of a chord drawn tangent to the inner 
circle (see illustration). This chord is always somewhat 
shorter than the diameter of the roll. Expressed as an equation 
this rule becomes, N = kC?, N being the number of papers in 
the roll, C the length of chord measured as shown in the illus- 
tration by holding a yard stick tangent to the core with one 
end even with the outside of the roll, and k a constant which is 
different for every length of page and thickness of paper. 
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K must be found by experiment in any particular case. 
For a press having a page length of 22.5 inches and using 
ordinary 32 pound news print the value of k was found to be 
10.27. A roll of such news print having a chord length of 30 
inches would thus yield 10.27 < 30 X 30 or 9,243 papers. 

Suppose the roll is damaged near the core and it is desired 
to know how many good papers may be run from it. The 
ruler is held tangent to the circle containing the damaged paper 
and the length of chord measured as before. 

In order to find the value of k for any specific case, proceed 
as follows: Measure the chord C at the beginning and again 
at the end of a run, and note from the press counter the number 
of papers printed. The value of k is then given by 


x 
be caste 





Ci—C3 
This value of k, if carefully determined, is not likely to 
vary more than five per cent for any roll of paper in any par- 


ticular lot and is sufficiently accurate to be used as a basis for 
measuring the other rolls of the lot. 

After the value of k is found it is an easy matter, if desired, 
to construct a scale on a strip of wood or metal which may be 
used in place of a yard stick and will read the number of papers 
directly without the necessity of multiplying. This is done by 
substituting even values of N, such as 100, 500, 1,000, 2,000, 


etc., in the equation 


N 
cui 


marking off the resulting values of C from the end of the scale 
and inscribing each mark with the value of N used in com- 
puting it. 


DEFINITIONS FROM THE PRINTER’S 
DICTIONARY 


BY GEORGE W. TUTTLE 





Printer Indigestion: “A full waste barrel.” 

Printer Muse: “A composing stick.” 

Printer Joy: “No errors on the job.” 

Printer Stumbling Block: “A bad impression.” 

Printer Grandeur: “An imposing stone.” 

Printer Optimism: “Tl corral that big job tomorrow.” 

Printer Satisfaction: “ Best job of printing I ever had.” 

Printer Suicide: “An overdose of ink.” 

Printer Violence: “ Throw her in the waste barrel!” 

Printer Paradox: “ Keeping your promise after giving it to 
the other fellow.” 

Printer Expectation: “A plethoric bank account.” 
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BY S. H. HORGAN 


Queries regarding process engraving, and suggestions and experiences of engravers and printers, are solicited for this department. 
Replies can not be made by mail. 


“Le Guide de l’Operateur dans la Photogravure ”’ 


Here is a guide to the operator specializing in photoengrav- 
ing who reads French. It is by Louis Villemaire, an expe- 
rienced photoengraver and superintendent of a plant, who 
entered the war and was wounded at Verdun in 1916. This 
book gives the bare formulas used in every branch of photo- 
engraving, without going into any theories or details regarding 
any of the operations. One thing it proves is that French 
methods are not those employed in this country. There is not 
a single formula in the book that would be an improvement 
on those we use, and still they are undoubtedly popular in 
France. The book is recommended to our French readers. 
It is published by Dunod, Editor, 47-49 Quai des Grands- 
Augustines, Paris, VI, France. Price 12 francs. 


Embossed Plates Reproducing White Lace 

James A. O’Brien, Brooklyn, New York, sends a card show- 
ing white lace embossed on a black background, which he 
brought from Japan, and asks if he can have such work photo- 
engraved in this country. 

Answer.— This embossed reproduction of white lace is 
not done by photoengraving. The Japs placed the white lace 
on the bed of an electrotyper’s lead mold press and took an 
impression from the lace in a sheet of lead. This lead mold 
was electrotyped with a heavy copper shell, which was backed 
up with hard stereotype metal and shaved smooth on the 
back. An embossing counter was made from this electrotype 
in the usual way. The cardboard on which the printing was 
done was soaked in water until soft. The copper electrotype 
was then put in a strong platen press, its surface inked with 
black ink, the soft cardboard laid on it, and when the impres- 
sion was taken the soft cardboard was forced into the electro- 
type mold by the counter, giving a perfect imitation of white 
lace in relief, while the ink, being printed on the cardboard 
at the same time, furnished the black background to show off 
the white lace. It is another illustration of how the Japs excel 
us in odd uses of the machinery which we supply to them. 


English Report of United States Process 


Here is a description from the British Journal of Photog- 
raphy of a new method of making halftones to be launched 
in the United States: 

“According to the particulars that have reached us, a con- 
tinuous tone transparency is first made from the original nega- 
tive, or from a copy negative of the print. This transparency 
is placed at the front end of a box, and at a fixed separation 
in front of it is placed a ruled screen, and in contact with this 
a flat process film. At the other end of the box is a light 
chamber with an electric bulb. In the partition separating the 
light chamber from the interior of the printing box is fitted a 
variable opening or diaphragm. An exposure, which rarely 
exceeds two minutes, gives the desired halftone negative. This 
is printed on copper by the usual fish glue process, the tech- 


nique of which has been simplified for its use in this specific 
way. Results which have been produced are stated to be 
exceedingly good in vigor and long range of tone gradation; 
in fact, to a degree unusual in coarse screen work.” 


Transferring Pictures 


William A. Schmitter, Asheville, North Carolina, asks: 
“What fluid is used to transfer pictures, either colored, or 
black and white, to any other surface? The fluid is put on 
the picture and the latter placed face down on the material 
it is transferred to.” 

Answer.—Here is a solution that is used by artists to 
transfer printed cartoons or pictures that they want to 
redraw. The solution is frequently sold at country fairs by 
fakers. Make a solution of common yellow soap in hot water, 
using 4 ounce of soap to ten ounces of water. Add one 
ounce of spirits of turpentine, and mix thoroughly. Pour this 
solution into a shallow dish, and float the picture back down 
on the solution until it is soaked through. Blot off the back, 
lay the picture face down on a piece of bristol board, and 
place a thin sheet of calendered paper on top. Hold one end 
of the calendered paper fast so that it will not shift, and 
burnish with some pressure on the back of the calendered 
paper away from the end held. After the whole back of the 
print has been gone over, it will be found that the ink, colored 
or black, has been transferred to the bristol board. 


Etching Machines in Competition 


No matter what opinions may have resulted from the 
exhibition of etching machines in actual operation at the 
photoengravers’ convention, one must commend the fairness 
of the announcement of Robert R. Page in his advertisement 
in the Photoengravers’ Bulletin: 

“Tn the interest of truth and the welfare of the photo- 
engraving industry, I am pleased to accept the suggestion, 
offered by S. H. Horgan in the April number of THE INLAND 
PRINTER, to take part in competitive tests with all other etch- 
ing machine manufacturers who care to participate in the 
demonstration. To this end I have made arrangements to 
install a Century etching machine in the exhibition room adja- 
cent to the convention hall, where, fram June 22 until the 
close of the convention, I shall be pleased to etch any and 
all plates submitted. Select your own subjects, make your 
own negatives, bring your own prints on copper, and see them 
etched. Make your own comparisons and form your own 
conclusions.” 

Mr. Louis Flader, in the Photoengravers’ Bulletin, com- 
ments on the suggestion for a competition in this way: “ It 
is quite evident that the multiplicity of claims made in behalf 
of various etching machines, and the fact that there are a 
number of them on the market, cause some to make mistakes, 
and mistakes are costly. It is certain that some machines are 
better than others. Our idea is to give everybody a fair 
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field and to grant favors to none. The opportunity to do 
something besides talk is hereby extended. The rest is up to 
the machine manufacturers.” 


An Engraving From Worn Out Stereotype 


“ Printer,” Inglewood, California, tells how he made a 
sharp engraving from a worn out stereotype, as follows: 

“Some time ago one of our customers brought us an old 
stereotype of a special design. It had been used until it was 
not fit to print from. We took an impression from it in 
‘ Positive Black ’ ink on onion skin paper, and made a contact 
negative on a process plate. From this negative an enlarge- 
ment was made on smooth surfaced paper 11 by 14 inches. 
The enlargement was bleached out so that only a faint outline 
was left. The design was then drawn in India ink on this 
enlargement and reduced down on a process plate, from which 
we made a splendid sharp zinc etching.” 


ROTAGRAVURE—ITS HISTORY, DEVELOPMENT 
AND FUTURE 


BY S. H. HORGAN 


AIHE story of the invention of rotagravure, its 

introduction into the United States and its 

r<4| progress here, is an interesting one and in 

| brief is about as follows: The inventor of 

rotagravure was Karl Klic (pronounced 

Klisch in his native Bohemia), and a nota- 

ove: ble thing about it is that he invented it com- 

=) plete, as Senefelder did lithography. Klic 

was born in Bohemia on May 31, 1841. His father was a 

chemist who intended that his son should succeed him, and 

therefore gave him a good training in chemistry. Young Karl 

was bent on art and preferred experimenting with crayons and 

paints rather than with chemicals. He was sent to the great 

Academy of Painting at Prague, after which his father set him 

up in business as a photographer. After a while this work 

proved not interesting enough for the genius of young Klic, 

so when next heard of he was a draftsman and caricaturist on 
illustrated papers in Vienna. 

Ambitious and industrious, Karl turned his attention to 
etching, and then dreamed of the possibility of producing pho- 
tographs in permanent printing inks, and in any hue which 
would please his fancy. At that time photographs were known 
to fade, there being no such thing as one that was permanent. 
In his long and tedious experiments he developed what is 
known as Klic photogravure. This was about 1875. Photo- 
gravure is the printing in ink, from flat copper plates in a 
plate press by hand, of pictures having all the gradations of 
light and shade of a photograph. Through this printing method 
the great paintings of the world have been reproduced in an 
artistic manner. This work was most successfully performed 
in Vienna, where Klic instructed the first photogravure plate- 
makers and printers. 

Years rolled around, and the restless mind of Klic con- 
ceived the idea of engraving photogravure on copper cylin- 
ders, or rolls, so they could be printed in a power press instead 
of by the slow hand wiping and printing method. He believed 
he could do it, but his friends thought he was dreaming. It 
was thought that photogravure required too delicate handling 
ever to be printed rapidly. Klic was persistent, and hearing 
that in a fabric printing works in Lancaster, England, an 
experimenter was at work with a similar idea, he went there 
and entered into an arrangement with the Storey Brothers, 
proving that his invention of printing rotagravure from rolls 
was entirely practicable. This resulted in the forming of the 
Rembrandt Intaglio Printing Company, Ltd. This company 
issued some art reproductions in color and monotone that were 
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recognized by art lovers everywhere as the most exquisite 
products that ever came from a power printing press. 

It was characteristic of Klic not to patent his inventions, 
relying on those associated with him to keep the methods 
secret. The secret of good inventions, like murder, will out. 
The first leak of his secrets was to the United States, and the 
Vandyck Gravure Company came into existence in New York 
prior to 1907, as an exhibit of their work in four colors was 
shown in THE INLAND PRINTER for December, 1908. 

In the meantime Germans were trying to discover Klic’s 
secret. By Easter, 1910, they had succeeded sufficiently to 
print an edition of the Frieberger Zeitung by a method devised 
by Dr. Mertens. The illustrations of the paper were printed 
from intaglio etched copper cylinders, while the type was 
printed from stereotype plates on an ordinary newspaper 
press. A syndicate was formed to introduce Mertens’ method 
into the United States, together with German presses, paper, 
inks and workmen. They installed the first German press in 
the National Cash Register Company’s plant at Dayton, Ohio. 
Then the Cleveland Leader, New York Times and other great 
newspapers contracted with the Germans for the process and 
the presses. The New York Sun beat them all by producing 
in 1912 the first rotagravure supplement made by American 
workmen and printed on an American machine. 

The outbreak of the war stopped German activities in the 
matter. Then American publishers found that the Klic 
method as worked in New York for many years was superior 
to the Mertens attempt and that better presses could be made 
in this country, so that now Karl Klic’s method is in general 
use and American presses have been exported to France, Lon- 
don, England, and Sydney, Australia. The use of rotagravure 
has spread until now there are hundreds of newspapers using 
such supplements and the editions run into millions weekly. 

In this article we have already referred to the first rota- 
gravure insert used by THE INLAND PRINTER, in the issue for 
December, 1908, showing the highly artistic quality of print- 
ing possible by the rotagravure method. This month another 
insert is given, presenting views of the Recorder Printing & 
Publishing Company’s rotagravure plant in San Francisco. 
The pictures tell the story: (1) The retouching of the “ copy ” 
in the art room; (2) making up of the positives into pages; 
(3) the photographic printing of these positives on the carbon 
tissue; (4) etching of the copper cylinder through the carbon 
tissue; (5) the simple web perfecting press on which news- 
paper supplements are printed, and (6) the sheet feed press on 
which commercial work is done. 

Though the Recorder Printing & Publishing Company has 
been established for a quarter of a century, it was only dur- 
ing November last that rotagravure printing was taken up, 
and the insert shows the remarkable success attained with it. 

The original title for the process was “ Rotary Photogra- 
vure ” which this journal has abbreviated to rotagravure, now 
the generally accepted term for the process. 

The future of rotagravure would seem to be something like 
this: Engraving plants will be organized in the principal cities 
where copper rolls will be engraved for printers, just as photo- 
engraving is now done in plants devoted exclusively to that 
work. This will be brought about when sheet feed presses 
are put on the market here, as they are in England, France and 
Germany. Color printing by rotagravure will also be intro- 
duced, which will develop a field entirely its own. Then will 
be appreciated fully the invention of Karl Klic, who is now 
dreaming his life away among his native hills in Bohemia. 


A CONCERN wrapped up in itself and in its own methods 
becomes too introspective in its ideas and outlook; physi- 
cians and alienists agree, too much introspection is bad for 
man or woman; it is equally as bad for the artificial being 
called ‘“‘ company ” or “ corporation.” — Knowledge. 
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concerning the best methods of obtaining results. 





Face of Slug Can Be Improved 


A Kansas publisher submits a slug for examination and 
gives a few particulars regarding its production. Our recom- 
mendations are that better results will be obtained by increas- 
ing the temperature slightly under the metal pot and by 
increasing the stress of pump lever spring to the utmost by 
turning up on the nut beneath the spring washer. 


Look for Dry Bearing 


A Massachusetts operator states that occasionally a vibra- 
tion occurs on keyboard but he is unable to find where it is. 
He wishes to know what to do to correct the trouble. 

Answer.—We suggest that the two rolls be removed and 
an examination be made of the bearings. A dry spot will 
sometimes be found, which produces the noise. Another cause 
is dryness of the pulley bearing. As you know, the pulley is 
loose on the shaft; an oil hole will be found on the inside of 
the hub, and one drop of oil at this point will suffice for a 
long time. 


Acid Not Recommended for Cleaning Matrices 

A Kentucky operator writes: ‘I should like you to give 
me some information. Over a year ago there appeared in the 
Machine Composition department of THE INLAND PRINTER 
a reference to some readers using an acid for cleaning matrices, 
and they were warned not to use it, as it would injure the 
walls of the matrices. At the time it appeared I procured 
some of the acid, which was in crystal form, and used it to 
clean the keyboard cams, and it worked fine on them. After- 
wards the label came off the bottle and was lost. If you can 
give me the name of the acid I shall appreciate it.” 

Answer. —Doubtless chromic acid was referred to. When 
used it is dissolved in water. It is not recommended for mat- 
rices, as it damages the walls, and besides is very poisonous. 
It is much cheaper to clean the keyboard cams in gasoline. 


Under Side of Lower Front Lug of Matrix 
Shows Wear 


A Minnesota operator submits a matrix showing wear on 
lower side of front lug. This wear does not have the charac- 
teristics which usually indicate the effect of the impact from 
striking in the assembling elevator. The operator states that 
in a recent job considerable of the composition called for 
auxiliary position of matrices and that frequently the first 
elevator hung up or entered the top guide with a violent jerk. 
He asks for advice on remedying the trouble. 

Answer.— If many of the matrices show wear like the one 
submitted, their ears may be dressed on a matrix ear file with- 
out further damage. We suggest that you examine the front 
upper end of the duplex rail levers. If these show much wear 
it indicates that the damage to matrices is caused by the fail- 
ure of this rail to be withdrawn fully when the elevator jaws 
enter the top guide. This lack of full movement of rail causes 
the matrices to hang temporarily by the edge or corner until 
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the teeth have forcible contact with the intermediate bar in 
the top guide. The pressure exercised by the upward move- 
ment of the elevator causes the matrices to be forced down 
from edge of duplex rail, producing rounded lugs. Replace 
the worn levers with new ones, also the blocks which the levers 
strike against. The rubbing of graphite on the blocks will tend 
to prevent unusual wear and will prevent the knock or pound- 
ing when the elevator enters top guide. Where considerable 
composition is set with matrices in auxiliary position it is 
advisable to have an elevator filling piece, which permits the 
assembling of matrices in normal position. 


Spacebands Cause Trouble 


A Michigan operator writes: “I am operating a machine 
with which I am having spaceband trouble. Every once in a 
while a spaceband refuses to fall into the star wheel and will 
strike sometimes as far as three ems to the left and on the 
line, causing transpositions which take time to adjust. This 
happens just as often when there are no matrices coming down 
behind the spaceband as when there are. I have tried every 
remedy I know—even to putting on new parts, but to no 
avail.” 

Answer.—We suggest that you first see that the chute 
spring is just close enough to permit a capital W to pass 
freely. When this is done you may bend the lower end of the 
chute plate a trifle to the right to diminish the space for the 
passage of the spaceband. This should prevent further trouble 
if no other complication is present. 


Machine Slows Up 


A linotype machinist in northern New York writes: “ We 
have been troubled for the past two weeks with our Model 18 
linotype slowing up. The machine was new July 1, 1916, and 
has never had hard usage. It checks quite appreciably after 
it casts, and the pump lever cam hits the hump in cam No. 7. 
We have an electric pot that has always worked satisfactorily. 
It produces a fine slug with a good face. We have a new spring 
in the clutch, and new leathers. If you can give some infor- 
mation as to the reason for the slowing of the machine and 
will suggest a remedy I shall be greatly obliged. An expert 
from a neighboring city who was down Sunday worked for 
five hours and said everything was all right; but by mid- 
forenoon of Monday the machine acted just as it did before.” 

Answer.—We suggest that you try the machine without 
casting and see if it slows up; then try it casting to note if 
its action is similar to the slowing up after casting. In this 
way you will learn whether it is due to the resistance of pot 
withdrawing after cast and the raising of the plunger. Try 
reducing the tension of the pump lever spring by moving it 
into the rear notch of lever, also remove plunger and bail 
metal from pot until the well is exposed one-half inch. Place 
one-half a teaspoonful of dry graphite into well and put in 
plunger, which should be clean. This should somewhat lessen 
resistance. If pot withdraws with a noise, you may correct 
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the trouble by slightly raising the temperature of mouthpiece; 
use button on front of panel box. By stretching the new 
cluch spring it will increase stress. Be certain that there is 
no dry bearing anywhere. 

The following is part of a letter received a week later: 
“After following your instructions our trouble has disappeared. 
We thank you for past favors and for your advice in our 
present difficulty.” 


Frequent Distributor Stops 


An Illinois publisher writes as follows: “For some time 
we have been experiencing an annoying difficulty with our 
machine, the matrices stopping either in the channel or in the 
channel entrance. Sometimes they stop in the channel, clog- 
ging it until the distributor is stopped, and at other times a 
matrix is caught, before it has cleared, by the next one on the 
bar. It has seemed to us that there might be a slight difference 
between the magazine and the entrance channels —a slight 
raise on which the matrices would occasionally catch — but 
we do not find any adjustment either to lower the magazine or 
to raise the level of the channel entrances. At times the ma- 
chine will run for half an hour without a stop, but I believe 
our operator is averaging forty or fifty stops a day because 
of this trouble. We shall greatly appreciate any suggestion 
that may lead to the correction of this difficulty. We read 
your suggestions regularly, but have never seen this particular 
trouble mentioned.” 

Answer.—The difficulty one experiences in describing how 
to find the cause of a trouble is fairly well illustrated in this 
case. In going into this the writer will attempt to state just 
how he would go about finding the cause of the distributor 
troubles. First, an examination by good light would be made 
of the back end of magazine to see that no burrs are present 
on the upper or lower channel plate of magazine. Bruises 
would be removed with a file. Second, all guides of the maga- 
zine entrances in the area of the trouble would be examined 
and straightened if found bent; also with the entrances closed 
an examination would be made of front end of guide of parti- 
tions in magazine. This can be done only by looking over top 
of distributor beam and by raising the matrix guard which 
covers the upper edge of front end of these guides. All guides 
must conform to channels of magazine. Third, while an oper- 
ator is sending in pi lines an observation (with good light) will 
be carried on at the back of distributor; close watch is given 
as to how the matrices fall. Here is where the real investiga- 
tion begins. We will suppose a stop occurs. The entrance 
is opened and perhaps five or six matrices are clogged in the 
magazine entrance; all of these matrices are ignored. The 
aim is to find the cause, which will be the first matrix of the 
group. This matrix is withdrawn; perhaps it is found to be 
in the magazine down one or two inches. Doubtless it will 
be found to be bent slightly. If so, it is set to one side and 
the balance of the matrices are run in again and watched 
closely to see if any of them are going to give trouble. This 
line of endeavor is continued until the cause of every individ- 
ual stop is determined. Suppose the distributor stops and a 
matrix has fallen flatwise on top of guides. This matrix is 
again run in and watched, and if it repeats the stop it should 
be discarded. If the operator who is running the machine 
undertakes to find the causes of trouble in distribution he 
must be within reach and view of the trouble area. If he is on 
the back step only to fix troubles and not there to find them 
he naturally will have to guess as to the cause. We venture 
to state that if one-half hour is given to a real examination of 
causes, the trouble will be found and remedied in a short time. 
Occasionally a machine is not level, or is on a vibrating floor, 
and perhaps is too near a cylinder press, which causes a lateral 
vibration. Any of the foregoing causes will be sufficient to 
give distributor stops without anything being wrong with the 
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matrices or magazine entrance. We suggest that a spirit level 
be placed on the round rod just above back distributor screw. 
See if the bubble is on line or slightly toward clutch end of 
distributor, as it should be. If necessary, raise both toes of 
base on that side so that the machine stands correctly. 


Keyboard Rolls May Need Cleaning 

A North Dakota publisher writes: ‘“ We have been having 
a new trouble on our machine, and I should greatly appreciate 
your telling me the remedy. When it is slightly cool in the 
room the cams that work on the front rubber roll respond only 
at random to the touch of the keys. As soon as it becomes 
warm the trouble stops. The strange thing about this is that 
all the cams work perfectly on the back rubber roll no matter 
how cold the room is. It can not be on account of the oil 
being cold, because then both sets of cams would refuse to 
work. At this time of the year (April) it should not be neces- 
sary to keep up fires.” 

Answer.—We suggest that you remove the rollers, roughen 
them with coarse sandpaper if they are made of smooth rubber, 
and then wash off particles of rubber with soap and cold water. 
Dry the rollers, oil bearings and return the rollers to the ma- 
chine. Remove all cams, and oil each bearing with one drop 
of clock oil. Then return the cams to place and try out. 


“THE CROOK’S FUND.’* 
BY R. T. PORTE 


OB ANDERSON was just a bookkeeper, an 
ordinary office man, stooped from continu- 
ally bending over his desk. He went quietly 
about his work, spoke little and made his 
presence as unobtrusive as possible. He 
wrote a faultless hand and his books looked 
like specimens of copperplate engraving. 
Deliberation and he were brothers. Had he 

ever been seen to hurry, the office staff at the Duncan Printing 

Company would have thought he was sick and needed a few 

days off to rest his nerves. 

With a precision irritating to the man who does things on 
impulse, Bob always had the work of the office up to date. 
The monthly trial balance was always ready at the proper 
time, the statements to customers mailed promptly at the 
beginning of the month, the cash book balance always recon- 
ciled with the bank statement, and countless other details of 
office routine were taken care of with unfailing promptness. 

Bob also had an annoying habit of presenting a statement 
at the end of every month. He called it a “ profit and loss ” 
statement. It showed the sales and purchases, cash receipts 
and disbursements and a lot of other items, including deprecia- 
tion and interest on investment, which might as well have been 
written in Chinese as far as the boss was concerned. At the 
foot of the statement was something in red ink about “ loss.” 
Where did he get that loss stuff, anyway? Weren’t the bills 
paid promptly, and many of them discounted? Didn’t the 
ghost walk regularly in the shop on Saturday? And didn’t 
John Duncan have a neat little sum left for his own personal 
use after paying all the expenses of the business? Systems 
were a lot of red tape, anyway, and an office staff a necessary 
evil that cut into the profits. 

That the bookkeeper had a mind above the routine of office 
work was an idea that anyone who knew him would have 
laughed at. He was an expert bookkeeper, but that was all. 

Bill Griffin, the salesman, was a johnny on the spot fellow, 
bubbling over with pep and enthusiasm, and was right there 
after business. He had the inside track with the purchasing 
agents of several local firms and used to receive confidential 
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tips as to how his prices compared with others and was 
given a chance to underbid competitors. Many a time he told 
Duncan he had a tip on how to get a certain job at such and 
such a price. Bill was a real salesman and sold more printing 
than any other man in the town. All the purchasing agents 
seemed to like him; at any rate, he walked away with their 
orders. 

The boss appreciated him and gave him a free hand in 
making prices. Several other houses were after him (so he 
told Duncan), but a liberal raise made him decide to stay. 

One morning Bob failed to show up at the office. His wife 
telephoned that he was not well and was going to spend a 
couple of weeks in the country on the doctor’s orders. He 
expected to be in condition to return to work at the end of 
that time. 

Two days later the Chiapolis State Bank phoned that the 
account was overdrawn and that some money had to be depos- 
ited at once to cover the checks. Duncan went to the cash 
drawer and found about $10 in cash and $32 in checks. He 
made out a deposit slip and sent Bill to the bank with it. Bill 
returned with a white face. 

“The cashier says he needs $400 more,” he said. “ He 
will have to protest the checks unless the money is deposited 
at once. He also says our note for $350 is due and will have 
to be paid immediately. Bob didn’t look after it before he 
left.” 

Such a thing had never happened before. There had never 
been the slightest worry about deposits, overdrafts or the 
renewing of notes. Such things had apparently taken care of 
themselves for years. Now with all this coming up that con- 
founded bookkeeper had to get sick. 

There was no more cash on hand and the bank would 
close in half an hour. There was only one thing to do, to see 
the cashier and have him hold up the checks until the next 
day. After considerable persuasion, the cashier consented and 
the boss went home in a very uneasy state of mind. His credit 
was saved for the time being, but he didn’t know what was 
coming next. Had he realized what was going to happen on 
the following day he would have felt even more uncomfortable. 

Next morning Bill took a bunch of overdue accounts which 
the ledger showed to be still unpaid and started out to collect 
them. At noon he returned without having collected a cent. 
Each customer declared his bill was paid and several produced 
receipted bills bearing the bookkeeper’s initials in support of 
their claims. Meanwhile the bank wanted the $400, also 
$218.16 more to cover checks that had just come in. Duncan 
was at his wits’ end to know what to do next. 

He tried to get somebody at Bob’s house on the phone, but 
after several minutes of frantic ringing the operator replied 
“They don’t answer.” Bill took the street car out to the 
house and found nobody home. There was nothing to do 
except make a clean breast of it to the cashier and see what 
could be done. 

The cashier looked solemn, and after a conference with the 
president he said the checks would have to be protested unless 
the money was forthcoming to cover them. He would grant 
a loan as a temporary relief, but demanded a chattel mortgage 
as security. 

In desperation Duncan agreed. If the checks were pro- 
tested his credit would be injured. Besides the next day was 
pay day and the boys would be wanting their money. The 
cashier estimated that $3,000 would be needed, so the boss 
mortgaged his plant for that amount. Owing to the suspicious 
nature of affairs at the Duncan Printing Company, the cashier 
demanded that the books be audited. 

Next morning two accountants showed up at the office 
and began the audit. They spent several days checking over 
the cash book, the ledger and the bank statements. Every one 
in the office was subjected to a thorough cross examination. 
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Finally, the accountants presented a dozen sheets of type- 
written matter, the substance of which was that the book- 
keeper had taken some $3,500 from the firm. 

The boss was thunderstruck. At first he could not believe 
it, but there were the facts on paper signed by a reputable 
firm of public accountants. 

After a sleepless night with the prospect of bankruptcy 
staring him in the face, he went down to the office before the 
usual time. 

There he received another shock. Perched on the stool 
at the high desk was Bob Anderson at work on the books as if 
nothing had happened. With a great effort Duncan managed 
to control himself till he got to his desk. Then he called Bob 
to him. Before the boss had a chance to say anything Bill 
Griffin rushed in blustering something about crooks. He 
demanded that Bob be turned over to the police. 

“Just wait a moment before you call the police,” said Bob. 
“Tm not the only one in this room who has stolen money 
from this firm and I have a few words to say. I won’t run 
away and after I’m through you may have a few things to 
think about. I can replace what I have taken, but there are 
some others who have robbed this firm who can’t.” 

“What do you mean?” shouted Duncan angrily, “ there 
are only three of us here. I certainly didn’t rob myself and 
that leaves only Bill Griffin. Do you mean to accuse him? ” 

“Just keep your temper and listen to what I have to 
say,” said Bob calmly. ‘“ You remember the folder for the 
Wells-Braken Company which you did for $316.50? Well, 
Sam Braken lied to you about the lower price and you did 
that job for $86 lower than the lowest bid. That day I took 
$86. Bill robbed the firm of $86 that should have come to 
the firm and I took $86 already here. Where’s the difference? 

“Then there was that lot of printing for the Power 
Light Company. Their purchasing agent was boasting how 
he worked you for $360 less than the next lowest bidder. The 
next day I took the same amount of money. 

“For the past five months I’ve kept track of the jobs 
you’ve landed away below any one else and found out how 
purchasing agents were working you for lower prices. In 
each case I have taken the amount of the difference out of the 
cash. You have not only lost the $3,500 I have taken, but 
also the $3,500 you might have had if you had sold your print- 
ing at the right price. The money I took can be paid back, 
but you can kiss the other good-bye. Now, Mr. Duncan, 
which of us is the bigger crook? 

“Here’s your money,” Bob went on, producing a pass 
book. “It has been on deposit at the bank all the time. I 
told the cashier what I was doing and he put the money into 
a special account for you—the crook’s fund, he calls it. 
That’s why he lent you the money — your own money. I 
couldn’t find any other way to convince you that you weren’t 
making money. My reports had no effect, so I tried this 
method. I can get another job if you don’t want me any 
longer. What do you want me to do?” 

“Do?” roared Duncan. ‘“ Make out a check for what is 
coming to Bill Griffin. He’s too d—— smart for this business. 
He should be selling oil stock. Then bring in some of those 
reports and we'll go over them together. I hate to face that 
cashier now. He must have been laughing up his sleeve at 
me all the time. By the way, Bob, I never heard you talk so 
much before. Do you think you could sell printing? ” 

“Sure,” said Bob. “For the past three years I’ve been 
taking lessons in salesmanship, and while I was away from the 
office I went out on the road to see if I could sell. As a result, 
I had an offer of a permanent job with a good salary, but if 
you want me to stay I'll be glad to.” 

“Do I?” said Duncan, warmly. “ Why I couldn’t let you 
go after the way you’ve opened my eyes. You will step into 
Bill Griffin’s job at once at the same pay he has been getting.” 
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EDUCATIONAL PROGRAM ARRANGED FOR 
CRAFTSMEN’S CONVENTION 
BY OUR CORRESPONDENT 


HE Board of Governors of the International 

| Association of Printing House Craftsmen 
| has arranged a program which will make the 
| second annual convention of this associa- 
“4 tion both interesting and profitable. So 
i] many able speakers were available that the 

} board had difficulty in making a choice of 
subjects for the program. After careful 
consideration it was decided that the following subjects were 
best suited for the convention: 

“The Value of the Craftsmen’s Clubs as Seen by the 
Employing Printers,’ J. Horace McFarland, Harrisburg, 
Pennsylvania. “ Photoengraving ”— the 
exact title to be determined — Stephen 
H. Horgan, of New York city, “ Dean 
of Photoengravers ” and editor Process 
Engraving Department of THE INLAND 
PRINTER. “Importance of Standard- 
ization of Materials and Equipment,” 
a representative of the Department of 
Commerce and Labor. “ Influence and 
Effect of Automatic Equipment in the 
Printing Business,” Fred W. Gage, Bat- 
tle Creek, Michigan. “ Printing Ink,” 
Charles F. Bower, Philadelphia. “ Hints 
for Users of Electrotypes” (speaker 
to be announced). ‘“ Tolerance,” John 
Eynon, president of the United Typoth- 
ete of America, Washington, D. C. 
“Modern Plant Arrangement,” C. W. 
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Kellogg, American Type Founders 
Company. “Offset Printing,’ Warren 
C. Browne, editor, National Lithog- 
rapher, New York city. ‘“ Machine 


Composition,” Frank Sherman, secre- 
tary, International Trade Composition 
Association, Chicago. “ Standardization 
of Process Colors,” which will be the 
report of the Committee on Standardiza- 
tion of Process Colors of the Ameri- 
can Institute of Graphic Arts, Arthur S. Allen, Chairman. 

There will not be a dull moment during the whole conven- 
tion week. A program of entertainment, which will make the 
stay in Chicago one to be remembered, has been arranged: 

Monday, July 25— Morning, opening of convention; 
afternoon, Graphic Arts Exposition; evening, theater party 
for ladies; smoker for men. 

Tuesday, July 26— Morning, shopping tours, for ladies; 
second session of convention; afternoon, National League 
baseball game (ladies and men); evening, ladies and 
men will be given their choice between a boat ride on Lake 
Michigan and a visit to White City. 

Wednesday, July 27 — Morning, visit to Field Museum, 
for ladies; third session of convention; afternoon, automobile 
ride through the parks and boulevards for ladies and men 
jointly; evening, banquet at Drake Hotel. 

Thursday, July 28 — Morning, visit to stock yards for 
ladies and men jointly; afternoon, Graphic Arts Exposition. 

On Saturday, July 23, and Sunday, July 24, the delegates 
will be met and conducted to their hotels by members of the 
reception committee of the Chicago Club of Printing House 
Craftsmen. The mornings of July 25, 26 and 27 are reserved 
for sessions of the convention. Provision has been made for 
separate entertainment of the ladies while the men are attend- 
ing the sessions of the convention. 
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Visitors and delegates should not lose sight of the fact 
that the Graphic Arts Exposition is, so to speak, the back- 
ground of the convention. The practical demonstrations at 
the exposition will supplement and illustrate all the phases 
of the printing and allied crafts which are brought out in the 
convention addresses and discussions. A complete up to date 
printing plant will be in operation in the annex of the Coliseum. 
A “baby ” papermaking machine will actually turn out com- 
plete and perfect sheets of various weights of paper, from book 
to bristol. All the processes of photoengraving will be ex- 
plained and demonstrated to the visitors. These are but a few 
of the many interesting educational exhibits to be seen. 

The fact that President Harding has consented to open the 
Graphic Arts Exposition is ample evidence of its importance. 
President Harding is himself a member of the craft and takes 
a keen interest in its activities. 





This illustration shows the committee of Printing House Craftsmen which waited on President 
Harding and secured his consent to open the Graphic Arts Exposition at Chicago, July 23. 
graph was taken on the White House grounds. 
William R. Goodheart, President Harding, John J. Deviny, John Clyde Oswald, Meyer F. Lewis. 


The photo- 
From left to right: Harrie A. Sackett, E. J. McCarthy, 


The reductions in fares offered by the railroads will make 
a substantial reduction in the cost of attending the convention 
and exposition. A reduced rate of one and one-half fare on 
the “ certificate plan” will apply for members of the Interna- 
tional Association of Printing House Craftsmen attending the 
convention, as well as members of their families. While this 
reduction is made only to members of the International Asso- 
ciation and their families, it is strongly urged that all visitors 
who are not members apply for certificates, for the association 
will probably be able to make arrangements for reduced rates 
for non-members. When purchasing the ticket for the going 
journey, a certificate should be obtained from the ticket 
agent. Certificates are not kept at all stations, and in such 
cases it will be necessary to purchase a local ticket to the near- 
est station having them on hand. Certificates will not be 
given before July 21 nor after July 27. Upon arrival in 
Chicago certificates must be presented to the endorsing officer 
at the Coliseum, as the reduced fare for the return journey will 
not be granted unless the holder is identified by a properly 
endorsed certificate. 

In view of the expense of entertaining the large number of 
delegates and visitors, the Chicago Club of Printing House 
Craftsmen has decided to have two classes of registration 
fees. Delegates and members presenting their membership 
cards will be charged a lower rate than non-members. 
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BY F. HORACE TEALL 


Questions pertaining to proofreading are solicited and will be promptly answered in this department. 


‘‘ Scrapping the Period ” 


Proofreaders are not more interested than other people in 
the use or non-use of periods — that is, they do not decide the 
usage as proofreaders, but mainly act under orders. But they 
are liable to special demand for decision, and so have more 
need than others to understand such questions. A letter to 
our editor in May, with the above heading, evidently advocates 
omission of periods from abbreviations of all sorts, even per- 
sonal initials, and says: ‘“ I am entirely at a loss to understand 
why one of your correspondents objects so strongly to omis- 
sion of the many periods, quite useless, which deface our print- 
ing.” Why any one should fail to understand the objection 
is not evident. It seems clear that the objector is of opinion 
that the periods are not useless and that they do not deface our 
printing. If it can ever be proved that periods are useless, 
after such proof has become known will be the time to try to 
persuade people to omit them. John Wilson wrote as long ago 
as 1850: “ In books printed at Edinburgh the period is omitted 
after an abbreviated word which retains the last letter; as, Dr 
Combe, Mr Buckingham. But this does not seem to be a suffi- 
cient reason for deviating from general usage.’’ Such practice 
has spread in Great Britain and is now very common there, 
but has not infected the whole range of abbreviations as the 
letter referred to intimates, and does not seem at all likely to 
do so. There is not the slightest doubt that general usage 
prescribes the presence of periods in all the old-established 
positions except after headings and in display at the ends of 
lines. The proofreader is usually restricted to accurate repro- 
duction of what is in his copy. In the case of abbreviations, 
however, omission of a period after one is safely held to be 
accidental, and the operator and especially the proofreader 
should supply it whether in copy or not, unless they are 
ordered to do otherwise. Little fear need be felt that any 
general “ scrapping of the period ” will be allowed. The pres- 
ent practice is too well established to be liable to “ scrapping.” 
And the principal reason is that the absence of the periods, 
not their presence, would deface our print. 


On the Form of Dates 


A letter signed “ McCaw of Columbia, per Stewart,” in- 
cludes a proof of a wedding invitation in which the date reads 
“ June twenty-three, nineteen hundred and twenty-one,” and 
says: “ Please let me know if the word ‘ twenty-three’ is cor- 
rect as it is, or should it be ‘twenty-third’? Appearing as it 
does with the number of the year following, it is contended 
that the ‘ twenty-three ’ is correct.” 

Answer.— If the one who pays for the printing is the con- 
tender who favors the “twenty-three,” that is the correct 
form. The customer is always entitled to have his work done 
as he chooses to have it. In such work, however, the prevalent 
expression is not either of the queried forms, but “ June the 
twenty-third,” and that is consequently the most correct form 
according to fashion. Of course, the inquirer expected to get 
something decisive by way of saying that one way is right and 
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other ways are wrong; but such decision would not be justifi- 
able, as equally qualified persons would decide differently on 
any possible reasoning. Even in ordinary reading matter prac- 
tice differs so that no one can say that one form is the only 
right one. Horace Hart, the Oxford University printer, says: 
“ Do not print May 19th, 1862, nor 19 May 1862, but May 19, 
1862; and in a note referred to this: “ Dr. J. A. H. Murray 
says: ‘This is not logical; 19 May 1862 is. Begin at day, 
ascend to month, ascend to years; not begin at month, de- 
scend to day, then ascend to year.’ But I fear we must con- 
tinue for the present to print May 19, 1862; authors generally 
will not accept the logical form.” De Vinne says: “ Dates 
should be stated with system in every book.” We may go 
further and say that they should be systematic in any print. 
American print generally is systematic, but much British print 
is not. The Encyclopedia Britannica, for instance, has 23d 
July 1803 and September 20, 1803, in one paragraph and 5th 
September 1709 and Jan. 5, 1762, in another, and other scat- 
tered differences appear therein. Consistent logicality in details 
is very rare in British print, and presumably the British con- 
science is not troubled much over such trifles. Americans are 
more concerned about uniformity and more nearly approach it 
in practice. Why they use one style mainly in ordinary print 
and another in invitations and announcements is not explain- 
able, but the actuality of it as practice is unquestionable. In 
such work as that of our question the form “ June the twenty- 
third” is almost universal, but any one who wishes to use 
another form has a perfect right to do so. 


Compound Words 


Horace Hart, in “‘ Rules for Compositors and Readers at 
the University Press, Oxford,” quotes J. A. H. Murray as 
saying: ‘ There is no rule, propriety, or consensus of usage 
in English for the use or absence of the hyphen, except in 
cases where grammar or sense is concerned, as in a day well 
remembered, but a well-remembered day, the sea of a deep 
green, a deep-green sea, a baby little expected, a little-expected 
baby, not a deep green sea, a little expected baby.” Dr. Murray 
was one of the most noted English philologists, chief editor 
of the dictionary containing the largest number of hyphened 
compounds, and showing the greatest lack of any kind of 
reasoning as a basis of determination. He did not attempt 
to regulate his own use of hyphens, so can not be an authority 
for any one else to follow except by way of not attempting 
system. But Mr. Hart thought system worth while, and made 
two rules, or rather accepted two already made, and gave a 
few examples with each. His first rule is: “A compound 
noun which has but one accent, and from familiar use has be- 
come one word, requires no hyphen.” He gives twenty-one 
examples, including bricklayer, hairdresser, notebook, now- 
adays, schoolboy, teapot, textbook, watchcase. The other 
rule is, “‘Compound words of more than one accent 
require hyphens,” with the following among forty-two exam- 
ples: Arm-chair, bird-cage, by-way, farm-house, half-crown, 
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head-work, hour-glass, sea-serpent, small-pox, starting-point, 
step-father, to-day, to-morrow, to-night, top-mast. This 
plainly places words accented exactly alike under two differ- 
ent rules, and thus nullifies both rules. 

De Vinne says: “ The theory of compounding is quite in- 
telligibly presented in many English grammars. When two 
words meet which convey one meaning, with the emphasis of 
pronunciation upon the first word, the two words should be 
consolidated or connected with the hyphen, as in laughter- 
loving. When emphasis is required for the second word, the 
two words may not be connected with the hyphen. This is 
clear and easily remembered, but to this general rule there 
are some exceptions not to be classified.” I can find no intelli- 
gible presentation of theory in an English grammar, and what 
else is said in the quotation is anything but clear to me. 
De Vinne includes in a list of about seventy under the heading 
“Approved Compounds ” apple-tree, arm-chair, church-goer, 
high-priest, horse-power, imposing-stone, laughing-stock, live- 
stock, mill-pond, snow-storm, steam-engine, stumbling-block, 
subject-matter, text-book, title-page, trade-wind. Among 
“Approved Consolidation” he includes anteroom, bookseller, 
churchwarden, eyewitness, firewarden, lifetime, sawmill, small- 
pox, storeroom, teardrop, trademark, watercourse, workshop. 
It is plainly evident that the two master printers quoted do not 
agree. Moreover, and of more consequence, neither of them 
affords any clear indication of practice beyond the few terms 
which they mention. 

I have cited these two writers merely to enforce the lack 
of agreement, not to criticize either of them. One conclusion 
is inevitable. The only comfortably safe procedure for a 
proofreader is to follow copy, system or no system. 


CURIOS FOUND IN THE DICTIONARY 
BY F. HORACE TEALL 


HO has not often wondered how certain 
words came into use with the meaning they 
have; or how some word can have different 
meanings that seem to be totally uncon- 
nected; or how some other striking aspect 
of words and their uses can be explained? 
Many good books have been published that 
<==} answer such questions, though none answers 
all such questions. In one of these books, “ Word and 
Phrase,” by Joseph Fitzgerald, we find the following: “ The 
study of the words of the mother tongue is a labor, but a 
labor that is lightened and sweetened at every turn by the joy 
of discovery, as the student comes every moment upon riches 
unweened.” Surely the main depository of these “ riches 
unweened ” is the large dictionary. 

Dictionaries record the facts of word-meanings and of 
origins and variations, but they never contain full explanation 
of how and why word-changes occur. Many of the most curi- 
ous facts of word-history are not mentioned in any dictionary, 
though the mere record of meanings and applications often 
affords a clue to the reasons of the changes. So numerous 
are the English words whose evolution and present uses evoke 
curiosity that selection is all that is possible for a writer, and 
practically every selector is sure to make an individual list. 
The study of words involves close reading of the dictionary. 

One would hardly think that the present common notions 
of cheer had any connection with a word that meant the head 
or the face; but the word cheer itself was first used to mean 
the countenance or its expression, then the mental state as 
shown by facial expression, then gayety or mirth, then wel- 
come, then table provision or food, then comfort or solace, 
then a cry as of applause. Here is surely a curious sequence 
of senses, with no outstanding connection, yet all easily traced 
back to the one starting point. 
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It may seem to some, but may not to others, a work of 
supererogation to note the curious fact that in some parts of 
England an infant girl and not a boy is said to be called a 
child. In Shakespeare’s “ Winter’s Tale” a shepherd who 
found a baby wondered whether it was a “ boy or a child.” 
Richard Grant White said this should probably read “a god or 
a child,” but various dictionaries quote “ boy ” without ques- 
tion. If the restriction of the word child to a girl is any- 
where actual, the reason for it must be simply local agree- 
ment; but who can tell how such agreement originated? Our 
language abounds in local uses of words equally arbitrary. 

The words civil, civilian, civility, civilization, and civilize 
do not seem to be in any way curious as we meet them 
singly in any of their current uses. In the Funk & Wagnalls 
Standard Dictionary the first definition of civil is the one that 
would probably be given by most persons in answer to the 
question ‘‘ What does civil mean?” But that would not be a 
fair question without stating a particular use, as civil man- 
ners, civil rights, civil service, civil war, or civil law. When 
we think of the numerous differences of familiar use of the 
word we can hardly fail to recognize a very curious process 
of development. Archbishop Trench said of the evolution in 
meaning something the present writer thinks hardly just: 
“The tendency which there is in the meaning of words to run 
to the surface, till they lose and leave behind all their deeper 
significance, is well exemplified in the words civil and civility 
— words of how deep an import once, how slight and shallow 
now!” Such a tendency is undeniable, but the words men- 
tioned do not seem to exemplify it; they are not now and 
were not then of slight and shallow import. Of course, the 
original direct connection with the city and citizenship has 
disappeared, but in its place, in all senses except the one of 
politeness, and even remotely in that one, is the idea of social 
psychological influence. A civilian is not merely a man in civil 
life, and civility does not always mean politeness. Even as 
late as Dr. Samuel Johnson’s time civility sometimes meant 
what we now call civilization, and our word was not then in 
use, or at least not acknowledged as good by Dr. Johnson. 
Both civilize and civilization, however, were at that time sure 
to be in good use soon and may have been already established. 

One of the most curious assertions the writer ever saw 
was not, and could not be, in the dictionary, but was disclosed 
by research for the making of a dictionary. It was found in 
Crabb’s “ English Synonyms,” first published in 1816 and of 
which the writer’s copy is of the tenth American edition, from 
which I quote literally: “ Comfort, that genuine English word, 
describes what England only affords: we may find pleasure in 
every country; but comfort is to be found in our own country 
only.” Of course, we can not ever know why Crabb thought 
a state of comfort was exclusively English; he probably 
could not himself have given a reason for thinking so. The 
word comfort is genuine English only in spelling, being from 
a Latin verb meaning to strengthen or fortify, and first used 
as English in that literal sense, which Archbishop Trench 
called its “ proper sense.” 

_Dictionary-makers have published many absurdities, and 
it is not advisable to accept everything they say as unquestion- 
able simply because it is in the dictionary. The poet Pope 
wrote of “the phantom nations of the dead,” using phantom, 
of course, as an adjective, and a man named Jodrell, who 
made a dictionary purposely to supply what others had missed, 
included a word phantomnation and explained it as phantom 
and -ation with 7 inserted, crediting it to Pope. Webster and 
Worcester both copied this ignorant misreading, marking the 
word as obsolete, and likewise crediting to Pope a word which 
he never used. The Century Dictionary editors, I think, were 
the first thereafter to recognize the worthlessness and omit 
the “word,” which never was a word. Since the Century all 
dictionaries have omitted this error. 
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To Write on Celluloid 


A correspondent states he has found considerable difficulty 
in writing on sheet celluloid which had been printed upon, and 
wants our help. 

Answer.—We suggest that the surface to be written on be 
wiped with a small bit of cotton wool moistened with denatured 
alcohol. This should put the surface in condition to receive 
the fluid from the pen. Do not rub hard enough to dislodge 
the printing ink already affixed thereon. Higgins india or 
waterproof ink should hold after such treatment. 


Printing on Oilcloth 


The superintendent of a private printing plant asks if oil- 
cloth may be printed upon a cylinder press and what equip- 

ment is necessary. 

Answer.—This work may be done on a cylinder press with- 
out any change except that a special blend of ink is required. 
This ink may be secured from your ink dealer. To secure 
quick returns from your inquiry, send a small sample of oil- 
cloth with impression, or give a general idea of the form to 
be printed thereon, so that the experimental department of 
the ink firm will be able to mix the proper blend of ink. 


To Transfer a Newspaper Print to-White Paper 


Several inquiries have been received asking how to transfer 
prints to white paper. 

Answer.—We have seen a solution for this purpose sold by 
street fakers, but we did not learn the formula. We under- 
stand that it was made from an aqueous solution of strong 
soap with spirits of turpentine, filtered. Our scrap book yields 
the following formula to transfer an engraving: Apply a sat- 
urated solution of alcohol and potash to the print to be trans- 
ferred. Quickly remove all surplus liquid by means of blotters. 
Lay the print, while damp, on a dry sheet of paper and put 
under heavy pressure for five minutes. Another method: 
Place the print over the vapor of iodin for a few seconds. 
Dip a sheet of unsized white paper into a solution of corn 
starch, and when it is dry dip into a weak solution of oil of 
vitriol. When the paper is again dry, lay it so prepared upon 
the print, and place under heavy pressure for five minutes. 


To Apply a Narrow Gold Border to Cards 


A New York printer writes the following letter: “ We are 
writing you in hope that some one on your staff might be 
able to tell us how gold bordering on greeting cards is done. 
We have tried bordering and have had fair success with colors, 
but so far have been unable to work the gold properly.” 

Answer.—lf you have a long run and desire to print 4, 6, 8 
or more up, you may procure a plate which will be designed 
to print the outline for the card in multiple. These sheets 
when printed will be cut and trimmed to furnish the desired 
margin in gold or color. Another method may be used in which 
actual printing operations are not involved. Take about 
twenty-five cards and lay out on a sheet of waste paper or card- 


The assistance of pressmen is desired in the solution of the problems of the pressroom in an endeavor to reduce the various processes to an exact science. 
Replies to inquiries will be made by mail only when accompanied by stamped self addressed envelope. 





board so that the desired amount of margin is exposed on 
two edges. Take a small brayer roller that is not too hard 
and distribute gold size, then rub the inking roller over the 
exposed edges of the cards or paper. Make the strokes away 
from you, holding cards with the free hand. The cards with 
inked edges may be bronzed and set to one side and the opera- 
tion may be repeated on them. When one set of edges has 
been treated and the cards are dry enough to jog, the opposite 
edges may be treated in a similar manner. Where good ink 
and a suitable roller of proper resiliency are used, nice work 
can be done on paper and cardboard. Objections may be 
raised to the time required in producing, but this objection is 
offset by the little special equipment that is required. A girl 
can do this work with a little instruction. 


Shallow Plates Cause Trouble 


An Indiana pressman submits two samples for criticism 
and describes trouble he had in printing. The unsatisfactory 
results are not all his fault, however. The appearance of the 
duotone halftone submitted is to be preferred to those printed 
in blue black, but in the sample where blue black was used 
we believe the type pages are more legible. Where halftones 
are defective in any way — that is, if shallow etched — it is 
better to carry the ink light rather than heavy. Of course, 
with duotone or similar inks it is usually necessary to carry 
both the ink and the impression fairly strong, and this is a 
difficult matter with shallow etched plates. In such an event, 
carry a hard tympan and set rollers lightly on the plates so as 
not to force color into shallow spots. 


Wants to Know the Latest 


A pressman over the waters submits a number of excellent 
specimens of halftone work, labels and general line of color 
samples, and writes in part as follows: “After long considera- 
tion I have decided to make inquiries regarding printing prac- 
tices past, present and prospective. When I was learning my 
trade I was instructed in the merits of different classes of 
cylinder packing for different classes of work, also the advan- 
tages of careful attention to the height to paper of halftone 
blocks, stereotypes, electrotypes, how particular one had to be 
in underlaying and what skill was required to cut the overlay 
to produce such beautiful results. All of these and instruc- 
tions of like nature I absorbed readily, and I suppose I got a 
trifle conservative. I have seen all these and many other 
practices outraged by pressmen, and what hurt most was the 
fact that these others often ‘got away’ with what I call 
slipshod methods. Now, sir, do pressmen in the United States 
really level up wood mounted blocks, do they really use over- 
lays (hand cut or mechanical) on halftone and color work, do 
they use hard packing to print cuts and cuts with type on good 
work, or do they use the latest stunt, cuts underlaid type- 
high full, and a piece of thin soft dental rubber over the top 
(on the cylinder, of course) and ‘let her go’? I am sending 
a few sheets of my work printed on a two roller two revolution 
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all single rolled one impression each color, and should like to 
say that your press builders make things rather hard on press- 
men. The English builders put four form rollers on a press 
that prints a sheet 18 by 2214, and some American presses 
take a 30 by 40 sheet and only two form rollers.” 
Answer.—The labels submitted are well printed, showing 
uniform color and good register. There is but one point that 
we might criticize, and that is, the colors appear to lack 
brilliancy. Perhaps this is due to an unvarnished surface. 
We are accustomed to seeing can and bottle labels with brilliant 
colors, due to the varnish coating which almost every label 
has. Aside from a seeming dullness of ink, the colorwork is 
commendable. As to pressroom practice, we are of the opinion 
that these practices are becoming standardized, especially in 
large shops. The methods are becoming more scientific and 
less inclined toward rule of thumb, as was the trend when the 
writer learned his trade. You will be interested in knowing 
that there are more plants installing mechanical overlay out- 
fits than there are the rubber blankets, and more large shops 
are going in for standardization each year. We consider metal 
bases much the best, especially on long runs, but whether they 
are used or not, the use of an interlay is advised. There is a 
method now in use by which the measuring of plate and base 
is done under the normal impressional strain, which greatly 
simplifies the work of make ready. No, we do not believe that 
the best work is done by rubber and squeeze rather than by 
interlay, overlay and brain work. We are inclined to believe 
that the best work will be done wholly by scientific methods. 


Engraver’s Proof Versus Platen Press Proof 


A private printing plant submits an engraver’s proof of a 
halftone plate as well as a proof taken on a platen press with 
excellent ink, apparently under very favorable conditions. 
However, the results are not satisfactory. The letter accom- 
panying the specimens reads: “ The enclosed specimen of job 
was printed on a 10 by 15 press, from an electrotype made 
from a good halftone. We also enclose engraver’s proof of 
electro. We should like to know why we could not get the 
same clear impression as proof. Expansion trucks were used 
and care was taken to set the rollers properly, so they would 
just touch the form. We used a good halftone black ink. An 
impression taken on a good grade of heavy enamel stock 
showed no better resulis. Was it the ink, the stock, or the 
make ready? ” 

Answer— A comparison between a proof pulled by hand 
on a Washington hand press and one pulled from a plate inked 
by rollers on a platen press will always be more or less un- 
favorable to the proof taken on the hand press. The fault 
does not lie in the press but more in the manner of inking, the 
kind of ink used and the nature of the stock used on the 
engraver’s proof. The engraver uses a fairly hard roller. This 
is necessary owing to the density of his proofing ink, which 
is very stiff. In inking, he rolls the plate several different 
ways and lays the roller on hard. As a result, the ink is laid 
on well. Nothing very soft is used just above the proof sheet; 
this is apparent from the fine edges in the vignette part of 
the plate. When the sheet is peeled off the plate it is done 
slowly by hand, not as is done on a platen press. While it is 
true very little make ready is used by the engravers, still 
they have procedures which give the splendid results. We 
would say that ink, paper and method of procedure are respon- 
sible for the excellent showing. You may ask if a platen press- 
man can equal the product of the engraver. We doubt if a 
platen pressman can produce flat prints, that is, without make 
ready, that will equal those pulled on a Washington hand press, 
even though the same ink and paper are used. We should 
like very much to see a contest between an engraver’s proofer 
and a platen pressman where time and excellence of product 
are the factors that must be equal. We believe, however, that 
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the specimen sent with the engraver’s proof is not the best that 
can be produced with the plate, ink, paper and press. The 
principal point we observe is the lack of make ready in the 
plate. It may have been made ready with an overlay, but we 
believe that if a fairly strong mechanical overlay had been 
used and the form double rolled a much superior result would 
have been secured. An examination of the two plates under 
a glass shows that the engraver’s ink is a dead or flat black 
with no spread outside area of dot. In the platen press print 
the ink is not a dead black; rather it is a dark gray in appear- 
ance, owing to the amount applied. Had sufficient been 
applied by the rollers doubtless it would have been squeezed 
outside the area of dots and would have caused filling in. The 
pressman used the proper amount of color, but had a stronger 
overlay been used perhaps the solids would have appeared 
stronger. The vignette part of the plate should have been 
faded out a trifle, just as it appears in the engraver’s proof. 
Try double rolling with a stronger ink and overlay. 


Press Does Not Print Legibly in Center of Form 


A Missouri publisher writes that he sent us a copy of his 
paper, on which the print is weak in the center of form, but 
is normal near the bearers. He asks for the remedy. He fur- 
ther states that cylinder bearers are firm on bed bearers when 
the form is on the press. 

Answer.—We regret that the paper did not reach us, but 
judging from your description of the trouble we are of the 
opinion that the rollers and track under the bed may be worn, 
if it is an old press. You can correct the trouble by inserting 
under the bottom sheet of tympan a sheet of light print about 
one-third of the width of cylinder between bearers; place in 
center and allow it to run from grippers to tail end. On top 
of this sheet place another sheet which should be about two- 
thirds of the width of the cylinder. Clamp the tympan and 
try it out. This plan will help you, but it may require slight 
modification to meet the conditions. You have the proper 
bearing of cylinder to bed bearers, which should be main- 
tained. You should write to the press manufacturers, giving 
approximate age of press, and ask for advice. It may require 
new plates in tracks. 


Reduced Inks Cause Trouble 


A printer submits cards numbered respectively 2 and 22, 
and asks our opinion of the unsatisfactory appearance in the 
black and color. Our reply was as follows: From appearances 
we judge that No. 2 was printed with an ink that was reduced 
somewhat, which gave it a weak body. The smooth printing 
on No. 22 appears to be due to the ink. The black on No. 2 
appears to better advantage than the black on No. 22. An ink 
man would probably tell you that the red on No. 22 was run 
straight, while possibly No. 2 (which might have had the 
same red) was reduced. The condition of the rollers will 
have a bearing on the taking of the ink by the plate, but that 
is an angle of the affair that is obscure. The moral of this is 
that, if possible, you should run your inks without thinning 
them down. We can see no reason for reducing the red ink. 


Printing on Celluloid 

A printer in a large town in Ohio asks if he will be able 
to print on celluloid on platen presses. 

Answer.—The operation of printing on celluloid does not 
require any special equipment aside from a high grade of 
black or colored ink. Your ink dealer can supply you with a 
bookbinders’ black ink, and the celluloid sheets may be secured 
in your own city from a dealer in artists’ supplies. An article 
appearing in our June, 1920, number, entitled “ Printing on 
Celluloid and Like Materials,” would undoubtedly be of inter- 
est to you and may give you some suggestions that will be 


of value. 
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HE work of the decorative designer 

has already found a large place in the 
field of advertising and typography. Its 
sphere is constantly increasing, and it is 
destined to take a still more prominent 
part. Type alone will tell its story, but 
when the artist and the printer collabo- 
rate, the possibilities for effective results 
are unlimited. The specimens shown in 
this exhibit demonstrate the wide range 
of work done by the Boston artist, 
George F. Trenholm, who is rapidly 
becoming recognized as one of the best 
and most versatile decorative artists in 

the field of typography. 
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Hyplerki that néver grows old 


Tere 1s a beauty that endures. You compare 
Hepplewhite Sterling Silver with other patterns 
and instinctively you say : “Give me Hepplewhite.” 
The reason is, that Hepplewhite is a design which 
for sheer loveliness is as much a masterpiece as 
Doric, Ionic, or Gothic Architecture. 


MA inastrpuce' in LC steme 


Every great craftsman or artist creates one thing that is 
his masterpiece. A work that seems to embody all his 
genius, all his experience. Such 1s 

Heppelwinte Sterling Silverware 
Here we have something of the Jacobean; something of 
the Elizabethan; the Georges and the Colonial. 
We boldly affirm that Heppelwhite Sterling Silverware is 
destined to be historic with our children and our children’s 
children. It 1s the gift of gifts. 

Ask your Feweler to show you Heppelwhite. 
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Hepplewhite Sterling Silverware cannot grow 
old. It is the richest gift you can make to family 
or friend. A lasting gift, a possession that in- 
creases in value through the years. 


Ask your Feweler to show you Hepplewhute. 
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Shown by courtesy of Reed & Barton, through 
Daniel E. Paris, Advertising, Boston 
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cJ lat Silver wares heirloom silver. C/A inaslerpiece’in Merling Sulerwane 
Tr ERE ate pictures, pieces of furnitute, bits of 
lace, and jewelry that have come down to us 
from memorial time, as family treasures — never 
to be dispersed. 
And Heppelwhite Sterling Silverware enshrines 
this heirloom quality. 
There is a definite, exclusive, age-long beauty and 

ence about this design. When you see 
Heppelwhite for the first time you say instinc- 
tively —“ How lovely!” And no other silver can 
satisfy you. 


Ask your Feweler to show you Heppelwhite 
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Eve RY great craftsman or artist creates 
one thing that is his masterpiece. A work 
that seems to embody all his genius, all 
his experience. Such is Heppelwhite Sterling 


Silverware. 








Here we have something of the Jacobean; 
something of the Elizabethan; the Georges 
and the Colonial. 

We boldly affirm that Heppelwhite Ster- 
ling Silverware is destined to be historic 
with our children and our children’s chil- 


dren. It is the gift of gifts. 
Ask your Feweler to show you Heppelwhite. 
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On this page, also on pages 2 and 4, are shown reduced reproductions 
of a few advertisements selected from a series designed by Mr. Tren- 
holm, in which decorative design, illustration, lettering and type have 
been combined with unusually effective results. Shown by courtesy 
of Reed & Barton, through Daniel E. Paris, Advertising, Boston 
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Wu AT is there more beautiful, more enduring, 
more useful, more prized than the gift of Sterling 
Silverware? 

What “Lady of the House’, if asked to name a gift 
that her home lacked, would not eagerly say, “Give 

me a set of Sterling Silverware.” 

And of all Silverware there is none—Yes, none so 

beautiful in design as Heppelwhite Sterling Silver 

wate. 

Heppelwhite is the “pattern of patterns.” See it. Test 

it by all your culture—any standard—past or present. 


Ask your Feweler to show you Heppelwhite. 
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Shown through courtesy of Dover Press 
Fall River, Massachusetts. 
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AN ITALIAN 
HAND-MADE PRINTING PAPER 
CREAM WOVE IN SIZE: 15x 20 INCHES 
ANTIQUE FINISH : DECKLE EDGES 


BULKS 4% INCHES TO 500 SHEETS 
CODE WORD : DUERAMOS 
——— 

NEW YORK" 

HILADELPHIA - BOSTON 


JAPAN PAPER COMPANY 


IMPORTERS OF HIGH GRADE PAPERS FROM JAPAN, CHINA, 
KOREA, FRANCE, ITALY, SPAIN AND ENGLAND 
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Shown through courtesy of Japan Paper Company, New York. 








Note.— This insert is not a sample of the 
paper mentioned in the above announcement. 
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BY J. L. FRAZIER 


In this department the problems of job composition will be discussed, and illustrated with numerous examples. 


These discussions and the examples will be 


specialized and treated as exhaustively as possible, the examples being criticized on fundamental principles — the basis of all art expression. By this method 


the printer will develop his taste and skill, not on mere dogmatic assertion, but on recognized and clearly defined laws. 


Replies can not be made by mail. 


MASTER TYPOGRAPHERS OF TODAY. VI.—OTTO VOLMERHAUS 


AVE you noticed how many of those men, those 
H “ master typographers of today,” to whom we have 

been devoting these articles, are in their early thir- 
ties? Is it a strange coincidence or is it a fact that it takes ten 
vears for one to reach his best? Is it a coincidence or does one 
slip and go backward after the big flash of enthusiasm? Do 
the older boys turn out as clever work as the younger men? 
If one can judge from those 
men who contribute to the sev- 
eral departments of THe IN- 
LAND PRINTER, whose work has 
stood out above the rest these 
several years, the best compos- 
itors in the greatest number 
are to be found between the 
ages of thirty and forty. How- 
ever, there are some old timers 
who have kept pace with the 
procession, who have advanced 
with the advance in type com- 
position, and it is our plan to 
tell you something about one of 
these old fellows in the next 
issue. We don’t want to put 
them on the shelf just yet. 

Right now we are going to 
learn something about Otto 
Volmerhaus, ace compositor 
for the Thomsen-Ellis Com- 
pany, Baltimore, Maryland, 
formerly the Munder-Thom- 
sen Press, notable as a pro- 
ducer of the finest of printing 
for a great many years. 

As you may guess from the 
name, Volmerhaus is of Ger- 
man extraction. He was, in 
fact, born in the Province of 
Westphalia, Germany, June 12, 
1889. He tells us that “ in 1895 my parents migrated to these 
dear United States, most fortunately for me, perhaps, as 
otherwise I might now be resting under the sod, an innocent 
victim of Kaiser Bill’s militarism.” Volmerhaus, with his par- 
ents, landed at Baltimore, and with the exception of one short 
interval our hero has lived there ever since. Doubtless, Vol- 
merhaus is a disciple of the adage “a rolling stone gathers no 
moss,” and we hope he has a good supply of what “moss ” 
figuratively represents. 

Like so many of us printers, Volmerhaus first thought he 
would be something else. We have already had our butcher, 
now we shall have our baker, for that was what Volmerhaus 
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Otto Volmerhaus 


told his teacher he was going to be when he grew up. But fate 
decreed otherwise, for, as our friend aptly states, he was “ des- 
tined to ‘ mix’ cases instead of dough.” He does say, however, 
that he got into the printing business more by accident than 
design, which route the editor of this department took. 

“In reading the newspaper one morning,’ Volmerhaus 
writes, “my father noticed that the local German weekly 
desired the services of a boy 
who might be interested enough 
to learn the business. I was 
immediately sent to answer the 
ad., with the result that an- 
other devil was added to the 
force of the Reading (Pa.) 
Adler, the oldest German 
weekly in the United States. 

“My first duty consisted of 
cutting small pieces of paper 
so that I might write thereon 
the contents of the different 
boxes in the case and paste 
them on for future guidance. 
Needless to say, it was quite a 
task, but after a time the job 
was completed and I was given 
a stick and some copy to set. 
I started to set type the first 
day and have been at it unin- 
terruptedly ever since. 

“The greatest difficulty I 
experienced at first was in the 
spacing of lines [Some printers 
never learn how to space a 
line properly] — every time I 
would get a line set I would 
have to go to the foreman to 
get it spaced and justified. In 
time I learned the purpose of 
four and ‘five em spaces and 
after careful study the difficulty was overcome.” 

Volmerhaus exercised good judgment even at this early 
age. He was out and after one thing above all else — experi- 
ence. Realizing that different offices handled lines of work 
that were more or less different, as they do now to an even 
greater extent, he worked during his apprenticeship in one 
Reading composing room and in five at Baltimore. Under- 
stand, reader, this was before he began to gather “ moss ” and 
while he was gathering the wherewithal to collect the “ moss ” 
— experience and knowledge. In this connection Volmerhaus, 
in his letter to the writer, sets down an opinion that merits 
careful consideration, for in it is the solution of the problem 
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Appearance, Contents 
& Destination 
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6 HESE are the three factors that must be 
¢) considered to make a catalog successful. 


This means the right editor, the right print- 
er and the right mailing list. 


We can guarantee the appearance of your 
catalog—we can suggest ideas and help with 
the text—and, with your assistance, guaran 
tee its correct mailing. 


Let us send one of our men to see you 
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backbone should be 


sufficiently long enough to 
keep him from sitting down 
when he ought to be on his 
feet going to it, and strong 
enough to keep him 
on his feet until 


he gets there 
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Two characteristic examples of the work of Volmerhaus, illustrating clean cut, pleasing effects resulting from consistent use of one attractive style of 
The reader will note effective emphasis of important lines obtained by reasonable con- 
trast in type sizes, by position and by the common changes within the series. 


type in simple and dignified design. 


of training good all around men. He 
writes: “In justice to apprentices I 
feel that the hard and fast rule of com- 
pelling a boy to serve his full time in 
one office is not a good one. On the 
contrary, I believe that the appren- 
tice as well as the craft in general will 
benefit by a system of transferring 
apprentices from one office to another, 
say every year, the arrangements to 
be mutually agreed upon by employers 
and unions. In this way an apprentice 
would become acquainted in a practical 
way with the many classes of work.” 
We have mentioned the high stand- 
ing of the Munder-Thomsen Press, 
which is a fact needless of mention. A 
man must have the goods to be fore- 
man in such a plant at any age, yet 
Volmerhaus swung the job at the age 
of twenty-one. Some load for a kid — 
some argument against the subject of 
debate outlined in the opening para- 
graph of this article. Regarding this 
position, Volmerhaus writes, “I felt 
honored on being offered this position, 
of which I was mighty proud, inas- 
much as the name of the Munder- 
Thomsen Press has always been syn- 
onymous with good printing.” 
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4, UR dining-room service 1s 
prompt, quiet and unob- 


trusive, with a prevailing at- 
mosphere of homelike simplic 
ity; and meals will be found 
exceptionally good, satisfying, 
and appetizingly prepared ot 
choice quality of meats, fish 
and provisions, and every va- 
riety of fresh vegetables, poul- 
try, eggs and dairy products 
from nearby farms. 


Bath and toilet rooms on 
each floor havesanitary plumb- 
ing, and are modern :n every 
respect 














Folder page, ‘the ettatead “ ‘which was printed is in 


one color, deep blue, on white antique stock. In 


printing this example in two colors, we have taken lib- 


erties with it for the sake of our own pages. 


Volmerhaus was foreman of the 
Munder-Thomsen composing room for 
some time, severing his connection to 
take charge of the Nolley Advertising 
Agency and in turn the Adpress, both 
of Baltimore. At length, however, he 
went back to Munder-Thomsen’s. 

We like the spirit of several of 
those who have been honored by these 
articles in giving credit to the men 
from whom they have received help 
and inspiration. Volmerhaus writes, 
“Any success that I have achieved is 
in large measure due to the helpful 
guidance of Milton E. Dill, a typog- 
rapher who in my opinion is second to 
none.” And, of course, our friend has 
a good word for THE INLAND PRINTER, 
as he writes, “ However, much credit 
must be given THE INLAND PRINTER, 
the columns of which I study dili- 
gently. Its doctrine of simplicity is 
doing much, not only in elevating the 
standard of typography but toward 
making the composing room a paying 
investment rather than a losing one 
with its former bent rules and highly 
ornamental style of display. I also 
consider the Job Composition and 
Specimens departments excellent help 
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toward better typography, 
the criticism being very 
properly founded on the 
principles of design, propor- 
tion, balance, contrast and 
harmony of both shape and 
tone. A close study of these 
departments will help one to 
overcome faults of which he 
would not otherwise know. 

Volmerhaus is not a pro- 
lific contributor to THE 
INLAND PRINTER [Would 
that he were!], specimens 
being received from him at 
wide intervals. He will not 
send anything that is not 
entirely his own production, 
as witness this most frank 
and open statement: “Being 
employed on the frame, my 
work consists solely of job 
composition and any credit 
for color schemes, stock, 
etc., naturally does not be- 
long to me. For this rea- 
son, also, you have received 
from time to time covers 
and title pages apart from 
the finished product, simply 
to show you my _ actual 
work.” Then, get this: ‘““You 
ask for samples of what I 
consider my best work. In- 
jecting my best efforts into 


each and every job, I consider them all my best, so, conse- 
quently do not have any choice.” That’s the right spirit — 


let’s all go along with Otto on that. 

That Mr. Volmerhaus is in love 
with his work is emphasized by the 
following expression: ‘Over and 
above all, my love for the work is 
what counts most. Without this love 
Gutenberg, Caxton, Caslon, Franklin, 
Bodoni and the rest would be un- 
known today. Without that love one 
can not be successful in any endeavor. 
It is unfortunate that so many com- 
positors look upon this profession as 
‘so much toil’ rather than the art 
which it really is. If they would 
just make a study of the possibilities 
at their command and develop just a 
little love for their occupation they 
would be inspired with the same 
enthusiasm that prompts me so often 
to remark ‘I love to play with 
type.’ ” 

We do not have many specimens 
from which to make an exhibit of 
Volmerhaus’ work, as our request for 
samples came while he was off on 
a vacation, but those that are shown 
will demonstrate what a stickler for 
simplicity he is. They will show 
that, given a type face possessing 
beauty in itself, very little adornment 
otherwise is necessary. Take the 
simple advertisement for the Thom- 
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he Lord is my shepherd; 


I shall not want. 


2. Hemakethmetolie ‘+ 
downingreen pastures: | 


heleadethmebesidethe | 


still waters. 

3. He restoreth my soul: he leadeth me 
in the paths of righteousness for his 
name’s sake. 

4- Yea, though I walk through the val- 
ley of the hada of death, I will fearno 


evil : for thou art with me; thyrodand |. 


thy staff they comfort me. 

4 Thou preparest a table before me in 
the presence of mine enemies : thou a- 
nointest my head with oil; my cup run- 
neth over. 

6. Surely goodness and mercy shall fol- 
low me all the days of my life: and I will 
dwell in the house of the Lord for ever. 





This beautiful hanger by Volmerhaus has lost much in reproduction. In 
the original the three sheets here shown, two white and one gray, were mounted 
on a much larger sheet of the gray Sunburst cover, but to reproduce it with that 
sheet would reduce the typography too much. Border and initial in gray, type 
matter in deep blue. 
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white antique cover paper. 
is that of dignity, beauty and richness. 


Attractive booklet cover printed in one color, silver on 
The effect in the original 
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sen-Ellis Company on the 
preceding page as an exam- 
ple. What could be finer, 
more beautiful? 

You will see that he is 
another admirer of Caslon, 
but he uses Cloister to a 


large extent also. About 
ninety per cent of his work, 
we should judge, is done in 
these two faces — eighty, 
perhaps, in Caslon. 


PAPER PLUS INK 


One day when we were 
in the Bureau of Engrav- 
ing and Printing this 
thought came to us, and it 
came in this way: A 
printer man had a pot of 
‘-k on one side of the 
press and a pile of paper 
on the other. 

The paper wasn’t worth 
very much nor was the ink 
as it rested before him, but 
he lifted a piece of paper, 
made an ink impression 
carefully upon it and that 
piece of paper, inked, be- 
came worth $1,000. The 
printer was making $1,000 
gold certificates. Then he 
took another piece of paper 
from his paper pile. He 


put more ink on it than he did on the first, but, because the 
ink was carelessly applied, instead of the paper being worth 


a thousand dollars it wasn’t worth a 
cent, and was immediately destroyed. 

Then came the thought, it isn’t 
the value of the paper or the value 
of the ink that makes printing worth 
money — it is the way the two are 
combined. It is the brains back of 
the effort that count. 

It will pay the man who buys 
printing to weigh this thought: is 
my printer man sc combining paper 
and ink that he is making my print- 
ing of greatest value to me? If you 
know he is, then you are in the 
hands of a good printer— Whittet’s 
Whims. ph a a ec 


ADVERTISING NOT FOR _ 
QUITTERS 


Advertising never has been and 
never will be a thing for quitters. 
Once started, it can no more be dis- 
pensed with than the front door of 
a retail store or the firm’s letterhead. 
Until advertising is ranked at least 
as high as finance, production and 
distribution in the mind of the aver- 
age business man, and is a matter of 
vital concern to the principals in 
every business, those principals are 
not fulfilling their duty to the stock- 
holders.— Printers’ Ink. 
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Wastebaskets 

Make him read it! That’s the fundamental principle upon 
which every piece of printer’s publicity must be built. Stated 
in another way, it means that the booklet, circular, house- 
organ, or any other of the many forms of advertising that 
printers employ must be aimed at the business man’s desk and 
mind, and not at his wastebasket. And the subject of waste- 
baskets is an interesting one. 

All of us have heard the oft repeated phrase, “ Tell me 
what a man reads and I will tell you what he is.” One may 
just as truthfully say, “ Tell me what is in the man’s waste- 
basket and I will tell what he is.” In wastebaskets are found 
the best evidence of a man’s judgment, wisdom and character. 
The wastebasket discloses what art the owner possesses as to 
discrimination as does noth- 
ing else. Those who make 
the best use of wastebaskets 
save themselves time, trouble 
and labor. The whole mat- 
ter comes to the test when 
the printer’s piece of adver- SERVICE 
tising reaches the business raphs 

’ : ° AParad 
man’s desk. If it remains on Pointe Peinhing 
the desk the chances are it ~ 
gets into his mind. That 
means success. If it is dis- 
carded quickly, even after 
some examination, it hits the 
wastebasket. That is failure. 

Not all wastebaskets are 
alike. The contents of each 
reflects the individual char- 
acter of its owner. What one man discards, another saves. 
This, then, adds to the problem which confronts the producer 
of publicity and advertising. But there are common grounds 
upon which every printer can base his publicity matter and 
win success with the largest possible percentage of prospective 
patrons, for all business men, being human, have common 
traits, despite the individuality and character indicated by 
their wastebaskets. 

No matter what size or form the publicity matter takes it 
must be well printed, attractive; it must be direct, forceful; 
it must be interesting; it must be entertaining as well as 
thought producing; it must have a definite purpose, education 
toward the broader use of good prining; lastly, it must. prove 
that the producer of printing has something to the great advan- 
tage of the prospective patron. 

These principles, standards, or whatever you may desire 
to call them, are not new or orginal. They have been worked 
out and accepted in advertising and salesmanship and in other 
lines of endeavor. When one studies them he can see readily 
that they apply to publicity material. Combine them in good 
typography and editorial matter and you will have a much 
better chance of missing the wastebasket. No single one of 
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BY FRANK L. MARTIN 


This department will be devoted to the review and constructive criticism of printers’ advertising. Specimens submitted for this department will be reviewed 
from the standpoint of advertising rather than typography, from which standpoint printing is discussed elsewhere in this journal. 














the things mentioned will be sufficient. You may use a novel, 
striking cover, for example, or you may fill your publication 
with jokes — these will be sufficient to win momentary atten- 
tion, but this attention will not necessarily mean real avoidance 
of the wastebasket or the retention in the business man’s mind 
of favorable thoughts of you, your product or your service. 
More printers would do well to study carefully their pub- 
licity material from the viewpoint of the business man. Look 
over carefully each piece before you decide to put it in the 
mails — what would you do if it were to come to your desk? 


Unique House-Organ of Drucker & Kelly 


House-organs emerge from printing plants in many and 
varied forms. The magazine type ranges from the vest pocket 


N size, this is the smallest But we can serve a few 


house organ we know of. more particular folks, too. 
But it will carry a big 


message. Possibly the unusual service 


we offer is exactly what you 


Just long enongh to tell our 
story simply and well 

And short enough for the 
busiest man to read. 


have been trying to find. 


So we're going to tell our 
whole story--a few words at 
All our customers know @ time—unti! you know all 
what fine work we do. about us. 


That's why they insist that =e , ‘ 
we handle all their printing scond edition will 


and engraving. you soon. Watch for it. 
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size to the periodical. Others take the form of miniature 
newspapers. A few follow the same general style of makeup 
and appearance, but in most instances there is a certain indi- 
viduality about each of the house-organs that come to this 
department. A striking example of this is the blotter house- 
organ of Drucker & Kelly, printers and engravers, Chicago. 

A glance at Fig. 1 will give a far better idea of the novel 
form selected to carry advertising messages than would any 
description. This blotter house-organ sends forth its messages 
in tabloid form. It is marked by simplicity and originality — 
excellent qualities in any kind of publicity and advertising 
— but its real effectiveness will lie chiefly in the meat the com- 
pany will succeed in putting into the necessarily terse and 
pointed paragraphs. 

It will be interesting to know the results that Drucker & 
Kelly obtain from this unique house-organ, probably the small- 
est yet attempted by any printing establishment. The pages 
of the booklet illustrated on the blotter can turn frequently 
and at comparatively small expense if each new edition fol- 
lows quickly the passing of the life of the average blotter. 
We are glad to have the first edition of this unique organ and 
shall be extremely interested in following its career. 
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Letterheads 


One of the most convincing pieces of advertising that we 
have seen recently relates to letterheads and comes from the 
Capper Engraving Company, Topeka, Kansas. 

The field of advertising by means of letterheads has not 
been dealt with to any appreciable extent in the publicity mat- 
ter of printers, and as a result this field is still undeveloped. 
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It is a well known fact that the average business concern may 
keep up to date on every other form of advertising except 
its stationery. Once a letterhead is selected by the average 
business man he is prone to retain it without change or thought 
of improvement, no matter what the growth or change in his 
business has been. He would not do the same with a booklet, 
circular or catalogue, yet he is content to continue the use of 
an inadequate or unsuitable letterhead — one that does not 
well represent his business or his product and does not carry 
to good advantage the advertising it could. 

The Capper Engraving Company’s booklet is a direct, 
forceful argument for the adoption of well printed, appropri- 
ate letterheads in business. It is dedicated “to the business 
man who recognizes this avenue of increased sales.” There 
are a dozen or so specimen sheets produced by the Capper 
plant for as many business concerns. Each of these sheets 
is an excellent example of an attractively printed, well de- 
signed letterhead which a patron has found successful. In 
addition, there is a concise discussion of the use of letter- 
heads as an advertising force, forming a strong argument for 
the employment of such a medium to increase sales. The 
whole subject is so well treated, both as to specimens displayed 
and editorial matter, that the Capper Company will doubtless 
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get fine results in this field of the printing business which has 
not been given the attention it deserves. 

The front cover of the booklet is reproduced on this page 
(Fig. 2). It is hand lettered in black and orange. 


‘The Pridemark ” 


nt eee Papyrus being the symbol of the written word, 
why not adopt it as our trade mark? On column, pilaster, 
crypt and pyramid throughout all Egypt, its fan shaped theme 
served as a symbol of the permanence of recorded truth. So 
we adopted it and wove its filiform leaf into the Thomsen-Ellis 
mark — the mark of enduring truth well told. 

“With pride we stamped it on our product. To those who 
knew, it became the symbol of all that is best in design, typog- 
raphy and presswork. Soon the users of the products of our 
presses shared our pride in it. 

“ Then, like many a worth while thing, one day we stumbled, 
full tilt, across a long needed name — The Pridemark. There, 
wrapped in but two short syllables, was the full expression of 
our shop mark’s meaning.” 

Thus the Thomsen-Ellis Company, Baltimore, explains the 
origin of an exceptionally appropriate trade mark it has 
adopted, a mark that represents the quality ideal which the 
company strives to make every piece of its printing reach. 
Now the Thomsen-Ellis Company has begun the publication 
of a house-organ, and, naturally enough, it has selected The 
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Pridemark as the title. If all of the products coming from this 
Baltimore plant reach the standard indicated by the symbol 
as nearly as does this magazine, then the firm has reason to be 
proud. 

The few numbers of the magazine, The Pridemark, that 
have been issued show that it is among the best house-organs 
published by printing firms. Its articles are helpful and 
interesting, dealing intelligently with matters of business, 
printing and advertising. There is character and distinction 
in the magazine viewed as a printed product, an inkling of 
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which may be gained from the front cover reproduced here 
(Fig. 3). All in all, it represents that type of house-organ 
which should win the serious attention of business men and 
promote consideration of the Thomsen-Ellis Company when 
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a forceful bid for print- 
ing business, as should all good house-organs. The magazine 
itself, the reproduction of specimens of work done for others, 
and the effective discussions of the printing trade as it relates 
to successful business, all form a strong advertising appeal. 

The Pridemark is 6 by 8 inches, printed on heavy stock. 
There is a judicious use of color throughout. The magazine 
is indeed a worthy addition to the growing list of printers’ 
ae An Announcement 

Wendell W. Fish, advertising typographer, has just opened 
a shop in Los Angeles. He announced his opening in a small 
folder, printed on letter stock, bearing the title, “‘ Who is this 
fellow Fish? ” pictured in Fig. 4. His business card, also repro- 
duced here (Fig. 5), carries the same design and color scheme. 
Mr. Fish writes that the whole idea has created a very favor- 
able impression and has won him instant identification. 

Winning attention right at the start is something well 
worth striving for. A favorable first impression is eagerly 
sought in all walks of life, including business, and is consid- 
ered a valuable asset. It can easily be imagined that the 
ingenious folder won this attention and impression for Mr. 
Fish. It did so chiefly, perhaps, through a play on his name, 
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which lends itself to that purpose, but the cleverness of the 
design and the neat appearance of the folder as a whole are 
added reasons. 

The announcement is particularly appropriate as an adver- 
tisement for the class of work in which the shop specializes — 
the designing and printing of distinctive advertising booklets. 


Publicity Hints 


The Pinkham Press, Boston, is sending out on request 
copies of two booklets, one on Caslon type and its appropri- 
ate use, and the other on Bodoni type, containing an historical 
sketch of its origin as well as suggestions for its proper use. 


Ad-Vantage, the house-organ from the Bachmeyer-Lutmer 
Press, Cincinnati, Ohio, is carrying monthly articles on dum- 
mies. In the April issue the discussion deals with the use of 
type, and contains many helpful, practical suggestions for the 
buyers of printing. 





A NOVEL INFORMATION BLANK FOR 
NEWSPAPERS 


A publishing house making a specialty of turning out a 
number of farm publications uses in its subscription depart- 
ment a blank form that proves of great assistance to the agents 
doing the soliciting of subscriptions, and so, consequently, 
assists in the betterment of the department in its entirety. 

Naturally, nearly all of the soliciting carried on in rural 
communities and by direct conversation is with the ones 
mainly interested. So it becomes possible for the soliciting 
agent, in case he fails to secure a subscription at one visit, to 
gather information that may be of use to him or to a fellow 
agent at some time in the future. 

The blank mentioned provides for the insertion of the name 
of each one called upon who declines to subscribe, or whom it 
was impossible to find at home. One column provides a place 
for the jotting down of the time of day that the call was made; 
another, headed “‘ Remarks,” contains subheads of this sort: 
“ No money ”; “ Not at home”; “ Other papers ”; ‘“‘ Will take 
later,” etc. 

Information written on such a blank often helps the agent, 
or a coworker, to secure a subscription later. If a farmer and 
his family were not at home at a certain hour, then some other 
time of day may be tried later. If the person declined to sub- 
scribe because of straitened circumstances, another call may 
be tried at a more propitious time. If he had subscribed to 
other journals of a similar kind, he may be visited again at the 
time of expiration of the publications. If the one called upon 
suggested that he would likely order the paper at a future date, 
he may be presented with that proposition at the time specified. 

Of course, it is not intended that an agent should skip 
about from one prospect in his territory to another at a remote 
distance because of the information contained on these blanks; 
or that he should delay his progress materially, in covering his 
ground, by waiting any considerable length of time in one place 
to make a call at a certain hour. The blanks are intended to 
be merely supplementary, and are not intended, or even per- 
mitted, to cause the solicitor to route himself according to their 
contents. Rather, it is the custom to glance over a group of 
these blanks before starting out afresh on a subscription tour. 
Whatever information would seem to have a particular sig- 
nificance at the time is set down on a new list, which outline is 
covered as thoroughly as possible in the ensuing trip. 

The filled-in blanks are revised from time to time, obsolete 
matter deleted and new stuff incorporated. 

This form is even more valuable to the solicitor than a copy 
of the list of subscribers in his territory. The former contains 
merely negative information, while the latter embodies that of 
a positive nature— John E. Allen. 
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SOME POINTS OF INTEREST REGARDING 
OFFSET LITHOGRAPHY 


A an remarkable progress that has been made, 
and is still being made, by the offset print- 
ing process should make the following arti- 
cle of great interest to all readers of this 
} journal. That there is a desire for more 
light on this subject is evidenced by a letter 
recently received by the editor. In order 
to give the most authentic answers possible 

to ap gene von nition asked, the letter was referred to A. C. Austin, 

who is in charge of the offset printing department of the 

Magill-Weinsheimer Company, Chicago, and who is undoubt- 

edly the leading authority on all matters pertaining to offset 

printing. We append the letter from our correspondent, then 
follow with Mr. Austin’s article. 


The Letter 


“ Editor, THE INLAND PRINTER, Dear Sir: We are desir- 
ous of learning a few things about the offset process, and we 
believe we can get better satisfaction by asking a few 
questions. 

“We are led to believe by looking at some very beautiful 
colorwork that the offset paper is not entirely responsible for 
the extraordinary effects. If the same job were printed by the 
four color process on coated stock it would be impossible to 
get the clear, soft, deep colorings that are obtained. 

“Ts this result obtained from a different handling of the 
plates or a different kind of ink used, or a combination of both? 

“We should also like to know what makes the tremendous 
difference in the cost of offsetting and of letterpress printing, 
to the disadvantage of printing. We recently quoted on 5,000 
hanger cards, 13 by 10 inches, to be printed in three color 
process and black, our price being $650. Our competitors in 
the offset or lithography game gave a quotation of $307. We 
are unable to account for such a tremendous difference on so 
small a run. 

“Ts it possible for offsetters to produce all colors from 
the three primary colors in the same way as we get process 
results, or are more runs necessary? 

“ We assure you any details that you may give us will be 
greatly appreciated.” 


The Article by Mr. Austin 


It hardly seems possible for one who is intimately con- 
nected with the lithographic industry to realize how little is 
known by the outsider of this old printing method. When a 
correspondent naively inquires whether the lithographer can 
reproduce an original in four colors in a manner similar to the 
typographic process plate maker, one is led to believe either 
that the inquirer is so engrossed in his own business that he 
sees nothing else, or that he is asleep to present day progress. 
Possibly it is a little of both. Printers are busy people and 
those that think only in terms of type and cuts are quite apt 
to overlook the work of the other fellow who prints with- 
out either. 

Lithographic, or planographic, printing dates back to the 
latter part of the eighteenth century, when Senefelder first 
wrote his mother’s laundry list on a limestone with a greasy 
crayon and discovered a new art. It is not an old method as 
compared with typographic printing, for it is recorded that the 
Chinese were printers from movable blocks in the twelfth 
century, and Gutenberg is said to have used movable type in 
the fifteenth century. Yet lithography has passed from swad- 
dling clothes to overalls with steady growth; has had its times 
of stress and its periods of popular esteem, and now, with all 
the discoveries in photography and the advances in printing 
machinery, it seems to be leading the world in the progress 
it is showing. 
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As the correspondent says: ‘“‘ We are led to believe, by 
looking at some very beautiful colorwork, that the offset paper 
is not entirely responsible for the extraordinary effects. If 
the same job were printed by the four color process on coated 
stock it would be impossible to get the clear, soft, deep color- 
ings that are obtained.” The correspondent evidently appre- 
ciates a good job when he sees it. 

There is not room in this article to rehearse the various 
steps by which lithography has advanced from past to present 
day methods, nor is it necessary for the enlightenment of the 
correspondent to say what has been accomplished, for he 
knows that, but rather is it pertinent to say how it is being 
done today. 

Lithography has passed from the stone age to the metal 
age, has clasped hands with rubber, and no doubt will spread 
out to greater conquests as science finds new and as yet 
undiscovered means for printing. We now print from metal 
from a plane surface, without relief, on to a rubber blanket 
in a rotary press, and from this rubber blanket we offset the 
image to paper. Almost any kind of paper, rough or smooth, 
can be used with equal facility. 

We make negatives through the halftone screen and photo- 
graphically print these negative images on metal plates in 
greasy ink; we treat this plate with a gum and acid solution 
which chemically prepares the metal for printing. Mechanic- 
ally we moisten the surface of the plate, when in the press, 
with water and roll over the surface with printing ink. The 
bare metal rejects the ink, but the greasy image greedily 
grabs it. 

Any subject that may be photographed in halftone can be 
prepared for lithographing, and color photography is as readily 
adapted to this method as it is to typography. We adopt some 
slightly different means for color correcting our halftone 
images, for we can not physically etch the metal, as does the 
process plate maker, but we can produce in our way a fac- 
simile job. And we can do more than the process plate maker, 
in that we can add colors to gain smoothness and freedom from 
the objectionable “ screening ” of the image, and gain body or 
depth of color not possible to the typographer. 

We are not “cheap skates,” as the correspondent seems 
to think, but we can print faster than the typographer and 
do not need expensive make ready, or painstaking overlay or 
underlay. Furthermore, we have a lot of tricks in our basket 
of mystery. We can portray pure whites or densest blacks 
with a stroke of the brush, and our artists may draw deftly 
on the metal with crayon or pen in a manner wholly beyond 
the ken of the typographic plate maker. Some jobs can be 
produced for half the money the other fellow needs, and some 
jobs are costly—you may take your choice, our ways are many. 

Let us quickly trace the journey of a four color process 
job through a modern offset lithographic plant in order that 
the correspondent may know exactly what is done. 

First, the sketch goes to the photographer for color anal- 
ysis, and for a high class reproduction this photographer makes 
dry plate continuous tone selection negatives. Positives are 
made from the dry plate negatives, and these positives give in 
monochrome the values of the primary colors as rendered by 
photography. These positives are next given to the lithog- 
rapher, or artist as he is called, who with pencil and eraser 
makes the necessary corrections according to his understand- 
ing. Photography is not perfect as yet, and the artist must, 
perforce, assist in the color correction, as the copper plate 
maker does, with his etching and burnishing. After the cor- 
rections, the photographer makes halftone negatives from the 
positives, and these negatives are in turn photoprinted on 
zinc or aluminum for final treatment preparatory to press 
printing. 

It is obvious that skilled labor is needed in the various 
steps and that this labor is as valuable as the skilled labor in 





504 


the photoengraving industry, so that cost of preparing plates 
does not differ much in either process. 

Let us assume, however, that the particular job under con- 
sideration is to have many thousands of impressions. In 
typography, many electrotypes would be required and costly 
make ready would be necessary for each cut; days of labor, 
perhaps, on the part of the pressman, with often days of idle- 
ness for the press. Not so in offset. We either transfer, by 
means of paper impressions, as many duplicates of the original 
as are needed, into predetermined position and register, or, by 
means of modern machines, we photoprint in duplicate from 
the original negative directly on to the press plate in proper 
position and register —a quicker and more economical means 
of duplication and registration than electrotyping. Our litho- 
graphic press plate can be locked into the press in a few min- 
utes, and when the fountain is set with an O. K. color, we roll 
merrily on our way at from two to five thousand impressions 
an hour. 

If the papermaker, the inkmaker, the photographer, the 
artist and the pressman know their business, the offset job is a 
thing of beauty. Small wonder the typographic printer is 
interested and that the product can be better and less expen- 
sive than the typographic job. 

Offset lithography is a growing industry and is rapidly win- 
ning the esteem of the advertiser. It can not be expected to 
excel typography in all things, for each has its place, but it is 
a worthy compeer and as such deserves the attention of all 
printers. 





THE STORAGE OF PLATES 


BY FRED B. HOWARD 


+7] NE of the many necessary evils the printer 

has to contend with is the care, storage and 

delivery of halftones, zincs and electrotypes. 

Perhaps the following suggestions will prove 

helpful to those who are not entirely satis- 

fied with their own present method. The 

average print shop cut department consists 

of a number of shelves, with cuts of all sizes 

and shapes stacked on top of one another. The cut or electro 
wanted is usually near the bottom of the pile. 

Of course, the ideal way to store and properly file plates 
is to keep them in drawer cabinets suitably indexed. But, for 
those having a vast amount of plates to store, and for whom 
the expense of cabinets would be too great, shelving is better. 
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In the writer’s shop the “ shelves ” consist of wooden boxes 
placed one on top of the other (see Fig. 1). These boxes are 
made of lumber 5% inch thick and are all of a uniform size, 
inside dimensions 18 by 9 by 9. To take the place of drawers, 
we purchased from a local cardboard box maker a supply of 
box tops, some 9 by 9 and others 12 by 9 and 6 by 9. These 
covers are all type high in depth and they fit snugly in the bins. 
The cuts are placed face up in the box tops, and these “ draw- 
ers” can be stacked one on top of the other without fear of 
scratching cuts. This dispenses with individual wrapping of 
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cuts, enables one to locate a cut quickly, and prevents the 
small cuts from tumbling off the shelf on to the modern con- 
crete floor! 

The foregoing applies only to miscellaneous cuts. Of 
course, a job consisting of eight plates or more — or unblocked 
plates — should be wrapped up in a separate package and a 
proof tucked in the string tying the package. 

While few will be tempted to depart from the old scrap 
book method of filing and indexing cuts, perhaps the system 
used by the writer will appeal to many. I have a four drawer 
vertical filing cabinet. The top drawer contains proofs and 
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records of cuts on hand belonging to our “ big” customers; 
the next drawer that of the miscellaneous customers indexed 
A to Z; the next contains records of cuts delivered, and the 
bottom drawer is the “ morgue” or record of cuts destroyed. 

The plate record reproduced (Fig. 2) is printed on a sheet 
of ledger 8% by 11, and, if properly filled in, will enable one 
to locate a cut instantly. An impression should be made of the 
cut or cuts on the record sheets whenever possible. With a 
bulky job, proofs of cuts filed should be clipped to the plate 
record sheet. 

The best time to file cuts away is when the job on which 
the cuts were used has been billed to the customer. The prop- 
erty man should then receive the job tickets, extract a sample 
of the job, and check up the cuts, noting those supplied by the 
customer and those made by the house. The office should 
indicate, when possible, which cuts, if any, should be returned 
to the customer. 

This system of filing cuts has passed the experimental stage 
and has proved itself a time saver. 





HIGHEST efficiencies are attained by direct operation along 
the lines of definite principles. ‘The seeker after efficiency 
must know something of these principles. Those that deal 
with production of volume decree that there shall be a con- 
stant planning of work; an effective preparation according 
to the plans before the work starts, and a persistent follow- 
ing up of the plans from start to finish— A. C. Briggs, in 
“ Ben Franklin Witness.” 
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BY J. L. FRAZIER 


Under this head will be briefly reviewed specimens of printing sent in for criticism. Literature submitted for this purpose should be marked “For Criticism”’ 
and directed to The Inland Printer Company, Chicago. Specimens should be mailed flat, not rolled. Replies can not he made by mail. 


Tue Apert P. Hitt Company, Pittsburgh, 
Pennsylvania.— The series of advertising folders on 
the advertising service you provide, entitled ‘‘ Hill’s 
Peaks and Valleys — Intimate Advertising Service 
at Your Elbow,’’ appeals to the writer as being a 
wholly unusual, effectual and businesslike presenta- 
tion of your business. The second page is devoted 
to a reproduction of what we imagine is your cur- 
rent newspaper advertisement, although that fact is 
not stated, inasmuch as it is set advertisement style. 


Cardboard Pape r 


Those you use, even though not the most attractive 
available, are old and reliable standbys with which 
no serious fault can be found. 

Morris Reiss Press, New York city.—Your 
work, always good, seems to undergo a constant 
improvement. You have a very interesting style 
which means that none of it is dull and common- 
place, yet you do not wander from the path of 
good taste. The letterhead for David L. Engel is 
the most interesting specimen in the collection, we 


DAvIbD:L: ENGEL 


10 WEST 22"? STREET 


Telephone GraMERCY 1745-1388 
NEW YORK 


boys of the printing classes in your school, who 
also made the linoleum cuts therefor, is decidedly 
interesting. Display is satisfactory and the typog- 
raphy throughout is very good. The blue used for 
the border is just a trifle too pale and the margins 
are equal, whereas they should be arranged with a 
view to good proportion. The back margin should 
be the smallest, the top margin next, the front 
margin next and the bottom margin the largest. 
There should be a pleasing ratio, say of two and 


Envelopes 


Interesting letterhead arrangement by the Morris Reiss Press, New York city. The original was printed in yellow orange and deep blue on white bond 


The third page is devoted to an editorial on your 
service, while the fourth page on all the folders is 
given over to an outline entitled ‘Advertising 
Agency Service,” the title of which indicates the 
nature of the content. Excellent typography and 
design, and good presswork on fine quality antique 
white stock, give an impressive appearance, even 
though the work is printed in black only. We can 
see that you have endeavored to get up something 
that will appeal to hard headed business men, and 
we believe you have succeeded far better without 
bombast in language or physical appearance than 
you would have with it. 

Cuartes K,. Stoxes & Co., Philadelphia, Penn- 
sylvania.—The posters for the Furness Bermuda 
Line are striking and pleasing. The 
illustrations and colors are excellent, 
while the workmanship throughout is 
of the finest quality. 

A. PoMERANTz & Co., Philadelphia, 
Pennsylvania.—The portfolio of sam- 
ples of Whiting’s Textile Bond is beau- 
tiful. Excellent taste was exercised in 
the selection of colors, and the work- 
manship is perfect. The same applies 
to the booklet for The Abram Cox 
Stove Company, announcing the exhibit 
at a real estate and building exhibition. 
These two specimens are representative 
of the very finest quality of printing 
and we are safe in saying no better 
printing can be obtained anywhere. 

T. H. Harvey, New Orleans, Louisi- 
ana.— Specimens are of uniformly high 
quality, thoroughly satisfactory in every 
sense for the purpose served. Colors 
are invariably well chosen and the press- 
work is above reproach. The typogra- 
phy, while excellent as to design and 
display, would in some instances be im- 
proved by more stylish type faces. 


paper and was striking, as it is here. 


think. Any suggestions that we should make on 
the improvement of the house-organ, The Make- 
good Messenger, would be based on personal taste, 
which we never permit to govern our suggestions. 
Criticism when made in this department is based 
wholly on fundamentals and a thing must be wrong 
to be found fault with. The writer, of course, 
has his preferences as regards type faces and styles 
of arrangement, but there are so many good type 
faces and such a variety of possibilities within good 
taste and good design in their. arrangement that to 
criticize on any other basis would be unfair. 
Quincy PREVOcATIONAL CENTER, Boston, Massa- 
chusetts.—‘‘Boys’ Experiences,”’ a series of composi- 
tions which were written and illustrated by the 


Abert PHIICG 


PITTSBURGH 


233 OLIVER AVENUE: : 


A decidedly unusual hand lettered package label used by the Albert P. 
Hill Company, an advertising agency of Pittsburgh, Pennsylvania. 
large and distinctive lettering creates a decidedly striking appearance. 


three, between front and back margins and between 
top and bottom margins. Presswork also is good. 

MIDDLETON PriInTING Company, Waxahachie, 
Texas.—Your program for the Masonic Easter Serv- 
ice is exceptionally pleasing, the cover, or title, 
being especially so. Blind embossing a line border 
instead of printing it always adds the effect of 
increased beauty and refinement. Your letterhead, 
on which also a blind embossed border is the feature, 
is likewise attractive, as is also the blotter, ‘“ Bet- 
ter Printing,’ which is enhanced greatly by a most 
pleasing color combination — soft blue gray and 
black on mouse colored stock. 

Burke & Grecory, Norfolk, Virginia.—First con- 
sider side by side your blotters, ‘‘Loose Leaf Books” 
and “ The printer who has nothing in 
his shop,” etc. Note the effect of beauty 
and refinement in the former, also that 
it is strong and effective. Note, then, 
that the latter can lay claim to only 
one of those qualities —strength. It 
is not effective along with its strength, 
because the exceptionally strong border 
of rectangular units is ugly and detracts 
from the type, giving to the whole piece 
an effect best characterized by the word 
bizarre. Now take up the portfolio on 
your plant and consider the cover design. 
Is it not like the last mentioned blot- 
ter? There is nothing pleasing about 
the cover design, and we wonder 
“why ” the “ fence” arrangement of 
border units below the panel. It is a 
shame so excellent a work otherwise — 
for the presswork is good and the typog- 
raphy and design of the text pages are 
very pleasing — should be handicapped 
by a cover design that carries us back 
to the old rule bending days when intri- 
cate rule designs were the rage, when 
the prime purposes of printing, that it 
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Americas. 








Hoy se descubrira el velo en esta metropolis del 
Hemisferio occidental, otro monumento ala libertad. 

El primero fue de nacion a nacion, conmemo- 
rando ’76; el segundo es,—en espiritu—de conti- 
nente 4 continente, santificando la unidad de las 


La gloria de una poderosa crusada por libertad. 

Un Libertador cuyo latigo arraso de medio 
mundo occidental ‘la ley de autocracia vive en la 
figura de bronze descubierta hoy. 

Simboliza el metal del viejo mundo, refinado 
en el pote fundente del nuevo. 

Hoy los espiritos de Washington y Bolivar se 
confunden en abrazo fraternal. 


Lord & Taylor 


ESTABLISHED 1826 

















A most unusual newspaper advertisement published by the great New York department store of 
Lord & Taylor on the occasion of the unveiling of the Bolivar statue presented to the United States by 
the South American countries. Reproduction is here made from a handsomely printed broadside on_ buff 
colored French hand made paper, copies of which were presented to the delegates from our sister republics. 


should attract attention, hold attention and be easy 
to read, were not considered. 

Russett A. Brown, Advertising Director, Lord 
& Taylor, New York city.—The advertisement pub- 
lished in New York papers the day of the presenta- 
tion to the United States of the statue of Bolivar, 
by the South American countries, is unusual and 
effective. The proofs on hand made paper, one of 
which you sent to us, as you did also to the mem- 
bers of the Latin-American commission, are beau- 
tiful. The advertisement is reproduced to give our 
readers an idea of the unusual character and beauty 
of the design and typography. 

Cart J. WEIGAND, Port Carbon, Pennsylvania.— 
All the letterheads that you have sent us are well 
designed and displayed, also well printed. We do 


not exactly like such a heavy rule border. The two 
point rules harmonize well enough with the type 
faces used, but as a letterhead really does not require 
a border, and as a border can only be used to add 
attractiveness, we believe a fine rule — say one point 
— would be better. Century, by the way, while 
one of the most legible of type faces and one of 
the best for advertisments, is not the best choice for 
letterhead display, which, in the great majority 
of cases, requires more dignity and style than that 
type face supplies. 

L. N. Casuion, Winston-Salem, North Carolina. 
—tThe cover design on the booklet, ‘“ Ladies’ Night,” 
is both striking and pleasing. Improvement would 
result if the lines were spaced slightly wider apart, 
as there is an effect of crowding at the top, which 
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should be overcome. The text pages are printed 
too low on the paper page, being in the center from 
top to bottom, whereas the bottom margin should 
be larger than the top margin, as the front margin 
should be larger than the back margin. 

Howarp HANNEGAN, McKeesport, Pennsylvania. 
— Specimens are of a very good grade, thoroughly 
satisfactory, considering the purposes for which 
they were issued. The stationery for the Schwartz 
Advertising Company is especially good. 

Greorce F. TRENHOLM, Boston, Massachusetts.— 
Advertisements designed by you for Reed & Barton 
are treated in a wholly acceptable manner. The 
decorative treatment is thoroughly in keeping with 
the advertised article, a high grade of sterling silver- 
ware. Quality, distinction and standing are admir- 
ably suggested. 

Tue Eppy Press Corporation, Pittsburgh, 
Pennsylvania.—Your wall hanger, ‘‘ Lincoln’s 
Gettysburg Address,’”’ is beautiful. The decorative 
scheme, and the bright, yet wholly refined, color 
treament will, in addition to the popularity of the 
sentiment, win for it a place on the walls of many 
offices and homes. ‘That accomplished, you have 
attained some mighty effective advertising, even 
though your credit for the production is confined 
to a very small imprint, inconspicuously placed, 
which does not detract in the least from the value of 
the card from a decorative standpoint. 

L. A. BRraAveRMAN, Toledo, Ohio.— Specimens 
are in thorough keeping with the excellence of work 
received from you in the past. In the very attrac- 
tive booklet, ‘‘ Too Much Advice,” being excerpts 
from a most interesting and inspirational article by 
Samuel M. Vauclain, president of the Baldwin 
Locomotive Works, which appeared in a recent 
issue of Colliers, your firm, the Caslon Press, con- 
tributes some very helpful advice for making the 
best of present conditions. We are of the opinion 
that something interesting and helpful to business 
men is one of the best forms of advertising for a 
printer. The appearance of the imprint is enough, 
if the printing is of good quality, to make such 
forms good advertising for the printer who issues 
them. 

ComMERCIAL Print Suop, Decatur, Indiana.— 
Christmas cards and folders are exceptionally neat, 
good typography, presswork and paper combining 
in agreeable and pleasing effects. We note that on 
the one for your own use the title ‘‘ Merry Christ- 
mas ”’ is placed too low on the cover. The idea 
seems to have been to center it from top to bottom, 
forgetful of that optical illusion which makes lines 
and groups in the center of a page appear below 
the center and causes the page to look bottom 
heavy. There is another reason why such lines 
and groups should not be placed in the vertical 
center. Proportion is violated. Proportion and 
balance require that a design on a page should be 


Real craftsmanship is represented in this business 


- card of The Kennedy Company, of Oakland, Cali- 


fornia. The type matter, with the exception of the 
line ‘‘ Designers and Printers,’? was in black, while 
that one line, along with the ornament, was printed 
in deep green. The rules were in a soft brown, and 
as the stock was brown hand made you can imagine 
what a pleasing thing the original is. 
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above the center, at a point where there is a pleas- 
ing variation between the space above and the space 
below — with the larger space at the bottom, in 
order that balance will remain secure. The folder, 
“A Business Tale,’’ is interesting and attractively 
treated from the standpoints of typography and de- 
sign. The blotter, ‘‘ We may live without credit,” 
etc., is not as pleasing as it should be because of 
the large gap of white space at the top, which 
throws the page out of balance vertically and 
leaves a displeasing distribution of the white space. 

Tue KENNEDY Company, Oakland, California.— 
The admiration in which we have always held your 
work is intensified with each new collection received. 
Such beautiful typography, such handsome papers 
and such excellent presswork are seldom so admir- 
ably combined in the work of one printer. Excep- 
tional decorative effects are attained with maximum 
of beauty and dignity by good taste in design, 
good type faces and pleasing color combinations. 
The broadside, ‘‘ The Rewards of Work Well Done,’”’ 
featuring a beautiful four color print of a group of 
pheasants, is decidedly handsome, combining all the 
good features just enumerated. Several specimens 
are reproduced. 

THE Witi1AM Dartinc Press, New York city.— 
The booklet, ‘“‘The Giant Energy—Electricity,” 
produced by you for The National City Company, 
is handsomely done. In no feature of its production 
can we find the least opportunity for improvement. 
Difficult presswork, small vignetted halftones on 
dull coated stock, is handled remarkably well. 

ALBERT SCHILLER, New York city.— The an- 
nouncement of the installation of Goudy Open is 
excellent. The type is shown to good advantage, 
and the showing makes a mighty good advertisement 
for The Diamond Press. 

Tue McCormick-ARMSTRONG Press, Wichita, 
Kansas.— Seldom do we have the pleasure of exam- 
ining so handsome a piece of work as your hard 
bound book, “Announcing a Comprehensive Plan 
for Buying Commercial Printed Forms.’’ The large 
page size, the attractive typography, good paper and 
fine presswork in pleasing colors are a feast to the 
eyes of a lover of fine printing. There is only one 
regret, and that is there is no title on the hand- 
somely bound cover. Possibly we received an incom- 
plete copy. Frankly, otherwise, we consider the 
absence of such a title cheapens the book. The 
advertising booklets and folders you are issuing to 
promote your own business are excellent, the one 
entitled ‘‘ Wash and Retouch” being exceptionally 
effective. The title is featured by comic illustra- 
tions of a woman first at the lavatory scrubbing her 
face and, second, painting her lips a bright red. It 
is very appealing and will get a look for the inside, 
where, on the left hand page, a reproduction of the 
original photograph of a machine is shown before 
retouching and on the right hand page the same 
after retouching. The comparison is striking and 
illustrates the decided advantages of thorough 
retouching. The booklet, “ Oil—Its History,” is 
very attractive and the cover is both striking and 
interesting. Impressions continues to be one of the 
finest of house-organs. 

C. R. Beran, San Francisco, California.— Your 
package label for Johnck, Beran & Kibbee is a 
beauty. The striking design in Cloister Bold is 
given excellent treatment in the colors of light soft 
blue, black and a touch or two of orange in the 
border. The poster for the ball of the Allied Print- 
ing Trades Council takes us back a good many 
years, as it is characteristic of the work you did in 
Denver and reproduced in ‘‘ Beran — Some of His 
Work,” a copy of which we still prize. The rather 
confused decorative treatment, while adding a 
measure of novelty no doubt, is not consistent, of 
course, with present day standards of typography. 
It must, however, be praised for the publicity value 
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SPECIMEN OF FOUR-COLOR PRINTING BY THE KENNEDY COMPANY 
PLATES BY COURTESY OF THE UNIVERSITY OF CALIFORNIA 


THE REWARDS 
OF WORK WELL DONE 


h(@T SEEMS AS THOUGH most of our important work has 

}\ come to us by accident. For instance, an advertising 

M \/man five hundred miles away placed a thousand dok 

Y lar order with us because he believed we could handle 

>I yY, it better than anyone else. He became acquainted with 
5 our work through seeing reproductions in the trade 


EN journals. 


x Then, last January we opened our copy of Direct 
Apvertisinc and found a whole page given to a re- 
production of a piece of our work. Under the repro- 
duction were several lines of favorable comment by 


the editor. [Direct Apvertisinc is a national journal.} 

Of course, this sort of publicity is leading to other things. That is the reason 
we are sending you this piece of advertising that you may have another oppor- 
tunity of becoming better acquainted with our product. 

We specialize in the economical production of letterheads, typographic letters, 
illustrated letters, blotters, folders, enclosures and booklets. In color work, we 
produce economically up toa half sheet. Often you will find it is more economical 
to produce color work on a small press than to have duplicate plates made. 

When we started eight years ago, we called wherever we thought we might 
possibly get business. Now we save your time by calling only where an interest 


has been expressed in our work. 


There is no doubt but that you would benefit by an interview with us. State 
the date for our call on the enclosed post card. 


THE KENNEDY COMPANY 


PRINTERS 
1312 WEBSTER STREET * OAKLAND 
TELEPHONE OAKLAND 75 
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Broadside on which a sample print of a four color illustration is featured. 


& 


Printing of broadside itself in 


black for the type, light green for the border and red orange for the initial letter I creates 


a most pleasing effect. 


that it has. The large Parsons Bold type contrib- 
utes also to the novelty of the effect, but, really, 
it is a little confusing, don’t 
you think? The remaining 
specimens are of exceptional 
quality. 

GazETTE PriIntTING Com- 
PANY, Montreal, Quebec.— 
Our compliments on the 
handsome catalogue, 
“ Rings,” produced by you 
for that well known jewelry 
firm, Mappin & Webb. The 
color effect of light old rose 
on light soft violet is a most 
unusual one, and it is wholly 




















pleasing, too. 





by The Kennedy Company. 


In the original the rules were in light 
blue, the initial C and the leaf ornament in vermilion and the of 
type in black on India tint card stock. 


Tue A. L. Scovitre 
Press, Ogden, Utah.— 
The specimens sent us are 
the finest quality in 
every respect. 


A good quality of buff antique stock was used. 


Roya Print & Litno Co., Halifax, Nova 
Scotia—— Our compliments on the attractive cover 
of the catalogue for the Christie Trunk & Bag 
Company. The title page-is too crowded, and the 
use of capitals throughout with the effect of con- 
gestion incident thereto gives an appearance that is 
uninviting to a reader and difficult to read. More 
white space and some lower case would improve it 
greatly. Presswork is of excellent quality, and, 
as there are a great many halftone illustrations of 
merchandise, this is, of course, the most impor- 
tant feature. 

Gorpon D. Purpy, Truro, Nova Scotia.— Speci- 
mens are remarkably good and you use the attrac- 
tive Goudy face to excellent advantage. The dis- 
play is lively and interesting, and a characteristic 
of all the work is strong attention value. The title 
of the Reteen folder is excellent, while the letter- 
head for The MacDonald Advertising Agency is very 
striking. None of the specimens offers oppor- 
tunity for fault finding — searching for faults in 
such work is like looking for a needle in a haystack. 
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THE WORK OF TAYLOR & TAYLOR 
"AT THE EXHIBITION OF AMERICAN ‘PRINTING NC 


* 


Give me 
Leave to enjoy myself. hat place that does 
Contain my books, the best companions, is 
To me a glorious court, where hourly 1 
Converse with old sages and philosophers; 
And sometimes, for variety, confer 
W ith Kings and E mperors and weigh their counsels; 
Calling their victories, if unjustly got, 
Unto a strict account, and in my fancy 


Deface their ill-placed statues. Can 1 then 


Part with such constant pleasures to embrace 


Uncertain vanities? No; be it your care 


To augment a heap of wealth: it shall bemine 


To increase in knowledge. 
—FLETCHER 


From the books of CHARLES FREDERIC HOLMAN 


Leaflet by Charles Frederick Holman, Allentown, Pennsylvania. 
hand made paper with the excellent typography in Cloister created 


Cover of handsome booklet issued by Taylor & Taylor, San Francisco, Califor- 


Rough white 


in the original an effect that is wholly delightful. 


R. M. Nicuotson, Canton, Ohio.— “ Better 
Sheet Metal,” catalogue for The Stark Rolling Mill 
Company, is handsome and effective. The cover 
is attractively printed and embossed in brown on 
brown Velumet, that aristocrat of cover stocks. 
The many halftone illustrations are exceptionally 
well printed. We do not like the bold face ma- 
chine letter used for titles, but the merit of the 
work otherwise carries it through as a quality prod- 
uct in spite of the unattractiveness of that par- 
ticular type face. 

Taytor & Taytor, San Francisco, California.— 
The booklet, “‘ The Work of Taylor & Taylor at the 
Exhibition of American Printing in New York City, 
1920,” is all that it should be as a souvenir of your 
success in the annual exhibit conducted by the 
American Institute of Graphic Arts. Typography 
in fourteen point Kennerley with marginal heads 
in twelve point Kennerley italic, is beautiful with 
perfect word and line spacing. The liberal margins 
accentuate the beauty of the type page. The cover 
of light brown hand made cover stock is featured 
by a blind embossed circular ornament symbolical of 
the printing press, and the refined treatment of the 
titular text in twelve point Kennerley capitals 
creates an effect of beauty, refinement and dignity 
that would be difficult, if, indeed, not impossible to 
surpass. The text is printed on a fine quality of 
antique white book stock having deckled edges. 

Cuartes F. Hotman, Allentown, Pennsylvania. 
— Your card set in Forum is attractive and pleas- 
ing. The large capitals on the reverse side, so 
closely spaced, while pleasing as a picture are 
extremely hard to read. Space between words as 
well as between lines is too close for comfort. 
Smaller type with more white space is the remedy, 
although we doubt the value of the architectural 
treatment of such matter. ‘The leaflet, ‘“‘ Books,” 
set in Cloister Old Style, is beautiful, the typogra- 
phy being perfectly suited to the rough hand made 
stock used. It suggests the subject admirably in an 
old fashioned way. 

Tue Vutcan Company, New York city.—Work- 
manship on all the specimens you have sent us is 
excellent and the work is further improved by the 
use of good paper. Your business card, printed in 


brown on buff antique cover stock, is excellent. 
It is thoroughly beautiful and dignified, yet has con- 
siderable publicity value because of the strength 
of the lettering and the interesting arrangement out 
of center of the various units thereon. The design 
on the letterhead, we think, is slightly too large. 
It not only appears to be somewhat out of propor- 
tion with respect to the size of the sheet but it takes 
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ALFRED BROOKS KENNEDY 
1312 WEBSTER STREET « OAKLAND, CALIPORNIA 
TELEPHONE OAKLAND 75 


Dignified and artistic business card of Alfred Brooks 
Kennedy, of The Kennedy Company, 
Oakland, California. 
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The Vulcan Company 
Printing-Engraving -Advertisirg 
500 Fifth Avenue-NewYork. 
Murray Hi 1523 


IRVING ROSEN 


In the original this card was printed in brown ink on 
India tint stock and was very pleasing as 
well as effective. 


nia, to commemorate and advertise that company’s success in 
the exhibit of printing conducted by the American 


Institute of Graphic Arts. 


up more space than we consider desirable on a 
letterhead. The announcement comparing your 
work with the letters A to Z with that of Elman 
and the strings of his violin is attractively printed 
in blue and orange inks on blue cover stock. The 
comparison made is apropos and striking. 

Duryea PrintiInc Company, New York city.— 
Your new series of blotters, featuring the different 
tradesmen in your plant, the compositor, the press- 
man, the “old man,” etc., is excellent, and the 
human interest novelty of the copy is bound to 
create a favorable opinion of your firm in the 
minds of those who receive the blotters. The qual- 
ity measures up to the standard of other blotters 
we have received from you in the past. 

J. J. Guturre, Galveston, Texas.— Specimens 
are of good quality in all respects, typography and 
presswork being maintained at the highest standard. 

Tue Cosmos Press, Cambridge, Massachusetts.— 
Your circular, ‘‘ The Motion Picture in Investment 
Banking,”’ is decidedly attractive. 

THOMSEN-ELLIs Company, Baltimore, Mary- 
land.— We have seldom received a collection con- 
taining so many uniformly high grade booklets as 
the one we have just received from you. Those 
for Bachrach, the photographer, ‘‘ The Bridal Por- 
trait’? and ‘“‘A Worth While Portrait,” are remark- 
ably fine, the reproduction of photographs therein 
by halftones printed in soft brown ink on dull coated 
stock being remarkable representations of the 
originals. The various bank advertising folders and 
booklets are of equal quality and value, though of 
course, not so outstanding. 

J. Warren Lewis, Kansas City, Missouri.— 
Except for the letterhead of C. J. Wolfson & Co., 
the specimens are very satisfactory. The fault with 
that particular job is that the type is too large 
throughout. Copperplate Gothic does not look neat 
in the larger sizes and if a customer demands such 
large type it is desirable to use a type face that 
is more pleasing in design. 

Frank P. MAHONEY AND HENRY F. BRayYER, 
Pittsburgh, Pennsylvania.— We are uncertain as to 
what you mean by ‘“ Are such extremes (as the 
two programs you sent) ever permitted in the 
initiation program?’’ If you mean the treatment 
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A oom although not at all new « dodge’ 


| You don't owe us a 

| dollar. We wish you 
| did! 
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in ie sainadeillan a printing business. 














The compliment involved 


adds to its effectiveness, as all of us like to feel that we are well thought of. 


is too elaborate we do not agree with you, for why 
should not programs which will be retained as 
souvenirs be handsome? If you mean the title 
of the Delta Epsilon Omega program is not suffi- 
ciently dignified, then we are inclined to agree with 
you, although we’ll grant that is a matter of per- 
sonal opinion. The Newman Club program is 
more in line with our preferences in work of this 
nature. 

Leranp M. Hirscu, Buffalo, New York.—In 
so far as arrangement and display are concerned 
the blotter, ‘ Reflection,” is quite satisfactory. 
The heading could be a size larger to advantage. 
The color, pink, is too weak for the initial and also 
for the signature line, although not to such a great 
extent. The general appearance is neat, pleasing 
and attractive. 

H. M. Parker, Newark, New Jersey.—Various 
advertising forms of C. Wolber Company are de- 
cidedly attractive and forceful. Display is ex- 
cellent, arrangement pleasing and the colors har- 
monious and attractive. The blotter, ‘‘ Spring,’ 
is particularly good. We have no suggestions to 
make for the improvement of these specimens. 
The letterhead on which you wrote, while pleasing 
in general effect, would be improved by a change 
of face from roman capitals of the engraved style 
to a Caslon, with a line here and there in italic 
or lower case to break the monotony of so many 
capitals. Capitals in mass are disconcerting to a 
reader. 

Lee C. Yate, Sabinsville, Pennsylvania.— Your 
package label is not at all pleasing. First, the 
extended Copperplate Gothic, a severe, crude letter, 
does not harmonize in shape or design with the 
condensed Engravers Old English, a highly decora- 
tive style. Then, the flossy, antique face used for 
the line “To” is positively ugly, a relic of the 
dark ages in American printerdom, when almost 
the last thing the printer thought about his work 
and his types was that they were to be read. 
Color balance is bad because you have printed the 
stronger items in the stronger color, thereby in- 
creasing the difference in tone between the differ- 


ent units instead of harmonizing them. Presswork 
is not good, the linear, gray tone border being filled 
up badly in places. The outside decorative border 
is quite too prominent. 

W. G. CampBELL, Winston-Salem, North Caro- 
lina.— The booklet, ‘“ Attractive Advertising,” is 
very neat. Possibly it is too much so for a work 
of its kind, meaning that we believe a booklet ex- 
ploiting the advantages of advertising should be 
more striking. It is treated in a style more suitable 
to a church, a bank or an educational institution. 
Display on the D. G. Craven Company letterhead 
is too weak, we believe, the small type being greatly 
handicapped by the decorative corner pieces. 

Epcar FitzHucuH, Lewis- 
town, Montana.— The blot- 
ter, “‘ Printing Service,” is 
nicely set in Caslon and is 
effective because of the large 
size in which the main dis- 
play is set. In spite of its 
light tone, Caslon is an ef- 
fective display letter when 
there is good contrast of 
sizes, as in this instance. 

F. P. Dress, Philadel- 
phia, Pennsylvania.— T he 
general arrangement, the dis- 
play and the manner of 
printing in two colors make 
the folder, ‘‘ Forcefulness in 
Your Printing,” effective. 
It would be more attractive, 
that is, more pleasing and 
inviting to the eye, without 
loss of publicity effective- 
ness, 
regular had been used in 
place of the extended on the 
inside, although we believe 
we would retain the ex- 
tended on the outside fold, 
as it harmonizes well with 
the space. The signature 
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in Bodoni Bold italic does not look pleasing and 
does not harmonize at all with the Cheltenham. As 
it adds nothing of display effectiveness, we suggest 
that you should have used Cheltenham Bold instead, 
making all your display uniform. 

Harotp J. Gittespre, Waseca, Minnesota.—The 
circular, ‘“For You to Read,’’ is decidedly pleasing 
and effective. The simple type treatment is ad- 
mirably set off by the attractive border, printed 
in light green, and “ bled.’? The ornaments, too, 
are used in good taste. The ‘Initial Meeting” 
program is also well arranged, but would be more 
attractive if printed in deep brown ink. Red ink 
on brown stock is not a pleasing combination. The 
shaded lithotone letter appeals to the writer about 
as a red rag does to one of those animals the 
toreadors of Spain torment and then kill. It is 
positively, absolutely, certainly, unalterably wxgly. 
Otherwise the check for the Journal-Radical is good. 

Tue HuGu STEPHENS Company, Jefferson City, 
Missouri.—‘‘ The Story of the First National Bank 
of Jefferson City, Missouri”? is one of the most 
interesting and attractive bank advertising booklets 
we have ever had the pleasure to examine. The 
excellence from a mechanical standpoint goes with- 
out saying, coming from your organization. The 
text is a revelation in the possibilities for making 
up a book of such great historical interest and turn- 
ing it to profitable advertising. Your service depart- 
ment certainly put over something big in the pro- 
duction of this work. Certainly there are not many 
places so small as Jefferson City (now don’t be 
offended) where so complete a printing and adver- 
tising service is offered. 

Exim VocaTIONAL ScHooL, Buffalo, New York.— 
We can often tell the quality of printing in a 
package by the package label on the outside. When 
we came to the package containing your specimens 
we were struck with the pleasing dignity of the 
label, set in Caslon Old Style lower case, except for 
the line “‘ from” which was set in italic. It is 
beautiful, simple, delightful. The ornament, which 
is in good taste and which fits nicely into the 
design, does not detract from the type by too close 
proximity or by dominating it. The outstanding 
specimen is the hanger, ‘“‘ The Ninety-first Psalm,” 
adapted from the design by John Henry Nash, 
which appeared in this department some months 
ago. It is a fine thing for students of printing to 
follow the work of such masters as Mr. Nash. As 
they do this they are naturally giving the work 
closer study than when merely looking it over. 
the strong points are more firmly impressed in 
mind. The initial and maltese cross in gold look 
very weak by artificial light. The general warmth 
of tone resulting from the use of orange, brown 
and gold on brown stock would be relieved and the 
general effect brightened materially by contrast 
secured in printing the initial and cross in a bright 
green. The most pleasing specimen is the letter- 
head for the Department of Education, featured 
by the foundry monogram, the oval background of 
which is printed in light blue, the outlined letters 
in black and the solids of the letters in gold. It is 
a beauty and is reproduced in the group on page 
364 of the June issue. All other specimens, while 
not so outstanding as the two mentioned, are of a 
very high grade. 
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Most unusual of all the package labels we have received in many a 
month. C. R. Beran is a wonder in obtaining striking effects with type 
and decorative utilities. 
geometric squares in the border. 
soft blue, and four of the geometric squares in each corner were in red. 


Type matter was in black, as were most of the 
Rules of the border were in a very light 
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SOME FEATURES OF THE ADVERTISING 
CONVENTION 


BY OUR REPRESENTATIVE 


JHE seventeenth annual convention of the 
Associated Advertising Clubs of the World, 
held at Atlanta, June 12 to 18, was a great 
event in the history of that organization. 
Much work was accomplished, many new 
questions discussed and many important 
decisions made. The attendance was con- 
siderably larger than at any previous con- 
vention. The convention opened Sunday afternoon with a 
great inspirational meeting in the Atlanta Auditorium, at which 
Henry J. Allen, Governor of Kansas and publisher of the 
Wichita Banner, delivered an address on “ The Responsibility 
of the State for Industrial Relations.” 

It is impossible in the limited space available to give even 
a brief summary of all the valuable and instructive addresses. 
The entire field of advertising was covered, either at the gen- 
eral sessions or at the sessions of the various departments. 

The printing and allied trades are represented in the Asso- 
ciated Advertising Clubs by the Graphic Arts Association. 
The meetings this year were devoted to printed salesmanship 
and its part in building bigger business. 

William John Eynon, president of the United Typothete 
of America, pointed out in his address to the.Graphic Arts 
section that business men are ready to accept the definite 
service which the leading printers of the country are able to 
render in solving advertising problems. Mr. Eynon described 
the service which printers are rendering with the aid of the 
well equipped advertising bureau of the United Typothete. 

Brass tack examples of the effective use of direct mail 
salesmanship were cited by Noble T. Praigg, director of adver- 
tising, United Typothete of America. The examples covered 
several branches of the selling field, and proved conclusively 
that the use of printed salesmanship reduced the cost of sell- 
ing to a surprising ertent. Salesmen, he said, were alert to the 
benefits of printed salesmanship when intelligently directed 
toward supplementing and strengthening personal sales effort. 
The use of direct mail advertising not only produced much 
new business of itself but also made it possible for salesmen 
to sell a much larger percentage of the prospects afterward 
approached. 

The power of printed salesmanship or direct mail advertis- 
ing, was urged by Robert E. Ramsay, of the American Writ- 
ing Paper Co., of Holyoke, Massachusetts. In part he said: 

“ Printed salesmanship gains its power because it is direct. 
It goes direct from you to your prospect, and the straight line 
is the shortest distance between two points. It has the advan- 
tage of timeliness, which you can control. The mechanical 
problem from a production standpoint, and the mental proc- 
esses of your prospect, can each be taken into consideration 
in the production of printed salesmanship. It is the selective 
form of advertising — you can pick your prospect out of the 
crowd. Self evident, when considered as the medium to reach 
classes, it is economical. It is personal — the message need 
not be made public. It is versatile. It possesses individuality. 
As Louis Victor Eytinge said on. defining a letter, ‘ You can get 
inside the envelope and seal the flap.’ ” 

C. C. Ronalds, of the Ronalds Press, Montreal, Canada, 
pointed out the dangers of undertaking direct mail advertising 
without a definite plan. Mr. Ronalds said that many adver- 
tisers make the most careful plans in other kinds of advertis- 
ing but fail to do so in connection with direct advertising. 
The results of such advertising are disastrous. He cited one 
instance of a firm issuing one expensive piece of printed sales- 
manship from which they expected tremendous results. No 
other printed matter was sent out before or after, and this 
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one mailing piece was distributed in a most haphazard man- 
ner. Naturally, the results were practically nil and the firm 
complained about the inefficiency and high cost of direct 
advertising. 

“ Printed salesmanship is conclusive if you make it so,” said 
Byron A. Bolt, of R. R. Donnelley & Sons Company, Chicago. 
“By means of printed salesmanship the field is prepared for 
the salesman to go out where your advertising has not com- 
pleted the sale. In other words, the horse is useful for draw- 
ing the cart; without the cart there would be no need for the 
horse. Printed salesmanship is the cart that carries the goods 
to the consumer. ; 

“Printed advertising constitutes the biggest selling me- 
dium in the United States. It is the answer to the demand of 
the public. With the demand for information as to what to 
buy, how and where to buy it, we have developed the answer 
to this demand, and that answer is called advertising. Printed 

«salesmanship fulfills another function; it is a vital factor in 
creating demand where none had existed before. 

“Recent developments have carried printed advertising 
into the realm of printed merchandising. Every angle of mar- 
keting has been accomplished by means,of the printed word. 
We all recognize the value of the salesman, and yet a vast 
amount of selling is done through printing alone.” 

“ Proper adornment of printed matter to be used in selling 
operations does not necessarily mean extrayagance — in fact, 
it may be expected to prove an investment,” declared Norman 
T. A. Munder, of Baltimore: In part, he said: ‘“ Appropriate 
adornment means value .rather than extravagance. Real 
printed salesmanship is always an investment, when rightly 
placed, and never an expense. 

“The first consideration is the preparation of copy, the 
message itself, the business proposition. Printed salesmanship 
is first of all a message —an attempt to increase business. 
What’s the use of printing and adorning a message that is 
incomplete, too lengthy, weak, untruthful, or exaggerated? 

“ The eye likes this thing adornment; that is why printed 
salesmanship should have appropriate adornment — so that it 
will be liked and retained. Otherwise it is apt to be discarded 
and take its turn somersaulting toward the wastebasket.” 

“ Business suicide faces newspaper publishers should they 
attempt to lower advertising rates in the face of falling volume 
and still increasing prices,” said C. P. Slane, general manager 
of the Peoria Journal Transcript. “It would be folly and sui- 
cidal to many of the newspapers of America to ask them to 
reduce their rates in face of falling volume and still increasing 
prices. Labor has not conceded to a cut in any newspaper 
office in America within my knowledge. They are still demand- 
ing greater pay and shorter hours.” An honest day’s work for 
an honest day’s pay; greater working time and a desire on the 

part of all concerned to pull together are the essential things 
to bring down advertising rates, according to Mr. Slane. 

The discussion of ways and means for the extension of the 
Truth in Advertising movement was one of the features of 
the convention. This movement, fostered by the Associated 
Advertising Clubs of the World, has done the advertising pro- 
fession a great service by exposing fraudulent advertising. 
Most advertisements are true or there would be no advertis- 
ing, the advertising association says. It is growing harder and 
harder for fakers to buy space in legitimate advertising me- 
diums, because, through the National Vigilance Committee of 
the Associated Advertising Clubs, through Better Business 
Bureaus in thirty-two important cities, and through volunteer 
local vigilance committees, dishonest advertisers are being ex- 
posed and excluded from the better publications. 

Charles H. Mackintosh, of Chicago, was elected president 
of the Associated Advertising Clubs of the World for a term 
of three years. Mr. Mackintosh has the distinction of being 
the youngest man ever elected to that office. 
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BY BERNARD DANIELS 


Matters pertaining to cost finding, estimating and office methods will be discussed through this department. Personal replies by letter will be made only when 
request i is accompanied by return postage. When estimates are desired, a charge of fifty cents for jobs amounting to $50, and an additional charge of one-half 
of one per cent on those over that amount, which must accompany the request, will be made in order to cover necessary clerical work. 


What Competition Really Amounts To 


The awful bugbear of competition is likely to be with us 
again as soon as the present dispute as to hours and wages has 
been disposed of, unless something is done to exorcise the 
phantom. That is all competition really is —a phantom of the 
overwrought imagination of the salesman who has attempted 
to sell in the wrong place. 

The bugaboo of competition had its rise in the extensive 
campaign of a certain class of printers whose principal selling 
argument was low price and whose sales talk consisted of the 
oft repeated phrase, ‘“‘ Let us estimate on your work, we will 
save you money.” This led buyers of printing to ask for bids 
from these printers, first from the one they had been solicited 
by and then from a gradually increasing list of as many as 
would give them estimates. The effect was to create an im- 
pression that the majority of business was competitive, and 
this scared the weak kneed printers and the spineless order 
takers into a reckless making of low prices and a cutting of 
quality in order to get a little profit. 

Thanks to the big jar which the war gave to all business, 
printers have partly learned the truth that the greater portion 
of business is not competitive, and, in fact, never was. It is 
true that many printers did make estimates on prospective 
business amounting to several times the total amount actually 
placed, if we consider the gross amount of estimates made, but 
it was seldom that any one printer made estimates on an 
amount exceeding one-third of his gross business and, of 
course, he did not get all he figured on. 

A carefully conducted investigation covering a number of 
plants in different localities showed that the moderate sized 
and smaller printers made more estimates in proportion than 
their larger and better established brethren did, but eliminat- 
ing those cases where a price was asked merely to ascertain 
an approximate idea of cost before placing the order and 
the job then handed over, the total value of the business 
on which estimates were given was less than thirty per cent 
of the total business of the houses bidding. 

Carrying the investigation further it was found that the 
average number of bids on each job was about five, which 
means that if every inquiry was made with the intention of 
placing an order only one job in five could be landed. But 
it is generally conceded that many jobs are figured on that 
are never actually ordered. As nearly as could be ascertained, 
only one in seven of the estimates proved productive of real 
orders. In other words, on the average, only one-seventh of 
the business that had been estimated on by any one printer 
was placed with him. 

Now, as he was making estimates on about thirty per cent 
of his gross business and landing one-seventh of those bid on, 
the competition was really on only about four and one- 
quarter per cent of his total business. 

Let us suppose he had been getting the full twenty per 
cent profit that he is theoretically supposed to get on all his 


work—except that secured on competitive bidding, to secure 
which he had to cut prices from five to ten per cent. This 
would leave him an average profit on this part of the sales 
of about seven per cent. Seven per cent on four and a quar- 
ter per cent of the whole equals a trifle less than three-tenths 
of one per cent on the business — an amount that would hardly 
be worth considering if it came without any trouble. But it 
does not. This class of business requires more time from the 
salesmen and the estimator than three times its volume of 
legitimate business from regular customers, and this must 
either be deducted from the already small profit, or unjustly 
carried against the cost of work which does not call for this 
extra effort. 

Printers who are worried about the coming competitive 
times will do well to go back over their records and find out 
just how much work they figured on, how much of it they 
got, what proportion of the whole business it was, and whether 
the taking of it did not actually reduce their percentage of 
profit. We are almost willing to wager that the majority of 
them will find they would have been better off without the 
competitive business. 

Bear in mind that, even under the present unsettled con- 
ditions, it is foolish to quote a price which does not contain 
the full and complete cost of the job with sufficient extra to 
allow a fair margin of profit. 

If your cost system is kept in good working order and 
care is exercised to keep the average cost and average produc- 
tion before you, it is possible to select the business carrying 
a profit and leave the other kind to the habitual price cutter. 
Using the Standard Price List is also a protection against 
making unprofitable sales of the items most called for in mod- 
erate quantities for commercial work. 

Bear in mind that it is a foolish waste of energy to worry 
over inquiries on which the buyer has requested five or six 
bids, hoping that one of the printers is hungry for trade or 
that one will make a mistake in his favor. 


Maintaining the Conditions 


Every so often the average printer looks over his cost 
sheets and finds that something is wrong with the cost and that 
the margin he left for profit is not satisfactory. Then there is 
a sudden spasm of house cleaning and excessive economy in the 
workrooms, with the expectation that this will bring the cost 
down to a figure low enough to enable the sales force to meet 
competition and leave a profit. 

This is all wrong. The very fact that there is in the mind 
of the proprietor or manager an idea that retrenchment in 
expenses is necessary is evidence that there has been bad 
management in the office. An analysis of hundreds of cases of 
this kind has shown that in fully ninety per cent of them the 
cause of trouble was due wholly to laxness in the making of 
estimates and carelessness in giving the necessary detailed 
instructions to the workrooms. 
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The great trouble in the majority of cases is that no one 
seems to think any care is needed in handling the co&t system 
and that the cost system has nothing to do with the office end 
of the business anyway. They lose sight of the fact that the 
item of office expense and overhead is quite a large percentage 
of the total cost. 

If the cost system is treated as it should be and is made a 
vital part of the regular accounting, it will show the actual 
conditions in the plant and in the office from day to day and 
from week to week and will make it possible to so adjust 
things that estimates and sales will be made in accordance 
with those conditions. If the conditions are shown to be 
wrong there is always the opportunity to correct them 
promptly. 

The great trouble is that most printers do not include the 
operations of the office and sales department in the records of 
the cost system, considering the cost system something that 
has to do with the mechanical departments only, and simply 
looking at the totals occasionally to see whether they seem to 
be too high. 

A correctly kept cost system will show whether the high 
cost is the result of wrong conditions and practices in the office 
or in the workrooms, and the real value it has is more in the 
opportunity it gives for the immediate correction of defects 
and the continuous maintenance of correct conditions than in 
showing whether your hour cost is lower than the other 
fellow’s. 

Maintenance of conditions at all times is of as much 
importance as having these conditions right at periodical exam- 
inations or as an average of extremes in both directions be- 
tween inspection times. Watch conditions constantly and keep 
them correct, and the settlement periods will have no terrors. 
This applies equally to managers, foremen and proprietors. 





LABOR PROBLEMS ELSEWHERE 


Charles Francis and His Daughter Study Solutions in 
Other Countries 


HE tendency of the present day is to seek 

collective knowledge for the benefit of all. 

Nearly a year ago this purpose sent Charles 

BI Francis and his daughter, Mrs. Lillian 

‘ai Francis Fitch, on a world tour to learn how 

S\¥] other countries were meeting their labor 

problems. Though they receive no financial 

——— =} compensation, and pay their own expenses, 

both hold commissions from the Government, Mrs. Fitch tak- 

ing vocational education as her part, while Mr. Francis studies 

labor conditions generally, having credentials from employers’ 

associations and trades unions. The intention is to be back in 

the United States in October, 1922. Mr. Francis carries 

moving picture equipment for a lecture on “ Fifty Years in 
the Printing Business.” 

In Japan Mr. Francis met various members of the nobility 
(who entertained him and his daughter lavishly) and promi- 
nent representatives of labor; he also had very satisfactory 
interviews with the Secretary of the Home Department of the 
Japanese Government and did some good work for “ our 
fellow workers in Japan.” He found that country “ somewhat 
difficult for a workman to live in,” because they were “ work- 
ing seven days a week and ten to twelve hours a day for a 
pittance to keep body and soul together.” Yet at that, Jap- 
anese seamen are supplanted by Koreans and Chinese, who, 
though less efficient, live on cheaper food and work for lower 
wages. 

Mr. Francis was informed that printers of all kinds were 
paid 70 yen ($35) a month. While he was in Tokyo the news- 
paper compositors struck for 20 yen a week and got it. The 
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largest plant in that city has the composing room, the press- 
room and the bindery long distances apart. Most of the em- 
ployees are boys and girls from eleven to eighteen or twenty 
years of age. Old machinery, cold pressrooms and no make 
ready result in poor printing, compared with that in the United 
States. In a bindery in Osaka Mr. Francis “saw a woman 
worker folding on railroad tickets, doing fast and good work,” 
for 25 cents a day of ten hours, seven days a week. Talking 
to the employer, who had visited the Francis Press in New 
York city, he “put in a strong plea for six days and eight 
hours without reduction.” 

Japanese labor leaders are largely university graduates 
possessed of a fighting spirit which promises trouble if not 
heeded. 

Mrs. Fitch and Mr. Francis were delegates to the World 
Sunday School Convention held in Tokyo. They say the 
representative people of Japan have no desire for war with 
the United States. 

On leaving Japan Mr. Francis wrote: “I don’t know how 
much we have accomplished, but we have talked so much 
that on Christmas day my voice was gone. I couldn’t speak 
above a whisper on account of talking in cold rooms. My 
daughter has also done some good work for the women of 
Japan in a number of talks and interviews.” 

In Hong Kong January 18 a representative of Ault & 
Wiborg “ gave us a wonderful day in a wonderful island.” 

Australia was reached February 7. In Hobart, Tasmania, 
where Mr. Francis started to learn the printing business, he 
discovered that compulsory arbitration courts are a failure. 
Lawyers without practical knowledge settle disputes. “They 
have to wait for a decision sometimes for six months, and 
strikes are common.” 

All kinds of meetings in Hobart called for addresses by 
Mrs. Fitch and Mr. Francis, the keynote of the latter being 
he “ believed in reciprocity rather than animosity, and wanted 
his employees to work with him instead of for him.” 

From Dunedin, New Zealand, he wrote: “I can not yet 
say whether our plan or theirs on the settlement of labor 
questions is best.” On April 23 a welcome in the form of a 
social evening in honor of Mr. Francis after his absence of 
fifty-five years was tendered by the Master Printers’ Associa- 
tion, the Typographical Union and the Printers’ Machinists, 
Bookbinders and Related Trades Unions. This brought the 
largest printing trade attendance Dunedin has ever known. 
It was presided over by Sir George Fenwick, who told of his 
recollection of Mr. Francis when he was employed there and 
when he was publisher of the Otago Punch. He also warmly 
welcomed Mrs. Fitch. Mr. Francis in response spoke of the 
need of harmony and fair dealing between employers and em- 
ployees and of sound business methods. 

Melbourne is to be visited in July and August, after which 
the tour is to be by way of Adelaide and Perth to South 
Africa. 


MAKE THE MOST OF YOUR EMPLOYEES 


Isn’t it true that your pay roll, for just one year, amounts 
to as much as the value of your works? 

And isn’t it true that you give a great deal of attention to 
your machinery and your raw material, and very little atten- 
tion to making the most of your workers? 

Do you study your worker’s aptitudes? 

Do you try to get each worker where he fits? 

Do you know as much about your individual workers as 
you do about your individual machines? 

Or do you leave the whole matter to the foremen, without 
giving them any instruction in the art of management? 

Have you ever thought about this fact — that it is possible 
to change your pay roll from an expense to an asset? — Effi- 
ciency Magazine. 
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THE PRINTING SALESMAN SERVES BY 
KNOWLEDGE OF PROPERTY 
RIGHTS IN TYPOGRAPHY 
BY WALDON FAWCETT 


Sye)) RECENT unhappy incident piles up the 

proof that if there is any sphere wherein 

eA dissatisfaction had best be scotched at the 

Si source it is in the printing industry. A 

printing house that had designed and was 

f producing in quantity two color work for 

} the manufacturer of a popular packaged 

LV =} specialty had inspiration to obtain other 

contracts in the field where it had demonstrated its ability. 

A competitor of the original customer offered his business, 

with the suggestion that the printing concern get up wrappings 

and markings for his goods somewhat similar to those which 
were proving so effective for the other fellow. 

The printing salesman who solicited the account readily 
agreed to the proposal, as his firm had its own designers and 
engravers. ‘The salesman swore afterward that he had no 
thought of trespassing on the typography of the pioneer in 
the field. The designer said, in his own defense, that if he 
had in his second layout come too “ close ” to his first it was 
merely unconscious and instinctive simulation. Be that as 
it may, the two customers of the house became embroiled in 
a costly legal battle. The effect upon the good will of 
the printing house may be imagined. And it might all have 
been avoided if the printing salesman had been qualified to 
give warning, at the very outset, of the dangers of “ double 
tracking ” in execution of printing, and had been able to say 
authoritatively just how close one printed vehicle may 
approach to another without suspicion of imitative intent. 

Not a few producers and sellers of printing have an im- 
pression that all the dangers of conflict of property rights in 
typography are embraced in trade marks and labels. So long 
as they are not parties to the infringement of registered trade 
marks or copyrighted labels they feel secure. As a matter 
of fact, this question of property rights in typography is a 
far more complex proposition. The printing salesman who is 
ambitious to serve in fullest capacity as counselor to the buyer 
of printing must needs know something of the limitations upon 
competition under the common law and of the policy of the 
Federal Trade Commission in prescribing the ethics of fair 
trading. 

The Federal Trade Commission, in particular, has recently 
sponsored a new or expanded code of ethics governing the 
proprieties of printed expression. The trend toward con- 
scientious ideals was indicated, for example, at the end of 
April when the “supreme court of business ” issued an order 
requiring the Federal Press, Incorporated, and C. W. Parker, 
owner, of Portland, Oregon, to discontinue the production of 
books of such size, color, binding and general appearance as 
to confuse and mislead the public into believing the product 
of the Portland press to be the publications of A. N. Marquis 
& Co., of Chicago. The latter firm has published since 1899 
the biographical dictionary designated “ Who’s Who in Amer- 
ica,” and, beginning in 1909, the Portland house has trailed 
with various “ Who’s Who” books, including one captioned 
“Who’s Who and Why in The United States.” Not only did 
the Trade Commission call a halt on typographical “ doubles ” 
that might deceive book buyers, but the Portland house is 
required to cease the use of clippings from the volumes of 
the older house as a means of obtaining biographical data. 

Respect for the color which a printing house has made a 
medium of individuality for its products is prescribed as one 
of the incidental requirements in the case just mentioned. 
In other mandates of recent date, however, the Federal Trade 
Commission has spoken in even more peremptory tone in 
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behalf of the sanctity of an established color scheme in print- 
ing. Here is a tenet of business faith to be firmly fixed in 
the mind of the printing salesman. For, thanks to the doc- 
trine advanced in many a trade mark controversy that there 
can be no monopoly of “mere color,” most printing trades- 
men have gained the impression that no property rights can 
be established in a color scheme, even though the claimant 
be the originator and first user. 

Vindication of property rights in color in printed matter 
has been made by the Federal Trade Commission on numerous 
occasions. A typical instance was that wherein James B. 
Schafer, of Detroit, was called to account for conducting a 
business under the name Universal Battery Service Company 
in a field where the Universal Battery Company was well 
known prior to the appearance of Schafer. A practice which 
in this connection was specifically prohibited was the adoption 
in the printed matter of the later comer of a style and color 
scheme resembling that previously adopted by the prior user 
of the name Universal. 

The printing salesman who desires to assure a customer 
or prospect that Uncle Sam’s commercial policeman will stand 
squarely behind the property right vested in unique typog- 
raphy can not do better than cite in proof the summary action 
taken by the Trade Commission some time ago against the 
Geographical Publishing Company, of Chicago. The firm in 
question placed on the market a war map designated the 
“Liberty Map” which, it was charged, resembled in unwar- 
ranted degree the “ Liberty War Map ” of an older established 
contender for trade. More to the point, the printed matter 
used to exploit the new map was complained of as being a vir- 
tual copy of the advertising literature of the competitor. The 
“order” which the Trade Commission promulgated in this 
case required the offending firm to cease publishing or caus- 
ing to be published any printed matter of which “ the context, 
subject matter, statements, impression, language, typograph- 
ical arrangement or general appearance” was a copy or 
appropriation from a competitor. The emphasis in this case 
that exclusive rights in typography must not be violated, 
directly or indirectly, made it clear that the Federal Trade 
Commission is disposed to distribute responsibility between 
the printer and the user of printed matter. 

Solicitude on the part of the Federal Trade Commission 
for the sanctity of original and unique typography is of 
moment, not only because it is a comparatively new develop- 
ment, but because this trade body has, in some directions, 
gone farther than the courts. Yet more significant is the 
fact that here is to be had protection for novelties in printed 
form with virtually no expense to the interest protected. It 
has always been possible for the creator of a quaint conceit 
in printed matter to invoke against a poacher the laws de- 
signed to punish unfair competition. Such a course, however, 
involved considerable expense, and the aggrieved party may 
be called upon to prove that actual damage has resulted from 
the typographical raid, something that it is not always easy 
to do. Set over against the prospect of tedious and costly 
quest for redress in the courts, we now have the spectacle of 
the Federal Trade Commission, self constituted guardian of 
originality in typography, standing ready to prosecute on its 
own initiative whenever attention is called to piracy of 
printing. 

The public conscience that the Federal Trade Commission 
seeks to develop with respect to property rights in typog- 
raphy imposes upon printers and their customers certain 
obligations with which the printing salesman should be con- 
versant, even as he has the means of insurance against typo- 
graphical counterfeiters. For example, the Trade Commission 
has set its face against the use of pictures that convey to 
the mind of the public an erroneous impression with respect 
to the plant or product of the advertiser. Eloquent of this 
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ideal of typographical accuracy was an “ order ” issued against 
the Penn Lubric Oil Company, trading as the Midwest Lin- 
seed Oil & Paint Company, to cease using cuts, pictures, 
prints, etc., on its letterheads, circulars and other printed mat- 
ter which falsely represent its office, factory or plant, or the 
equipment of its place of business. 

In several cases in which the Federal Trade Commission 
has acted, and in sundry other cases which have been dis- 
posed of in United States courts, it has been held that there 
must be no invasion of property rights in typography in the 
environment where such a right has been created. It behooves 
the printing salesman to bear in mind, however, that the 
status of reminiscent printed matter may be modified if used 
in a distant quarter. The fine point here involved was brought 
out some time since in a controversy between the Edward 
Hilger Mop Company and the United States Mop Company. 
The United States Circuit Court of Appeals, which was 
finally called upon to umpire this dispute, conceded that the 
typography of the one firm was apparently copied from the 
advertisements and circulars of its rival. Furthermore, there 
had been barefaced reproduction of a manual of instructions 
to agents. But the Court took the view that its only function 
in the premises was to protect ultimate purchasers. Conse- 
quently, arguing that ultimate purchasers would not be likely 
to see the printed matter intended only for agents and pros- 
pective agents, the Court held that there was not ground to 
warrant a verdict of “unfair competition.” It was stated 
that the conclusion of the Court would have been different 
had it been shown that the imitative printed matter was 
likely to fall into the hands of ultimate consumers. 

That the maintenance and protection of property rights 
in printed matter is wholly dependent upon an investure of 
originality is a point which may well be stressed by the seller 
of printing. The need of a creative element in the produc- 
tion of printed matter was graphically portrayed in the fed- 
eral courts some years ago when Daprato Statuary Company 
came into conflict with Giuliano Statuary Company. The 
aggrieved company had, at great expense, prepared and issued 
a trade catalogue, the chief feature of which was its pictures 
and cuts of various statues and other articles. The rival firm 
in making up a catalogue reproduced without permission many 
exact copies of cuts appearing in the first book. Nevertheless 
the Court denied to the victim any satisfaction, because the 
appropriator produced evidence to show the pictures were 
merely reproductions of statues which have been in existence 
for years in Europe and are not the subject of copyright. 

In these days of “ syndicate catalogues ” and similar dup- 
lications of printed matter, the salesman is justified in im- 
pressing upon the mind of the buyer of printed matter that 
it is more than ever important to obtain trade literature of a 
clearly and manifestly unique or distinctive nature. Property 
rights are in danger when copy incorporates text or illustra- 
tions broadly applicable to all goods of a class, whatever the 
source. Similarly is it difficult to demand isolation for printed 
matter listing articles which may be sold by other traders 
as well as by the author of the printed matter. The former 
point was exemplified a few years ago when a United States 
Circuit Court said that after the expiration of the patent held 
by one manufacturer any manufacturer was at liberty to use 
in his printed matter a picture showing a conventional revolv- 
ing door. The second point was clarified when a federal 
tribunal refereed a dispute between the Hamilton Manufac- 
turing Company and the Tubbs Manufacturing Company. 
The deduction there was that one firm may, with impunity, 
copy cuts and descriptive matter from another’s catalogue if 
it shares the right to sell the exploited articles. 

If a printing salesman would summon proof that imitation 
of typography resulting in the deception of purchasers will 
entitle a victim to damages he has only to hark back to the 
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case of the manufacturers of the “ Carrom” gameboard. A 
case which has been decided within the year and which will 
doubtless be widely quoted in support of the sanctity of 
original printed matter was that brought up in Louisiana by 
the makers of “ Tabasco” sauce. Federal judges found the 
defendant guilty of having copied the reading matter long used 
by the pioneer purveyor of pepper sauce. 

The responsibility resting in the print shop, especially the 
shop producing printed matter for two or more customers 
that are rivals, has been revealed in several misunderstand- 
ings which have claimed the attention of the United States 
courts. For example, there was the clash between Hansen 
and Siegel-Cooper Company, which came about because a 
designer, in preparing a package for use by one manufacturer, 
admittedly had before him the package of another and had 
copied some of the features. The designer later pleaded 
that he had endeavored to individualize his design, but the 
Court remarked that he was not persuasive. In the memor- 
able case of Notaseme Hosiery Company versus Straus, the 
printed matter causing the trouble was prepared by one 
engraving company serving the two patrons. The Court 
acknowledged there was nothing to show that the defendants 
themselves knew, in the beginning, of the dangerous simi- 
larity of typographical arrangement and color scheme, but 
because they continued the use of the imitative layout after 
they had been notified it was ruled that the complainant was 
entitled to relief. 

A seller of printing may, through lapse of eternal vigilance. 
make a slip which will precipitate that very clash of property 
rights in typography which it is to the interest of the printer 
to avoid. This was indicated only a few months ago when 
a bag printer, who was serving two prominent milling con- 
cerns with plants located but a short distance apart, sent a 
shipment of sacks that had been intended for one concern to 
its rival. The brand names printed on the sacks of the two 
concerns, “ Sambo” and “Aunt Jemima,” are not, of course, 
similar, but dominating the name, in each instance, is the 
likeness of a smiling member of the colored race and these 
figures bear strong resemblance. Furthermore the color 
schemes of the two printing jobs have much in common. The 
misdirected sacks, numbering some thousands, were not only 
delivered at the wrong plant but a portion of the consignment, 
which had been mixed with bags bearing the proper printing. 
actually got to the filling floor of the mill before the error 
was discovered. This demonstration proved that the resem- 
blance in the printed matter was strong enough to deceive 
even the factory employees, and caused the older established 
milling concern to take action against its rival, claiming that 
“confusion in trade” would result from the overlapping of 
printed forms. 

From all these incidents comes the moral for the printing 
salesman: Studied individuality — the development of char- 
acter, yea, “ personality ” in printing — must be pointed out 
as the royal road for all customers who desire to establish 
property rights in typography. Courts have always affirmed 
the unassailable rights of the individual in business to the 
use- of his portrait and his autograph signature. Similarly, 
just in the proportion that printed matter is possessed of 
individuality does it afford a sound foundation for property 
rights. 





WATCH THE TIME 


A FAST MOVING stream of work is the ideal condition in 
a plant. Dividends are dependent not merely on profits, but 
on profits made within certain limits of time. A plant earn- 
ing $1,000 in six days will be ahead of a similar plant making 
$1,500 profit on the same output, but (perhaps by using 
cheap, slow labor) taking twelve days to do it—A. C. 
Briggs, in “ Ben Franklin Witness.” 











wm ew D+ ww 


nS Oe oe on SS 


July, 1921 


THE INLAND PRINTER 





©2000000)000 © O10 SOOO O09 OOO00HOOS9O08 8008898888 000800888080 08008 
= 


TI YI TITIII II IIIT) eeee [TTI NCEA ACHING UN NV a 
7 


BVA EEO UVES ae Pes a BEY 


inte 
| 


ST 


A FCI) a NNO NA ANNO AOI rare on 





BY G. L. CASWELL 


Editors and publishers of newspapers, desiring criticism or notice of new features in their papers, rate cards, procuring of subscriptions and advertisements, 
carrier systems, etc., are requested to send all letters, papers, etc., bearing on these subjects, to The Inland Printer Company, 
632 Sherman street, Chicago. Criticisms of newspapers can not be made by mail. 


New Influences Now Affecting Rates 


We believe the general newspaper business for the first six 
months of 1921 has been as good, comparatively speaking, as 
any other business in this country which is not controlled by a 
trust or manipulated by competitive limitations. 

Having been in quite general touch with newspaper con- 
ditions, especially with regard to the medium and smaller class 
of newspapers, it has been a pleasure to observe this fact. It 
is also interesting to account for it, even though it is not alto- 
gether possible to list the facts. For one thing, newspaper 
rates that were adjusted long after other business had been 
attuned to war conditions, were maintained on the new basis 
this year. Not a thing in newspaper production except the 
price of news print has gone back to the prewar basis. Real- 
izing that fact, and the fact that they were so tardy in getting 
attuned to the war conditions, the publishers have held to 
business conditions necessary to make a profit, regardless of 
the volume of business. Volume has gone glimmering with 
most of them, of course. Farm papers have suffered calam- 
itous slumps in advertising; daily papers have had to cut down 
many pages, although weeklies here and there have held to 
their last year’s volume, both in advertising and in general 
printing. But with the latter a big percentage of volume has 
gone also. The stability of the business has come only in the 
stability of rates at a profitable figure. Instead of becoming 
panicky and cutting rates to get business, the newspaper of 
sense and stamina has said to its constituency: “ Our rates are 
only adequate for the successful continuance of our business 
on a smaller volume than heretofore; we must maintain these 
rates and make each item of production carry its own load.” 
Where panic overtakes the publisher now, there is danger of 
slipping over the precipice, and once slipping now means a 
disastrous curtailment of credit. 

And that credit! How essential to carrying on under 
present conditions is that business credit, when even the best 
securities are begging for cash! And a word regarding credit: 

A banker recently asked about a certain publisher and the 
condition of the small daily he was publishing. We replied 
that we did not know from his books what the business was 
doing, but we did know that the paper’s advertising rates were 
fairly good and that accepted job printing prices were main- 
tained by the printing department of the paper. We could see 
daily what amount of space was sold and we were aware of 
the wage and help conditions in the shop. We had no hesitancy 
in telling the banker that we felt the business was sound and 
would continue to prosper. The banker was studying the 
proposition from a credit standpoint, having several thousand 
dollars of the paper’s obligations on hand and wanting to know 
how alive and liquid such obligations might be. The assurance 
that most pleased this banker was that the business was going 
on a business basis — that it was maintaining rates and hold- 
ing its wage list to the level of the volume. He was satisfied. 


Had this newspaper been managed otherwise; had it become 
panicky and sought business at cut rates, taking poor business 
and not collecting for it, there might have been a different 
story. The banker was smelling out the facts with the news- 
paper, as he does with every other line of business that appeals 
for financial help at this time. 

Another class of creditors is watching this matter of rates 
at this time. That is the wholesaler of paper and printing 
supplies. A large concern having daily many thousands of 
dollars’ worth of business with printers, much of which is 
local, has adopted a systematic study of the manner in which 
each printing business is operated. Where the printer is mak- 
ing insane bids to get work, where he is guessing on costs or 
discounting the rates made by other printers in order to cop 
off something he knows he can get only by such methods, 
something will happen. There will be difficulty for printers 
of this kind in the matter of supplies. Paper stock that was 
heretofore sent over by special service on receipt of a tele- 
phone call will not be delivered at all. Type and materials of 
that kind will look better to the jobber in his warehouse than 
on the floor of shops where he knows inadequate rates are 
charged for the work done. The jobber of paper and mate- 
rials has to have his banker’s approval, just as the publisher 
has to have it, if his notes are to be carried in the bank without 
protest. To get that approval the jobber must show his books 
and make statements that will pass muster. The jobber can 
not make such statements if his accounts show long lines of 
credit to printers who because of ridiculous figuring are not 
making their pay roll and rent. The result will be something 
different from any ever known —a stabilizing of business in 
individual print shops by influences that heretofore have taken 
chances on the safe driving of the individual men at the helms. 


Law Requires Full Rate Be Charged 


A new law affecting legal publications in the newspapers 
was passed by the last General Assembly in the State of Wash- 
ington, and it is interesting to note that the law requires that 
newspapers charge the full rate allowed by the law. 

The salient features, briefly, are that a newspaper to be 
qualified to publish legal notices shall have been established 
and printed in the English language for at least six months; 
that the price charged shall be $1.40 a hundred words for the 
first insertion, and 80 cents a hundred words for each subse- 
quent insertion, and that the affidavit of publication shall state 
the full amount of the fee charged and that the fee has been 
paid in full. 

The law does not affect the rates to be charged for town, 
city, county, state or government advertising, nor quasi- 
municipal corporation advertising, such as that for drainage 
districts, school districts, etc., or U. S. Government. 

While it would be much more desirable that the law should 
also apply to county and state publications, yet the fact that 
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it does correct the abuses often met with where newspapers 
cut the rates for attorneys, or divide the fees with them, is 
worth a lot. A practice so pernicious as to permit the mulct- 
ing of clients for the benefit of either attorneys or newspapers 
is entirely wrong. 


Cultivate Women as Readers 


The Service Sheet, of the New York State College of Agri- 
culture, at Ithaca, New York, is furnishing some very good 
newspaper information and suggestions in each issue. One 
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Observations 


It isn’t such a bad idea to have a clean up day July 2, and 
afterward capitalize some of the valuable old junk you have 
piled in the corners and under stones and in basements waiting 
for time to look after it. But the clean up days should be 
more numerous and more systematic. Suppose you make it 
once a month. —— 


That very many publishers are just now interested in the 
subject of cost of composition of display advertising is evi- 
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ey are sun and weather proof. 
Stetaon $7.50 to $10.00 





Clothing 


Once again the call of the great out-of-doors 
comes with the breeze of Spring's first days. 


The highlight of Lacs Spring outfit and should be chosen 
with car. Here will see the newest colors and pat- 
terns in ample cet 
New Neckwear in All Shades Sc 
Other Neckwear $1.00 to 3250 





Genera y ice, Dress Gloves of unusual quality 
necessary parti “pov blag 
porn Shown in both suede ard kid fiah 
Good Dress Gloves $2.00 to $5.00 
Work Gloves in all Styles $1.50 to $4.08 





Heed it and go forth garbed in one of the 
many attractive, well tailored Spring ‘Suits 
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Kuppenheimer Good Clothes 
$45.00 and $50.00 
Other Makes in All Wool Worsteds 
$25, $30, $35 and $40 
Boys’ Two-pant Suits $9.50, $12.50, $14 


Hub Clothing Co. 


J.P. REES, Manager 
Hamburg, lowa 
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SHIRTS $iing 


While out getting your Spring clothing needs, stop in 
and see our classy layout of new Spring Sbirts. You'll be 
jure of compl in any 





Beautiful Silk Shirts $6.95 
Madras and Percales $1.50 to $5.00 
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A neatly pressed handkerchief in the breast pocket of 
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Of course, you will want some new Spring 

is the place to get real guaranteed footwear for 

season. We have all sizes and colors, lisle, silk or cotton. 
Good Silk Hose 75¢ to $1.00 
Good Lisle Hose 25¢ and 50 
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Two page spread from Hamburg (Iowa) Reporter, one of the most remarkable advertisements we have ever seen in a small town newspaper. 
This advertisement graphically demonstrates the advantages of good cuts and plenty of white space, and also 
contains a lesson in enterprise for every newspaper publisher. 


such suggestion that we desire to pass on to readers of this 
department is as follows: 

“*My Best Recipe’ is a feature which several New York 
State weeklies have tried out with considerable success. It 
consists of printing each week one or more recipes under the 
heading ‘ My Best Recipe.’ Each recipe is signed by the name 
or initials of the local woman who contributes it, and her post- 
office address. 

“The paper starting the plan used a double column front 
page box to request the women readers of the paper to send 
in their best recipes. During the first month which the feature 
ran, the publisher offered to credit each woman who sent in a 
recipe one month on her subscription. He did this because he 
thought persons might be slow in sending in recipes. His 
fears, however, were groundless and he was literally deluged 
with recipes. 

“ Conducted merely as a weekly feature, the plan is bound 
to arouse interest. If the publisher cares to go a step further, 
however, he can add to its effectiveness by printing booklets in 
which the women can paste the recipes from week to week. 

“This idea is capable of considerable adaptation and is 
ene which ought to work in almost any community, since no 
woman ever has enough good recipes.” 


denced by inquiries coming to this department. The study 
of this subject has been directed more toward the cost of 
producing the inch of display advertising than the cost of 
composition thereon. However, it is generally assumed now 
in county and community newspaper offices that cost of set- 
ting, proofreading and correcting display advertising is over 
10 cents for each column inch. To produce that advertising 
for readers to devour is of course an additional cost that it is 
now determined shall be ascertained for newspapers of all 
circulations. 





A writer makes some good observations in connection with 
newspaper sales and purchases that should be heeded. One is 
that in some States there are what are called bulk sales laws, 
and a requirement of such laws is that the purchaser of a 
business must stand good for the debts of the business under 
the marigement of the seller —in other words, be sure that 
an arrangement has been made with wholesale houses, supply 
houses, creditors of every kind that may have furnished mate- 
rials for the business, before the transfer is completed. Pur- 
chasers from other States than the one in which they are 


purchasing should employ attorneys to arrange all details of 


the transfer with due regard to all the legal complications. 
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REVIEW OF NEWSPAPERS AND 
ADVERTISEMENTS 
BY J. L. FRAZIER 
An Apology 
When a fellow jumps at a conclusion he generally goes 
wrong. A most unfortunate mistake was made by this writer 
in the last issue of THE INLAND PRINTER, which he greatly 
regrets, all because he took too much for granted. Copies of 
the Denison (Iowa) Review were received for comment. The 
first page was reproduced to show readers what a handsome 
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First page of ‘‘ Spring Opening Edition” of Washington (Iowa) 
Democrat. A little extra expense must be gone to for cuts like these, 
but the paper will invite another like it and you’ll get your money back. 
Merchandise your paper in the way the dealer and the manufacturer 
merchandise their goods, and it will pay. 

paper it is. So far, so good— but the statement was made 
that the paper had been published for years by G. L. Caswell. 
The facts are Mr. Caswell published the Bulletin, a competing 
newspaper, and was never connected with the Review. The 
Review was for many years owned and edited by J. Fred 
Myers, one of the real old time newspaper men of Iowa, and 
later by his son “ Billy” Myers. The present editor is Ray- 
mond Conner, to whom rightfully belongs credit for the excel- 
lent issue reviewed. One of the gentlemen who wrote us in 
connection with the mistake seems to think Mr. Caswell him- 
self wrote the item inasmuch as his name appears at the head 
of this department. He is as much in error in his conclusion 
as was the writer in crediting past ownership to Mr. Caswell, 
who is not responsible for the reviews of newspapers, con- 
ducted by the writer as a subdepartment. The apology made 
to the present publisher of the Review is extended also to 
Mr. Caswell.— J. L. Frazier. 


The Winder News, Winder, Georgia.— Your first page is quite attractive, 
as indeed is the whole paper. We suggest that you discard the diamond shaped 
unit border, as it is so attractive — not in the sense meaning pleasing — that 
it detracts materially from the type. It is, in fact, irritating to the eye, and 
one can not expect people to keep their eyes on that which irritates them. 

Atvin D. Smitn, Indianapolis, Indiana.— The condensed block letter and 
the rather wide block letter used in the banner heading on your June 11 issue 
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are inharmonious and do not look at all well. One can not expect perfect har- 
mony on the newspaper page, but such decided violations ought by all means 
to be avoided. Outside that one point the page is very well arranged, although 
the cartoon, we think, is too large. 

The Elmcreek Beacon, Elmcreek, Nebraska.— We commend the excellent 
presswork, and consider the advertising display thoroughly satisfactory. The 
only opportunities for improving the appearance of the paper are in eliminat- 
ing advertising from the first page and by the systematic arrangement of the 
advertisements on the other pages according to the pyramid, that is, by group- 
ing them in the lower right hand corner. 

The Raleigh Register, Beckley, West Virginia.— Presswork is the leading 
quality in your paper, although the first page is decidedly pleasing. A few 
more news headings, just two in fact, would add to its interest. The adver- 
tisements are well displayed and arranged, but too many styles of type are 
used throughout the paper, and there is not sufficient uniformity in the bor- 
ders for most pleasing results in the paper as a whole. 

Ben Witey, Charleston, Illinois—— Advertisements are excellent. Display 
is forceful because you concentrate emphasis on one or two of the strong 
points and bring them out effectively. It is a style of advertising that we 
unreservedly recommend for country newspapers. The fact, too, that you 
utilize only two styles of display type — and that these harmonize effectively 
— adds to the appearance of the paper. 

The Washington Star, Washington, New Jersey.— You publish a remark- 
ably fine newspaper. The outstanding good features are presswork and first 
page makeup, although the advertisements are exceptionally well arranged 
and effectively displayed. We suggest as about the only certain improvement 
possible that you follow the pyramid arrangement of advertisements, that is, 
group them toward the lower right hand corner of each page. 

The Gordon Journal, Gordon, Nebraska.— Presswork and first page makeup 
are excellent. A few more news headings would make the first page appear 
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“In the Spring Your Fancy-” 


Turns to Innumerable Things 


TE, very weather of Springtime makes you think of new pos- 
sessions, new activities and new accomplishments. You want to 
get out and work out the plans laid during the winter--you want 
to get somewhere--you want to “make hay while the sun shines.” 


You naturally want new clothes, new home conveniences and comforts, home and 
farm improvements. And if you haven't a home of your own, you yundoubtedly dream 
of the day when you will have one. 


these t! bay oho you have this spring? Some of them require ne 
an expenditure of money; the better things can't be purchased banal week's 
month ‘A Savings account with the Nati nal the slation for out 
seasons. recompaihe tly for a definite eu * prob 
tee ae solved, whether it be a new car, « washing machine, Picea racy » building lot, of 
not. 
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Talk it over with us while visiting Washington's 
Spring Opening Exhibits This Week 





The Washington National Bank 


“ The Only Natioad! Bank in Washington County ” 











Inside page of Washington (Iowa) Democrat illustrating good 
makeup, the paper’s method of handling and featuring farm news, found 
in almost every Iowa paper, and the excellent type of advertising dis- 
play carried. 


more interesting if, perhaps, less pleasing. The advertisements are very well 
arranged and displayed, and we like the almost complete uniformity in the 
borders. We do not admire the extended type so frequently used for display, 
considering the extended shape of the most attractive type faces, ugly because 
of the utter lack of proportion in the letters. 


The Florida Advocate, Wauchula, Florida.— The issue commemorating the 
twentieth anniversary of the Advocate is a dandy. The clean advertising dis- 
play, almost completely in Caslon, is a delight to the eye, satiated with over- 
large and overbold letters, and letters of displeasing shape and design. The 
page devoted to pictures of the office and the editor’s home certainly will 
gain prestige for the editor and his paper. The halftones are remarkably 
well printed and show to excellent advantage, even though on ordinary news 
stock. The double page spread for Anderson & Co. is excellent, the large and 
bold type used being justified by the size of the space. 

The Star Herald, Presque Isle, Maine— Your paper is overloaded with 
advertisements. Such a good patronage at adequate ratés would permit you 
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to print a few more pages and to keep the first page clean of advertisements. 
Compare your first page with some of those without advertisements that are 
reproduced in this department from time to time. Your advertising display 
type is displeasing in design and almost wholly of condensed shape. It would 
add to the appearance of the advertisements if you used a more modern and 
more pleasing style, say Cheltenham Bold, Adstyle, Goudy Bold, etc.— there 
are many that are far better than that which you use. The six and twelve 
point rule borders are too strong, and not only detract from the type of the 
advertisements but are hurtful to the appearance of the paper. Four point 
rules are heavy enough for all advertisements except perhaps some of the 
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Here is a reproduction of one of the other nine pages bought by the 
department store in The Shaunavon Standard; it is characteristic of 
them all. Doubtless the manufacturers and jobbers of the merchandise 
covered in these individual advertisements helped to foot the bill. For 
a good stunt that maybe you can work too, read review of Standard in 
this issue. 


full page advertisements in which the type is large and bold. We also recom- 
mend the consistent pyramiding of advertisements on all pages, as the effect 
of order which results adds greatly to the appearance of any newspaper. 

The Colfax Gazette, Colfax, Washington.— Excellent in every respect. The 
first page makeup is well balanced, pleasing and interesting —a combination 
of qualities seldom found all together. The presswork is perfect. The adver- 
tisements are exceptionally well handled. In fact, we have but one sugges- 
tion to make for the improvement of this well nigh perfect newspaper, and 
that is with respect to borders. Discard the weak and spotty unit borders 
and use plain rules, four points thick. The orderly arrangement of advertise- 
ments throughout the paper, all of them being on the right side of the page 
and pyramided, is one of the features that help make the Gazette so attrac- 
tive. It must be a source of great pleasure for you to take the first copy 
from the press each week and contemplate the result of your labors. 

The Hamburg Reporter, Hamburg, Iowa.— Our sincerest compliments on 
the remarkably attractive two page advertisement for The Hub Clothing Com- 
pany in your March 17 issue. It is one of the most unusual advertisements 
we have seen in a small town newspaper and shows what can be done by the 
use of good and appropriate illustrations to give life and interest to advertis- 
ing display. Several cut service organizations, as well as manufacturers of 
lines sold by retail merchants, place these within the reach of every local 
dealer, and the publisher of a newspaper will help his advertising business 
greatly by urging dealers to use such cuts. Also note the white space; see 
how it makes the advertisement pop out. You simply can’t beat this, read- 
ers. And the whole paper — and every issue of it — measures up to the same 
high standard, which is a pretty high one. 

The Washington Democrat, Washington, Iowa.— Two years ago the writer 
motored through southeastern Iowa en route to Kansas and passed through 
your little city. He recalls the banners stretched across the street, ‘“‘ The 
Prettiest City in Iowa,’’ and agreed with the text of said banners. We would 
expect a handsome newspaper from such a beautiful and bustling city as 
Washington, and our preliminary examination substantiates the principle 
that “like begets like.’ Your “ Spring Opening Edition’ is remarkable, par- 
ticularly for the volume and quality of the display advertising carried. ‘Phe 
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remarkably simple display is strong and effective, and the use made of an 
advertising illustration service adds materially to the effectiveness of the 
advertising and gives the paper as a whole a metropolitan appearance. Cer- 
tainly such advertising should prove resultful to the local merchants. The 
very attractive and interesting first page is reproduced on page 517. 

The Volga Tribune, Volga, South Dakota.— Good presswork is the outstand- 
ing feature of your paper, although the editor’s part in providing a large 
amount of interesting news matter deserves equal commendation. There are 
too many large display headings at the top of the first page, and with no 
display headings whatever in the lower half of the page it appears top heavy 
and displeasing. The headings do not stand out as well, either, when crowded 
so closely together. The display and arrangement of the advertisements is 
thoroughly satisfactory and we commend your ad. man, particularly on the 
practice of emphasizing few lines in display and on giving great prominence 
to those he does emphasize. Sometimes he has gone too far, we think, in the 
size of display, more especially because in these particular cases crude wood 
letters are used. We do not like the borders generally used, particularly the 
ribbon border, which is quite ugly. If you would use plain straight line rule 
borders throughout the paper, say four point, and eliminate the wood type, 
you would have a very attractive ‘‘ sheet.’ The advertisement for the Brook- 
ings Army & Navy Store is, in contrast with every other advertisement in 
the paper, decidedly overdisplayed, every line therein being given strong dis- 
play like a circus poster. We also suggest that instead of placing the adver- 
tisements here and there without order, you arrange them according to the 
pyramid, that is, group them in the lower right hand corner, the largest one 
in the corner and the smaller ones around it. 
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First page of ten page section of the Shaunavon (Saskatchewan) 
Standard devoted to large local department store. This page tells the 
history of the store. 


The Shaunavon Standard, Shaunavon, Saskatchewan.—In your Stevenson 
Brothers Progress Section of ten pages, a part of your issue for April 14, you 
have accomplished something new in so far as newspaper publishing is con- 
cerned. If it has been done before it has been done rarely. For the benefit 
of our readers we will state that the Stevenson Brothers department store 
bought all ten of these pages in the Standard. The first page, gotten up in 
news style, is featured by a long story about the store, entitled ‘‘ History of 
Southwestern Saskatchewan’s Leading Departmental Store.” Shorter stories 
feature leading brands handled by the store, an insight into the nature of 
these stories being given by the headlines ‘‘ Carhartt Overalls Are Best Value 
Produced ” and ‘‘ Sole Shaunavon Agent for the Slater Shoe.” The remain- 
ing nine pages, except for three columns on the third page of the section, 
are devoted to display advertising on the different lines of merchandise car- 
ried, most of which are one-quarter pages, although there are several half 
page spaces and the last occupies a full page. This is a remarkably energetic 
policy for a store to pursue, as so great a display is certain to impress every 
reader that the store is the leader in its field. The advertising staff of the 
Standard did remarkably well on the advertisements, as they are invariably 
striking and effective in display, interesting looking and easy to read. The 
first page of the section and one advertising page are reproduced, which will 
give our readers an idea as to how the edition was handled. 
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This department is designed particularly for the review of technical publications pertaining to the printing industry. The Inland Printer Company will receive 
and transmit orders for any book or publication. A list of technical books kept in stock will be found 
in our catalogue, a copy of which will be sent upon request. 


‘Charles E. Chapin’s Story” 


The introspection of a man serving a life sentence in 
Sing Sing may not be pleasant reading, but the strength and 
sincerity of Charles E. Chapin’s revelation of the tragedy 
which terminated his newspaper career with life imprisonment 
can not leave the reader of the book unmoved. It is, as the 
publishers claim, “an amazing human document.” 

In the clear, graphic style of a skilful reporter, Charles E. 
Chapin, for twenty years city editor of the New York Evening 
World, relates the story of his forty eventful years of news- 
paper work. The stories of his sensational ‘“‘ scoops” make 
decidedly thrilling reading, and in the earlier chapters of: the 
book there are frequent touches of humor. The author gives 
intimate personal reminiscences of famous newspaper men 
with whom he has worked, notably Joseph Medill and the 
Pulitzers, and his great uncle, Russell Sage. In telling the 
story of the killing of his wife, to whom he was singularly de- 
voted, Chapin bares his soul without flinching. 

“ Charles E. Chapin’s Story” is published by G. P. Put- 
nam’s Sons, New York city. 


‘“‘ Papyrus Annuaire de toutes Industries du Papier” 


The publishers (Papyrus, 30 Rue Jacob, Paris) have 
favored us with a copy of this new graphic trades year book, 
this being Volume I. It is of octavo size and contains 996 
pages. Its contents start with a list of all the various associa- 
tions of France in the book, printing and paper trades, followed 
by a list of trade schools. Next comes a list of graphic, book 
trade and advertising journals published in Europe and in 
North and South America. Tables giving sizes and weights of 
paper, and tariffs of composition, presswork and various other 
mechanical operations follow. Trade usages and customs, 
jurisprudence affecting printing and publishing, a directory of 
the concerns engaged in printing and the kindred trades in 
France and its colonies, and information regarding postal rates, 
etc., are also given. A list of paper water marks, and lists of 
furnishers of printing machinery, material and supplies, sta- 
tioners’ goods, office supplies and furniture, etc., in France, 
Great Britain, Belgium, Switzerland and the United States are 
features of this valuable book. 


‘“‘ Svensk Bokkonst ”’ 


We feel ourselves most fortunate in being the recipients of 
the above volume on “ Swedish Book Art,” sent us by the 
Bréderna Lagerstrém, of Stockholm (which is also the pub- 
lisher of the printing trade journal, Nordisk Boktryckare- 
konst). This work, which comprises 180 octavo pages of a 
specially fine paper, was gotten up by Hugo Lagerstrom, a 
prominent master printer of Sweden, and is a truly superior 
example of attractive and interesting typography. The first 
part is devoted to old Swedish type styles and letterpress 
printing, illustrated by an array of specimens; and the second 
part discusses modern Swedish books and their decorative dis- 


play and illustrations, also accompanied by numerous photo- 
graphed examples. The introductory chapter gives a concise 
review of early local typographic history, starting with the 
first Swedish printer, in the year 1483, and is a recital of much 
interest. One is struck by the excellent presswork shown in 
this publication, which helps to increase one’s respect for the 
typographic skill of our Swedish confréres, as exemplified by 
the makeup of “Svensk Bokkonst.” The only criticism we 
could make is that the volume is bound in paper; it really 
deserves a more substantial and protective cover, embellished 
to correspond with the excellence of the contents. 


“Trade Associations — Their Organization and 
Management” 


The rapid recognition of the trade association as a factor 
in modern industry has caused many business men to become 
interested in such activities, either as officers or as members. 
“Trade Associations — Their Organization and Manage- 
ment,” by Emmett Hay Naylor, fills the need of these men 
for an authoritative volume covering all the functions of trade 
organizations. It is a complete and concise manual of pro- 
cedure, explaining routine, conduct of meetings, the commer- 
cial and industrial functions of the association, and its informa- 
tive and protective services. An association cost system is 
discussed, and two chapters deal with the qualifications and 
duties of the secretary. The book also contains a number of 
representative charts and forms, a comprehensive bibliography 
and an accurate list of associations, with their addresses. 

In addition to covering the practical side of procedure the 
author gives a brief but interesting description of the evolu- 
tion of the trade organization, and discusses the fundamental 
points of theory, including codperation and competition, fair 
prices and the law relating to associations. 

This volume is the result of several years’ study in con- 
nection with Mr. Naylor’s work for his own associations. The 
author gives not only an authoritative description of a trade 
association, but also a vigorous plea for its usefulness as an 
agency for honorable and efficient business. 

“Trade Associations — Their Organization and Manage- 
ment,” by Emmett Hay Naylor. Published by the Ronald 
Press Company, New York city. 


“Die Klebstoffe ” 


We are indebted to Teich & Lange, Dresden, the publish- 
ers, for a copy of a 96 page brochure on this topic (“ The 
Gluing Materials ”) of which K. G. Junge is the author. This 
work, of which this is the second edition, is a very complete 
dissertation on the various pasting and gluing substances used 
in the paper, printing, binding and other industries. It dis- 
cusses their constituents, nature, properties, uses, values and 
applications (either by hand or machinery), and may be 
viewed as the sole authoritative reference work in this line. 
Its price is given as 81 marks. 
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JOHN C. BAUER PULLS LAST PROOF 
BY NICHOLAS J. QUIRK 


Soainy ell N the death of John C. Bauer, which occurred 
on Saturday, May 14, there passes one 
who, while probably not so widely known 
throughout the printing industry, was 
nevertheless a unique figure in the graphic 
arts. Mr. Bauer had gained an extensive 
“)//| reputation among artists, engravers and col- 
==) lectors of rare prints and was greatly loved 
by them, his work being treasured in public and private 
libraries throughout the world. During his career of more than 
fifty years at “pulling” 
proofs for leading Ameri- 
can wood engravers, Mr. 
Bauer’s services were con- 
stantly sought by such men 
as Timothy Cole, A. A. A. 
& L., John W. Evans, 
Elbridge Kinsley, William 
Jay Dana, of Boston, Wil- 
liam G. Watt, Henry Wolf, 
Frank French, T. A. Butler, 
P. Staudenbauer, and many 
others who have contrib- 
uted masterful results of 
the “new school of wood 
engraving,” and who, under 
the direction of George 
Howes Whittle, the late 
Alexander Wellington 
Drake and Theodore Low 
De Vinne, shed luster on 
modern art printing. 

In a whitewashed loft 
at the top of a venerable 
rookery at 46 Ann street, 
New York city, Mr. Bauer 
and his son, John C., Jr., 
carried on their work. This 
loft was styled “An Old 
Wood Engraver’s Haunt,” 
the title given a delightful 
story of Mr. Bauer and his 
work, which appeared in the 
New York Evening Post 
early in 1917. Here in this 
“haunt ” the Bauers, father 
and son, were wont to enter- 
tain their critical engraver patrons between jobs. The writer 
retains pleasant memories of a visit to the old print shop in 
1919, when John W. Evans with great glee described a coin- 
cidental birthday celebration, held a short time previously, 
when three coworkers, Cole, Evans and Bauer, each then sev- 
enty years of age but still young in spirit, joined hands and 
held an enthusiastic “ Maypole dance” around Bauer’s hand 
press, while John C. Bauer, Jr., accompanied the merrymakers 
on a mouth organ. Thus it was that the workshop of Bauer 
became indeed a haunt for masters of wood engraving. 

But it was not only the whiling away of a few hours occa- 
sionally amid pleasant associations which attracted the “ mas- 
ters” to the wood engraver’s haunt. It was during the early 
days, in fact at the beginning of the new school of wood 
engraving, that Bauer began exclusive proving for engravers, 
and it must be remembered that taking a good proof of a wood 
engraving is in itself an art. Hence it came about that the 
engravers, after working on their blocks and having them 
nearly finished, took them to Bauer’s little shop to have trial 
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John C. Bauer at His Press. 


Reproduced from wood engraving by John W. Evans after life sketch by James 
E. Kelly. Copyright, 1916, by John W. Evans. 
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proofs pulled, and frequently many trial proofs had to be 
made before a block reached the desired stage of perfection. 

It was Bauer who developed the Japan proof, the making 
of which demands a special degree of skill, care and knowl- 
edge, and which adds so much to the artistic effect of a wood 
engraving. The Japan proof helped make wood engraving 
appeal strongly to collectors and raised the status of the art. 

In a recent letter to the writer, Timothy Cole, the “ mas- 
ter,” for whom Bauer had pulled proofs for fifty years, wrote: 
“ Bauer was an honest printer, if ever there was one.” 

John W. Evans, in answer to a request for a few remi- 
niscences, writes: ‘‘ Back in the seventies I met Mr. Bauer 
in a business way and the acquaintance formed at that time 
soon developed into a sin- 
cere and happy friendship. 

“ He was a man of gen- 
tle nature, with a_ kind 
word and a genial smile for 
all. He spoke ill of no man 
and was always ready to 
help where help was needed. 
I am glad that it was my 
privilege to have known 
him and I am proud that I 
could call him friend. 

“His unusual ability as 
an art printer was acknowl- 
edged by all who had any 
dealings with him along this 
line. His interest in the 
efforts of certain artists and 
engravers to develop what 
afterward became known as 
the School of American 
Wood Engraving was very 
pronounced. 

“Tt seemed to me that 
among those whose earnest 
zeal and artistic ability had 
made for American wood 
engraving a world wide 
fame should be the name 
of John C. Bauer. In this 
spirit I asked our mutual 
friend James E. Kelly, the 
sculptor, to make a sketch 
from life of Mr. Bauer at 
his press, which he did. I 
engraved it with a great deal 
of pleasure, and, as you no 
doubt know, proofs of this portrait have been placed in vari- 
ous museums and public libraries throughout the country, so 
our friend may be known and remembered. 

“You have asked for my permission to reproduce this por- 
trait, which is why I have given you the story of how it came 
to be made. It is a token of my regard and esteem for our old 
friend as a man, and a tribute to the memory of the late Dean 
of American wood cut printers, John C. Bauer.” 

These eulogies from masters of the art emphasize the 
splendid character of the man and his devotion to his work. 

Prior to taking the loft at 46 Ann street, Mr. Bauer’s 
establishment was located in Frankfort street. Here he had 
four hand presses, and all were kept busy. As the art of 
wood engraving gave way to the quicker and less expensive 
methods of making reproductions for illustrative purposes, the 
demand upon the presses decreased, and in the present quar- 
ters but two presses have been in use. These, however, are 


generally kept busy on special work, especially on editions de 
luxe and artists’ proofs on Japan paper. 
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Brief mention of men and events associated with the printing and allied industries will be published under this heading. 
Items for this department should be sent before the tenth day of the month. 


Overprinting Checks 


The following letter has been received 
from a Mississippi reader of THE INLAND 
PRINTER: 

“ We believe there is a small press on the 
market especially adapted for overprinting 
customers’ checks. This work has to be 
done cheaply, and we believe that this press 
does the work at a low cost. We shall 
greatly appreciate it if you can supply the 
name of the maker of such a press.” 

No such press has come to our notice, 
and if any of our readers can give us infor- 
mation regarding one we shall be pleased to 
pass it on. 


Seaman-Patrick Establishes Sales 
Promotion Department 


To aid printing houses, direct advertising 
concerns, advertising agencies and other 
businesses allied with the paper industry, 
the Seaman-Patrick Paper Company, of 
Detroit, is now establishing a complete sales 
promotion and advertising department. 
The new division is under the management 
of Dan B. Jacobs as director of advertis- 
ing. Mr. Jacobs has been associated for 
several years with prominent direct adver- 
tising houses and advertising agencies. 


Photoengravers Sales Club of New York 


The Photoengravers Sales Club of New 
York recently celebrated its second anni- 
versary. This club was organized for the 
purpose of bringing competitive salesmen 
into contact with each other for mutual 
improvement along educational and social 
lines, and has resulted in creating a spirit 
of good will among the members. The fol- 
lowing officers were elected for the coming 
year: President, John A. Anderson; vice 
president, Harry J. Colgan; secretary, 
Oscar J. Milnor; treasurer, C. L. De Be- 
voise; Board of Governors, W. H. Hatha- 
way, W. E. McKee and C. H. Kattenhorn. 


Franklin Division, Franklin-Typothetae 
of Chicago 


For the purpose of extending its activi- 
ties on a broader and more effective basis, 
the Franklin Division of the Franklin- 
Typothete of Chicago has formed a per- 
manent organization. A meeting of the 
division was held on Tuesday, June 21, at 
which time a constitution and a set of 
by-laws were adopted, and a Board of 
Governors was elected. The Board of 
Governors, which consists of eighteen mem- 
bers and has complete control of the work 
of the division, met on Thursday, June 23, 


and elected the following officers: Chair- 
man, James Hibben, of The Henry O. Shep- 
ard Company; vice chairman, Joseph L. 
Strauss, of the Columbian Colortype Com- 
pany; treasurer, Daniel Boyle, of Hillison 
& Etten; secretary, Harry G. Cantrell; 
attorney, Chester A. Legg. 


A Roll Feed Job Press 


A roll feed platen press has been put on 
the market by Shattuck & Bickford, San 
Francisco, California. The manufacturers 
of this press state that it will put the job 
pressroom on a rotary basis in output and 
yet maintain the simplicity and low cost of 
operation of the Gordon press. The press 
delivers sheets cut to any size or rewound. 
It has an attachment which makes it pos- 
sible to punch any number of holes desired 
across the web, and also to perforate 
lengthwise of the web. A speed of up to 
3,000 impressions an hour can be obtained. 
The Shattuck & Bickford automatic roll 
feeder will be exhibited at the Graphic Arts 
Exposition at Chicago. 


‘What to Do” 


“What to Do” is the title of a booklet 
for pressmen published by J. M. Huber, 
65-67 West Houston street, New York city. 
This booklet explains the uses of Huber 
ink specialties in the pressroom. 


The Trimosaw 


A newly patented saw trimmer, the 
Trimosaw, is being produced and mar- 
keted by the Hill-Curtis Company, Kala- 
mazoo, Michigan. This machine will be 
exhibited at the Graphic Arts Exposition, 
Chicago. The Trimosaw is the invention 
of Walter Runnells, a Kalamazoo designer 
and builder of printers’ machinery. It is 
said to be simple but efficient, and suitable 
for use in any printing plant in which a 
saw trimmer can be used to advantage. 
All the important features of the machine 
are covered by patents. The first Trimo- 
saw built has been in use for over two 
years. Many improvements which have 
won favorable recognition have been made 
on more recent models. 


Ben Franklin Paper Directory 


A copy of this book has been received 
from the Ben Franklin Publishing Com- 
pany, 440 South Dearborn street, Chicago. 
The contents include a complete directory 
of the paper trade in Chicago, a price list 
of the papers handled by these firms, tables 
of standard stock sizes of paper and points 
on estimating. The price is 25 cents a copy. 


New Cover Papers 


An attractive specimen book of cover 
papers has been received from the James 
White Paper Company, 219 West Monroe 
street, Chicago. This book contains many 
handsome cover designs in color on this 
company’s latest additions to its line of 
cover papers. These designs have been 
reproduced through the courtesy of the 
firms for which they have been published. 


Charles H. Ault Returns From Trip Abroad 


Charles H. Ault, president and treasurer 
of the Jaenecke-Ault Company, Newark, 
New Jersey, recently returned from a trip 
he started in January during which he vis- 
ited his customers in Havana, Panama, 
Peru, Chile, Argentine, Paraguay, Brazil, 
Portugal, Spain, England and France. Mr. 
Ault reports that the cost of printing has 
gone up everywhere, due mostly to higher 
labor cost and taxation. Germany is again 
competing vigorously for foreign trade and 
is extending as long credits as in prewar 
days. This was of interest to Mr. Ault, 
who besides being a large exporter of his 
own products is also chairman of the For- 
eign Trade Division of the Newark Cham- 
ber of Commerce. Mr. Ault says that the 
proposed high tariff bill is greatly resented 
abroad, and he believes it will seriously 
interfere with further growth of the for- 
eign trade enjoyed by the United States. 


Perforating Attachment for Kelly Press 


A combination slitter, perforator and 
scorer attachment for the Kelly press has 
been put on the market recently by the 
Leslie D. Hoff Manufacturing Company, 
Newark, New Jersey. This new attach- 
ment is meeting with the same success as 
the company’s attachments for cylinder 
presses and has been approved by the 
American Type Founders Company, agents 
for the Kelly press. 


A New Pamphlet Stitcher 


The Latham Machinery Company, of 
Chicago, has recently put on the market a 
high speed, roll feed pamphlet stitcher, 
known as the No. 102. The outstanding 
feature of this machine, the company states, 
is the feed, which is accomplished by two 
hardened steel rolls. These rolls are ar- 
ranged in such a way that they rotate con- 
tinuously, thus eliminating springs and 
ratchets. The machine can be used for 
either flat or saddle work, and will stitch 
up to one-fourth inch in thickness. It is 
capable of being operated at high speed. 
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E. E. Laxman, President of Printing 
Products Corporation 


E. E. Laxman, formerly secretary treas- 
urer of the James H. Rook Company, has 
been elected president and general manager 
of the Printing Products Corporation, of 
Chicago, by its Board of Directors, of 








E. E. Laxman. 


which Luther C. Rogers is chairman. This 
new corporation was organized to purchase 
the plant, equipment, good will, business, 
etc., of Rogers & Hall Company. 


‘‘From Rags to Writing Paper”’ 


From the Gazette Printing Company, 
Montreal, Canada, we have received a copy 
of “From Rags to Writing Paper.” This 
handsome book was printed by the Gazette 
Company for the Rolland Paper Company, 
St. Jerome, Quebec. The different steps in 
the manufacture of fine writing paper are 
shown in twelve sketches. These sketches 
are the work of a Canadian artist, C. W. 
Simpson, R. C. A. The copy is brief and 
non-technical and gives the reader a clear 
idea of how writing paper is made. 


New Brand of Gummed Paper 

The Mid-States Gummed Paper Com- 
pany, 2433 South Robey street, Chicago, 
has made a remarkable showing in growth. 
The business, which started in a limited 
way about four and a half years ago, has 
been increased until the sales last year 
amounted to almost a million dollars. 
The company’s “ Stick-Quick” brand of 
gummed paper and cloth tapes has become 
nationally known and is sold through six 
salesmen who cover practically the entire 
United States. About six months ago the 
company perfected the manufacture of 
non-curling gummed paper, which it is 
marketing as the “ Kant-Kurl” brand 
with gratifying success. 

The officers of the company are Irving 
McHenry, president and general manager; 
Walter C. Ross, secretary, treasurer and 
general sales manager; George De Vries, 
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vice president and master mechanic, and 
Victor L. Wood, superintendent and gum- 
ming expert. All these men have had many 
years of valuable experience in their vari- 
ous departments, and much of the success of 
the company is due to this fact. 


Harry W. Porte to Represent Porte 
Company in South 


Harry W. Porte has accepted a position 
as a field representative of the Porte Pub- 
lishing Company for the southern part of 
the United States with headquarters in Cin- 
cinnati for the summer. He is the son of 
R. T. Porte, the “ Big Chief” of the Porte 
Publishing Company, and an instructor in 
the commercial department of the Ohio 
Military Institute of Cincinnati. He’ will 
spend the summer traveling throughout the 
Southern States, attending meetings of the 
organizations and visiting the company’s 
representatives in that territory. 


Ink for High Speed Press 


“ Kelly Press Black ” is the latest product 
of the Sinclair & Valentine Company’s ink 
laboratories. For high press speed, this ink 
is said to flow well from the fountain, set 
fast, dry quickly and not offset when the 
proper quantity is carried. In short, it 
meets every requirement of the Kelly press. 
Three grades are carried: 7049 S, the cheap- 
est; 7048 S, medium priced, and 7021 S, 
the highest grade. Pressmen looking for an 
ink to print halftones at high speed should 
write the Sinclair & Valentine Company for 
complete information. 


Boston Wire Stitchers at the Chicago 
Graphic Arts Exposition 

The American Type Founders Company 
will show in operation all styles of the 
Boston wire stitchers at the Chicago 
Graphic Arts Exposition, July 23 to 30, 
including two new styles of these stitching 
machines. This will be an _ exceptional 
opportunity to compare the adaptability of 
the various styles to varying kinds of work 
and to observe machines for specialized 
purposes. 


New Chandler & Price Press 


Among the new pieces of printing ma- 
chinery to be exhibited at the Graphic 
Arts Exposition, Chicago, will be a new 
12 by 18 Gordon press. This new member 
of the Chandler & Price new series line 
is noted for its extra heavy construction 
and perfect distribution features. The 
shafts, side arms, connecting _ bracket, 
rocker, gear wheel and side frames are 
made extra heavy. Any paper made, no 
matter how heavy an impression necessary 
to print it, can be handled by this press. 
The press is equipped with a C. & P. vi- 
brating brayer fountain, and four form 
rollers equipped with double vibrating steel 
rollers. Heavy forms can be handled easily 
with a single rolling. Halftones and color- 
work requiring close register are brought 
out perfectly. The press is equipped with 
steel extension roller tracks which support 
the rollers and prolong their life. 

The company has announced that a 
prize will be offered for a suitable name 
for this press. 
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Instructive Linotype Exhibit for Graphic 
Arts Show 


At the Graphic Arts Exposition to be 
held at Chicago, the Mergenthaler Lino- 
type Company will feature three different 
models of linotypes and a comprehensive 
showing of linotype typography. Four 
sections of space, or more than seven hun- 
dred square feet of display room, have 
been reserved for the exhibit. A showing 
of representative specimens of book and 
job work composed entirely on the lino- 
type will afford visitors the opportunity 
of becoming better acquainted with the 
system of linotype typography. 


E. T. Furlong to Represent Hill-Curtis 
Company 

Edward T. Furlong has been appointed 
special sales representative of the Hill- 
Curtis Company, manufacturer of the 
Trimosaw, with office at 9 South Clinton 
street, Chicago. Mr. Furlong was formerly 
connected with the Miller Saw-Trimmer 
Company, and was the founder of the 
G. T. Hultman Company, of Chicago. He 
relinquished his interest in the latter com- 
pany to promote the sale of the Trimosaw. 
Mr. Furlong has had a wide experience 
with printing machinery, and is well 
known among the printing and _ allied 
trades in the United States. 


An Attractive Label 
The accompanying illustration shows the 
advertising possibilities of a label. The 
original label is lithographed in four colors 
n “ Li-flat ” gummed paper, manufactured 





Handsome Label Being Used by Samuel 
Jones & Co. 


by Samuel Jones & Co., Newark, New 
Jersey. The size of the original is 614 by 
8 inches. The color scheme of orange, light 
blue and white on a black background is 
striking but harmonious. 


Raymond B. McIntyre, Chicago Repre- 
sentative of Porte Company 
Raymond B. McIntyre has been ap- 
pointed as special representative for Chi- 
cago, and will have charge of all the 
business of the Porte Publishing’ Company 
in the Chicago district. 
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Duration Time Study Watch 


To meet the demands of the industries 
for time and motion study equipment, the 
Mortimer J. Silberberg Company, 122 
South Michigan avenue, Chicago, has per- 
fected a new instrument termed the Dura- 
tion Time Study Watch, designed to handle 
the timing, analysis and observation of 
from one to ten operations, up to and in- 


The Time Study Watch. 


cluding five minutes of duration. The instru- 
ment, an illustration of which is shown, 
has three circles on the face of the dial, the 
outer circle being in red, the center in black, 
and the inner in blue. The large hand 
makes a total revolution of 100 seconds, 
and the small hand in the center moves 
over a red, black and blue sector, thereby 
showing in which circle the large hand is 
operating. 

All of the figures on the face of the dial 
denote production per hour, based on the 
timing of 10 operations. As an instance: 
If 10 operations were observed to have 
taken 20 seconds the figure under the large 
hand in the red circle would show 1,800 
operations an hour. If instead of 10 opera- 
tions one operation is observed to have 
lasted 20 seconds, then instead of 1,800 it 
would be necessary to point off one figure 
with a decimal, and the result would be 180 
operations an hour. 

The instrument has the takeout time fea- 
ture, which allows the operator to start and 
stop the watch without returning the large 
hand to “ zero,” and when an operation is 
entirely completed, pressing the crown 
down returns all hands to the starting 
point. The dial is divided into seconds and 
half seconds. 


The Kelly Press at the Chicago Graphic 
Arts Exposition 


The American Type Founders Company 
will exhibit five Kelly presses at the Chi- 
cago Graphic Arts Exposition, July 23 to 
30. These presses will be in operation, 
and the demonstration will afford visitors 
an opportunity to observe the unusual 
kinds of work, as well as the most ordi- 
nary kinds, which may be printed on this 
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much talked of press, the success of which 
is unexampled in the history of press build- 
ing. It was put on the market in 1915, 
but not a line of advertising was used until 
1921, because from the beginning the de- 
mand exceeded the supply. From 1915 to 
the end of 1920 more than 1,900 Kelly 
presses were sold. It is expected that there 
will be a number of printers from foreign 
lands at the exposition who undoubtedly 
will be interested in knowing that agencies 
for the Kelly press have been established 
in all countries. 


Henke, Incorporated, in New Home 


Henke, Incorporated, “ Advertising-Mer- 
chandising,” is now located in new quar- 
ters at 57-59 East Huron street, in the new 
boulevard link business district of Chicago. 
Expansion of business made the former 
quarters inadequate. In the new location 
in the heart of the new advertising district 
of Chicago, the company will have more 
spacious quarters and increased facilities for 
serving their clients to the best advantage. 


Typothetae Advertising Department 
Offers New Services 


Based on the experience in preparing 
standard advertising services for printers 
over the past two years, the Department 
of Advertising of the United Typothete 
of America announces the preparation of 
five wholly new monthly advertising ser- 
vices, ready for distribution so subscribers 
can issue their first mailing piece in July. 

It is a well known business fact that 
systematic advertising is the only character 
of printed sales promotion which develops 
greatest results. The Typothetz organiza- 
tion is exerting widespread effort to pre- 
vail upon its members to make use of the 
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ing such printers’ advertising over the past 
two years, and represent printed sales pro- 
motion items covering practically the entire 
field of printing — services for the largest 
plant as well as those designed for the 
small platen shop. 

Descriptive matter going into detail 
about the various services may be obtained 
by addressing the Department of Advertis- 
ing, United Typothete of America, 608 
South Dearborn street, Chicago. 


The Boedicker Photo-Litho Machine 


For several years we have watched with 
interest the development of the Boedicker 
Photo-Litho Machine, especially since it 
was the writer’s privilege to witness a dem- 
onstration of the machine while in Minneap- 
olis nearly two years ago. Since that time 
the offices of the company have been moved 
to New York city, where instruction is 
being given to photoengravers and lithog- 
raphers on a machine at 70 Fifth avenue. 

The Boedicker Photo-Litho Machine, an 
illustration of which is shown, is designed 
to make plates for halftone, line or color- 
work, either text or illustration or com- 
bining the two, at a great saving of time, 
labor and expense, for offset lithography 
or letterpress work. It is a combination 
machine, and can be used for making 
plates by contact printing direct from a 
negative, or by projection from a small 
8 by 10 negative to any desired size up to 
50 by 67 inches. Thus it permits the mak- 
ing of plates for every purpose up to large 
poster work. For contact printing the 
plate holder has a contact printing beam, 
24 by 67 inches in size, which can be moved 
up or down. This beam is covered with a 
pad or rubber blanket to insure firmness 
of contact between the negative and the 
sensitized metal plate. It is also designed 
so that a plate of any size from 18 to 50 
inches in width can be put into the printing 
plate holder. 

The camera supporting the negative 
holder is set upon a double bed, the upper 
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PATENTS 


The Boedicker Photo-Litho Machine. 


force of advertising under the most result- 
ful conditions. It has suggested to its mem- 
bers that conditions are such that consis- 
tent, powerful advertising this summer will 
exert tremendous influence in two ways: 
First, toward urging buyers of printing to 
release their needs without further delay, 
and, second, that the printer himself may 
be in strong position to obtain a large vol- 
ume of business when the demand begins. 

The new services represent the proved 
ideas gained by the Typothete in produc- 


bed being arranged to slide upon the sta- 
tionary lower bed. This is so designed 
that the operator has complete control of 
the camera, being able to lock it securely 
in place or to move it at will. A special 
and unique device is provided for moving 
the carriage quickly toward the printing 
plate holder, and the negative can then be 
forced against the sensitized metal plate 
to the required pressure, and the carriage 
and printing plate holder locked firmly 
together. 
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The camera can be moved horizontally, 
and the frame which holds the sensitized 
metal plate can be moved up and down, 
thus permitting the making of plates by 
the step and repeat process. Every opera- 
tion and movement of both the camera 
and the frame is controlled by micrometer 
gages, giving absolutely accurate register 
at all times. Being mounted on heavy 
springs, as shown in the illustration on the 
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inspection of the school and work done 
by the students. At 12:30 dinner was 
served in the dining hall of the Arsenal 
Technical Schools, and at 2:00 o’clock the 
program and commencement exercises were 
started, William J. Eynon, president of the 
United Typothete of America, presiding. 

The program consisted of: Invocation, 
Dr. F. W. Hamilton, director of education, 
U. T. A.; address of welcome, Henry R. 
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Joint Exhibit of Smith-Barnes Corporation and Miller Saw-Trimmer Company. 


preceding page, the vibration is entirely 
eliminated from the machine. 

Probably a better idea of the work of 
the machine can be secured from the special 
offset insert appearing elsewhere in this 
issue. This insert was printed by the U. S. 
Printing & Lithograph Company in six 
colors, from thin lithographic zinc plates 
in 133 line halftone screen, made on the 
Boedicker Photo-Litho Machine, each 
plate having nine photo-composed orig- 
inals, enabling the pressman to print from 
originals instead of from transfers. 


Interesting Printing Exhibit at Los 
Angeles Show 

Reproduced on this page is a photograph 
of an interesting exhibit at the Greater 
Business Men’s Show held recently in Los 
Angeles, California. The exhibit was the 
joint work of the Smith-Barnes Corpora- 
tion, of Los Angeles, and the Miller Saw- 
Trimmer Company. The important feature 
of the exhibit was the showing, by com- 
parison, of the method of printing by the 
old hand press of Ben Franklin’s day and 
the modern method by the motor driven 
press with automatic feeder. The Miller 
Saw-Trimmer Company’s part of the ex- 
hibit was handled by C. R. Endicott, Los 
Angeles representative of the company. At 
the close of the show the Smith-Barnes 
Corporation purchased the Miller machines 
exhibited. 


Commencement Exercises at U. T. A. 
School of Printing 


Friday, June 10, was a great day in the 
printing industry, as it marked an impor- 
tant event—the graduation of another 
class of students from the U. T. A. School 
of Printing, at Indianapolis, Indiana. Ex- 
ercises appropriate to the occasion were 
held at the school, a large number of rep- 
resentatives from various cities being pres- 
The morning was given over to an 


ent. 





Danner, chairman Indianapolis Typothete 
Education Committee; response by William 
J. Eynon; addresses by Hon. Henry Jack- 
son, Secretary of State of Indiana; Henry 
P. Porter, chairman U. T. A. Committee 
on Education; Arch D. Hinch, of the 
Federal Board for Vocational Education; 
Col. Edward T. Miller, secretary U. T. A.; 
Milo H. Stuart, principal Arsenal Technical 
Schools, and T. G. McGrew, the superin- 
tendent of the School of Printing. The 
class valedictory was given by Herman 
Wiederkehr, of Zurich, Switzerland, and 
the diplomas were presented to the grad- 
uates by Dr. Hamilton. 


West Side Group, Franklin-Typothetae 
of Chicago, Has “Big Night’ 

On Tuesday, June 14, starting at 6:30, 
the members of the West Side Group of 
the Franklin-Typothete of Chicago and 
a large number of guests enjoyed an eve- 
ning that was different from the usual 
organization meeting. Invitations had 
been extended to the other groups — the 
North Side, Northwest Side, Calumet 
(South) and the Central —and a number 
of those prominent in the printing indus- 
try of the city joined with the West Side 
printers in a good social time. After din- 
ner, served in the West End Woman’s 
Club at West Monroe street and Ashland 
boulevard, some of the prominent men 
were introduced and gave short talks, 
among them being E. F. Hamm, president 
of the Franklin-Typothete of Chicago; 
W. J. Hartman, now president of the 
Transportation Bank of Chicago, but for 
many years one of the most active work- 
ers for the welfare of the printing trade; 
Daniel Boyle, E. K. Tews, Charles G. Sev- 
eringhaus, C. L. Powers, E. J. McCarthy, 
who also led the singing for the evening; 
Charles Walden, of Printing, New York, 
and Harry Hillman, editor of THe INLAND 
PRINTER. 
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The inimitable “ Dean” Thomas Quinn, 
of “Sick Printshop” fame, presided as 
toastmaster, keeping up a running fire of 
witticisms in his introductions. A splendid 
program of music, consisting of community 
singing with several special numbers, added 
greatly to the pleasure of the evening. 
Vocal solos were rendered by Miss Dorothy 
Seaton; Albert R. Waldman, of the Phe- 
nix Engraving Company; Fred Jurs, of the 
Swigart Paper Company, and Ambrose 
Wyrick, noted concert and opera tenor, who 
has been “adopted” by the printers of 
Chicago and is called the Printers’ Caruso. 
A harp orchestra accompanied the singers 
and also gave a number of selections. 

To Mrs. Harlo R. Grant, wife of the 
president of the West Side Group, is due 
the credit for the entertainment, and in 
recognition of her good work the members 
presented her with a basket of flowers. 

Following the banquet and the program, 
the members and guests adjourned to the 
large hall upstairs where a number of por- 
trait slides showing prominent persons in 
the industry were thrown on the screen. 
These were followed by a motion picture 
film, the first showing of the “one great 
educational film of the printing industry,” 
loaned by Charles P. Soule, Chicago man- 
ager of the American Type Founders 
Company. 

After the festivities of the evening had 
come to an end, President Harlo R. Grant 
called the members of the West Side Group 
back to the banquet hall for an executive 
session to transact business incident to the 
annual meeting. This included the elec- 
tion of officers, which resulted as follows: 
A. A. Fredrickson, president; R. E. Mad- 
den, vice-president; Arthur Jacobus, sec- 
retary, and W. C. Taft, treasurer. 


Wesel to Exhibit Complete Photoengrav- 
ing Plant at Chicago 


Visitors at the Graphic Arts Exposition 
in Chicago will have the opportunity to 
get a “close up” of photoengraving. The 
F. Wesel Manufacturing Company, of 
Brooklyn and Chicago, will exhibit a com- 
plete photoengraving plant — everything 
from the camera to the finishing machinery 
and tools will be there and in operation 
for inspection. The equipment will dem- 
onstrate the most modern methods in each 
of the various processes. This will prove 
of particular interest to all photoengrav- 
ers who attend, and as the entire exhibit 
will be constantly working, those not 
familiar with the numerous operations 
comprising the manufacture of “ plates” 
will have an opportunity to gain an under- 
standing of photoengraving. 

All machinery and equipment is being 
installed under the supervision of Wesel 
engineers, and the actual operation of the 
exhibit will be handled by the Peerless 
Engraving & Colortype Company. 

The F. Wesel Manufacturing Company 
is going to extremes to make its exhibit 
comprehensive. This is characteristic of 
the plans of practically every manufacturer 
exhibiting. It is this very fact which will 
make the Chicago show the best that has 
ever been held, from the viewpoint of its 
educational value to those attending. 
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WANT ADVERTISEMENTS 


Under heading “Situations Wanted,’’ 35 cents 
per line; minimum 70 cents; three lines for $1.00. Under all other headings, 
price is 50 cents per line; minimum, $1.00. Count ten words to the line. 
Address to be counted. Price the same whether one or more insertions are 
taken. Cash must accompany order. The insertion of ads. received 
in Chicago later than the fifteenth of the month preceding publication not 
guaranteed. We can not send copies of THE INLAND PRINTER Free to classified 
advertisers. Remit 40 cents additional if copy is desired. 





Prices for this department: 








BUSINESS OPPORTUNITIES 


WE OFFER, subject to prior sale, the complete engraving and embossing 

department of an established Chicago printing firm; equipment consisting 
of four steel die power embossing machines, two model ‘“‘C” engraving ma- 
chines, hand stamping presses, plate press, die wiping paper, motors, etc.; 
this equipment can not be duplicated for less than $11,000, according to 
present market price; this department handled about $40,000 worth of busi- 
ness in 1920; included in the sale price is one trade account that will amount 
to $20,000 per year; sacrifice entire plant for $8,000 cash; Chicago is one of 
the best engraving centers in the country, where good selling prices prevail. 
This is an excellent opportunity for an out-of-town firm to open a branch fac- 
tory. Plant is running every day and we are making this sale for good and 
sufficient reasons; can be operated in present location (which is in a first- 
class fireproof building) or can be moved. E 412. 


MODERN JOB PLANT FOR SALE — Owing to poor health, I offer my plant, 

consisting of 8 by 12 Golding, 10 by 15 Miller, 14 by 22 Colt’s, individual 
motor drive, all new style presses; Boston wire stitcher, 28-inch perforator, 
Portland punch, new Unit imposing cabinet, 5 type cabinets, all new type 
faces, 30-inch cutter, etc., everything of the most modern design; doing a 
great business, located in New Hampshire manufacturing city of 14,000 and 
the best shop in town; $6,500 cash, no other terms accepted. This is a real 
one. E 415. 


WANTED — One live, hustling printer in each locality to handle our line of 
sales and order books, duplicate and triplicate, carbon sheet or carbonized; 
large demand; liberal commission. THE WIRTH SALESBOOK CO., Chicago. 

















FOR SALE 


NEW AND OVERHAULED cylinder presses, jobbers, paper cutters, stitchers, 
punches, folding machines, special machinery, cutters and creasers, complete 
outfits, cabinets, wood goods, etc.; two 39 by 53 Miehles, modern style now 
used on colorwork, price reasonable for these jhigh-grade machines; 50 by 74 
Cottrell, two-revolution, New Series style press for large publication work; 
38 by 52 Huber; 26 by 35 Century; 29 by 41 four-roller Campbell two- 
revolution; 32 by 47 modern style Whitlock two-revolution; 14% by 22, 
12 by 18, 10 by 15 and 8 by 12 new and overhauled Chandler & Price Gor- 
dons; Lee two-revolution cylinder; Hamilton wood and steel goods; Seybold . 
Duplex trimmer; Hall hand bundling machine; 55-inch Kent semi-automatic 
power cutter for rough work; 14% by 22, Style 6-C, John Thomson presses, 
also Colt’s and Universal presses; %-inch Universal modern style wire 
stitcher. We have a large and changing stock, so please write your require- 
ments. WANNER MACHINERY CO., 714-716 S. Dearborn st., Chicago. 


FOR SALE — One Straight Kidder rotary press, size 28 by 20 inches, printing 

one color on each side of the web, press equipped to deliver product either 
flat or folded, speed 8,000 to 10,000 revolutions per hour; machine in perfect 
condition, has never been used, possession at once; also one Kidder 30 by 30 
inch rotary press, printing two colors on the face and one color on the reverse 
side of the web; one one-color and one two-color 6 by 6 inch New Era press; 
three Kidder two-color 12 by 18 inch roll feed bed and platen presses; one 
Kidder latest improved 30 by 20 inch one-color roll product wrapping paper 
press, good as new, immediate delivery, bargain price. GIBBS-BROWER CO., 
261 Broadway, New York city. Telephone: Barclay 8020. 











FOR SALE — 29 by 41 and 46 by 62 inch Miehle four-roller front combina- 

tion delivery cylinders; 60-inch Optimus; 39 by 52 Century; four-roller, 
6-column quarto Cranston drum; 7-column folio Cottrell Monarch drum, 
table distribution, air spring; 20 by 26 Dexter jobbing folder; 32 by 44 
Brown jobbing folder; 20 by 25 Cleveland folder; all of above machinery is 
thoroughly rebuilt and guaranteed. WESTERN PRINTING MACHINERY 
CO., 1213 Pine st., St. Louis, Mo. 


FOR SALE — 4/0 Miehle press, bed 46 by 62, with extension delivery, used 

only eight weeks; Dexter automatic feeder for 4/0 Miehle press; 1/0 
Miekle two-color press, bed 427% by 56, with Cross feeder, extension delivery, 
motor and control, 220 volt, direct current, first-class condition; above ma- 
chines in Middle West. BAKER SALES COMPANY, 200 Fifth av., New 


York city. 








FOR SALE — New Monotype type, 6 to 36 point, large variety; type and 

border, 50c lb.; ‘‘ Unbreakable”? leads and slugs (not Monotype) in 
2-foot strips, 20c lb; rule, 45c; cut, 5c Ib. extra; linotype and monotype 
composition. Send for catalogue. GROSS TYPESETTING & FOUNDRY 
CO., 118 N. Third st., St. Louis, Mo. 





FOR SALE — About 4,000 pounds useful type faces, 6 to 72 point; full 

cases, used for stereotyping only in large newspaper display ads.; also 
California job cases and racks with steel runners. For particulars, address 
WESTERN PRINTING MACHINERY CO., 1214 Pine st., St. Louis, Mo. 








Megill’s Patent 
GAUGE PINS 


QUICK ON 


Send for booklet this and other styles. 


60 Duane Street 





MEGILL’S PATENT 


Automatic Register Gauge 


automatically sets sheets to perfect register. 
any make of popular job press. I Gr 
Method of attaching does not interfere with raising tympan. = }) 


E. L. MEGILL, Pat. and Mfr. 


No fitting. 


From us or your dealer. 


Megill’s Patent 
DOUBLE-GRIP GAUGES 


Applies instantly to 
Great in efficiency. 


VISE GRIP 


Send for booklet this and other styles. 


NEW YORK 


Free booklets. 














Please Mention THE INLAND PRINTER When Writing to Advertisers. 
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FOR SALE —No. 1 Linotype machine, newly rebuilt and in first-class me- 

chanical condition; one font two-letter mats and one magazine included; 
just the machine for daily or weekly newspaper; $1,100 cash. GROSS 
TYP ESETTING & FOUNDRY CO., 118 N. Third st., St. Louis, Mo. 





FOR SALE — Four Fuller automatic press feeders for size No. 3 Miehle 
press; will handle sheets up to 30 by 45 inches; equipped with double 

platform to allow loading of one while other is being worked from; excellent 

condition. THE NATIONAL CASH REGISTER CO., Dayton, Ohio. 





PRINTER’S OPPORTUNITY — Two first-class Standard Automatic presses 

for sale; splendid condition; can be seen in operation; presses are 
equipped with motors and push button control; $1,850 EACH, CASH PRE- 
FERRED. BOX 63, Room 405, 110 West 34th st., New York. 





PRINTERS, ATTENTION — For sacrifice, several large, modern Optimus 

two-revolution presses, pony Miehle press, Model 5 Linotype machine, 
60-inch Auto, Dexter paper cutter, large pinking machine and fifty-four wheel 
truck. E 258. 





FOR SALE — Universal typecaster, 220 volt D. C., motor first-class condi- 
tion, with complete mold equipment, 6 to 36 point, for type, quads and 
spaces; price $850. FRANK NOSSEL, 38 Park row, New York, N. Y. 





FOR SALE — One Colt’s Armory press, 13 by 19; 1 Golding press, 10 by 15; 
both relatively new; also 1 Chandler & Price press, old but in good condi- 
tion. WHEELING NEWS LITHOGRAPH CO., Wheeling, W. Va. 





FOR SALE — One 44 by 62 inch 0000 Miehle one-color press, with Upham 





attachment making it capable of two-color work; A-1 condition; reason- 
able price. E 319. 
BOOKBINDERS’ MACHINERY — New model National book sewing ma- 


chines, also rebuilt machines. Write for particulars. JOSEPH E. SMYTH 


CO., 638 Federa! st., Chicago. 





FOR SALE — One 2-revolution Lee cylinder press, 24 by 36, capacity 1,800 
per hour; nearly new. PARKIN PRINTING & STATY. CO., Little 


Rock, Ark. 





FOR SALE — One Humana feeder, 10 by 15, in perfect condition; price 


$350. THE ACME PRINT CO., Inc., 318 N. 9th st., Reading, Pa. 





FOR SALE — No. 6 Steubing lift truck, never used; capacity 2,500 lbs.; $60. 


WM. E. PRATT MFG. CO., Chicago. 





LINOWRITER, a writing machine with slug-caster keyboard. EMPIRE 
z; 


TYPE FOUNDRY, Buffalo, N. 





PRINTING PRESS, 45 by 62, two revolution; price $800. BOX 157, Xenia, 


Ohio. 








HELP WANTED 





Bindery 





WANTED — A first-class forwarder and finisher; permanent position to the 

right man; one who can do blank book work, also knowing something 
about loose leaf work, transfer binders, etc.; open shop; only first-class man 
need answer. E 409. 





Composing Room 





ARE YOU THE MAN WE WANT? — We are looking for a man who has 

ambitions to push ahead in the printing trade and who will fit into our 
organization; he must be competent to design and execute effective printing, 
and take care of composing room details; he will be a man who combines 
unusual ideas with good, practical working ability; he need not be a swift, 
but his work should compare favorably with average time records; expansion 
program of firm offers exceptional opportunity to man of the right type; 
send samples of work and give full details in first letter. Inquiries will be 
handled confidentially. E 321. 





WANTED — Three first-class compositors; men capable of handling highest 

grades of catalogue and commercial work; modern shops, American plan, 
48 hours, Saturday half holiday, no trouble. Address, with full particulars, 
samples of work if possible, and pay expected, JOHN KIRKPATRICK, Chair- 
man Employment Bureau, Master Printers Association, Evansville, Ind. 





WANTED — Compositor capable of handling better class of work; must be 
reliable; steady job with good wages to right man; congenial surround- 
ings. JOHN R. SMYTH PRINTING CO., Marshall, Mich. 





LINOTYPE OPERATORS — Opportunity offered for men who want to get up 
speed; steady position, good wages; non-union. THE INTELLIGENCER, 
Lancaster, Pa. 





AD COMPOSITORS — Steady position, good wages, non-union. Apply, giving 


references, THE INTELLIGENCER, Lancaster, Pa. 





PRINTERS — Monotype makeup men for day and night shift. GEO. 


BANTA PUBLISHING CO., Menasha, Wis. 
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Cost and Production 





MAN with executive ability for cost and production work; one with some 

knowledge of credits preferred; by large, old-established concern manufac- 
turing printed paper specialties; exceptional opportunity. State full particu- 
lars. Location near Philadelphia. E 418. 





Managers and Superintendents 





WANTED — An executive superintendent, non-union; one who is an expe- 

rienced estimator who understands cost system work, who can handle men 
and get work out at minimum cost; a thorough, all-around capable man well 
up in all branches; plant consists of composing room, one Kelly, two Millers, 
three hand fed platens, one cylinder, monotype keyboard and caster, bindery 
and steel die embossing department, doing commercial and bank work, also 
catalogs; prefer man 30 to 40, having had experience in first-class office; 
plant run in connection with an office supply business; give full particulars in 
first letter in detail and send photograph, which will be returned. Corre- 
spondence strictly confidential. Position permanent, good pay and a future to 
the right man; union conditions in plant; position open July or August 1. 





Miscellaneous 


WANTED — The services of a practical printer in that branch of our office 

charged with planning of work, supervision of manufacturing and employ- 
ment of help; this department, now consisting of two trained men, requires 
the additional services of a man who possesses the personality and tempera- 
ment which will inspire the confidence and codperation of the men in the plant. 
We prefer one thoroughly familiar with pressroom problems. Address THE 
LORD BALTIMORE PRESS, Baltimore, Maryland, stating experience in detail, 
references, and salary wanted. Correspondence confidential. 


WANTED — Superintendent, experienced job compositors, linotype operators, 

make-up and lock-up men, bindery foreman, rulers, forwarders, finishers; 
one of the oldest and best known houses in the South; open shop, 48 hours; 
permanent positions. Correspondence invited. THE R. L. BRYAN COM- 
PANY, Columbia, S. C. 











Pressroom 


CYLINDER PRESSMAN — Permanent position as working foreman for thor- 

oughly experienced man on fine black and color. COMPOSITOR — Per- 
manent position as working foreman for thoroughly experienced man on fine 
typography and layout. BINDERY — Permanent position for pamphlet bind- 
ery foreman familiar with folders and stitchers. Send references as to char- 
acter and names of last two employers. These are high salaried positions 
with responsibility for production. We require non-union men of personality 
and a proven record of success. Write THE DuBOIS PRESS, Rochester, N. Y., 
giving printing experience in detail. 








Proofroom 





PROOFREADER — Old-established, medium-sized union shop desires one 
who is a practical printer and understands general run of commercial 
work, catalogue, etc.; not a snap job, but one where sincere and intelligent 








effort will be substantially appreciated; no lay-offs. Give age and experience 
in first letter to insure attention. E 408. 
Salesmen 





DISTRICT SALES REPRESENTATIVE — Excellent field opportunity with 

established, fast-growing manufacturer of production equipment for large 
and small plants; the right man should net at least $5,000 yearly and find 
great interest and satisfaction in this constructive work; this position requires 
seasoned, high-grade man under forty with successful direct selling experience 
and ambition for permanent connection with a real future; he must have 
real selling ability, make clean sales on merit by telling the truth effectively 
and produce satisfied users; any such man will receive consideration regard- 
less of what he is now selling; salary and commission with expenses; state 
fully qualifications, age, education, experience and present connection. E 419. 


MANUFACTURER’S DISTRIBUTOR — Smith “ Safety ”’ fountain brushes; 
sells on sight. See advertisement. FRANCIS X. SMITH COMPANY, 
290 Church st., New York. 


SALESMEN SELLING PRINTING to sell gummed labels for package address- 
ing as a side line; 20 per cent commission. McCOURT LABEL CABI- 
NET CO., Bradford, Pa. 


WANTED — Salesmen who call upon the printing trade to sell gauge pins on 
a commission basis. CHAS. L. STILES, Columbus, Ohio. 

















INSTRUCTION 





LINOTYPE INSTRUCTION — Twenty-one Mergenthaler Linotypes; estab- 
lished fifteen years; more than 1,000 have attended. Call, write for par- 
ticulars. EMPIRE SCHOOL, 133 E. 16th st., New York city. 








SITUATIONS WANTED 
Artists 








on pen-and-ink and two-color work, with 


SITUATION WANTED — Artist, 
CAREY CLOUD, 


creative ability; good on designing; samples on request. 
632 W. Ohio st., Bluffton, Ind. 








PROCESS 
WO R K ie 








All matters of current interest to Process Workers and Electrotypers are dealt with month 
by month, and both British and Foreign ideas as to theory and practice are intelligently 
and comprehensively dealt with. 
which awards are given. 
PER ANNUM, $0.72, Post-free. 

Specimen copies can also be obtained from The Inland Printer Company upon request, 

A limited space is available for approved advertisement: 


The Journal for all up-to-date Process Workers Published by A.W. PENROSE & Co., Ltd., 109 Farringdon Road, LONDON, E.C. 


Special columns devoted to Questions and Answers, for 
It is also the official organ of the Penrose Employment Bureau. 
Specimen Copy, Post-free, $0.08. 


s; for scale of charges apply to the Publishers. 
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Brass Dies for Stamping and Embossing 





STOCK CUTTER — First-class printing house stockman and cutter, familiar 

with paper grades and sizes and all miscellaneous duties of cutting and 
shipping departments; middle age, married, active, strong and healthy; have 
had permanent work past seven years; desire the American plan. E 406. 


SITUATION WANTED by A-No. 1 bindery man; highly experienced in for- 

warding, finishing and paper ruling, and an experienced estimator on 
printing and ae 15 years’ experience as bindery foreman and general 
superintendent. E 413 








Composing Room 


MONOTYPE KEYBOARD OPERATOR, nine years’ experience, desires posi- 
tion in up-to-date union shop; must be permanent; Eastern States pre- 
ferred. E 410. 


( ‘OMBINATION MONOTYPE OPERATOR desires pon position; eight 
years’ experience; union; state salary offered. E 4 











Managers and Superintendents 


THOROUGHLY PRACTICAL PRINTER, experienced actually and efficient 

specifically as managing superintendent, factory superintendent, general fore- 
man, foreman composing and reading rooms, large, small, medium, country and 
metropolitan, general and specialty plants; healthy, versatile capacity, vig- 
orous builder of proven ability, well recommended both as to expertness, sta- 
bility and character; now traveling in West; location wanted: western or 
north central; only factory with agreement enabling executive to choose pro- 
ductive help from standard labor market considered; give idea equipment and 
number journeymen. Reply to G, 7 Plymouth place, Charlotte, N. C., for 
sure communication. 


SUPERINTENDENT — Capable man of proven ability desires to make a 
change; practical man in all branches of the printing, lithographing, 
engraving and paper box business, desires to hear from some up-to-date print- 
ing establishment desiring the services of a first-class manager; can install 
a system of scientific management and bonus system, thereby increasing pro- 
duction at a saving in costs; will be available in 2 months’ time. E 414. 











Office 


YOUNG WOMAN, capable, services available August 1, seeks position reliev- 

ing busy executive; all details, competent correspondent; a thorough 
knowledge of printing, catalogue compilation and engraving requirements; 
salary $2,000. E 416, care THE INLAND PRINTER, 41 Park row, New York 
city. 








Salesmen 


PRINTING SALESMAN — 20 years’ experience in the printing industry; 

practical pressman — cylinder or job — good compositor and estimator; has 
been selling printing in central New York for last eight years; would like 
position on the road with supply house or would consider any substantial 
proposition. E 417. 











WANTED TO PURCHASE 


HOFFMANN TYPE & ENGRAVING CO., 73 Fourth av., New York city. 
Brass Type Founders 


HOFFMANN TYPE & ENGRAVING CO, 73 Fourth ; av., , New “York c city. 
Large stock. 


AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Calendar Pads — 
THE SULLIV. AN PRINTING WORKS COMPANY, 1062 Gilbert ; av., Cin- 
cinnati, Ohio, makes calendar pads for 1922; now ready for shipment; 
the best and cheapest on the market; write for sample books and prices. 
Carbon Black 
CABOT, GODFREY L.— See advertisement. 
Chase Manufacturers 


BARNHART BROTHERS & SPINDLER — Electric welded silver gloss steel 
chases, guaranteed forever. See Typefounders. 
































Counting Machines 
AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Cylinder Presses 
ADZIT PRINTERS SUPPLY COMPANY, Grand Rapids, Mich. 
BARNHART BROTHERS & SPINDLER _ See Ty pefounders. 
Demagnetizers and Ink Dryers 


UTILITY HEATER CO., 239 Centre st., New York. Safety gas heaters, with 
automatic cut-offs, for all styles of presses. ‘‘ Be a hot printer.” 




















Electrotypers’ and Stereotypers’ Machinery 


HOE, R., & CO., New York. Printing, stereotyping and electrotyping ‘machin- 
ery. Chicago offices, 7 S. Dearborn st. 








Embossing Composition 





STEWART’S EMBOSSING BOARD — Easy to use, hardeas like iron; 6 by 
inches, 12 for $1.25, postpaid. THE INLAND PRINTER COMPANY, 
Chicago. 





Engraving Methods 


ANYBODY “CAN MAKE CUTS on ordinary sheet zinc at ‘trifling cost with 

my simple transferring and etching process; skill and drawing ability not 
required; price of process, $1; particulars and specimens for 2-cent stamp. 
THOS. M. DAY, , Box 1, Ww indfall, Ind. 


7 Job Printing Presses 
ADZIT PRINTERS SUPPLY COMPANY, Grand Rapids, Mich. 





WANTED — Secondhand Kidder or New Era roll feed bed and platen presses 

of any size or type, with or without special attachments; also Kidder one 
or two color roll product rotary wrapping paper presses. GIBBS-BROWER 
CO., 261 Broadway, New York city. Tel., Barclay 8020. 


WANTED — Kidder or Meisel roll feed bed and platen printing press; print 
two colors on one side; printing size, one-color, 15 by 30, equipped with 
rewind attachment. CENTRAL WAXED PAPER CO., Chicago, I 


REVERSE ENVELOPE FEEDER for Harris E1 press wanted, in good run- 
ning order; state price and condition. FAST FEED, 368 Vanduzer st., 
Stapleton, New York city. 


WANTED — Secondhand Miehle press; prefer size 29 by 41; also Kelly 
press; must be in A-1 condition. SUPT., D. S. WALTON & CO., New 
York city. 











BARNHART BROTHERS & SPINDLER — See Typefounders. 
AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Looping Machines 








AMERICAN looping machines for punching-looping, one operation with twine, 
books, tags, Christmas bells. WARD & McLEAN, Lockport, N. Y. 





Motors and Accessories for Printing Machinery 


SPRAGUE ELECTRIC WORKS, 527 W. 34th st., New York. Electric equip- 
ment for printing presses and allied machines a specialty. 








Neutralizers 


UTILITY HEATER CO., 239 Centre st., New York. Gas machines that stop 
offset and electric troubles, quick dry ink, and are safe for all presses. 








BINDERY MACHINERY WANTED — Complete equipment for small edition 
bindery; secondhand, but must be in first-class condition and modern. 
a 


WANTED TO PURCHASE Miehle ~— 
SUPPLY CO., 41-43 Ellsworth av., S. W., 





all sizes. ADZIT PRINTERS 
Grand Rapids, Mich. 


Numbering Machines 
AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Paper Cutters 
ADZIT PRINTERS SUPPLY COMPANY, Grand Rapids, Mich. 














WANTED FOR CASH, Harris two-color automatic presses, 15 by 18. M. M. 
ROTHSCHILD, Inc., 712 Federal st., Chicago. 


WANTED — Meisel rotary sales book press; 
price. E 373. 





state full particulars and lowest 








BUSINESS DIRECTORY 
Bookbinders’ Machinery 





BARNHART BROTHERS & SPINDLER — See Typefounders. 
AMERICAN TYPE FOUNDERS CO.— 
Perforators 


F. P. ROSBACK CO., Benton Harbor, Mich. 
kinds, styles and sizes. 





See Typefounders. 








Perforating machines of all 





Photoengravers’ Supplies 





HOFFMANN TYPE & ENGRAVING CO., 73 Fourth av., 
Large stock on hand. 


New York city. 





LEVY, MAX, & CO., Wayne Junction, Philadelphia, Pa. Screens, 


lenses and gallery equipment for photo processes. 


cameras, 





EMBOSSOGRAPHY 


251 William Street 


TRADE MARK 
The art of producing flexible and permanent embossed 
or engraved effects without the use of dies or plates, any 
color, also gold and silver, as fast as ordinary printing. 


Write for Descriptive Matter, Testimonial Letters from Users, ete. 


EMBOSSOGRAPH PROCESS CO., Inc. 
NEW YORK CITY 


Please Mention Tue INLAND PRINTER When Writing to Advertisers. 
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Presses 





HOE, R., & CO., New York. Printing, stereotyping and electrotyping machin- 
ery. Chicago offices, 7 S. Dearborn st. 


AMERICAN TYPE FOUNDERS CO.— See Typefounders, 
Printers’ Rollers and Roller Composition 


BINGHAM’S, SAM’L, SON MFG. CO., 636-704 Sherman st., Chicago; also 
514-518 Clark av., St. Louis; 88-90 South 13th st., Pittsburgh; 706-708 
Baltimore av., Kansas City; 40-42 Peters st., Atlanta, Ga.; 151-153 Kentucky 
av., Indianapolis; 1306-1308 Patterson av., Dallas, Tex.; 719-721 Fourth 
st., S., Minneapolis, Minn.; 609-611 Chestnut st., Des Moines, Iowa; Shuey 
Factories bldg., Springfield, Ohio; 1285 W. 2d st., Cleveland, Ohio. 


WILD & STEVENS, Inc., 5 Purchase st., Boston 9, Mass. Established 1859. 
Printers’ Supplies 

ADZIT PRINTERS SUPPLY COMPANY, Grand Rapids, Mich. 

BARNHART BROTHERS & SPINDLER — See Typefounders. 

AMERICAN TYPE FOUNDERS CO.—See Typefounders. 88 
Printing Machinery, Rebuilt 

BARNHART BROTHERS & SPINDLER — See Typefounders. 

Printing Material 

AMERICAN TYPE FOUNDERS CO.— See Typefounders. 

Punching Machines 


F. P. ROSBACK CO., Benton Harbor, Mich. Multiplex punching machines 
for round, open or special shaped holes. 


AMERICAN TYPE FOUNDERS CO.— See Typefounders. 


Rebuilt Printing Presses hme. 
AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
























































Roughing Machines 
AMERICAN TYPE FOUNDERS CO.— See Typefounders. 








Stereotyping Outfits 


ACME DRY PROCESS STEREOTYPING — This is a new process for fine 

job and book work. Matrices are molded in a job press on special matrix 
boards. The easiest of all stereotyping processes. Plates sharp as electros. 
LINE CUTS cast in stereotyping metal directly from drawings made on 
Kalkotype board; no routing of open spaces. A chalkplate on cardboard. 
ACME AND REVERSE embossing processes. Printing and embossing plates 
from any cut or border, and from original designs. Send stamps for samples. 
HENRY KAHRS, 240 E. 33d st., New York. 








Tags 


MR. PRINTER — Send TAG inquiries and orders to THE DENNEY TAG 
COMPANY, Inc., West Chester, Pa., for quick service. Anything in blank 
or printed, regular or special tags, at lowest trade prices. 


Typecasters 
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HANSEN, H. C., TYPE FOUNDRY (established 1872), 190-192 Congress st., 
Boston. 535-547 Pearl st., cor. Elm, New York. 

Wire Stitchers 


F. P. ROSBACK CO., Benton Harbor, Mich. Stitchers of all sizes, flat and 
saddle, %4 to 1 inch, inclusive. Flat only, 1 to 2 inches. 


AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Wood Goods 

AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Wood Type 


EASTERN BRASS & WOOD TYPE CO., 
Large stock. 


Eastern Brass & 
Wood Type Co. 
Largest stock 
in all sizes always 
on hand. 


Fourth Avenue and Tenth Street, New York City 























73 Fourth av., New York city. 

















EMBOSSING IS EASY 


If you ue STEWART’S EMBOSSING BOARD 


Simple, economical, durable 
Sheets, 6x9 inches $1.25 a dozen, postpaid 


THE INLAND PRINTER COMPANY 


632 Sherman Street, CHICAGO 








Membership Certificates 
For Churches, Clubs, Lodges, etc. To be completed by 
Printing or Lithographing. 
ALBERT B. KING & CO., Inc., Dept. I. P. 


MAKERS OF PRINTERS’ HELPS, 
45 Warren Street New York, N. Y. 


























THOMPSON TYPE MACHINE CO., 223 West Erie st., 
facturers Thompson type, lead, slug and rule caster. 


Typefounders 


AMERICAN TYPE FOUNDERS CO., original designs in type and decorative 

material, greatest output, most complete selection. Dealer in wood type, 
printing machinery and printers’ supplies of all kinds. Send to nearest house 
for latest type specimens. Houses — Boston, 270 Congress st.; New York, 200 
William st.; Philadelphia, 17 S. 6th st.; Baltimore, 215 Guilford av.; Rich- 
mond, 11 Governor st.; Atlanta, 24 S. Forsythe st.; Buffalo, 45 N. Division 
st.; Pittsburgh, 323 3d av.; Cleveland, 15 St. Clair av., N.-E.; Cincinnati, 
646 Main st.; St. Louis, 9th and Walnut sts.; Chicago, 517-519 W. Monroe 
st.; Detroit, 169 W. Larned st.; Kansas City, 10th and Wyandotte sts.; 
Minneapolis, 419 4th st., South; Denver, 1621 Blake st.; Los Angeles, 121 
N. Broadway; San Francisco, 820 Mission st.; Portland, 47 4th st.; Spokane, 
340 Sprague av.; Milwaukee, 125 2d st.; Winnipeg, Can., 175 McDermot av. 


BARNHART BROTHERS & SPINDLER, manufacturers and originators of 
type faces, borders, ornaments, cuts, electric welded chases, all-brass galleys 
and other printers’ supplies. Houses at —- Chicago, Dallas, Kansas City, 
St. Paul, Washington, D. C., St. Louis, Omaha, Seattle. 


THE NATIONAL TYPE FOUNDRY, Bridgeport, Conn. Guaranteed foundry 
type; large variety of faces. Specimen sheets and catalogue on request. 

Old type taken in exchange if desired. 

EMPIRE TYPE FOUNDRY (Est. 1894), anaes Wood Poy Metal Type, 
Reglet and Cutting Sticks. Buffalo, N. Y. Delevan, N. Y. 


Chicago. Manu- 




















Special Offer: 


Set of 6, $1.00 
$1.75 for 12 







STILES 4.-POINT 
Gauge Pins 


R ACCURATE—DURABLE | 
MORE RELIABLE—EFFICIENT 


Two extra teeth or points. Non-slipping spring tongue. Legs can 
spread or squeeze. Ends your feed-guide trouble. Sold on guarantee. 


CHAS. L. STILES, Patentee, 232 North 3d Street, Columbus, Ohio 

















- MODERN PRESSWORK - 


A Handbook for Pressmen— By Fred W. Gage 
A working manual in which pressmen will find practical aid in 
their efforts to perfect themselves in their chosen vocation. 

One hundred and forty pages. Size 514x734. Price $2.00, postage 10c extra. 

THE INLAND PRINTER COMPANY 
Book Department 632 Sherman St., CHICAGO 

















THE REAL THING FOR REAL PRINTERS 


SMITH “SAFETY” FOUNTAIN BRUSH 





(For Benzine, Kerosene, Gasoline and other Inflammable Liquids) 


Saves Labor, Time, Waste, Evaporation and is Non-Explosive. Brush can be re-placed when worn. 


Francis X. Smith Co., 290 Church St., New York, N. Y. 


Sold by American Type Founders and all Reputable Dealers and Supply Houses. 
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WANTED— 


Employers, Superin- 
tendents, Compositors 
and Pressmen to visit 
our booths at the 


GRAPHIC ARTS SHOW 
The HANCOCK LINE-UP MACHINE 


will be demonstrated for the first time in the Middle West. 
Do not fail to see this machine and all other modern 
appliances which we will have on display in Booths 103-104. 


LATHAM AUTOMATIC REGISTERING CO. 


608 S. Dearborn St. 170 Fifth Avenue 


Chicago, III. aia KANERA, New York, N. Y. 
anager. 


























Locks securely 
and accurately 
—It can’t slip 


The New “ Eagle”  — me 


Plainly graduated, easily and instantly adjusted to 
even ems or any fractional denomination. The Eagle 
stick will never get out of adjustment through 
wear. The knee and head block are so hard as to 
defy abrasion. No holes or slots are employed in 
locking. The Eagle stick is so constructed that 


when it is laid on a flat surface with an unjustified Page Caliper 


line in it there will be no pi. 


The Eagle Composing Stick is so superior that the A practical and entirely new tool for testing pages 
manufacture of the Star has been discontinued. of linotype composition on the galley to insure 
We will, however, continue repairs for Star sticks. both sides of the pages being the same length. 


FOR SALE BY SUPPLY HOUSES 


Note the simplicity of the locking and The Eag le Engin ec e rin g Co . 


registering of Eagle Sticks. Locking knee Springfield Ohio U S A 
] 5 5 9 , . . . 


made in three separate pieces. No springs. 
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CROMWELL 


Tympan Papers 
Give Cleaner Impressions with 


a Minimum of Make-Ready 


AVING time on make-ready, and securing sharp impres- 

sions are the two great things your press foreman has 

to strive for. With Cromwell Traveling, Shifting and 
Cylinder Tympan Papers, his draw sheets are always tight— 
no swelling—and they need not be oiled. They are also 
moisture-proof, protecting the packing against dampness. 


You can turn a rush job quicker with Cromwell Tympan 
Papers because they resist offset, enabling you to back up 
reasonably wet sheets. Quick delivery is often your best 
selling argument. | 


Cromwell papers will take more impressions without re- 
placing and they never rot. 


We especially recommend Cromwell Tympan Papers 
for trade journal and magazine printers where long runs are 
necessary without interruptions. It is ideal for book work and 
the highest grade of printing. Job printers will find it an 
excellent tympan paper for printing bond, linen and covers. 


We carry Cromwell Tympan Papers in stock ready for 
quick shipment in rolls from 36 to 66 inches wide. Order 
today and secure the perfection and economy in printing that 
Cromwell Tympan Papers give. 


Sample of our Tympan Paper sent on application. 


The Cromwell Paper Co. 


Department I. P. Jasper Place Chicago, IIl., U.S.A. 
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The High Grade Business Paper 
DVANCE BOND is made by the L. L. 


Brown Paper Company who have been 
making quality papers at Adams, Mass., for 
about three quarters of a century. 


You know the L. L. Brown Paper Company. 
You know their reputation; you know their 
ledgers, linens and bonds. You know that the 
Brown Company make only quality papers. You 
know that their watermark ‘‘B’’is sponsor for 
invariable quality. And you know that their 
product — Advance Bond—is a paper you will 
be proud to recommend to customers who 
appreciate the better sort of business stationery. 


Write us for sample book—and note the color, 
test the strength and listen to the crackle 
of this new sheet. It speaks for itself. 


L. L. BROWN PAPER CO. 
ADAMS, MASS. 
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GRAPHIC ARTS 


EXPOSITION 





Will you be therer 
Were expecting you! 





To secure reduced railroad fares you must get a “Certificate” from the ticket agent. 


The CHICAGO CLUB of PRINTING HOUSE CRAFTSMEN 


In Connection with the 
SECOND ANNUAL CONVENTION 
of the International Association of Printing House Craftsmen 


ADDRESS INQUIRIES TO 660 TRANSPORTATION BUILDING, CHICAGO 
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Craftsmanship in Paper Making 
HAS NOT DIED 


T introduction about 1881 of halftone printing necessitated a specially smooth 
surface coated paper. The first coated book paper was not a new discovery, it 
was merely the adaptation of enamelled lithograph paper to letterpress printing. 

Louis DejoncGe & Company had been making lithographic papers since 1846, 
when the coating was done by hand. It is not strange that they also became expert 
in the manufacture of coated book paper. 

Their craftsmanship reaches a climax in -Art -ACat paper —a paper that does away 
with the necessity for using enamelled paper. Mechanically and artistically it is 
correct for halftone printing in black or color. Its individuality is pronounced 
among dull coated papers, because of its versatility. It is not restricted to printing 
artistic or hazy subjects, because detail is not lost on -Art -ACat. 

DEJONGE Art Mat will satisfy Printing Craftsmen for large or small work which 
requires craftsmanship. A new sample book is in preparation. Send for your copy. 
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Ideal Typographic Rollers 


| All Rollers except Form Rollers R e a d t h 1 S L 2 tt er 


lr. Prospective Customer == Everywhere. 


ERS for which this company 


tii 


ized O and Oil, being the base of 
syhey have an affinity for each other. This 
ienced between IDEAL ROLLERS and Printing 
crack IDEAL ROLLERS and they will, under 
or most humid days, take and properly 


ro fas 


Inks; for instance 
any condition, ever 


4 +he Tt Fe 


Hn 


++ na4 
ou 


a 


listribute 


y 


yt melt under ess room operating conditions, and as they do not get 
rr 


srmanently hard in cold weather, the same roller is used for Summer and 


ore 7 * nr 1 a nrAi + 
inter and under all temperature and atmospheric condit 
i is 


[DEAL ROLLERS do not soft under 400° Fahrenheit, and will therefore, 


being made of Vegetable Oils, have no affinity for moisture, 
ffected by humidity, anc ( they will 


i 
swell; therefore, they do not have € on the presses. 


HAL ROLLERS are ground true before leaving the factory, and always remain 


c 


They do not develop low or uneven places due to shrinkage. 


No pigment will penetrate the IDEAL ROLLER surface. Black, blue or purple 
copying Inks can be washed from the rollers with any ordinary cleaning 
fluid as easily as from the surface of a steel roller, and immediately 
yellow or white inks can be used without any discoloration from the 
previous color. 


AS the IDEAL FORM ROLLERS have not yet been developed to a stage where 

we can guarantee them on all points, we are not selling them at this time, 
but we are selling every other rolier on all makes and models of presses which 
are ordinarily covered with composition, except for Gordon and similar 

Job Presses. 


IDEAL ROLLERS are sold under the following guarantee: 
not melt, 
not harden, [ 
not shrink, peer ordinary conditions of service. 
not expand, 
not crack, ) 
Not affected by heat, cold or humidity. 
Do net require resetting on the presses. 
Are soft, resilient, and possess proper suction qualities. 
Will distribute ink properly. 
Free from defects in material and workmanship. 
CAN BE USED THE YEAR AROUND. 





Order NOW before SUMMI RUSH. 


THE AULT & WIBORG COMPANY 


CINCINNATI, OHIO 


Sole Selling Agents of Eastern Representatives 


THE AULT & WIBORG CO. OF N. Y. 
IDEAL ROLLERS 57 Greene St., New York City 
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STONEWALL LINEN LEDGER 


ONE OF THE THREE GREAT 


~E 
Sats 
OWL MARK BA Lepcers 


LOFT DRIED 18 4473 TUB SIZED 


DISTRIBUTORS 


BALTIMORE, MD Barton Duer & Koch Paper Co. 
poe ig py / -\| (7. ene Diem . oe —_ Co. 
i . unden Lyon Co. 
CINCINNATI, O Diem & Wing Paper Co. SATISFACTION 
tat _ C. — — Si = ARANTEED 
» O. iem & Wing Paper Co. 
HOUSTON, TEXAS. The Paper Supply Co. GU 
KANSAS CITY, MO Kansas City Paper House OR 
MILWAUKEE, WIS... Allman & | ice we Ce 
. man & Christiansen Paper Co. 
MEMPHIS, TENN. oneness Voshen Humes Co. PAPER REPLACED 
Diem & Wing Paper Co. 
INNEW YORK COTY sco: oc. so. cece ccsesccess .Sutphin Paper Co. — 
ae oes = are W. ——— & ~ 
=| ol: Fie amilton Smith Paper Co. 
Sarg oD ee OKLA......Kansas — — _— e H E US E R 
A A, Byres Si ee Rice ae olten Paper Co. 
RICHMOND, VA Epes Fitzgerald Paper Co. TO BE THE JUDGE 
oh AB D0) U) 0) ( © Sa na Acme Paper Co, 
SAN ANTONIO, TEXAS San Antonio Paper Co. 
SPRINGFIELD, MO. Springfield Paper Co. 
SPOKANE, WASH......... -Spokane Paper & Stationery Co. 
WORCESTER MASS. Chas. A. Esty Paper Co. 














NEENAH PAPER COMPANY 


LOFT DRIED BONDS AND LEDGERS ONLY 


NEENAH, WISCONSIN 
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NE naturally associates exquisite 
printing with Foldwell coated paper— 
so surpassingly beautiful are the impres- 
sions left uponits specially prepared surface. 


RUGRREBARARARRRATAARLeRTALasaaARAT Dedham belabetsbehemtsbensh 


The master printer and 
the experienced advertiser 
are no longer particularly 
surprised over excellent work 
done on it. They expect this 
—they depend on it—and 
they are always satisfied. 


To what other paper can 
one turn with the same 
absolute assurance of perfec- 
tion in reproduction? To 
what other paper can one 


turn,confident that even after 
folding, unmarred beauty 
will persist in the printed 
piece? 

These are Foldwell advan- 
tages. They can be profit- 
ably used by those who want 
their printed pieces to make 
telling impressions. 


If you would like to test 
our paper we will gladly fur- 
nish samples for the asking. 


CHICAGO PAPER COMPANY, Manufacturers 


Distributors 
in all 
Principal Cities 


Coated Book 
Coated Cover 
Coated Writing 


URRURERERARULLRSRLTLERALGRVLLALTLALLELALALATARARARLELETRELTLGITALLLAT LETS LGLLESLETSHSGRESLASSLELLRSLALLLERALALAVELEL ALEC ELA LATRALARURLSGLELERERATRAARLRBOLLLICALONEAARARUORLOL LEER LEREEL RARE RELIG 
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MADEIN U.S.A.BY 


American Writing Paper Co. 





a ae Se 
Eagle -A Paper -Whitaker Standard 











DISTRIBUTED NATIONALLY BY 


TheWhitaker Paper Company 








BOOK PAPERS 
American M. F. 


American Super 
American Vellum 
American Offset 
Arrive Half Tone 





COVER PAPERS 


Arven Covers 
Herculean Covers 
Paradox Covers 
Riverdale Covers 


ie WRITINGS 


Parsons Tinted Writings 
Peerless Mimeograph 
G Mimeograph 


BOND PAPERS 


Acceptance 
Chevron 
Airpost 
Contract 
Persian 
Agawam 
Coupon 


LEDGERS 
Government Record 
Account 
Brunswick 
Extension 


BRISTOLS 


American Index 
Colored Rope 


Menu Bristol 41. 
j, 











THE WHITAKER 
PAPER COMPANY 


Home Office: 
CINCINNATI, OHIO 


Branch Offices in All 
Principal Cities 
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Reliable 






Printers 


Rollers 


Sam! Binghams Son 


Mig. Co. 


CHICAGO 


636-704 Sherman Street 


PITTSBURG 


88-90 South 13th Street 


ST. LOUIS 


514-516 Clark Avenue 


ATLANTA 


40-42 Peters Street 


KANSAS CITY 


706 Baltimore Avenue 


INDIANAPOLIS 


151-153 Kentucky Avenue 


DALLAS 


13061308 Patterson Avenue 


MINNEAPOLIS 


7192721 Fourth St., Se. 


DES MOINES 


609-611 Chestnut Street 


CLEVELAND, OHIO 


1285 West Second Street 


SPRINGFIELD, OHIO 





Shuey Factories Building 
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Bermingham and Prosser 
---- Papers ---- 


The Eleventh of a Series of Articles 
on Paper Making 


The methods used in packing Bermingham & Prosser papers depend upon the 
distance the paper is to be shipped and the treatment required to assure safe arrival 
at destination. 

Most grades of uncoated book paper for domestic shipment are usually packed in 
“soft fold” bundles with the weight varying from 100 to 200 pounds to the bundle. 
These bundles are done up compactly without any sharp creases — just one soft fold, 
such as the man in the illustration is making. 

Higher grades of uncoated papers and all of our coated papers are packed in wooden 
cases, protected from moisture by means of waterproof case liners. Shipments for for- 
eign countries are carefully packed in cases reinforced with steel bands. 

An economical method of packing certain grades of paper is to wrap the sheets 
flat, supported on the top and bottom with hard wood frames. 

Whatever method may be employed in packing Bermingham & Prosser papers, 
two things are kept in mind: 1—to assure safe arrival at destination. 2—to com- 
plete this work as economically as is practicable. 

Before loading into the cars every case, bundle or roll is stamped or stenciled with 
an identifying mark, the size, ream weight and the kind of paper. Trained men are em- 
ployed to properly stow away all shipments in cars to thus minimize damage in transit. 

Purchasers of printing papers “ pack up their troubles” when their 
orders are filled by BERMINGHAM & PROSSER COMPANY. 


Write us before you print. 


BERMINGHAM & PROSSER COMPANY 


KALAMAZOO, MICHIGAN 
New York Office, 501 Fifth Avenue Chicago Office, 10 S. La Salle Street 
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United Printing Machinery Company 
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20 Houses 
oe Tee 


U.S. Printing & Lithograph Co. 

Robert Gair Co..... : 

Forbes Litho. Mfg. Co.... 

Stecher Lithograph Co.._..... : 

Calvert: Tnthopranh (G0... ec. sce 
National Folding Box & Paper Co............... 
Nevins (Church: Press... d 
American Lithograph Co 

Wm. Steiner Sons & Co 
Brockway-Fitzhugh-Stewart, Inc 
Columbia Graphophone Co 

Heywood Strasser & Voight Litho. Co 
Ketterlinus Litho. Mfg. Co 
Multi-Colortype Co 

Pasbach-Voice Lithograph Co 

Simpson & Doeller Co 

ACID ROD Po % 
Lord Saltamore Press... ..-..-.s.-.: a 
Maryland Color Printing Co 

Sackett & Wilhelms Corp 

Schmidt Lithograph Co 

Victor Talking Machine Co... 3 
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The ONLY 


Known 
Means 


of entirely eliminating 
static electricity 1s 


THE 


Chapman Electric 
Neutralizer 


Makes Presses Deliver Light Paper 


INSTEAD 


LIKE 
THIS 


LIKE ! 


Send for copy of ‘‘ Facts’’ 
































UNITED PRINTING MACHINERY COMPANY 


38 PARK ROW 604 FISHER BUILDING 83 BROAD STREET 
NEW YORK CHICAGO BOSTON 
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Automobiles and Letterheads 


Sell Letterheads as you would Automobiles 
By the use of our new Portfolio 


“LETTERHEAD 
SUGGESTIONS” 


It is arranged to enable the printer to sell Letterheads and Envelopes at an established 
specific price. IT ELIMINATES ESTIMATING. 


TH 


3007.08) 


SUGGESTIONS 
TT 


HAMILTON PRINTING CO. 


It Shows in Use Our Four Watermarked Bonds 


AMERICA 
MOHAWK 


HOLLY 
ADIRONDACK 


Each grade the best value for the price that can be produced 


This portfolio was particularly designed for the 
printer who sells on service and who has, or wants 
to build up, a clientele that appreciates the value 
of better business stationery. 

“Letterhead Suggestions” is beautifully engraved, 
showing our four watermarked bonds, America, 
Holly, Mohawk and Adirondack, in the different 
weights and colors with envelopes to match. There 
are six pages devoted to suggested printed letterhead 
designs, some in one color and others in two colors. 
Each one a prize winner in a letterhead contest. 


In the back of the book is a price list showing the 
selling price for printed letterheads and envelopes 
in 1,000, 2,000, 3,000, 5,000, 10,000 and 25,000 
quantities. Every printer who has seen it has 
endorsed it as being the best selling help that has 
ever been published. 


If you are interested in knowing how you can 
obtain one of these portfolios, information will 
be sent you upon request, when made on your 
business stationery. 


FISCHEL PAPER COMPANY 


121 HUDSON AVENUE, ALBANY, N.Y. 
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What Every Printer Needs 


Accurate estimating and pricing of the printed product is more 
than ever essential in these days of keen competition. Your 
price must be correct — neither too high nor too low. 


That is why every printer needs the Typothetae Standard Guide 
— the one authoritative guide to the estimating and pricing of 
printing. Compiled and kept up to date by the U. T. A.— the 
one organization which has continuous access to the pro- 
duction records of thousands of plants. 


The Standard Guide is a book of facts, not of opinions or 


arbitrary conclusions. 


Two Guides in One 


Any printer correctly using the estimating data in the 
Standard Guide can arrive within 2 percent of the actual 
figures for the job. Equally accurate are the average 
selling prices listed in the Commercial Printing Section. 


Semi-monthly Revision Service, based on data secured 
from the same widespread sources by the U. T. A., keeps 
the Standard Guide always up to date. For your own 
good, and the good of the printing industry, use this 
book —as thousands of your fellow craftsmen are doing! 


The Standard Guide will be furnished ss 9 0) 


to any printer at the nominal cost of 


Semi-monthly Revision Service is fur- 
nished at $10 a year—$30 in all for the g] 0 


first year and each year thereafter, only 
Guide and Revisions become your permanent property. 
In ordering, or for further information, address 


United Typothetae of America 
608 S. Dearborn St. > ae Chicago, Illinois 
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SYSTEMS 


‘The Loft-Dried 
Rag- Conent Paper 


F YOU use a different bond paper for 

each job, there will be times when 
you will want a cheaper sheet than Sys- 
tems Bond; other times perhaps, but 
more rarely, when a more expensive 
paper will be preferred. Each selection, 
as such, may be a good one. But the 
principle is bad. You cannot show ade- 
quate profits, and in the long run you 
cannot give your customers maxi- a 


BON 


at the 
Reasonable Price 


jobs is followed. It is far better to 
standardize on one or two papers of 
dependable quality, value and uniform- 
ity that will meet most of your require- 
ments, and which you know, without 
guessing, will enable you to turn out 
first-class work. 

For letterheads and the better class of 
business forms, we recommend Systems 
<x Bond. It is clean, strong, uniform, 





mum satisfaction, where this time- 
wasting and uncertain method of 








easy to print. It is moderately 


priced. And every sheet is genuinely 
loft-dried. 





individual selection for individual 


EASTERN MANUFACTURING COMPANY, General Sales Offices: 501 FIFTH AVENUE, NEW YORK 


Western Sales Offices: 1223 CONWAY BUILDING, CHICAGO 


SYSTEMS BOND DISTRIBUTORS 


AtBany— W. H. Smith Paper Corporation 
ATLANTA—Sloan Paper Company 
BatTiMore—Baltimore Paper Company, Inc. 
Boston—Carter, Rice & Co., Corp. 

The A. Storrs & Bement Company 
BurraLo—The Disher Paper Company 
Cxicaco—Swigart Paper Company 

The Paper Mills Company 
Cinctnnat1—The Chatfield & Woods Company 
CLevetanp—The Union Paper & Twine Company 
Des Motnes—Pratt Paper Company 
Derrorr—The Union Paper & Twine Company 
HarrispurG-—Donaldson Paper Company 
Kansas Crry—Benedict Paper Company 


Los ANGELES— Blake, Moffitt & ‘Towne 
Louisvitte—The Rowland Company 
Maniza, P. I.—J. P. Heilbronn Company 
Mitwauxee—E., A. Bouer Company 
Minneapotis—Minneapolis Paper Company 
NasHviLLE—Clement Paper Company 
Newark—J. E. Linde Paper Company 
New Haven—The A. Storrs & Bement Company 
New Yorx—J. E, Linde Paper Company 
Miller & Wright Paper Company 

Omana—Carpenter Paper Company 
PuitapectpHia—A. Hartung & Company 

Riegel & Company, Inc. 
PirrspurGH—General Paper & Cordage Company 


Portitanp, Oxt.—Blake, McFall Company 
RichMonp—Virginia Paper Company 
Rocuester—Geo. E. Doyle Paper Co, 
Sart Lake Ciry—Carpenter Paper Co. of Utah 
San Francisco—Blake, Moffitt & Towne 
SeatTLe—American Paper Company 
Spokane —Spokane Paper & Stationery Company 
SprincrigeLp, Mass. —The Paper House of N. E. 
St. Lovis— Beacon Paper Company 
Sr. Paut—E. J. Stilwell Paper Company 
Tacoma—Tacoma Paper & Stationery Company 
WasHINGToN—Virginia Paper Company 

R. P. Andrews Paper Company 
Winnirec, Canapa—The Barkwell Paper Company 


Portianp, Me.—C. H. Robinson Company 
Exrort—A. M. Capen’s Sons, Inc., 60 Pearl St., New York; W. C. Powers Company, Ltd., London, England; J. L. N. Smythe Co., Philadelphia 
Envetores—United States Envelope Company, Springfield, Mass. 
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Good Salesmen 


Straight: forward - without a 


touch of servility - 


) mins’ cards should always be “upright sales- 
men.” Your customers will appreciate and pay 
more to obtain the rigidity, stiffness and longer life 


embodied in every placard or display hanger printed 
on Collins Ultrafine Litho Blanks. 


No warping, bending or sagging——when the correct weight of 
Ultrafine Quality Litho Blanks is used. What customer will 
refuse such a guarantee of substantiality? What printer can af- 
ford to overlook the selling value of Ultrafine Quality Cardboards? 


Sold through all recognized distributors in the principal cities 


A. M. COLLINS MANUFACTURING Co. 
PHILADELPHIA, U. S. A. 


Makers of « Ultrafine” Coated Cardboards and Cover Papers 


J? 
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MANIFEST 


cA Profit Producing B ON D 
Bond Paper 


RINTERS sometimes say, it is ob- 
vious that a paper mill can produce 
paper more economically if it owns its 
own spruce forests and produces its own 
pulp in its own pulp mill as the Eastern 
Manufacturing Company does—but 
how do we know that the saving, or 
any of it, is passed on to the consumer? 
For an illuminating answer to this 


Jor Economical 
Business Stationery 


popularity with progressive printers 
everywhere. If you are not among those 
printers who already recognize Mani- 
fest Bond as an exceptional paper for 
attractive and economical Letterheads and 
Business Forms, it is safe to say it is be- 
cause you have not yet tried it. 
Made in bright, clean white and a 
variety of attractive colors. The 





question, we refer you to Manifest 
Bond—first the paper itself, then 











—} nearest of the distributors listed 


» 


below can fill your orders promptly, 
from stock. 





its price, and still again its growing 


EASTERN MANUFACTURING COMPANY, General Sales Offices: 501 FIFTH AVENUE, NEW YORK 


Western Sales Offices: 1223 CONWAY BUILDING, CHICAGO 


MANIFEST BOND 


A.tpany—W. H. Smith Paper Corp. 
ATLanta—Sloan Paper Co. 
Bosron—Proctor Paper Co. 
Cuicaco—La Salle Paper Co. 
Crevetanp—Millcraft Paper Co. 
Los AncELEs—Blake, Moffitt & Towne 
Mania, P. I. —J. P. Heilbronn Co. 
Minneaporis—Minneapolis Paper Co. 
New York Ciry—Harper Paper Co. 
Sutphin Paper Co. 


Puitapetpuia — Edward R. Grossmann 


DISTRIBUTORS 


PirrssurGH—General Paper & Cordage Co. 
PorTLanD, Ore.— Blake, McFall Co. 
Richmonp— Virginia Paper Co. 
RocuesteR—Geo. E. Doyle Paper Co. 

Str. Louvts—Mack-Elliott Paper Co. 

San Francisco—Blake, Moffitt & Towne 
SeaTTLE—American Paper Co. 
Spokane—Spokane Paper & Stationery Co. 
Tacoma— Tacoma Paper & Stationery Co. 
Wasuincton— Virginia Paper Co. 


Export—A, M. Capen’s Sons, Inc., 60 Pearl St., New York; W. C. Powers Co., Ltd., London, Eng.; J. L. N. Smythe Co., Philadelphia 
Envetores—United States Envelope Company, Springfield, Mass. 











MANIFEST BOND 


is made by the makers of 


Systems Bond 
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The Influence of the 
Letterhead 


is the title of our latest booklet. It is 
unique in its conception and a most 
instructive and interesting treatise. 


This booklet 1s devoted especially 
to business letterheads and covers 
the subject thoroughly. One of the 
striking features is the use for illus- 
trations of miniature letterheads, most 
of them of nationally known con- 
cerns. These specimens furnish a 
valuable study for the printer, lith- 
ographer, stationer and engraver. 

Write us on your present Jetterhead and 


we will gladly send you a copy, without 
placing you under the slightest obligation. 


Hampshire Paper Company 
Makers of Old Hampshire Bond 
SOUTH HADLEY FALLS, MASS. 
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Pp aAper is part of the picture 


Only Printers and Designers know the full thrill of pleas- 
ure in handling beautiful papers. This magazine page, 
for instance, may be said to be without texture or color 
and is nearly neutral in expressiveness. 

But SrRATHMORE Expressive Papersare very different. 
There are STRATHMORE textures that suggest things 
woven, things wrought; SrRATHMORE Colors that suggest 
Coolness, Warmth, Refinement; and SrRATHMORE 
weights that suggest Daintiness or connote Strength. 


They only await the illuminating touch of the artist- 
printer to become part of the picture of the advertised 
product in the public mind. 


The atmosphere of a product or business may be sug- 
gested by a STRATHMORE EXPRESSIVE PAPER. 

We have an interesting demonstration of the expressive- 
ness and suggestion-power of Paper for the use of 
Printers and Printing Salesmen. Write for a copy of 
the Strathmore Demonstration Set today. STRATHMORE 
PareR Company, Mirtineacue, Mass., U. S. A. 


STRATHMORE 
KXPRESSIV'E PAPERS 
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Tie Your Packages A Clear Proof Saves Time 


By Machinery 


Tying by hand is slow and uncertain. Delays in tying mean slow 
deliveries and dissatisfied customers. When you eliminate the human 
element in tying, you avoid the chief cause of delays. 


The BUNN 
PackageTying 
Machine 


means less help in the shipping 
room, as one machine does the 
work of three to five girls. The 
operator simply places the packages 
on the machine, which automatic- 
ally ties and ejects. It ties a non- 
slip knot that won’t come undone. A clear, distinct proof is instantly sized up by the foreman 

Our ten-day free trial offer will and the superintendent. It makes the work of the proof- 
convince you that the Bunn is a reader quicker and surer, which in turn reduces idle time 
money saver. In writing, please in both the composing and press rooms. Such proofs can 


. Ate be ained or 
state maximum and minimum 9 obtained on the 


dimensions, that we may know 66 B B B ~ 
& 6 @ 


what equipment is required. 
B. H. BUNN & CO. Brower Ball-Bearing Proof Press 


7329 Vincennes Ave. No. 0 Brower, 14 x 20 inch Bed 
Chicago, Ill. No. 2 Brower, 17 x 26 inch Bed 


Write for detaiis. 


waneenes: A. T. H. BROWER COMPANY 
e 233 West Schiller Street, Chicago, III. 
5 ee ag LGN S. Cooke Proprietary, Lmt’d., Sole Agents for Australia. 


-CHICAGO JULY 23 TO 3O0- 9 



































Printing Machinery and 
Printers’ Equipment for 


BLOMGREN r India and South Africa 
BROS.& GO We represent the undernoted mar- 


age | kets, the leading Manufacturers of 
Printing Machinery and all allied 
trades, and are in touch with every 


ILLUSTRATORS V printer and stationer. 
PHOTO RETOUGHERS We are desirous of receiving partic- 
ENGRAVERS ulars of any new machine improve- 
ELEGTROTYPERS ae" UD) te ments, or articles of equipment 
NIGKELTYPERS cf a . and material for the Printing trade. 
LEAD MOULD SOUTH AFRICA 


PROCESS ‘ae! JOHN DICKINSON & 00. (Africa), Led. 
. ° Cape Town Johannesburg Durban’ East London 
512 SHERMAN St % INDIA 

CHICAGO é 5 a cae Go” _—— 
HEAD OFFICE 


JOHN DICKINSON & CO., Ltd. 
London — 65, Old Bailey, London E. C. 




















ESTABLISHED 1872 


(English Factories, Apsley Mills Hemel Hempstead) 
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seu tem. There is More Satisfaction 


i. WETTER 


7 The Good Numbering Machine 
/ ~ See our practical demonstration at the Graphic Arts Exposition, Chicago 


Send for Our Catalogue 
Wetter Numbering Machine Co., Atlantic Ave. and Logan St., Brooklyn, N. Y., U.S.A. 














Wilmans Standard Slug Feeder 
For Typesetting Machines f * 
COSTS NOTHING TO OPERATE. ‘hasten sane 


Our Slug Feeders 
give perfect service 
and add nothing to 
our expenses, there- 
fore we can not be 
otherwise than satis- 
fied with our pur- 
chase. — Bradfield 
Bros., Dallas Times 
Herald. By |. S. 
Bradfield. 


Herewith we are 
enclosing order for 
feeder. . . You will 
understand that we 
are pleased with the 
one already installed 
or we would not be 
ordering a second. — 
Redlands Daily 
Facts, Redlands, Cal. 
By Paul W. Moore, 


—— You are going to have alittle 
Weare satisfied in - > 
pong apc hare fun Finding Your Double at the 


our = slug feed- 
srs. They are great + ee 
time and trouble Graphic Arts Exposition. Tell 
—— << — : : 

ay mselves 

oe ee you all about it at Chicago. 
Dallas Press Room. 
By W. A. Stevens, 


Manager. TN“ ~~ 
WE GUARANTEE THAT 
Regardicss of size of 
slugs being cast on 
typesetting machine, Z { 


or the various sizes of 


Sc camen MANUFACTURING COMPANY 


of feeder, molten metal in crucible is recharged with slugs at same ratio that metal 
is discharged therefrom. Write for literature. Brooklyn and Chicago 


WILMANS MANUFACTURING COMPANY 
1408 Marilla Street, Dallas, Texas 














No Accessories 














HICKOK CARD RULING MACHINE 


will feed one or two cards at a time from size 3 x3 
inches to 8x8 inches, or one card at a time 8x8 
inches to 14x14 inches; registration and striking 
guaranteed to be perfect; speed only limited by 
ability of operator. Fifty thousand cards per hour, 
3x5 inches, in two colors, have been ruled by a 
competent operator. Write for prices and circular. 


THE W. O. HICKOK MFG. CO. 
HARRISBURG, PA., U.S.A. 
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OP 
Sheet 


HE Top Sheet in every case of Warren’s 
Standard Printing Papers is not blank. It is 
printed. We run it through the press in our test- 


ing room and we print each paper with the kind of 
engravings best suited for that paper. 





















The Top Sheet says, ‘‘This paper was made to 
print, and here is the way it prints.” The rest of 
the paper in this case was made from the same run 
and will print in the same way. 








Every engraving used in printing a Top Sheet has 
its screen noted, and the kind of ink used is stated. 
To a printer about to begin an important job, the 
value of a practical ink test is hard to estimate. 







This method of testing our product has resulted in 
a record of ink and printing results that enable us to 
serve the printing trade with better paper. A number 
of printers who have preserved our Top Sheets have 
found them useful as ink tests which the pressman 
might otherwise have been obliged to make himself. 










Beginning as an automatic check against the ship- 
ping ofa sub-standard product, the Warren Top Sheet 
has led to better printing in more ways than one. Not 
the least of these is the confidence with which the 
printer can proceed to work upon a Warren Standard. 
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S. D. WARREN COMPANY, BOSTON, MASS. 


WARREN'S STANDARD 
PRINTING PAPERS 
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Cover Paper 


Plays a leading role in the successful presentation of 
effective printing. It is toa catalog what a handsome curtain 
is to the stage — creating a favorable first and final impression. 


Changing the Scenery 
So varied are the sixteen SUNBURST shades available in SUNBURST 
COVER PAPER, that a new “set” may be secured for each booklet 
or catalog issued. The attention of the audience may thus be held by 
a varied costuming of the same story. Every note may be expressed 
from “light comedy” to “heavy drama.”’ 


Cover Designers Do Best Work 
on Sunburst 


All the leading commercial artists are thoroughly familiar with the good 
qualities of SUNBURST, and they secure wonderful effects by using 
this original ripple surfaced stock. They will submit their original 
color sketches on SUNBURST if so requested —the working sheets 
being furnished free of charge by this company. 


Concerning the Prize Designs 
THE SUNBURST PRIZE COVER OFFER brought replies from over 
4,500 artists, while the competitive designs submitted include many 
remarkable examples of cover work. Watch for the announcements 
of awards and the subsequent reproductions of Prize Winning designs. 


Get the Handy Sunburst Reference Book 


Write fora Sunburst Sample Book, and after selecting the color desired for your next 
catalog, let us send you large sheets for making up ‘‘dummies.” Also ask for a list of 
the Distributors who have Sunburst Cover in stock in all the larger cities. 


Hampden Glazed Paper & Card Company 


93 Canal Street, Holyoke, Massachusetts 
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Australia B. F. Ball &3 Co. Ltd. 
Baltimore, Maryland Barton, Duer & Koch Paper Co. 
Boston, Massachusetts Carter, Rice & Company 
Chicago, Illinois Moser Paper Company 
Cincinnati, Ohio Chatfield 3 Woods Company 
Cleveland, Ohio Cleveland Paper Manufacturing Co. 
Denver, Colorado Carter, Rice & Carpenter Paper Co. 
Des Moines, Iowa Carpenter Paper Company 
Detroit, Michigan Beecher Peck 3 Lewis 
Indianapolis, Indiana C. P. Lesh Paper Co. 
Los Angeles, California Blake, Moffit &? Towne 
Louisville, Kentucky The Rowland Company 
Madison, Wisconsin The Madison Paper Company 
Manila, P. I. J. P. Heilbronn Company 
Milwaukee, Wisconsin E. A. Bouer Company 
Minneapolis, Minnesota The Paper Supply Company 
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( ertainty that it will produce a distinctive letterhead, rich in tex- 
ture, brilliant in color, dignified and stately in body. 


Certainty that it will work well on the press, whether it be a case 
of printing, offset press lithography, engraving or embossing in one 


Certainty that it will be uniform in its characteristics, that this 


| month, next month, this year, next year, its high standard will be 
©) consistently maintained. 

a 

| But underlying all three of these things is a fourth quality that is a 
BI part of all and yet a peculiar distinction, too. 


We mean the delight of the customer, the pleasure of the pressman 
and the confidence of the salesman which arise from the realization 
of the honest craftsmanship, sound materials and innate quality 
that are the “reasons why”’ for its beauty, strength and distinction. 


“The Aristocrat of Bonds 


Made by GILBERT PAPER COMPANY, Menasha, Wis. 


Parsons Trading, Exp. Agents. 
New York City Lasher &§ Lathrop, Inc. 
Newark, N. J. Lasher &§ Lathrop, Inc. 
New Orleans, Louisiana Julius Meyer & Sons, Inc. 
Philadelphia, Pennsylvania Garrett-Buchanan Co. 
Pittsburgh, Pennsylvania The Chatfield (§ Woods Co. 
Portland, Oregon Blake, McFall Company 
Pueblo, Colorado Colorado Paper Company 
Rochester, N. Y R. M. Myers & Co. 
San Francisco, California Blake, Moffit 2 Towne 
Seattle, Washington American Paper Company 
Spokane, Washington Spokane Paper €9 Stationery Co. 
St. Paul, Minnesota Leslie Donahower Company 
Syracuse, N. Y R. M. Myers & Co. 
Tacoma, Washington Tacoma Paper € Stationery Co. 
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Late Remelting Furace 4 


% Scientifically Designed and 
Substantially Built in 
sizes to meet the 


requirements of 


any Office 


Jobbers and Dealers 


Everywhere 


Full Information upon 


request 


MANUFACTURED BY THE 


Laclede Jt. Gompany 


119-121 N. MAIN STREET 
ST. LOUIS, MO. 











New Model Composing Room Saw 


“Better 
Complete with than Many 
Motor. — Equal to 
any.” 


SAWS and TRIMS 
One Operation. 


Table Elevated from 
Saw and Trim Posi- 
tion to Sawing 

Position 

in Three 

Seconds. 


Gauge 
Adjustable to Powerful 
Points. Work Holder. 


LACLEDE MFG. COMPANY 


119-121 N. Main St., St. Louis, Mo. 
EXHIBITOR 


Graphicarts 
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BYRON 
WESTON CO. 
LINEN RECORD 











DEFIANCE BOND 


Famous Byron Weston Products 


0 Byron Weston Record Paper....Highest grade ledger 
(J Waverly Ledger Paper Popular priced ledger 
0 Flexo Ledger Paper Hinged for loose leaf 
O Typocount Ledger Paper....For machine bookkeeping 
CO Defiance Bond Paper.................. High-grade documents 
and corres pondence 
Check the items in which you are interested 
and we will send you sectional sample books 


BYRON WESTON COMPANY 


DALTON, MASSACHUSETTS 


‘al -CHICAGO ———-. JULY 23 TO 3O0- log 
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GraphicAaArts 
osition 


JULY 23 TO 5O- 





| -CHICAGO 


Labor and 





Production 


The Biggest Problems Facing Every 

Industrial Executive 

It is, no doubt, your problem just as it is the problem of many 

other executives. The Hancock Perfecting Lineup Machine has 

helped others solve this problem and it will help you. This ma- 

chine operated by anyone, does the work that saves the time of 

the lineup man, the stoneman and the waiting time of the press. 
Keep your eyes and mind open. 


The Hancock Perfecting Lineup Machine Co. 
Lynn, Massachusetts 
TORONTO TyPE Founpry Co., Ltd. 


Exclusive Agents for 
Canada and Newfoundland 


LATHAM AUTOMATIC REGISTERING Co. 


icago 
Agents for the Middle West 
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Firm Rollers at Pr 
rices on 


9()" in the Shade 
ROUSE ROLLER FANS will keep your | KIMBLE 


rollers in perfect condition in the hottest 


weather. Poor presswork and dissatisfied P r inting P ress 


customers due to soft mushy rollers will 
be avoided. Motors 


THE ROUSE ROLLER FAN is located 
so as to shoot a stream of cool air down 
and under as well as over the rollers. It 
is far more efficient than an electric fan, 
which merely blows the air over the rollers. 
ee ‘ piPanslay _— You will save nothing by waiting. On 
round belt from a split sheave which ; 
requires one inch space on the pulley il ees cnananers meee aang 
by not making your installation now. 


shaft. Any one can attach it in a few 
minutes. The press supplies the power. 2 

Kimble Motors 
Rouse Roller Fans ” 

| or Job Presses 

on your Miehle Presses are a paying in- | For Cylinder Presses 
vestment, not an expense. They cost For Stitchers, Cutters, 
nothing to operate and the original cost — Folders, Monotypes — 


is soon paid for in normal production and All Shop Tools. 
reduced roller bills. 


Prices on Kimble Motors are made on 
a “cost-plus” basis; and we give our 
customers the full benefit of all recent 
reductions in material and labor costs. 





— Send for our Bulletin 


No. 1, for No. 4to No.1 Miehle Presses. . e e $25.00 
No. 2, for No. 00 to No. 00000 Special Miehle Presses . - 25.00 
No. 3, for No. 00 to No. 7-0 Miehle Presses, with automatic 


feed - 32.00 


a a ee ee oe eer ee ee Se 
No. 4, for Miehle Two-Color Presses, with or without auto- 
matic feed,2FANS . . «© «© «© « « «60.00 


Sold on the Rouse guarantee of 


acciorae gat aig ee. KIMBLE ELECTRIC Co. 


H. B. Rouse & Company 635 North Western Avenue 
2214 WARD STREET, CHICAGO CHICAGO 
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The Significance of the 


GUARANTY LABEL 


Every package of Ideal gummed paper has our 
guarantee of absolute flatness attached to it. 


The largest gummed paper business in the world 
has been built up as the result of this guarantee. 








GUARANTEED 


“INSIST ON SEEING IT FLAT FLAT ON EVERY PACKAGE.” 


GUMMED PAPER 


—— 


IDEAL COATED PAPER COMPANY 


Main Office: Brookfield, Mass. Mills: Brookfield, Mass., Chicago, III. 


New York Office Chicago Office Cincinnati Office 
150 Nassau Street 1858-9 Transportation Building 600 Provident Bank Building 















































BABCOCK CUTTER AND CREASER BABCOCK OPTIMUS 2-ROLLER BABCOCK OPTIMUS 3-ROLLER BABCOCK OPTIMUS 4-ROLLER 
Extended Delivery can be Added Pony With Extended Delivery 


BASCOCK RELIANCE BaBcock STANDARD BaBCOCK Pony ExPRESS BABCOCK EXPRESS 


“WHICH BABCOCK FOR YOU? 


Printer: The Babcock line affords the press that best meets every flatbed cylinder press requirement in the plant of the modern commercial job, 
* catalog and book printer. A full range in the Two-Revolution Babcock Optimus from the super distribution 4-roller sizes, to that 3-roller 
happy medium and the speedy 2-roller ponies. Greater production now from the big 4-roller presses with the Extended Delivery. Many printers find 
the One-Revolution Express and Pony Express better buys for many kinds of work than the higher priced two-revolution machines. 
Publisher: Good presswork with speed at low cost for the publisher of a weekly or small daily newspaper has been the record of Babcock one- 
* revolution presses for years and years. The present models of the Express, Standard and Reliance are the same old basic values of 
dependable press building, with here and there an improvement added for convenience of operation. A Folding Machine can be attached to any of 
these presses, making a unit for the delivery of a completed newspaper. Efficient presses for the occasional big job that comes to the country plant. 
Pa r Box Maker: The latest addition to the Babcock line is the Automatic Piling Cutter and Creaser Press. For the manufacture of 
pe * folding boxes and cartons this machine affords a saving in cost up to 40%, depending upon number of presses installed. 
Cutting and creasing large sheets at high speed, control of sheet by grippers until cutting process is finished, automatic delivery in large stacks evenly 
jogged. Lessens the number of “ties” in the form, At least one less employed per press—less proportionately in batteries of three or more 


More BABCOCKS in use than any BARNHART BROTHERS @ SPINDLER 


other single make of Cylinder Press— 
because: “The Printed Goods are Western General Sales Agents Babcock Printing Press Mfg. Co. 


Best Delivered by the BABCOCK” CHICAGO KANSASCITY DALLAS ST.LOUIS OMAHA ST.PAUL SEATTLE 
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Electrical Equipment for the Pressroom 
Used by the Best-Known Printers 


Push Button 


Cline Universal Controller Station Rotary Press Controller 


Master Station for Flatbed, Offset or Full Automatic for large Rotary or 
Small Rotary Press. Magazine Press. 


CLINE ELECTRIC MANUFACTURING CO. 


Fisher Building Marbridge Building 
CHICAGO fi) Graphicarts j7F NEW YORK 
Exposition 


-CHICAGO YULY 23 TO 3O- 5 


ext Door Service 



































Bi 7 on Envelopes 


. 


SERVICE similar to what you’d expect if a first class envel- 
A ope house was annexed to your establishment—a “ made- 
to-your-order service’’—is offered you by the Western States 
Envelope Company. 


Envelopes — of every standard commercial and catalog style, in 
staple papers—from a house whose sole business is serving printers 
and lithographers—equipped to supply you in a manner consistent with the 
peculiarities of your business and with timely conditions. 


Put the undesirable “‘profitless’’ envelope jobs up to us—let us make you a profit on them. 
The short cuts and economies learned through long years of experience enable us to produce 
envelopes at a lower cost and to aid: you in making bigger profits on envelope printing. 


Let’s talk over the next envelope order with you. We may have some valuable suggestions in 
building new trade and stimulating more business — the very help that you’ve been hoping to find 
in disposing of those envelope jobs profitably. Take advantage of this close co-operative service. 

If there is such a job on 

your desk now, get in touch 

with us. “Special-to-order”’ 

and rush jobs are welcomed. 


STRICTLY A PRINTERS’ and eed So 
LITHOGRAPHERS’ SERVICE We Protect the Trade: 
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Look for the name- 





f manufacturers and merchants 
as a class had had the courage 
of the farmer, and had boldly 
planted an increased acreage 
of advertising when things looked 
darkest, they too might be har- 
vesting bumper crops today. But Li flat 
in spite of these wasted oppor- 
tunities, there is still time to pro- 
duce an abundant yield. 


Stafford engravings are effec- 
tive tools for seeding and culti- 
vating your field. Under their 
powerful action, even the hardest 
soil can be broken up and culti- 
vated to bear a bountiful harvest. HIS label on a package of gum- 

med paper is your assurance of 
quality. For more than 100 years, 
the House of JONES has been 
making the BEST gummed paper 
that it is possible to produce. 





Try us! 


JONES Li-Flat Gummed Paper 
STAFFORD ENGRAVING COMPANY will not curl or cake. It takes a 

_ a perfect register and produces the 
very finest color work. 


Artists ~ Designers ~ Engravers 
Engraved and Steel Die Embossed Stationery 


. When you print on JONES Gum- 
INDIANAPOLIS 


med Paper, you have the satis- 
faction of knowing that you are 
ui iy — giving your customer a job that 
il aN al 4 stamps you as a quality printer. 


Send for sample book. 


SAMUEL JONES & COMPANY 


Leaders since 1810 


Newark, New Jersey 
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Individual Motor Drive 


in your plant will improve operating conditions, 
increase efficiency and save money. Because of 
their 49 speeds in finely graded steps 


PUSH-BUTTON 
CONTROL MOTORS 
are admirably adapted for the constantly changing 
speed requirements of presswork. 


Illustrated Folder, giving prices, free on request. 


e 
Northwestern Electric Co. 
408-416 South Hoyne Ave., Chicago, U. S. A. 
Kansas City,Mo.,1924Grand Ave. MONTREAL, QUE., 401 New Birks Bldg. 


PittspurGH, Pa., 719 Liberty Ave. MINNEAPOLIS, 8 N. Sixth St. 
SEATTLE, WASH., 524 First Ave.,S. ToRONTO, 308 Tyrell Bldg.,o5 King St. 











The McCain Feeder 
Attached to Folding Machines 
of all makes 


Can be Loaded While in Operation. 


Full Speed All the Time 


Hot weather lowers the efficiency of hand feeders, 
but with 


THE Jccain Automatic Feeder 


you can rely on full production from your folding 
machines regardless of the weather. 


Write today for full particulars. 


McCain Bros. Manufacturing Company 
29 South Clinton Street, Chicago, Illinois 








a EXHIBITOR 
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Exposition | 
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Leading Printers and 
Binders Have Found 
International 

Glue Heaters 
Economical 


and 
Efficient 


“INTERNATIONAL” 


Electric Glue Heaters 


soon save their initial cost—in glue saved— 
in operating costs—in time conserved. 


On request we will send booklet “Efficient 
Glue Handling” which explains in detail the 
“fireless cooker” construction of International 
Electric Glue Heaters. These heaters are built 
in sizes for all classes of factories and shops. 


Iwrennariondteevee pic @mPANY ‘International 


MANUFACTURERS Electric Heaters 
ELECTRICAL HEATING APPLIANCES 


are better’’ 
INDIANAPOLIS, U.S.A 























HOW AND WHAT 
TO WRITE AS 
NEWS !!!! 


ery for correspondents 
and editors telling what 
is news, what is not news, a 
list of possible news items and 
where to get the news. 


The one book editors 
and news writers have 
been looking for. 


A sample of the paper covered edition sent for 
25cin stamps. Special prices on quantities. 
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An Invitation 


While you are in Chicago in July, attending the Graphic Arts 
Exposition, you are cordially invited to visit our plant and see it in 
operation. It is one of the most modern printing ink plants in America, 
and we feel sure you will consider the hour spent interesting and 
instructive. 

We earnestly request that you give us the opportunity to show 
you our manufacturing processes. A hearty welcome awaits you from 
the House of Service and Co-operation. 


AMERICAN PRINTING INK COMPANY 
2314-2324 West Kinzie Street 
CHICAGO 


Phone, Seeley 106 



































FLEXIBLE TABBING COMPOSITION 


Combines 


Strength, Flexibility 
Economy, Elasticity 


SUPREME BRAND Flexible Tabbing Composition is used by more than six 
thousand printers. By using SUPREME BRAND they realize BETTER 
TABBING at a cost no greater than if they had done a job of inferior tabbing. 


It is packed in red, white and natural (amber) colors in 5, 10, and 25 pound pails at 37¢, 
36c and 35c per pound respectively. Ask for special quantity price in larger packages. 


Your money promptly refunded 


Absolutely Guaranteed vient give SATISFACTION 


Just send a trial order to the distributor named below who is nearest to you: 


Chicago The Layton Elastic Glue Co. (Mfrs.) Cleveland, Ohio... ee Kingsley Paper Co. Kansas City, Mo...... ....Graham Paper Co. 
Boston, Mass........The A. Storrs & Bement Co. Cincinnati Cincinnati Cordage & Paper Co. St. Paul, Minn. Wright Barrett & Stillwell Co. 
New York City, N. Y. Lasher & Lathrop, Inc. St. Louis, Mo Graham Paper Co. Denver, Colo.. Carter, Rice & Carpenter Paper Co. 
Philadelphia, Pa... Paper Mfgrs. Co., Inc. Nashville, Tenn Graham Paper Co. Spokane, Wash......... .Zellerbach Paper Co. 
Baltimore, Md..............Hubbs & Corning Co. Birmingham, Ala........... -Graham Paper Co. Seattle, Wash...............Zellerbach Paper Co. 
Richmond, Va.......B. W. Wilson Paper Co., Inc. New Orleans, La..............Graham Paper Co. Portland, Oregon... . . Zellerbach Paper Co. 
Pittsburg, Pa The Alling & Cory Co. ee Graham Paper Co. San Francisco, Cal. Blake, Moffitt & Towne. 


THE LAYTON ELASTIC GLUE CO., 703-709 West Fulton St., Chicago, U.S.A. 
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There Is No Business That 


will bring in so large 
per cent of profit and 
thatisso easily learned 
as making RUBBER 
STAMPS. Any 
printer can double his 
income by buying one 
of our Outfits, as he 
already has the Type, 
whichcan be used with- 
- out injury in making 
STAMPS. Write to 
us for catalogue and 
full particulars, and 
earn money easily. 


The 
J.F.W. Dorman Co. 


Baltimore, Md., U.S. A. 








WOOD TYP 


THE BEST 
AND 


CHEAPEST 


IN THE 
MARKET 
Write for Sample Sheet. 
Expert Makers: 


American Brass & Wood Type Co. 
302 McDougal St., Brooklyn, N. Y. 








We cater to the Printing 
Trade in making the 
most up-to-date line of 


Pencil and Pen 
Carbons 
for any Carbon Copy work. 


METALS 


Linotype, Intertype, 
Monotype, Stereotype, 
Special Mixtures 


QUALITY 


First, Last and All the Time 


E.W. Blatchford Co. 


230 N. Clinton St. World Building 
Chicago New York 


Also all Supplies for Printing 
Form Letters 


MITTAG & VOLGER, Inc. 


PARK RIDGE, NEW JERSEY 








MANUFACTURERS FOR THE TRADE ONLY 











Eureka Steel Rule Bender Hercules Steel Rule Cutter 


Steel Cutting, Creasing, Wave and Perforating Rules 
CUTTING RULE CREASING RULE 


2 _— oe 2 Pt. Round Face 
2 ide “and sd 
3 ** Center AOE 

3 ** Side See 




















GIMLIN’'S STANDARDIZED 


APPRAISALS 


PRINTING PLANTS 
AND 

ALLIED INDUSTRIES 

ap @ og SE URS Be 25 Ee 


HicHEest ENDORSEMENTS 
sella onninneiannisimsciooessimteosesaae 


deleliceWaleeleclccl Wave (cue mtlen 
536-538 S. DEARBORN STREET 
S iiter-tere) 


Gu 4 ‘6 Center ee! ae 
Guwmmmmmemummmmm. | 6° Sic eee 
a 6‘ Center eo ‘ec 


ee eee: i 

6 ‘* Side This Rule can be had in Round or Flat Face 
Tempers: Soft, very soft, hard 

WAVE RULE (Soft Only) 
SPD IRS a hh 


2 Pt. Medium 2 Pt. Coarse 
All above 25 cents per foot 


—_—_erwor oOwr_—wOOO 


2 Pt. Fine 


Se 


2 Pt. Long Wave 


12 Tooth 


8 Tooth 


Soft 
2 Pt. at 20 
3 Pt. at 25 


18 Tooth 
Bright and Hard 
30 


35 








Cast Your Own Sorts with the 


TIME! 
TROUBLE! 
MONEY! 


A SORTS CASTER OPERATED ENTIRELY 
BY HAND—CASTING TYPE AND CUTS 
UP TO 6x9 PICAS. 


Write for descriptive matter. 


THE KAMCO CORPORATION 
34 Barclay Street, New York City 








STEEL CROSS CUT PERFORATING RULE 
Sie puAVararavavavavRID .2 Point at 65c per foot. Furnished in 4 ft. fonts cut L. S. at $2.85 per font 


STANDARD HEIGHT 


Cutting Rule 15-16 in. Creasing Rule Type High 


- Telephone Lincoln 1774 


J. F. Helmold & Brother 
1462 Custer Street 
CHICAGO 








Use THE INLAND PRINTER Classified Advertising Columns 
if you wish to secure the services of skilled workmen. 
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CCCUK 





nnouncement 


OF THE FOUNDING OF A QUALITY GROUP OF PAPERS 


“AS GOOD AS GOLD” 


brings to mind quality, dependability, 
value and uniform standard. THEGOLD 
LABEL is symbolic of these things. 


Papers of tested merit and faithful ser- 
vice combine in this group. We will 
add to it from time to time, until it in- 
cludes standardized papers of uniform 
texture and color for every purpose. 


Good Papers Combine 
in the Gold Label Line 


The Diem & Wing paises 
Paper Company Tu 
CINCINNATI 
COLUMBUS BIRMINGHAM 


LOUISVILLE NEW ORLEANS 
moenn BOND) (EF) 
LSet Sales Offices in 16 cities 





\ + \Ocee 
SO = NEN Bon aad 
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The Premier Line-up and Register Table 


Assures Accuracy, Speed and Increased Profits 








Will prepare an accurately lined-up strike sheet 
in two.to three minutes. 


Will provide a system where but one line-up is 
required for a job of several forms. 


Will prepare a key sheet for color forms, dispensing 
with necessity of going to press with key forms. 


Will save hours of productive time in every de- 
partment. 


Will eliminate press-waiting time. 
Will insure perfect back-ups. 


The only combined Line-up and Register Patented June, 1920 


Table on the market : 
Standard sizes, 38”x 50” sheet, 45”x 65” sheet. 


Other sizes to order. 





Paid for itself in sixty days.—Von Hoffman Press, St. Louis. Mo. 
Truly a wonderful device.— Issac Goldmann Co., New York City. 
Table entirely satisfactory—feel we have purchased the best and 


most practical table for our work. 
— Commonwealth Press, Worcester, Mass. Write today for descriptive booklet. 


EXHIBITOR ey Premier Register Table Co. 











Graphicarts 107 West Canton Street 


Exposition 
4%... EOS. 22k BS Se. ES- BOSTON, MASSACHUSETTS 























Clases Caer OK 


A CRAFTSMAN’S BEST BET 
IS KELLY PRESS BLACK 


For printing half-tones at high speed this KELLY PRESS BLACK is a winner. 
Ask any Kelly press craftsman about it. 











THE GRADES AND PRICES ARE AS FOLLOWS 


No. 7049S ... . 100 lbs... . 75c per Ib. 
No. 7048S .. . . 100 lbs. . . . $1.00 per Ib. 
No.7eeS ... + BOs. ... LS per Bd. 


Write, wire, phone or order direct from any of our offices in the principal cities. 


“The Old Reliable”’ 


Sinclair and “Valentine Co, 


NEW YORK, 605-611 WEST 129th STREET 





_' > UO. 516 Atlantic Avenue CHICAGO 718 South Clark Street TORONTO 233 Richmond Street, W. 
PHILADELPHIA........ 1106 Vine Street ST. LOUIS. ... 101-103 S. Seventh Street MONTREAL 46 Alexander Avenue 
BALTIMORE.. .312 North Holliday Street CLEVELAND....321 Frankfort Avenue WINNIPEG 173 McDermott Avenue 
NEW ORLEANS.......315 Gravier Street ALBANY, BUFFALO and Other Cities 








| FACTORIES: NEW YORK, NEW JERSEY, CANADA 






































‘4 
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APERS| 


What do you look for— 


When you buy thin paper for 
printed manifold forms, or for 
copies of Letters, Reports, Lists 
and other business papers — 


Quality, Economy or Service P 


You will find them all — High 
Quality, True Economy, Good 
Service — in 


Esleeck’s Thin Papers 


They are sold by leading paper 
merchants. 


Ask Dept. B for Samples. 
ESLEECK MFG. COMPANY 


Turners Falls, Mass. 














SIMPLICITY 


MODEL 27 


N? 12345 
Facsimile Impression—Size 1} x !§ inches 


VIEW SHOWING PARTS DETACHED FOR CLEANING 


e e 
Roberts Numbering Machines 
The Recognized World Standard 

Model 27 5 Wheels . ...... . $20.00 
Model 28 6 Wheels ........ 22.00 

SUPERIOR CONSTRUCTION —FULLY PATENTED 

UNEQUALED RESULTS— MAXIMUM ECONOMY 

TO NUMBER EITHER FORWARD OR BACKWARD 

FULLY GUARANTEED 


Many other models. Send for illustrated catalog and prices. 


The Roberts Numbering Machine Co. 


694-710 Jamaica Ave., Brooklyn, N. Y. 























Cost of Printing 
Reduced 


“You may put us down from now on as boosters for the Fortified 
Interchangeable Electric Pot for it is proving a winner for us. It 
has given us no trouble at all, has increased the efficiency of our 
Linotype 50 per cent, has eliminated loss of time to my operator, 
my foreman and my pressman, has reduced the amount of labor 
and has done away with the dangerous and offensive fumes of 
the gasoline pot. 

“On our low power rate of 5 cents per kw., the pot saves enough, 
after operating cost is subtracted from the former gasoline cost, 
to pay our electric light bill and to pay 12 per cent on $300.00, the 
cost of pot andinstallation. The pot will heat in 45 minutes almost 
any time and has invariably maintained correct temperature. We 
have had to regulate the thermostat only once and that was the 
second day of operation. We are now getting some 250 pages of 
1o-point for revised city ordinance and have found no bad slugs.” 


The name of party writing this letter, as well as many other satisfied 
customers, will be gladly furnished upon request. 


The Fortified Interchangeable 
Electric Pot 


is a complete electric pot of our own manufacture (not a gas pot con- 
verted) that fits without change or alteration any model Intertype, 
Linotype or Linograph typesetting machines. It is also interchange- 
able with gas, gasoline or coal oil methods of heating. 

The Fortified is so sturdy and scientific in construction that the 
standard 110 volt equipment is guaranteed to operate on any voltages 
from 100 to 125. 


Write for illustrative booklet and let us tell you how your cost 
of printing can be reduced. 


Fortified Manufacturing Co. 


Fourteenth Street and Agnes Ave., Kansas City, Missouri 

















THE EUCHS & LANG MEG. CO 


Always Ready to Serve. 
Inks that are Right. Machines that are True. 


We have so much faith in our 


Rutherford Forty Black 


that we intend to keep after the printers throughout the 
country until it is established in every printing office. 
RUTHERFORD FORTY BLACK 


Sells at 40c. per pound in lots of 25 Ibs. and over. 


We also have faith in our 


MIRACOL 


that wonderful ink reducer, which sells for 75c. per 
pint can, $3.75 per gallon. 


Send in your order, which will receive prompt 
attention. 


THE FUCHS & LANG 
MFG. CO. 


119 West 40th Street 120 West Illinois Street 
New York, N. Y. Chicago, II. 


142 North Fourth Street 
Philadelphia, Pa. 


Factories: Rutherford, New Jersey 
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Printing and Embossing 


with 
IMPROVED 
MACHINES 


that will save you 
money and increase the 
quality and quantity 
of your printing prod- 
ucts. 


The Typo-Embosser 


TheAutomaticCard 
Printing Press has 
demonstrated to many its 
profitable operation on 
card printing. 

The Do-More Autoe 
matic Embosser 
Feeds, Powders, Em- 
bosses and Stacks just as 
fast as pressmen pull the 
prints off the press. 


The Typo-Embosser is Our Improved Process Embossing Machine. 
With double heater will take any size of stock up to 12 inches wide. 
Write for our booklet No. 10 today. 


rerritory Automatic Printing Devices Co. 


The Do-More Automatic NOW Patentees and Manufacturers 
Process Embosser OPEN Second and Minna St.-, San Francisco, Cal. 


WRITE 
FOR EXCLUSIVE 
AGENCIES 


The Automatic 
Card Printing Machine 








LINOTYPE STEREOTYPE MONOTYPE 


Your Loss Turned to Gain 


the first day that you install a 
Dandy Dross Sifter 


Easy to operate and does away 
with smoky metal rooms. Do 
you realize that you are selling 
for dross what other papers are 
salvaging as metal? 


“Indispensable device in our business.” — Akron, Ohio, Evening Times. 
SPECIAL MIXTURES 


UNION SMELTING & REFINING CO,, Inc. 
New York Newark Baltimore Detroit Chicago Cleveland 


Write for free booklet which explains the salvaging of 
metal from dross. Do it now. 





DANDY DROSS SIFTER CO., Findlay,Ohio 














EUREKA OIL 
sols —$ $ $ § § $—Money 


to the man who can PRODUCE 


Territorial sales rights on a perfect combination Ink Reducer 
and No-Ofiset Compound — EUREKA OIL. 


We offer a very liberal commission proposition. No money invest- 
ment. No guarantee required. Now used by the following concerns 
in New York City: 

The Chas. Schweinler Press 

The Publishers Printing Co. The Pictorial Review 

Charles Scribner & Sons The De Vinne Press 

Charles O’Brien, etc. 
Apply in writing, giving referenccs, qualifications and territory desired, to 
FLORASYNTH LABORATORIES, Inc. 

Olmstead and Starling Aves., NEW YORK CITY. Dept. A. B.C. 


THE MSGRATH ENGRAVING CO. 


EXPERT MAKERS OF PRINTING PLATES 





TELEPHONE 
HARRISON 6245 


501S. LA SALLE ST 
cei A. Cc © 





SS 
ELECTROTYPING 
COLOR PLATES 


The McCall Company ENGRAVING 


PROCESS 
































“KRAUSE” 
| 


Customers Measure Printers 
By the Work They Turn Out—by the Goods They Sell 


When a printer sells 
PEERLESS PATENT 
BOOK FORM CARDS 


he establishes himself as a high- 
grade concern, because these 
cards are the highest grade the 
world knows, and because high- 
grade people use them—will use 
no others. There is more profit 
to the printer, because he satis- 
fies his customers, and a satis- 
fied customer is always a trade- 
bringer—a trade-builder. 


Send for samples and pricestoday. Prove your class and improve your profits. 


The John B. Wiggins Co. ®*i33" 


Engravers, Die Embossers, Plate Printers, 1104 S, Wabash Ave,, CHICAGO 


A arance of Our Neat 
eee rds in Case 


OTEEL COMPANY 


PITTEBURON. PA 
PIOHER BUILOING 
CHICASO 


4a0mMo MIa W> ZEOzZxX 
orwvOs mxI4 am<O0 rr>d 


LEAF STAMPING AND EMBOSSING PRESSES 


HOFFMANN TYPE AND ENGRAVING CO. 
112-114 E. 13th St., New York City 


FULL LINE OF KRAUSE MACHINERY IN STOCK. LARGE STOCK BRASS TYPE 
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The Monitor System 
Raven Black 


A jet BLACK INK, suit- 
able for the highest class 


of printing. Does away 
with offset. 


The Monitor System places at the eo ped tips of the 
operator complete and positive control of every move- 
ment required of any motor-driven machine. 

It starts, stops, reverses, accelerates, decelerates 
or may be limited to merely starting and stopping 
features with a safety or locking position. 

Installation is simple and costs but little more than 
the old-fashioned, time-consuming, hand-controlling 
rheostat. Alternating and Direct Current. 


Ask for complete details. 
MONITOR CONTROLLER CO. 


BALTIMORE, MD. 


New York, Chicago, Boston, Philadelphia, St. Louis, Pittsburgh, 
Buffalo, Detroit, Cincinnati, Minneapolis 


2166 CHARLES HELLMUTH, INC. 


45. i om New York Chicago 
“Just Press a Button 


























ADVESICE abe 


Electric Glue Heaters | | “== ~ \E 
aoe} Ihe Entering 


Wedge 


Do you know some bank 
you can heat or corporation which is 


your glue with = Sa = con: checks on plain 
cs ee paper: 
ELECTRICITY Here’s your cue to get- 


cheaper than aes en ting this kind of business: 
ith Ba care 1. Call attention to the 

WIA gas Or Br wero danger of plain paper 
steam ? ee eae) checks, 

oe 2. Show how checks on 

National Safety Paper will 

— : _~|} protect against fraud. 

Let us tell you about our complete line ee That’s a good way to 


which most large binders are using and ae Bet orders —and repeat 
e : : orders. 
find a profitable investment. 





Do you know 





Mette 


T 








Wig 





Write for samples. 


Complete information on request to 


The NewAdvance Machinery Co. 


VAN WERT, OHIO 


George LaMonte & Son 


61 Broadway New York 














CEPA AE Eee F ray : 
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Potter 
Proot 
Press 


EF wwe 
— 
Be saw 
MB oe 
[alien 
_——. 


i i) ae 
iy ae 


Better proof is very important to shops trying for 
efficiency. Potter Proof Press proving means better proof, fewer 
mistakes in composition, greater speed with less effort, and higher 
standards of work for the men. 


‘oe we at 


Cleaner and more complete proof has a direct bear- 
ing on sales. Sales respond more quickly to service than to any other 
influence, and good, clean proof is appreciated by every customer. 


You need a Potter Proof Press. Your superintend- 
ent and your sales manager both need it. The machine is worth 
more to you than the money it costs. Ask any printer who owns one. 








EXHIBITOR 


Graphicarts (7 


-CHICAGO JULY 23 TO 3O- g 


HACKER MANUFACTURING CO. 
312 No. May St., Chicago 


JAMES WHITE PAPER CO. 

















ELEC’ ROTYPE 
ce ant PANY oe 


- : We carry in stock 234 items of BOOK and 1488 items 


< E s IGNING : of COVER Papers, and back them with good service. 
RETOUCHING 219 W. MONROE STREET, CHICAGO 
HALFTONES 


ZINC ETCHINGS 
COLOR PLATES GOSS 
WAX és woop ; The Name That Stands for Speed, Dependability, Service 


ENGRAVINGS ; ceaiaiiaiioads 
The Goss High-Speed ‘*Straightline’’ Press 
I EAD M OULD Used in the Largest Newspaper Plants in U.S. A.and Europe. 


The Goss High-Speed “‘Unit Type’’ Press 


NI CKEL~ STEEL Built with all Units on floor or with Units superimposed. 


The Goss Rotary Magazine Printing and Folding Machine 


ELECTROTYPES Specially Designed for Catalogue and Magazine Work. 


Goss Stereotype Machinery 
CA A Complete Line for Casting and Finishing Flat or Curved Plates. 


Descriptive literature cheerfully furnished. 


7O1-721 S.DEARBORN ST.,CHICAGO THE GOSS PRINTING PRESS CO. 


Jelephones, HARRISON 5260-5261-5262 All Departments wk te Ganiasn Geese, Cnet aio Gust aaa Pee 
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The Time Study Watch 


for the Printing 
Industry 


EFFICIENCY— 


Energy properly 
expended andcon- 
trolled to produce 
maximum results. 


THE TIME STUDY 
WATCH will quickly 
assist you in analyzing 
all operations whether 
manual or mechanical, 
will show hourly pro- 
duction, will assist in 
checking delays and lost 
motion, and is the standard instrument for rate setting. 
THE TIME STUDY WATCH operates on the 
decimal system, has the “take out time” feature and gives 
production per hour on the face of the dial based on the 
timing of one operation. 


THE TIME STUDY WATCH if properly used will 
save thousands of dollars per year in every industry and 
should be a part of the standard equipment of every factory. 


We will forward one of these Decimal Time and Motion Study 
Watches to any responsible concern, en trial for one week. 


Mortimer J. Silberberg Co. 


122 S. Michigan Ave., Chicago, III. 























The 
Margach 
Metal 


Feeder 
$75.00 


Can be applied to 
any slug or single 
type casting ma- 
chine. It will 
save you $1.00 per 
day per machine. 
The MARGACH 
has been endorsed 
by nearly a thou- 
sand users. 





MARGACH METAL FEEDER For further information 


Linotype, Intertype, Ludlow and Elrod. call or write. 


Gas or Electric. 


The PRINTERS SUPPLY CO. 


Linotype Parts and Supplies 
137-139 Grand Street, New York 





Go to GOCS for 
The Goes Loose-Leaf 


Common Law 
Record Book 


No.8 
(Compiled by a member of the Chicago Bar) 


A text-book and a reference-book containing an instructive 
treatise and many helpful suggestions and forms essential during 
the organization, and, later, in keeping the records of an Un- 
incorporated Association (Common-Law Trust). Forms similar 
to those contained in The Goes Corporation Record Books, 
but made to fit the needs of a Common-Law Trust, are provided. 


Just Published Write for descriptive matter 


The Goes Printers H elps 


also include 


Common-Law Certificates | Bond Blanks 
Stock Certificates Diplomas 
Bordered Blanks Certificates of Award 
Bound and Loose-Leaf Corporation Record Books 
and 
Art Advertising Blotters 
Art Advertising Mailing Cards 
Art Advertising Calendar Cards 
Blotter designs Lithographed Calendar Pads 
prepared especially for 


Easter Publicity 
are now available (E 





Samples. and prices of all of 
he Goes Printers’ Helps 
will be sent when requested 


oes 
Lithegraphing 
Company 


45 West Gist Street ’ 


HERMAN DIAMOND L. G. DOOLEY 
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Cylinders 

Job Presses 

Paper Cutters 
Stitchers 

Punches 

Proof Presses 
Cutters and Creasers 


Shops: 
215-223 W. Congress St. 








New Machinery for Printers 


PRESSES 
PAPER CUTTERS 


Complete Printing Office Equipment 


Hamilton Steel and Wood Goods 
Complete Outfits 

Chandler and Price Presses 

Saw Trimmers 

Plate Mounting Systems 
Supplies and Specialties 
Challenge Products 


See our line. 


WANNER MACHINERY COMPANY 
714-16 S. Dearborn Street 


CHICAGO 











A Sturdy Mailing Machine 


—yet weighs only 


The New Wing Aluminum 
two pounds 


Mailer will give you the 
longest service, because the 
frame is cast in one piece 
of aluminum, thus elimin- 
ating the parts that wear 
out easily. 

On account of its light 
weight (only two pounds) 
the operator can work at 
higher speed without tiring. 


Complete particulars from 


Chauncey Wing’s Sons 


GREENFIELD, MASS. 











BOOKBINDING 


Edition Binding, Leather, Cloth, also Catalog. 


Efficient Workmanship. Prompt Service. 


Correspondence MURPHY- PARKER COMPANY 
Solicited. 701-709 Arch Street, Philadelphia, Penna. 











CAMPBELL PRINTING PRESS 
REPAIR PARTS COMPANY 


We have a few bargains in REBUILT PRESSES. Let us know your needs. 
We specialize in repair parts for Campbell Presses and counters for printing 
presses. Expert repair men for all makes of presses sent to your plant. 


288 SCHOLES STREET BROOKLYN, NEW YORK 


Avoid delay when in need of repairs by sending orders direct to office. 








THe indomitable spirit of ‘76 made possible a victory 
that surprised the world. The same spirit has made 
possible a nation that leads the world. 

Today, as in ‘76, in business life, as in national affairs, 
it is not size alone that counts. 


Spirit and determination are the 
factors that decide destinies 


Crescent is determined to render a service to printers 
in Designing, Engraving and Electrotyping that will be 
equal to every requirement, however exacting. 

And Crescent is doing it. 

You will like Crescent for its prompt service, its help- 
ful co-operation, its dependable quality of product and 
its fair dealing. 

We would be glad to counsel with you on your art and 
plate and advertising copy needs. 


CRESCENT ENGRAVING CO. 


KALAMAZOO, MICH. 
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‘The Productimeter 


Does more than count. It’s a regular watch dog. 
Prevents overruns, avoids loss and waste. 


Write for Bulletin No. 41 and find a ee “The 
Productimeter’’ can do for 








DURANT MANUFACTURING COMPANY 
(1258) 653 Buftum St., Milwaukee, Wis. 











To Eliminate Static Electricity— 
Offset—Slip Sheeting, Use 


The Johnson Perfection Burner 
Cleveland 








66 
—Become a“Swift=— 
Free Book Tells About This 
New Easy Way in Linotyping 


AS you yourself know, “Swifts” can go out and get better jobs than 
“‘dubs”’—and are qualified to KEEP them. No matter whether you 
are an apprentice, a machine operator, a compositor, or whatev er other 
printing job you now hold, you can easily become a “‘swift”’ in Lino- 
typing, Monotyping, or Interty ping. Through a wonderful new system 
you can quickly train yourself, at home in spare time. 

New Thaler System not only includes amazing course of quick- 
result home-study lessons but also the famous Thaler Keyboard, owned, 
patented, and controlled exclusively by us. This is the only key board 
endorsed and used by the MergenthalerCo., and it is made with Linotype, 
Monotype or Intertype faces. Whether or not you are now an operator 
this system will quickly make you a “‘swift’”—and all that it means. 

Mail postal or letter at_once for full facts about this New Thaler 
System and Special Short-Time Offer. Address 


The Thaler System, 27 Loan & Trust Bidg., Washington, D. C. 
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WHILE-U-WAIT | 


Rubber Stamp Making Outfits 


Require only eight minutes to make rubber stamps. Will 
also make HARD RUBBER STEREOTYPES for printing. 
A few dollars buys complete outfit. Send for catalogue. 
THE BARTON MFG. CO., 89 Duane St., New York City 
mH EE Ee ee ES ee 




















BOOKBINDERS 


TO THE TRADE 


We specialize in Edition and Catalog Binding in cloth or 
leather, also pamphlet work. 


THE FOREST CITY BOOKBINDING CO. 


525 Caxton Bidg., Cleveland, Ohio 











Ye Sign of Quality 
INKS 


EAGLE PRINTING INK CO. 


Chicago NEW YORK Detroit 











Printing Plants and Businesses 
BOUGHT AND SOLD 


Printers’ Outfitters. American Type Founders’ Products, 
Printers’ and Bookbinders’ Machinery of Every Description. 


CONNER, FENDLER & CO., 96 Beekman St., New York City 











Printers and Publishers, Attention! 


Let this plant pi your bindery. We are equipped to serve you 
matter where you are located. 


ENGDAHL BINDERY 


(HOLMGREN, ENGDAHL & JOHNSON Co.) 
Edition Bookbinders 


412-420 Orleans Street, Chicago Phone Main 4928 








Memo Index Bristol 
Cuts Down Costs 


Very numerous are instances when Memo Index 
Bristol can be used in place of a more expensive 
grade, thereby cutting down costs and proving 
its use an economy. Our ‘‘Memo”’ grade repre- 
sents value in itself and money saved by its 
purchase. It possesses the requisite qualities 
necessary for a utility index bristol. 
Samples furnished upon request. 


Parker, Thomas ¢& Tucker Paper Co. 
‘*Profit-Producing Printing Papers’’ 
535-539 South Franklin Street, Chicago 











CARBON BLACK 


SOLD BY 


GODFREY L. CABOT, Boston, Mass. 


938-942 Old South Building 
Auk, Monarch, Kosmos No. 1, Kosmos No. 2, PN Elf, SS Elf, Kalista 

















Use HERCULES 
Leads and Slugs, Steel Chases, 
Steel Galleys, Brass Rule 
Manufactured by 
AMERICAN STEEL CHASE COMPANY 
122-130 Centre St., New York, N.Y. 
Order through your local dealer or direct from us. 











MINUTES MEAN MONEY !—Lost Time 
Is Lost Money— Check It! 
KNOW TO THE MINUTE when work is started and finished; 
when orders are received and delivered; when letters are 
received and answered. 

You Need KASTENS TIME STAMP 
Efficiency in War Time and All Times! Kastens Time Stamps 
cost little, are built for long service, and work quickly, smoothly 
and accurately. Send for catalogue showing various styles with prices, 
HENRY KASTENS, 418-20 W. 27th St., New York City, N.Y. 














the print. 


PRICE $15.00 








MAKE MONEY 


No readjusting after washup or when changing impressions. 


Minimizes danger of offset by reason of uniform inking. 
without screw-driver or wrench. Will do the work of a long fountain without its disadvantages. 
More Impressions and Better Work. For Chandler & Price, Challenge and all Gordon Presses. 


Get a descriptive circular from your dealer or send to us. 


by attaching NEW CENTURY FOUNTAINS 
to your jobbers. The perfection of fountains. Will 
increase press output from 3,000 to 5,000 a day on steady runs. 
One-screw ink feed. One-screw roller contact. Will not mark 
Can be taken apart in a few seconds, with the fingers, 
It is a producer of RESULTS — 


THE WAGNER MFG. CO., Scranton, Pa. 
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' THE WARNER F225 
Z 1 m m S r M fg. > O e Variable Speed Motors for Job ae ‘ 


A 30-day trial will convince you that 
we have the best motor on the market. 


Manufacturers of Brass Rule ‘@ wigs No rheostat or resistance coils, you 


Patent Stereotype Blocks & ‘<= get any desired speed and can start or 


an d D ea le rs in wa oe = ; . “ stop by simply pressing the foot lever. 
erforating Rule i ¥ , 
ing Di % H. P. $60.00 


Steel Cutting Dies 


e 3 
Printers’ ssi: Bay 5 14 HP, $65.00 
— ones —iee — : These prices are F.O. B. 
ant Porniture = Kalamazoo, Mich. 


* 
Material sein: The above complete wih 
e above is comple pring 
Second-hand Machinery base and foot control, all ready for ser- 
y vice. r1o-volt, 25 to 60 cycles only. Always state voltage and cycles. 
We guarantee satisfaction. Write for our booklet on press motors. 


59 BEEKMAN STREET, NEW YORK 
WARNER ELECTRIC CO., Kalamazoo, Michigan 

















Strait's Patent Lever Feed Guide — | At Last 


The Logical Successor to the Quad THE PERFECT QUOIN KEY 


Remember that by the use of a 
this guide the feed line may Mute 


be placed in position as near 
as -inch from tympan bale, ” with reversible and renewable bits. Two 
without extra time or prepa- extra witheach key. Packed in individual 


ration—something impossible mt cartons. Order from your dealer or send 
$2.50 for sample key to the manufacturer. 


eGross Withquadsorany other guide. 
4S Adzit Printers Supply Company 


.-per 12 Gross Order from your dealer or the 
per Dozen manufacturer Grand Rapids, Mich. 


.. per 14 Dozen 
per Set (3) H.H. STRAIT, Overland, Mo. We also manufacture the an ee iia Pressed Steel Galleys. 
sk for sample. 

















The AJAX EYELET FASTENER © 


is ideal for eyeletting short runs An absolute necessity for | OC: 


of tags, calendars, etc., or for all Printers and Book- 
binders. 


fastening securely p roofs, esti- : The National Cleaner and Type Wash 
mates and samples. a | 

It saves time Handles io, A Powerful Cleaner that instantly removes all 
by punching ra sizes id a dry ink from Halftone cuts, Type and Rollers. 
the hole, feed- eyelets with i <p. Harmless to Rollers, material and the hands. 


ing the eyelet °Ut any ad- q Zs 
and clinching tel . Y Thomas Henry Beatty of San Francisco says, 
it in one Op- lets into the “The best type and roller wash I ever used.” 


* magazine and 
eration. go right ahead. - i Ask your dealer, or write 


AMERICAN TYPE FOUNDERS CO. a PRINT-AID COMPANY, Dayton, Ohio 


BARNHART BROS. & SPINDLER 


and their branches 
































MORGAN EXPANSION BOER TRUCKS 
Reduce the High Cost || * "sitsmusassrram dame’ | sop 





PRESSES 


Des Moines, Ia., 
May 24, 1920 


of Make-Ready : ot 50% Saved on Rollers 


i in the pressroom is an 
Making the form ready th P Gentlemen — Please send us at 


important element in the cost of the job; once one set of Roller Trucks 
for our new 12x18 C & P press. 


inferior electrotypes require a lot of make-ready. HIM = We have this equipment on all 
: BubuES of our other presses and can not 
Dinse-Page electrotypes do not. ao. 


They lower the cost of production. | emi Spencer-Williamson Ptg. Co. 


They Expand —They Contract 
and are Noiseless. 


Dinse, Page & Company . , Ask your dealer or send direct to 


725 S. La Salle St.,; Chicago Tel, Harrison 7185 MORGAN EXPANSION ROLLER TRUCK co. 


6552 Hollywood Bivd., Los Angeles, Cal. 


{CUE 0 0 0 ee eC 1111 | 
¥ 
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Would President Harding 


Have forsaken the Printing 
Business if the 


had been in existence when he worked at 
the “cases”? How much easier his job 
would have been if there had been a 
Machine in the Composing Room that 
would Saw, Trim, Miter, Mortise, Rout, 
Plane (type high), Jig-Saw, Bevel, Under- 
cut, Notch, etc., etc. 

The “TRIMOSAW” will do everything 
required of a printer’s Saw. It is rigid in 
construction. Quick to adjust from one 
operation to another. Simple to operate. 


DURABLE. Guaranteed for 5 years (will 
last a life time). 


Convince yourself with a 
30 day trial in your plant. 


‘*TRIMOSAW’”’ complete with r 
Drill, Router, and Jig Saw Head See it at the 


GRAPHIC ARTS EXPOSITION, Space No. 26 


COLISEUM, CHICAGO, JULY 23-30 


Manufactured and distributed by 


ILL-CURTIS Co. 


MAKERS OF HIGH GRADE SAWING MACHINERY 
SINCE /88/ 


KALAMAZOO MICHIGAN 


N.B. The “TRIMOSAW?” is fully covered by several patents issued and applied for. 
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Intertype Engineers and Designers in 
developing the Standardized Intertype 
have succeeded in producing a linecast- 
ing composing machine that substan- 
tially settles the problem of 
securing maximum typograph- 
ical production economically. 


This is accomplished through simplification of 
mechanical parts, elimination of complications 
and the achievement of real standardiza- 
tion, thus producing a line casting composing 
machine interchangeable and always depend- 
able. 


Its capacity can be increased through addi- 
tional magazine units that give the widest 
range of typographical production. 


The Intertype is the only line casting com- 
posing machine that is built to grow with 
your business and always under the control 
of One Operator. : 

Model C Intertype—3 Magazines 
Let us tell you all about the advantages Fast, Accessible —Dependable 
of owning Intertypes — through our lit- 
erature and a practical demonstration 


at your convenience. B&F Over 5000 Intertypes 
in Use All over the World. 


EXHIBITOR 
Graphicarts j| Ask the Man Who Owns One. 








Exposition 


-CHICAGO JULY 23 TO SO- 

















Builders of ‘‘The Better Machine” 


Intertype Corporation 


General Offices: 50 Court Street, BROOKLYN, N. Y., U.S.A. 


Middle Western Branch Southern Branch Pacific Coast Branch Miller & Richard 
Rand-McNally Building, Chicago, Ill. 160-162 Madison Ave., Memphis, Tenn. 86 Third Street, San Francisco, Cal. Canada Representatives. 


CK MMM 
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NEW LINE 


BOOK PAPERS 
Arrive Halftone 
American Super Calendered 
American English Finish 
American Bulking 
American No. 20 Offset 
American No. 30 Offset 
American No. 40 Offset 
Deckle Edge Berkshire Text 


Deckle Edge American Vellum 


Deckle Edge Albion 


COVER PAPERS 
American Railroad Folder 
Standard Super Finish 
Riversdale Antique Finish 
Paradox Cover 
Arven Super Finish 

MIMEOGRAPH PAPER 
Peerless Delta 
FLAT PAPERS 
Parson’s SUPERFINE Laid 


BOND PAPERS 


Acceptance Airpost 
Contract Agawam 
Chevron Persian 
Coupon 
LEDGER PAPERS 
Gloria Account 


Extension Brunswick 
Government Record 
























we have added the American 

Writing Paper Company's 
“Standard Lines,” which gives us un- 
excelled facilities for serving the 
printing industry. 


, 10 OUR already extensive stock 


Paper suitable for every purpose will 
be available from our Chicago stock 
in a variety that assures you the 
broadest possible selection. 


A complete announcement of the 
extent of this addition will reach you 
by mail in a short time. 


Bradner Smith & Co. 


175 W. Monroe Street 
Chicago, Ill. 
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What this press 
will do 


Takes paper from the 
roll. Prints in one 
color, numbers in one 
color. Slits the web, 
cuts off the paper in- 
to sheets. Accumulates 
the sheets five at a 
time, jogs into a pile. 
Used for bills of lad- 
ing, or other products 
requiring pad forms. 


Economy 


through 


Efficiency 























Series R—R_ 1060 
ROTARY PRESS 


With a demand for lower prices in spite of continued high 
costs, the wise printer realizes the necessity for economy. 
He will not try to lower costs by cheapening his product. 
He will economize through efficiency. 

He will do in one operation what he has hitherto been 
doing in several. 

MEISEL PRESSES are built with the one object in view 
—reducing the number of operations required for the com- 
pletion of the job. 


Send in samples of any work you would like to turn out at lower 
machine cost. We will show you how it can be done and send details 
of Meisel presses best suited. 


MEISEL PRESS MFG. CO. 


944-948 Dorchester Avenue, BOSTON. MASS. 














You Need 
This Book 


It goes right into 
the heart of the 
subject and tells 
how to make ty- 
pography right. 





% 





i? eighty odd big 9x12 inch pages of “meaty” 
text — type no larger than necessary for easy 
reading — this book explains those devices which 
make type display attract attention and those which 
make it clear and easy to read. 


Additional is the supplement of specimens of fine display 
printing — most of them in two colors, many in their original 
sizes. 

More than 200 illustrations and examples 
are contained in this handsome and 
substantially bound book. 


To be sure of a copy order yours today. Price, $5.00, 
postage, 25 cents extra. Address 


THE INLAND PRINTER COMPANY 


632 Sherman Street, Chicago, Illinois 
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Practical 


BOOKS 


about 


PRINTING 


and the 


ALLIED 
TRADES 


Send for this Catalogue today 
IT IS FREE 


THE INLAND PRINTER CO. 


632 SHERMAN STREET 
CHICAGO 























Our papers are supplied in fine wedding stationery, visiting cards, and other specialties, by Eaton, Crane & Pike Co., Pittsfield, Mass., 
and 225 Fifth Avenue, New York, whose boxes containing our goods bear the word CRANE’S. 


INDEX TO ADVERTISEMENTS 




















































PAGE PAGE PAGE 
— Peters: Gey TOD. os cscs ccce case 570 | Forest City Bookbinding Co............... Bie 1 RRP AINE ID io eaicnes os 5505 diate oS. 3 568 
merican Assembling Machine Co.......... 453 oo ae 6 Serr ee rrr 563 
sone ae & Wood Type Co........... 560 | Fuchs & Lang Mfg. Co..............e20eee 563 aie cg Supply Co...........-.. pee 
ee Ee re 9 Neena eper CO... .ccccccccccsescececcecs 
American Steel -, ome ‘REGS Se a 2 OS ee See 1 een Ac ERO WS IAC cas ck case eeeewee 461 
American Type Founders Co........... 459, 464 Globe Engraving & Electrotype Co........... 566 | New Advance Machinery Co................ 565 
ENE Sk eS ea eee 460 | Goes Lithographing Co................+++- 567 OS oS eas 469 
a Se ee ee eee 534 — Mig. at A ae SS ee TA 465 | Northwestern Electric Co..............-000- 558 
Automatic Printin; es Frans rinting Press Co.......ccccesssesccee 566 
Avery Galley Co. aceeand “0 See Cala pe Graphic Arts Exposition................... 532 | Parker, Thomas & Tucker Paper Co......... 569 
ee Oe eer 526 
Babcock Printing Press Mfg. Co............ 441 | Hacker Mfg. Co...............-+++0+5 463, 566 | Porte Publishing Co................. 558, Insert 
Barnhart Bros. & Spindler................. 555 | Hamilton Mfg. Co..........-.--.++2+-eeees 450 | Premier Register Table Co............-. 468, 562 
NE OR cho o> at cnncanwasaccensse 569 | Hampden Glazed Paper & Card Co.......... Sen SN lt Ce a ern a 570 
Bermingham & Prosser Co...............2+. 539 | Hampshire Paper Co...............++.++0++ 546 | Printers’ Appraisal Agency............+++++ 560 
Re SS eee 443 | Hancock Perfecting Lineup Machine Co.... 553 | Printers’ Supply Co............-2-eeeeeeee 567 
Bingham’s, Sam’l, Son Mfg. Co............ He a eee 565 
| ES Se 6 ee ee eR PS Seer eee ere 560 | Queen City Printing Ink Co............... 457 
NR AINE. TOD. ooo nso nonce nce sacnes 4 Ricken, Wy. O., BBg: Co... .. .......5..0.. 549 
Boston Printing Press & Machinery Co...... an SS See eee 571 | Roberts Numbering Machine Co............ 563 
Bradner, Smith & Co..................0-2 574 | Mok, Leslie BD. Mig..Co:.........000.00000 471 | Rouse, H. B., & Co.........cccccesscscoses 554 
Brower, A - eS ERDAS: 548 — Type & Engraving Co............. -_ Royal Electrotype Co.......-.+++seeseeeees 437 
NR: Me Ra WOE MODS onic v'n osseous orton FRM i6sS as dca scawee saw ouwes Se 
mn, B. H. no. a SSeKS ro Hoyt Metal Ss ere ea oe 434 Scott, Walter, & Co...-..+..++eseeeereeees 445 
Burrage, Robert R............-.-0s. +s. s-, NGS d REIN PEN Soci vane ewcnnbScusuceenseoes Cover | Seybold Machine Co.............++s+ss+e+s Dot 
Sule Por Cxpeticns................. 433 : Shattuck & Bickford ...........c0ceceeesees 448 
heer tae ie ths a Ideal Coated Paper Co.................... 555 | Sheridan, T. W. & C. B., Co.............. 440 
ea A ee 569 | Indiana Chemical & Mfg. Co...............- 452 | Silberberg, Mortimer J., Co.........-+-++++- 567 
Campbell Printing Press Repair Parts Co... 568 | International Electric Co................-. 558 | Sinclair & Valentine Co............-.0-+0- 562 
a SERNA ee 468 | Intertype Corporation ..................08- 572 | Smith, Francis X., Co..........seeeeeeeees ee 
enge rr ree 4 SMMRCINIRIA NOD: 55 5c sb've cc nus sess shea s 
Chandler & Price Co [est Rdewcreussavec see ieee Jaenecke-Ault Co. «1.2.00... eeeeeeeeeeeees 471 Stafford Engraving Co........+.+++sseeeeee 557 
Chicago Paper Co...............0ceceeeee 536 Johnson Perfection Burner Co.............. ae a ee Serer rs oor 528 
Christensen Machine Co................... 466 | Jones, Samuel, & Co..............0-+ eee ees es fe ee ea | Re eRe hee en ae. ae 570 
Cleveland Folding Machine Co..... ivasne'ee 439 | Westens Heary 569 Siritiemore Pee 1655 sss os 6s s'no we cane sens 547 
2 agg ag sg aia ic acho Seat <4 Oe Say, eer ee ere 467 | Taylor Hand Adjustable Mold............-- 560 
eye nS yp EE ee 569 SE MMIC, 00s 3 s.ne eso peVewesasa ts 554 | Thaler System, Thie.............c0seese0s. 569 
Seen . » 4 Agebpaeioeanemeetsions: ed King, Albert B., & Co...............+-005- 528 | Thompson Type Machine Co............++: 463 
DEEMED cio ee -++++ 456 | Ticonderoga Pulp & Paper Co......--..+-+- 434 
Oe 2 ee a re Dee. SRS WR OD, os sha sec bean ne socnaacs 553 Typo Mercantile Agency......--..----+-++- - 
Dandy Dr i i Mi LaMonte, George, & Som. .... 5.0 .ccesccccsss 565 ities. Shemale. 5 'ce6 ose csasos ae 446 
~e mal “ee rae 1: RI « roe Lanston Monotype Machine Co............ Cover | Union Smelting & Refining Co..........-+++ 564 
Dexter Folder Co. oe ‘GH pala a “435 449 Latham Automatic Registering Co........... 529 | United Printing Machinery Co..........--++ 540 
Dickinson, John, & Co................. ; 548 LRA NES MOD 5 oss on 5s one's a ccians 451 | United Typothete of America............-+- 542 
Diem & Wing Paper Co.................... 561 | baytom Elastic Glue Co..........-+.-++-++5 559 ‘ a 
Dinse, Page & Co 5 570 PE a ere ore 470 | Wagner Mig. Co.......- eee eeeeeeeerer eens 20 \ 
se %....................c seo | Liberty Folder Co.................0+-ee00. 467 |. Wanner Machinery Co........-...+++++++5+ 568 
SSE SEE ate arene 454 | Limograph Co. .........-.2.20seeeeeeeeeee 436 | Want Advertisements ...........+++++++++++ wey 
DuPont Fabrikoid ¢ RE a Raa Ee ere yr ee rrr ers 469 | Warner Electric Co.............-eeeeeeees 570 
Ds ccc cevecoveccseee sere 442 Warren, S. D ee 550 
oO ee ere 569 | McCain Bros, Mfg. Co. .........seeeeeeeee ier mee, 549 
Eagle Engineering Co.............2.22..00: sao | Meee Rapering Oo..-......--..-.-.--- 564 | Western States Envelope Co.........+++0++++ 556 
Eagle Printing Ink Co............... 569 | Machine Appliance Corporation............. 370 | Weston, Byron, Co.........0.0sceceeeseses 533 ' 
Eastern Brass & Wood Type Co............ 52g | MAM, Edw. L.....0.---esesnescrecneeees 525 | West Virginia Pulp & Paper Co..........++ Insert 
Reet Mite Re osc coco. .c.ce act 5 43. 545 CI NE, GB Sa cnn on ccncrvalesc’cs 575 Wetter Numbering Machine Co.........---+ 549 
Ellis New Method Embossing Co........ ( 458 Mergenthaler Linotype Co................. Cover | whitaker “SOE ON ET ee a bor 537 
Embossograph Process Co................-. 527 Mid-States Gummed Paper Co............... 460 White, James, Paper Co.........eeeeeeeees 566 
Endless Tape Compound Co... ; ; ’ af es ee 434 Miehle Printing Press & Mfg. Co........... 455 aati ne NR, ; O0sas cco coasunagaans = 564 
Engdahl Bindery .......... “a ees 569 we a Ee 6 ee rs 447 | Wilmans “250 RR i Sea GOSS 549 
Esleeck Mfg. Co. SWOT BiG ase 563 NE i ns wo bbw ch bibineeuwessnvs 560 Wing’s, Chauncey, Sons...........+-eeeeees 568 
ear oe te | eee ae PE BE NN «ois cscs ks'sns5 5 ooo w ales SEL Nd PRN GR Mima ISB... cc ccsocassceduanee 402 
oi le 541 ON Ee ee ee 565 
Florasynth Laboratories ................--- 564 | Morgan Expansion Roller Truck Co......... SIO 4 -Dheaes Wile Co. os 6 s5ii sci civs eee ectatee es 570 





576 Please Mention THe INLAND PRINTER When Writing to Advertisers. 











sare 
sw 
~ NCEE TAD (NY, 


NM DAPER is 


BETTER |& 
*Sctelhuleieall Bt 


OMEN MSDE AREKE 






~y F AMOUS artist was once asked what he mixed his paints with. 
Waa He replied: ‘‘With brains, sir.” He meant that to secure the 

===! marvelous tints which characterized his masterpieces he utilized 
all the knowledge that years of experience and observation had given 
him. Just so in making papers. Throughout the seventy-seven years 
since this company was founded, its best minds have studied that problem. 
—just as they have all other paperemaking problems. The Butler prin- 
ciple of standardizing paper—constant endeavor to achieve perfection in 
every respect—puts the full value into any paper we supply; and Butler 
stabilized service increases the satisfaction our customers enjoy in dealing 
with us. There is no bond paper requirement that is not fully and properly 
met by a Butler product. All bond paper needs may be splendidly satis- 
fied by a selection from the Butler lines. Any Butler representative will 
take pleasure in helping you to obtain exactly the right bond paper. 


BUTLER PAPER CORPORATIONS 


THIRTY BRANCHES AND AGENCIES DEALING DIRECTLY WITH THE PRINTER 


New York » Chicago + San Francisco 


VOUCHER BOND 


Voucher Bond represents the highest value in its class. A liberal percentage of carefully 
sorted rag stock, together with the comparative slowness with which the stock is run 
over the paper machine gives it a splendid writing and printing surface, An especially 
good paper for long runs of form letter advertising, letter heads, envelopes, order blanks 
and office forms. Envelopes to match. Samples gladly furnished on request. 


‘Established 1844 
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TICONDEROGA PULP & PAPER CO. 


COLONIAL OFFSET 
SPECIAL MAGAZINE 
MACHINE FINISH 
TICONDEROGA FINISH 


Quality 


MUSIC 
EGGSHELL 
SCHOOL TEXT 
ANTIQUE LAID 


Uniformity 


SALES OFFICE, 522 FIFTH AVENUE, NEW YORK CITY, N. Y. 











Any number of colors on one or both sides of paper. 
Fastest Flat Bed and Platen Press made. 
7500 impressions per hour. 
Roll feed —Delivery—Slit and cut into sheets or rewound. 


Attachments for perforating, punching, tag reenforcing, 
eyeletting, numbering, etc. 
Once through the press completes the job. 


New Era Mfg. Company 


Straight and Cedar Streets Paterson, New Jersey 





Strait's Patent Lever Feed Guide 


The Logical Successor to the Quad 


This guide was originally made 
with two parts brass. Since 
March 15 they have been 
made all-steel (a somewhat 
better and more durable arti- 
cle), the markets now afford- 
ing materials which were 
perGross_ formerly difficult to get. 


..per 14 Gross 
per Dozen Order from your dealer or the 
.. per % Dozen manufacturer 


per Set (3) H.H. STRAIT, Overland, Mo. 











A CARD for PROGRESSIVE PRINTERS 


Every printer knows the business 

Agpenganes of Our Neat . the 
Cardsin Case fits and the surest pay, 

is high- class work. Cheap printing 

invariably is for cheap customers—a 
not altogether desirable patronage. 


PEERLESS PATENT 
BOOK FORM CARDS 


do not appeal to cheap customers. 
Users of — — are the strong- 
est, most wide-awake, most pro- 
‘OTEEL COMPANY gressive, most up-to- date men of a 
re, ~<a aman aisaiia community. These cards peed sch 
nanan a to be brought to the attention of suc! 
aeennd men ee make them users. Surely 
every progressive printer wants 
and desires to hold such customers. 
Here is the way. Supply them with 
these famous cards, and they will supply you with a patronage you may have sought for years. 
There is no word picture that carries an adequate idea of these cards. They must have Hong 
seen and used to be appreciated. You wil x appreciate them the instant you examine 
Send for a sample book today and Stiagra yourself that the edges are absolutely smogth 
mechanically perfect—even though they are detached one by one from the book 0! 


Send today. , Pa At: aCe them. 


The John B. Wiggins Co. ©4333" 


Engravers, Plate Printers, Die Embossers, 1104 S. Wabash Ave., CHICAGO 
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THE INLAND PRINTER COMPANY 
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HICKOK 


Automatic Paper Feeder 


When you purchase a Hickok Feeder you derive much 
more profit than we do. We get our profit from a 
machine, while your profit extends over a long term 
of years. Before buying a feeder, look over all makes 
carefully—you will then decide on a HICKOK. 


Write for prices and circular of names and letters 
of satisfied users. 


THE W. O. HICKOK MFG. Co. 


EsTABLISHED 1844 
HARRISBURG, PA., U.S. A. 


Paper Ruling Machines, Ruling Pens and Bookbinders’ Machinery 
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Pile Type, Truck Loading, Suction Feed 


The time and labor saving features of the pile 
type, plus the additional labor saving advan- 
tages of truck loading are combined in this new 
Dexter suction pile feeder. 

The suction feeding mechanism requires no mar- 
gins and eliminates all friction on the printed 
part of the sheet when separating and advanc- 


ing the top sheet. This is a distinct advantage 
when backing up or on all work printed in two 
or more colors. 

The suction features used in this machine are 
amply vouched for by President Brashear of the 
Ft. Orange Paper Company in tke following 
quotation : 


“We have been waiting for years for the perfection of the automatic feeder 
to the point where it would handle paper board of varying grades and 
weights, and the Dexter Folder Company have finally surmounted the diffi- 
culties and produced the desired machine.” 

(Signed) P.C. BRASHEAR, President, Ft. Orange Paper Company. 


DEXTER FOLDER COMPANY, 28 West 23rd Street, New York 


BOSTON 


CHICAGO .PHILADELPHIA 


CLEVELAND 
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DALLAS ATLANTA SAN FRANCISCO 




















ANNOUNCING 


The Model 0 LINOGRAPH 
Three Machines in One 


E Linograph“Model 3” is now offered to the printing fraternity 

as the greatest improvement in composing-room efficiency since 

the invention of the typesetting machine. It can be bought as a 
single magazine machine and made into a multiple machine without 
alterations or additional mechanism. All magazines are interchangeable. Any one 
of them may be placed first on the machine and later used as second or third maga- 
zine. You may place any magazine in any position you like, or you may remove 
them all and place three other magazines on the machine without the use of tools 
and without making any adjustments whatsoever. In other words, you have three 


magazines on tap at all times and can use an unlimited number of magazines in 
reserve, giving you, by means of only one ma- 
chine, a veritable typesetting battery that can 
meet any emergency in the printing business, 
from the smallest country newspaper shop to 
the largest city composition plant. 

Despite the fact that the single magazine or “Model 
1” Linograph can be changed from one magazine to 
another in ten seconds, there has developed an insis- . 
tent demand for a Linograph equipped with more 
than one magazine directly on the machine, so that 
by the simple movement of a lever a change could be 


quickly made from one magazine to another. The 
“Model 3” is the fulfillment of this desire. 


Add As You Grow 


Suppose you buy this “Model 3” Linograph today 
with only one magazine. Some time later you may 
wish to add another magazine with another set of 
matrices. All you need then is to purchase the extra 
magazine and matrices. This extra magazine is placed §% 
on your original “Model 3” simply by fastening it ° 
with the two hooks which are already in place to 
receive it. Your “Model 3” Linograph instantly —~ 
becomes a two-magazine machine. LRT 

A few months later your business grows to the 
point where you need another magazine. Then you 
simply repeat the former procedure. Now you have 
a three-magazine or “multiple” magazine Linograph 
—three machines in one—a greater economy, that 
aig less investment than offered by any machine 
toda 

This new “Model 3” Linograph has all the sim- 
plicity and labor-saving features of the “Model 1” 
besides the added multiple feature. 

Printers and publishers—this i is a vital message to 
you—coming at a time when economy is the greatest 
essential for success in business. Write for full par- 
ticulars today and learn about our easy terms of 
payment. 


Note the three 
magazines 











Ask for Circular “Model 3” 


The Linograph Company 
Davenport, Iowa 


wid ig LINOGRAPH WAY IS THE EASIEST WAY’? 
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When you decide to 
have Royal make you a set 
of nickel-steel faced lead- 
moulded electrotypes, you 
decide wise/y—because 
who else but Royal has 
the men, the sfi// and the 


reputation for doing this 
kind of work? 












Royal Electrotype Company 
Philadelphia 





6 MILLER SAW-TRIMMER is a high-speed, quick-acting, 
light-running precision machine with which your men can handle 
the most intricate mortising, broaching, routing, drilling, jig-sawing and 
mitering, as well as the simplest sawing and trimming jobs, in half the 
time they are now devoting to this work with makeshift cutting tools. 


The MILLER is, above all else, a printer’s precision standardizing 
machine. It has been designed and constructed exclusively for the 
printer—for you and your work. It is in every way fitted to eliminate 
the daily loss of time and money caused by inaccuracy and lack of 
standardization. 


No matter how large or small your scope of operations, there is a 
Miter SAw’Trimmer designed to meet your particular requirements 
—a machine that will pay for itself in a short time if you will balance 
its earnings against its price. 


Write today for a copy of the new Miller Saw-Trimmer Catalog—a 
comprehensive treatise on composing room standardization that will 
guide you to extra profits. 


MILLER SAW-IRIMMER Co. 


PITTSBURGH, UV. S$. A. 


BRANCHES: 
ATLANTA BOSTON CHICAGO DALLAS NEW YORK PHILADELPHIA SAN FRANCISCO 
TORONTO TYPE FOUNDRY CO., CANADIAN SELLING AGENTS OUTSIDE OF BRITISH COLUMBIA 


Please Mention Tue INLAND PrintER When Writing to Advertisers. 














GENUINE OPERATING ECONOMY 















If all of the most capable Printing Plant 
Executives in America were united as a 






This already large plant would need to 
be many times its present size to supply 
the demand for Universal Equipment 
Babcock Presses ef ‘3 3 


















per cent. of operating economy to the pressroom. 





from $710.00 to $1590.00 per press, on our various styles and sizes. 









“Our best advertisements are not printed—they print” 


Send for catalogues and prices 


Main Office and Factory—New London, Connecticut 
New York Office—38 Park Row 






Barnhart Bros. & Spindler, General Western Agents, Chicago, St. 
Louis, Dallas, Kansas City, Omaha, St. Paul, Seattle. the Dutch Possessions. 
Miller & Richard, General Agents for Canada, Toronto (Ontario) and Hansen & Skotvedt, General Agents for Norway. 
















League for the Promotion of Maximum Quality Production 





1 Our policy of building a better press, rather than a cheaper one, has added more than 30 


AS A FURTHER STEP toward reducing the cost of printing, we have, since the first of 
January, made price reductions averaging about 20 per cent., which means a saving of 


Owing to the wide variation in freight rates, we are now quoting our prices F. O. B. Factory 
at New London, Conn. Purchasers will, therefore, have the advantage of the most 
economical freight routes and of any reduction which may be made in railroad rates. 








The Babcock Printing Press Manufacturing Co. 







Lettergieterij ‘Amsterdam,’ General Agents for Holland, Belgium and 


Winnipeg (Manitoba). Karl M.Gronberg, Agent for Sweden. 
John Haddon & Company, Agents, London, Eng. F. L. Bie, Agent for Denmark. 
Gordon & Gotch, General Agents for Australia. The American Trading Co., Agents for China, 25 Broad St., N. Y. 
National Paper & Type Company, General Agents for Mexico, Central Hamilton Fish & Company, Agents for Spain, Barquillo, 26, Madrid, 
America and South America. Spain, and 120 Broadway, New York. 
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A machine alone can’t make 


a DOWD Knife— 


It takes more than a machine to make 
a DOWD Knife—lIt takes men that 
have had years of experience and train- 
ing in the art of knife making. 


Because DOWD Knife Makers have 
all been on this job of ours for years 
and years they know how to make the 
sort of a knife you have always wanted. 


They know how to combine their 
knowledge and skill with the Swedish 
knife steel and the modern methods 


and machinery of the DOWD Plant. 


Ask the man on your cutter what he 
thinks of the DOWD Knife and you 
will get a demonstration of what 1s 
meant by DOWD Quality. 


R.J. Dowd Knife Works 


Makers of better cutting knives since 1847 
Beloit, Wis. 


Write DOWD 
of Beloit 
—on your knife 
problems. 


Please Mention Tue INLAND PRINTER When Writing to Advertisers. 
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Roll Keeder for 


laten Presses 


fees > 


FEEDER Feeds to a register any size of sheet from 
3X3 to 13x17, any thickness from tissue 
to two-ply cardboard at a speed of 2200 
to 3000 per hour actual output. 


AUTOMATIC PUNCH Will punch any shape of 
hole in any position on the sheet, and as 
many punches can be placed on the sheet 
as are desired. 


PERFORATOR Perforates lengthwise of the web 
with a rotary perforation; can be placed 
one inch apart. 


SLITTERS Can be set to slit as close as one inch 
and enable a machine to do the finished cut- 
ting on jobs printing two or more on. Slit 
the web where a portion of it is desired to 
be rewound and a portion cut into sheets. 


The thoroughly-perfected Shattuck 
& Bickford automatic roll platen 
press feeder—a practical time-saving 
economical machine. Specially 
constructed for general jobwork. 


(Supply of roll-paper is now available) 


REWINDER Is the latest type of surface rewinder 
and capable of winding several rolls side by 
side without interference, and may be used 
either for winding an unprinted portion 
of a paper into a roll for subsequent use or 
for winding up printing required in rolls. 

SHEETING KNIFE Is self-sharpening, cuts sheets 
square and makes a perfect edge. 


JOGGER Is so constructed that it will jog on any 
part of the board, and is capable of hold- 
ing about 750 sheets, 16-pound paper, and 
has a receding board which enables the job 
to be removed from underneath the jogger 
without disturbing the delivery. 


DELIVERY DATE Shipment can be made 30 days 


from date of receipt of order. 


SHATTUCK & BICKFORD, Inc. 


345-355 BATTERY STREET (AT Clay) SAN FRANCISCO 


Los ANGELES BRANCH: 347 SOUTH WALL STREET 
SEATTLE BRANCH: 2006 WESTERN AVENUE 


- FrepD J. Rae, Manager 
- Robt. McCormick, Manager 











Please Mention Tue INLAND PRINTER When Writing to Advertisers. 






























| Rigid Impression 
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Size of Bed 
26 x 38 


Size of Form 
22 x 35 





Size of Sheet 
Up to 
24 x 36 
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Rack-and-Screw 
and Table 
Distribution 


Perfect Register 


Feeder Side 







The Versatile Two-Revolutio 
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Two Form 
Rollers 


Impression 
Trip 
Quick-Stop 
Brake 









ULE ON 
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Economical 
First Cost 






Extremely 
Low Up-Keep 





Superior Product 









YOU OWE IT TO YOURSELF TO WRITE TODAY FOR FULL PARTICULARS AND PRICE 





The Challenge Machinery ie, Set 


Grand Haven, Mich. 


NEW YORK 
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And it is 
scuff-proof— 


“DEAD from cover to cover—” how 
often you have heard that expres- 
sion. But what if there is no cover? 
When a book has been carelessly han- 
dled and piece by piece the cover finds 
its way to the wastebasket, the book 
is pretty sure to follow. You just don’t 
want it around. 


A Fabrikoid binding will keep 
that book or catalog in service. 
It is a tough, sturdy material that isn’t 
easily damaged with mistreatment. It is 
scuff-proof, stain-proof, grease-proof and 
water-proof—it can be cleaned with 

just soap and water. 









Fabrikoid is easily worked—cuts with 
practically no waste—pastes and 
stitches readily—embosses and stamps 


beautifully. 


This binding material is much more 
economical than any grade of leather. 
Its first cost is a little more than paper 
or cloth, to be sure, but it is more than 
justified by the result. A  Fabrikoid 
binding assures a favorable reception. 
You can get some novel and striking 
effects with the great choice of colors 
and grains offered. 





















Send for a specimen binding and 
information. 





E.I.du Pont deNemours & Co., Inc. 


Sales Department: Fabrikoid Division 
Wilmington, Delaware 










Branch Offices: 
Boston Chicago § Columbus Detroit 
Indianapolis San Francisco 





21 E. 40th Street, N. Y. C. 
Plant: Newburgh, N. Y. 






































Fabrikoid is 
made in all 
desirable 
colors and 
never fades. 





aT 
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Grease, dirt 
and ink stains 
mill not mar 
the beauty of 
a_ Fabrikoid 
binding. 


















Rich, _distinc- 
tive effects are 
obtained with 
Fabrikoid 
bindings. 
























Accidental scuffs and 
scratches have no effect 


on Fabrikoid. 

















FABRIKOID 
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Sigmund Ullman Company 


desire to extend their compli- 
ments and appreciation of the 
excellent examples of craftsman- 
ship exhibited at the Exposition 
of Graphie Arts, and be% to 
especially call attention to the 
diverse examples in which their 
inks play an important though 


anonymous role. 


De 


SIGMUND ULLMAN COMPANY 


New York Factories and Main Offices 
Park Avenue and 146th Street 


Ta 3 
Seb wena, 


New York 
) 
501 Plymouth Court 


(Downtown 
466 Broome St., Cor. Greene St. 
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United Printing Machinery Company 





eee ee 





20 Houses 
rw wes 124 


U. P.M. 


Vacuum 
Bronzers 


U.S. Printing & Lithograph Co. 

Robert Gair Co..... 

Forbes Litho. Mfg. Co. 

Stecher Lithograph Co. 

Calvert Lithograph Co. 

National Folding Box & Peper Co 

Nevins Church Press...... 

American Lithograph Co. 

Wm. Steiner Sons & Co. 
Brockway-Fitzhugh-Stewart, Inc. 
Columbia Graphophone Co........00000000.......- 
Heywood Strasser & Voight Litho. C 
Ketterlinus Litho. Mfg. Co. 
Multi-Colortype Co 

Pasbach-Voice Lithograph Co 

Simpson’ & Doeller Co............--..-..2..c.sssceec.s-- 
Boe 2 coo) dO) cee : i 
Lora Baltimore Pres$ 2.2. .2.5.0. csc ceccc ce ccecs z 
Maryland Color Printing Co...... 

Sackett & Wilhelms Corp. 

Schmidt Lithograph Co 

Victor Talking Machine Co. 


Wilmanns Bros....... re 


RE-ORDERS TELL 

















, 


The ONLY 


Known 
Means 


of entirely eliminating 
static electricity 1s 
THE 
Chapman Electric 
Neutralizer 


Makes Presses Deliver Light Paper 
LIKE INSTEAD 
THIS 


Send for copy of ‘‘ Facts’’ 




















UNITED PRINTING MACHINERY COMPANY 


38 PARK ROW 604 FISHER BUILDING 83 BROAD STREET 
NEW YORK CHICAGO BOSTON 
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JUENGST 


Gatherer, Stitcher and Coverer 


THE ONLY MACHINE that will Gather, Jog, Stitch 
and Cover Books all while in Continuous Motion 








ST A eS 





ot tt Tit. 





















Will detect missing inserts or doublets. 
Will gather any signatures from singles up, on any kind of stock. 
Built in combination or in single units. 


Has no equal for Edition Books. 





Rowe Straight Line Automatic Trimmer 


! No. 1 to trim books from 
5x7 to gx12. 

No. 2 to trim books from 

7xg to 12x16. 





Made in two sizes. 


PATENTED 


Both machines are quickly adjustable to any intermediate size, using the regular half-inch 
cutting stick. It shears from the back of the book and does clean, accurate work up to a 
speed of 24 packages per minute 4% inches or less in height. 


Nothing in trimmers has ever been made to compare with it. They are in use in a number of 
the largest catalogue and magazine printing houses in the country. If you have work suitable 
for it you can not afford to be without it. We will be glad to send any further information. 


AMERICAN ASSEMBLING MACHINE CoO., Inc. 
416 N. Y. World Building, New York City 
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NEW SERIES 4-ROLLER 
Hartford Printing Press 


A complete, perfected, standardized printing machine. 
For the production of the finest letterpress, half-tone 
and color-plate work, it has no equal. 


14 ROLLERS AND 
CYLINDERS 


16 sq. ft. of distributing 
surface. 


4 Form Rollers 
3 Distributor Rollers 
1 Ductor Roller 


Composition, all 21%" Diameter. 


2 Ink Cylinders 
2 Vibrator Rollers 
1 Carrier Roller 
1 Fountain Roller 


Steel of Various Diameters. 





ROLLER ADJUSTMENTS: 
Regulating the contact or pres- 
sure of all rollers and cylinders 
insuring free and thorough 
distribution of ink. Prevent 
rollers overheating, melting, 
and running down, as result of 
friction. 


ROLLER LOCKS: With ad- 
justing screws to firmly hold 
the distributor rollers and 
vibrators in position after the 
contact has been regulated with 
the roller adjustments. 


ROLLER SEPARATORS: In- 
stantly separating all rollers 
and cylinders when the press 
is left standing. 


GRADUATED INK FOUN- 
TAIN FEED: Regulating and 
accurately maintaining the ex- 
act amount of ink to be fed by 
the fountain, and discontinuing 
the supply entirely when set 
at zero. 


DUCTOR ROLLER: Is timed 
to deliver the ink from the 
fountain to the distributing 
system the instant the roller 
carriage starts on its downward 
motion, thus giving the dis- 
tributors ample time for thor- 
ough distribution of the ink 
before the form rollers return 
and take it from the cylinders. 


This is one of the factors making distribution on the HART- 
FORD equal to that of the best two-revolution presses. 


These new features place the HARTFORD far in 


ADJUSTING SCREW 
LOCK NUT 








advance of all other platen presses. 


MAIN ESSENTIALS 
IN THE PRESS 


without which best results 
can not be obtained: 


Thorough Distribution 
Rigid Impression 
Perfect Register 
Good Makeready 

Made in One Size Only, 14x 22 in, 


35.50 % 55.88 Centimeters 
Inside the Chase. 


The scope of work on this machine 
may, at a small additional cost for 
extra equipment, be extended to in- 
clude Hot Embossing and light Cut- 
ting and Creasing. 





DUCTOR ROLLER TRIP: 
Automatically cutting off the 
flow of ink from the fountain 
when the roller carriage is 
tripped; or adjustable to permit 
the supply to be continued when 
the roller carriage is tripped. 
COVERED INK _ FOUN- 
TAIN: With detachable blade 
and _ shouldered adjusting 
screws held where set by ten- 
sion spring. 


UNBREAKABLE CRES- 
CENTS IN THE VIBRA- 
TORS: Extra heavy heat 
treated forgings, insuring long 
wear without interruption. 


AUTOMATIC PLATEN 
GUARD: — Built in as a part 
of the press, receding by grav- 
ity, therefore harmless in its 
operation. 


DETACHABLE PINION 
SHAFT BEARINGS: These 
bearings are bronze bushings 
pressed into independent boxes, 
insuring long wear and easy 
replacement. 


AUTOMATIC RESET 
COUNTER: _ Nickel-plated, 
mounted on bridge, under the 
feeder’s eye, and does not 
count when the impression 
is off. 


DRIVE ON RIGHT HAND SIDE: Insuring even balance, 
uniform pull, and reducing strain on pinion shaft bearings, 


Other features of the HARTFORD which have been improved over similar features on other presses are: Instantaneous Adjuster Bar 
with enameled handle; extra heavy Hook Connection, insuring smooth and even motion of the roller carriage; unbreakable steel Frisket 
Frame; Depressible Grippers; Combined Hand and Foot Brake and Belt Shifter; Guard on large gear and at other points. 


The HARTFORD has a large air chamber back of the bed to absorb temperature when fitted with a HARTFORD Electric Heater for hot 
and cold embossing and hot stamping, in addition to regular printing. This chamber prevents drying up of the oil and sticking of the bearings. 


Designed and 


Manufactured by NATIONAL MACHINE COMPANY, Hartford, Connecticut 
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The Boston Multiple Wire Stitcher 
‘\C)  No.17 


















For ' >. 

Pamphlet uh mA iN - £5) 

Check Book — a ae Capacity 

Tablet : Ys in. Flat and 

and other Saddle Table; 

Saddle each Head 

or Flat Wire makes 

Stitching 200 Stitches 
per minute 





The No. 17 Boston 


on pamphlet work, if team Crosshead measures 


19 inches, and 


operated, will 
will accommodate two to eight 


show a large gain in production 


over all other stitching Heads on 


ustedes. capacity work; ten Heads 


Prompt shipments. on thinner work 


AMERICAN TYPE FOUNDERS COMPANY 


General Selling Agent 
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‘Do You Know the Best Way 
to Fold that Big Job? 


( y= of the largest printing plants in the United States obtained an 


order for several million folders. 


It was a big undertaking. Every 


short cut known to the organization was taken advantage of in the estimate. 


And then the superintendent thought of 
the Service Department of The Cleveland 
Folding Machine Company. Dummies of 
the job were submitted to us. The infor- 
mation and advice we gave this big 
company enabled them to earn a real 
profit where only a small profit was 


thought possible. 


Of course we can’t promise to repeat 
this performance in every instance, but 
we do promise to give your particular 
problem 100% attention. 


We want Cleveland Folding Machines to 
be the most profitable equipment in your 
plant. To accomplish this purpuse, we 
are advertising the advantages of Cleveland 


equipment to America’s buyers of printing. 


If you don’t know that the Cleveland is 
the cnly tapeless folder—the only folder 
that makes all the so-called standard book- 
forms, and 146 additional forms that no 
other folding machine can make— then 
you don’t know the maximum earning- 
capacity of your print shop. Why not 


write for complete information now? 


Tye Cleveranofeoins Macyinelo, 


GENERAL OFFICE AND FACTORY: 
CLEVELAND 
NEW YORK: Aeolian Bldg. CHICAGO: 532 S. Clark St. 
BOSTON: 101 Milk St. PHILADELPHIA: The Bourse 
SAN FRANCISCO: 824 Balfour Building 
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Nationa EprroriaL ASSOCIATION 


H. C. HOTALING, Executive AND FIELD SECRETARY 









EXCHANGE BANK BUILDING 


ST. PAUL, MINNESOTA 










GENERAL OPFicers Execurive Commitreg 





©. E. BRODIE, Presivent, OREGON City. OREGON . WILL WILKE, Grey Eaaig. MINNESOTA 

J. C. BRIMBLECOM, VICE-PRESIDENT. NEWTON, MassACcHuUSETTS GEO. W. MARBLE, Forr Scofr, KANSAS 

GEO. SCHLOSSER, COR. SECRETARY. WESSINGTON SPRINGS. SO. DAKOTA WALLACE ODELL., Tanartown, New Yor« 

M. GC. HOTALING, Ex€cuUTIVE AND FIELD SECRETARY PAUL T. MARGER, Commence, GEORGIA 
EXCHANGE BANK BUILOING, ST. PAUL, MINNESOTA PRANK HENDERSON, LITTLE ROCK, ARKANSAS 












W W. AIKENS, TREASURER, FRANKLIN, INDIANA M U, BAILEY, PRINCETON, ILLiNcie 









JHE FRANKLIN PRINTING PRICE LIST 









Every medium which has for its purpose the botterment of the 
printing business, the stabilizing of the industry, is to be commended. 
The members of the Executive Committee of the National Editorial Assoc- 
dation have no hesitancy in declaring the Franklin Printing Price List 

a service beneficial to every printing office, large or smll. It is 

a time saver, consequently a money maker. It checks against loss, guards 
against error and insures to every patron a square deal being based on 
actual costs as determined by experts and experience. It should have 

its place in every well equipped printing office. As users of the service 
we have no hesitancy in giving the Franklin Printing Price List our hearty 
endorsement and recognize it as the official list for our organization. 


(LPP Boo C— 


Member Executive Committee President, 
National Editopial Association National Editorial Association 


































Member Executiv 


7 ce President 
National Editorial Association 


Vational Editorial Association. 


















Corresponding Secretary é 
National Editorial association 


PO Con [y¥2Tolep 


Executive ana FiogA Secretary 
Hational Editorial Association. 


- =A, a 
/VUember Executive Committee 
National Editorial Associavicn 


Member Sxeoutive Committee 
National Editorial Association. 
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x 4 x 4 ; 
National Editorial Asséciation 












Member ixecutive Committee 
National Editorial association 














Write for more information and guarantee offer to the above, or to the publishers 


THE PORTE PUBLISHING COMPANY, Salt Lake City, Utah 


Canadian Branch: 32 TEMPERANCE STREET, TORONTO, ONT., CAN. 
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IMPOSITIONS, FOLDING INSTRUCTI€¢ 
GUIDE EDGES for the DEXTER STAN] 











Extra copies of these thir- 
teez sample folds will be 
given to operators, lay-out 
amen, stonemen andallothers 
interested in the product of 
standard jobbmg folding 








ia 
machine, those on Red paper require the parallel 








Dexter Fouper Company, 200 Fifts 
Folders, Cross Continuous Feeders, Dexter Feeders, Inserting, 




















1st FOLD 


VERY printing sales- 

man should have a set 
of these miniature folds. 
Fitting booklets, catalogs 
and house organs to these 
standard folds means the 
elimination of all waste 
in folding and printing. 
Standard sheet sizes and 
standard folding are the 
two most important fac- 
tors in planning dum- 
mies cil paladin specifi- 
cations. 





























4TH FOLD 





3RD FOLD 















































Why the No. 189-A Dexter 
is the Largest Seller 


A careful survey of the data in our book- convince you that the No. 189-A type is the 
let,“An Analysis of the Product of Dexter largest seller because it is basically right in 
Standardized Jobbing Folders,”and an ex- design and roller layout, and will fold 100% 
amination of our set of miniature folds, will of your standard booklet and catalog work. 


Send for our literature describing the Dexter No. 189-A Folder 


DEXTER FOLDER COMPANY, 200 Fifth Avenue, New York 


Folders, Cross Continuous Feeders, Dexter Feeders, Inserting, Covering 
and Wire-Stitching Machines 
CHICAGO PHILADELPHIA BOSTON DALLAS ATLANTA SAN FRANCISCO 

















The “Handy Man” of the 


Composing Room 


The work of the compositors is lightened 
and the efficiency of the composing room 
greatly increased by a machine that will 
saw, trim, miter, mortise, rout, plane 
(type-high), jig saw, bevel undercut, 
notch, etc. The “Trimosaw’’ does every- 
thing required of a printer’s saw. It is 
rigid in construction, quick to adjust from 
one operation to another and simple to 
operate. 


In addition to the complete or No. 3 saw 
we are pleased to announce the Trimosaw 
Junior. This saw has a table 20 by 20 
inches and is designed for newspaper 
work and the small job shop. This Jr. 
saw also has an adjustable saw-arbor 
with adjustable micrometer gauge for out- 
side mortising. 


‘‘TRIMOSAW”’ complete with Convince yourself with a 30-day trial 
Drill, Router, and Jig Saw Head in your plant. 


The “trimosaw’”’ is fully covered by several patents issued and applied for. 


Manufactured and distributed by 


MAKERS OF HIGH GRADE SAWING MACHINERY 
SINCE /88/ 


KALAMAZOO MICHIGAN 


N. B.—Some rood territory still open for high grade sales representation. 
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Grouped under the trade name 
Westvaco, with the prices, sizes 
and weights itemized monthly in 
The Mill Price List, are the grade 
values that.are manufactured by 
the world’s largest book paper 
makers. 
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The 


Mill Price List 


oF 


Velvo-Enamel 
Marquette Enamel 
Sterling Enamel 
Westmont Enamel 


Ri acle Extra-stro 
mbossing Enam¢ 


Westvaco Ideal Litho. 


COATED ONE SIDE 


Westvaco Super 
Westvaco M.F: 
Westvaco i ggshell 
Westvaco lext 


pag & GRAY INDIA BROWN BLUE GOLDENROD 


estvaco Cover 


MMMIASTE GRAY INDIA BROWN BLUE GOLDENROD 


Winerco Bond 


LUE CANARY GOLDENROO 
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Sea reverse side 
of this insert for 
the National List 
of the Westvaco 
Byectatems Dikisal eyes co es 





‘The Mill Price List 


List 7 Dt 1101S of . 


Westvaco Mill Brand Papers 


Manufactured a West Virgina Pulp & Paper Co. 


= eee : : =" 



























Bradley-Rees Company Graham Paper Company 





Graham Paper Company The Avactd Dictecves Co. 






The — Roberts Co. Graham Paper Company 





West Virginia Pulp & Paper Co. 






West Virginia Pulp & Paper Co. 





The Chatfield & Woods Co. Richmond Paper Co., Inc. 








The 7 Paper & Twine Co. 
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Carpenter Paper Co. 





Graham Paper Company Lindsay Bros., Incorporated 






Carpenter Paper Co. The Chatfield & Woods Co. 






The Union Paper & Twine Co. The Aenotd:Butere Co. 





Graham Paper Company Richmond Paper Co., Inc. 
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pian Paper Company Graham Paper Company 






Graham Paper Company Graham ss al Company 
Mil 2 

E. ‘, Bouer Company R. P. Rustin Paper ran 
Minneapo 


ethan Raper Company 
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THE MEISEL PRESS is a hard 
workerand a sure source of profit. 
It is the utmost in quality, speed 
and durability. 


THE MEISEL PRESS has more 
than once proved its superiority in 
handling work ordinarily requir- 
ing a variety of operations from 
several machines. Presses of 
special character can be built to 
ROTARY PRESS, SERIES AD-R 1006 care for work beyond the range 
Prints three colors, numbers fully automatic, perforates of a machine of stock design. 


crosswise and lengthwise, slits, cuts and delivers flat. 

This press is used for printing Tickets, Transfers, Mani- f b “ ae l : f 
s : ne Put your problems up to us and let us show 

fold Work, Wrappers, Labels, Coupons, Advertising = i 

Inserts, Coin Wrappers, etc. you how they can be solved economically. 


MEISEL PRESS MANUFACTURING CO. 


944-948 DORCHESTER AVENUE, BOSTON, MASS. 




















IMPORTANT ANNOUNCEMENT 


HORTON “Stren DRIVES 


N OW DIRECTLY ADAPTABLE 
TO ANY MAKE OF MOTOR 





AND 
MACHINES OPERATING 


UNDER AN UNEVEN LOAD 


BY THE USE OF OUR NEW 


AUXILIARY GOVERNOR 


- which automatically causes the power delivery to ebb and 

MODEL 8B DIRECT flow with the varying demands of eccentrically operated 
CONNECTED MOTOR ; —— E 

BED TYPE. machines running under an uneven load or pull. Capable 

of delivering any number of revolutions between maximum 


motor speed and 65% reduction. 

In the direct motor connected types the pull of the 
belt is carried on the Horton shaft or motor frame reliev- 
ing the armature shaft of all stress except that of torque. 





MODEL Z MOTOR 
END-SHIELD BASE TYPE. 


Take up your variable speed problems with our Engineering Dept. 
No obligation. 


privet eax» HORTON MANUFACTURING COMPANY 


on a Chandler & Price Press with Cable Address ‘““‘HORTOKUM” 


. * “ ‘ Standard Equipment for Cleveland 
neercarnemainheet Office & Factory: 3008-16 University Ave., S. E. : Folding nag 


aaa lea ~ MINNEAPOLIS, MINNESOTA 


press room. 


DRIVE SHAFT Model “C” | 
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PRESSES 


Gordon Presses 
at the plant of 
Lincoln-Ringley Co. 


The Lincoln-Ringley Company 


CHICAGO 


HE fact that 90% of the country’s print shops are equipped with Chandler 

& Price presses is real evidence of merit. 

But the fact that a majority of those platen departments are equipped 
exclusively with Gordons, is the most influential testimonial possible to get. 

The Lincoln-Ringley Company of Chicago writes: “‘C. & P. platen presses 
have been used exclusively in our plant for the past two years. They have been 
indispensable in our work.” Note the Miller feeder on the first press. 


When you expand, expand in the proper direction with equipment you know 
to be profitable. 


Write for booklet “‘The Profit in Printing’’ 


Pr a 


[‘Chandler:: 


“The Chandler & Price Co., Cleveland,O. 


mz — 
eek FY f 
S { _—_—_ 
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CUTTERS 


“7 


Chandler & Price 
Cutter at the 
R. S. Otter Ptg. Co. 


R.S. Otter Printing Company 


PHILADELPHIA 


gpa a print shop today is making money only on its Chandler & Price 
equipment. 

As is often the case, Gordon departments are everywhere busy on smaller jobs 
when larger work is impossible to get. 

Chandler & Price Cutters are adding to that profit because of the hair-line 
accuracy with which they cut and the way they are saving maintenance and 
repair costs regardless of hard usage. 

The Robert S. Otter Printing Co. of Philadelphia, with equipment which 
includes three Gordons and the above illustrated C. & P. Cutter, is running 
steadily on a good grade of commercial work. 


Write for literature on cutters 


Agencies in All Principal Cities 


SM 


4 


The Chandler & Price Semi-Steel Chase—Guaranteed Against Breakage ——»> 
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Eliminate 


Guesswork | 
in galley || No Heating 
Required 


NUREX is always ready for instant use and when 
applied to the pad dries in ten to fifteen minutes. 
NUREX can be depended upon to give complete 
satisfaction during the hot, sticky “dog days” 
of August. 


IN UIRIEX 


Patented June 1, 1920 


Showing form ver m pica ei ‘Tabbing Compound 


Order a trial gallon from your nearest jobber and let 


No sane printer would NUREX eliminate your tabbing troubles. 
attempt to set type with- NUREX JOBBERS 


“ Seman. a. sg — poner Co. 
oh TY Cy Ree errr Ce Om 

out a stick or guess at OREO RMON 6 35°55 4 4 5654 030 05 8 Carter, Rice Paper Co, 
5 BETHLEHEM, PA sis Bethiehem Paper Co. 

MINGHAN em & Wing Paper Co. 

the width of a form. BALTIMORE, Whitaker Paper Co. 
BOosTON, MAss Sarena Knight. Aile n & Clark 

BUFFALO, iN. gz Cory Co. 
BUTTE, MONT B 3utte Ps uper Co. 


Yet many printers are CHIC. AGO, ILL PPS CE EET ETO J. W. Butler Paper Co. 
CLEVELA? 





make-up 











The Central Ohio Paper Co. 
2 ‘LEV N ; ....The Union Paper & Twine Co. 

© p endin g on g uess- CIN ; .....The Chatfield & Woods Paper Co. 
‘INCINNATI, © . The Whitaker Paper Co. 

k h ° t if ° re OLUMBUS, Onto. : -The eee ae 6 aoe Co. 
SOLUMBIA, 8. C. The R. L. Bryan Co. 

wo : WwW e n ) u S) 1 yl n g CHARLOTTE, N.C... Western Newspaper Union 
DAYTON, OHIO The Whitaker Paper Co. 

the len th of a a = DENVER, CL USES Seaee pep termes a The Peters Paper Co. 
g p g P | DENVER, COLO..... - The Carter, Rice Carpenter Co. 

| DALLAS, TEXAS. Eoeirer re err eres Southwestern Paper Co. 

DETROIT, MICH Butler-Detroit Paper Co. 
Jou. | Sa aaa Sea Peyton Paper Co. 


~aUP ForT WAY? IN Western Ne spaper Union 
MAKES FARGO, N. D. es Western Newspaper Union 
| Fort WORTH, TEX The Reimers Co. 

GRAND RaAPIDs, Mic . ..Central Michigan Paper Co. 


HAGERSTOWN, MD Antietam Paper Co 


“SA VES Vis LOST /N QNE JB” | HARRISBURG, PA Johnston Paper Co. 

| HOUSTON, TEXAS...............Southwestern Paper Co. 

The Crescent Paper Co. 

° d ° ] | N The ees paver ee 

= | ACKSONVILLE, FLA. ee tietam Pap 59. 

provl esa simp e, accu h dg Mo souri Interst: ite Paper Co. 

e : vA VE wey V a: " Newsp: — bly 

208 KOE LES. A ...The Sierra Paper Co 

rate and convenient way aera ean rele Ce 
a > tern Newspz 

a Ss, TENN Tayloe Paper Co. 

of having each form in ~- hy POSER epeeeeteaee PR a 

Se ee J. E. Linde Paper Co. 

NEW Yous Cc ITY, NER heen on Lasher & Lathrop 


a “‘locked-up”’ condition I sieaellaaanaaeateeS oie 


NASHVILLE, T ao! ern i ah lements Paper Co. 
NEW ORLRAN ba Wen Palmer Paper Co. 


. 

f l h ee kai Newspaper Union 

be ore it caves t € com- Western Newsne ape Union 
. 4 f Y ; aa ‘< t amen eS ang “~ Ponee os 

‘< 3 he Chatfielc oods Paper Co. 

positor S rame. RE Endicott ae Co. 


~D. L. W ard & Co. 





ROCHESTER, N. 

READING, PA M. J. Earl 

© RICHMOND, VA The Richmond ee, C 0. 

eo eee The Whitaker Ps uper Co. 

ST. 42:85 N. B., CANADA Schofield Paper Co., Ltd. 
| ae , Bg mets Valley Ps aper Co. 


ST. PAUL, MINN....... Wright Barrett Stilwell Paper Co. 
= ver a eS O yy ‘ P 4 ... Pacific Coast Paper Co. 
e SALT LAKE C ITY, UTAE . Western Newspaper Union 


gag 9 Mo . The Springfield Paper Co. 
hes i SEATTLE ASH H F ° 
949-951 East Second Street LONG Va rey eet o Megargee Brothers 
SPRINGFIELD, MASS. ..The Paper House of New England 


Los Angeles, Calif. to) The Central Ohio Paper Co. 
The Troy Paper Co. 
B. F. Bond Paper Co. 


For sale by all branches of 


AMERICAN TyPE Founpers Co. The Lee Hardware Co. 


BARNHART BROTHERS & SPINDLER SALINA, KANSAS 



































Please Mention Tue INLAND PRINTER When Writing to Advertisers. 





Display composition from 12 
to 60 point on slugs without 
any mold or machine change. 
Used by hand compositors. 


as : vl 
Vy 


er J : 
Complete All-Slug udl OW System for Display 


Offers a big saving in composing room expense. Eliminates single 
type storage. Cuts out idle metal investment. Saves floor space and 
distribution of single types. Avoids type shortages. Provides full 
font capacity all the time. Direct and simple for display composition. 


Send for information 


Ludlow Typograph Company 


General Office & Factory: 2032 Clybourn Ave., CHICAGO 








Eastern Office: 606 World Building, New York 

















Kinzie Kut Black 


This dense blue toned Black lays smoothly on S. & S. C. and Enamel 
papers; it will not offset nor fill the finest halftone screen; it sets quickly 
into the sheet, can be backed up in a few hours, and dries hard overnight. 


Its excellent working qualities are not affected by age or climate. It appeals to the man 
producing a particular job, as well as to one who must get the work out in a hurry. 


Prices in 5 lb. to 50 Ib. cans are as follows: 
Under 100 Ibs., 40c per Ib. 100 Ib. lots and up, 35c per Ib. 


AMERICAN PRINTING INK COMPANY 


2322 W. KINZIE STREET, CHICAGO 


Tear off the Order Blank below and mail in for trial. 


Gentlemen — Mail us a5 Ib. can of KINZIE KUT BLACK 640 at 4oc per Ib. If not satisfactory we will so advise you 
and you will cancel the charge. - 


Signed 








City aid State 
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IDEAL 
TYPOGRAPHIC ROLLERS 


ALL ROLLERS EXCEPT FORM ROLLERS 


DO NOT CRACK 


DO NOT SHRINK __» enver orpinary convitTIons 


| OF SERVICE. 


= DO NOT MELT | 


DO NOT HARDEN 


= DO NOT EXPAND > 


NOT AFFECTED BY 


= HEAT,COLDor HUMIDITY 


DO NOT REQUIRE RESETTING 
CAN BE USED 


™ THE YEAR AROUND 


TO MEET RAPIDLY INCREASING DEMANDS, 

THE IDEAL ROLLER & MFG. CO. HAVE BUILT AND MOVED INTO A 
NEW AND LARGER FACTORY IN CHICAGO, AND HAVE ESTABLISHED BRANCH 
PLANTS IN LONDON, ENGLAND, AND TORONTO, CANADA. 














WRITE FOR INSTRUCTIONS REGARDING SHIPPING OF STOCKS. 


SOLE SELLING AGENTS 


THE AULT & WIBORG COMPANY 
CINCINNATI, OHIO 


Eastern Representatives: Canadian Representatives: 


THE AULT & WIBORG CO. OF N.Y. THE AULT & WIBORG CO. OF CANADA, LTD. 
57 Greene St., NEW YORK CITY 19, 21 & 23 Charlotte St., TORONTO, CANADA 
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BACK OF THE MACHINE 


MORE THAN FORTY YEARS’ EXPERIENCE 


OVER SIX THOUSAND SATISFIED USERS 


Td 








Rear View of the Seybold Automatic Cutter-—-Every Bearing and Part in Sight and on a Solid Base 


AND BACK OF THAT—THE FACTORY 




















THE SEYBOLD MACHINE COM PANY 


DAYTON, OHIO, U. S. A. 


Sales Agencies and Service Stations: 
NEW YORK CHICAGO ATLANTA DALLAS ~~ SAN FRANCISCO. TORONTO PARIS LONDON PUENOS AIRES = STOCKHOLM 























Please Mention THe INLAND PRINTER When Writing to Advertisers. 




















10%) 





KELLY AUTOMATIC JOB PREss 


The “Little” 


The “Little” Kelly is Master of the 
Job Printing Field 


Pictsine like the “Little” Kelly because it is 
the easiest press to operate and gives the least 
trouble. The Kelly is absolutely automatic. An 
operator need not be tied to it. An operator may 
perform all sorts of duties while the Kelly goes 
merrily on, stopping only when a torn or crum- 
pled sheet tries to go through or the lift is printed. 
Make-ready, ink control, alterations, underlay- 
ing and overlaying, and wash-up are all made 
easy by carefully planned conveniences which 
economize time at every stage of the work. And 
when the O.K. comes the printed sheets pile 


up at speed much more than double that obtain- 
able from any other job press. 

Product and money-making power considered, 
the price of the “Little” Kelly is moderate. It will 
earn its cost quicker than any other machine in 
a printing plant. The price, f.o.b. Jersey City, 
includes the motors and Monitor control and a 
heavy iron base plate. The press is shipped set 
up. The feeding apparatus is delivered in another 
case, also set up. The motors and Monitor con- 
trol are connected. After attaching feeder to 
press, then connect wires to motors. 


DO NOT BE OUTCLASSED IN PRODUCTION COSTS 
BUY THE GREAT MONEY-MAKER AND ADD TO YOUR PROSPERITY 








ot 


APPLY TO NEAREST SELLING HOUSE OF THE 


AMERICAN TYPE FOUNDERS COMPANY 


Developer and Manufacturer of the Kelly Press, and 
also to BARNHART Bros. & SpinpDLeR, Washington 


(D. C.), Dallas, Omaha and Seattle; Donson Printers Suppty Company, Atlanta; and Toronto Tyre Founpry Company, for Canada east of Port 
Arthur. For Canada west of Port Arthur, AMERICAN Type Founpers Company, Winnipeg. For Latin America, NATIONAL PAPER AND TYPE COMPANY, 
32 Burling Slip, New York, N. Y. . 








SET IN MEMBERS OF THE GOUDY FAMILY JAQUIS4 BRASS RULE ORNAMENTS SERICSONE BRASS RULE NO. 1284 
































A HIGH SPEED STRAIGHT ROTARY PRESS 


Prints One Color on Each Side— Offset Web— Delivers Sheets Either Flat or Folded 
Size: 28 in.x 20 in.—You Can Use This Press to Advantage on Your Long Run Work 


Let Us 
Tell You 
More 
About It 


KIDDER PRESS COMPANY, DOVER, N. H. 


NEW YORK, 261 Broadway TORONTO, CANADA, 445 King Street, West 















































~The CALOREL 
“Heated (3,0 EK POT 


FOR GLUE AND SIMILAR COMPOUNDS 
For any use, where an even, steady temperature, 
that will not burn or dry out, is required 


The CALOREL Glue Heater is entirely aluminum, 
light in weight, clean. Large diameter and low flat 
design promotes rapid heating and sturdiness. The pot, 
completely surrounded by an air jacket, retains and For Use on Either Alternating or Direct Current 
distributes the heat and reduces the electrical consump- ; , aie ; 

‘ ie : ates Prices, complete with brush wiper, six feet of 
ion to a minimum. Owing to the correct proportioning heater cord and separable attachment plug: 
of the heat dissipating surfaces, it will not reach a 





























y 1 quart 70 watts 110 volts 229 volts......$20.00 

temperature of over 170 degrees F. 2 “ 80 — 110 ” 590 br Ps ee = 
. . . ; ~ AS OS NO SOO S > BAe oe 26.00 
Without switches, or regulating means, no attention ;* im * ie * gee 30,00 


whatever is required. 

Tie ctamdard hector titel ds 1 be. 3 taal When ordering Specify Exact Voltage. 
cleaned teed for g NE ONTY. 1% OFCETINE Prices on special wattages on application. 

for other purposes, kindly specify, fully, the conditions 


under which it will have to work. 




















Manufactured by 


NATIONAL ELECTRICAL SUPPLY COMPANY 
1328 NEW YORK AVENUE, N. W. 23 WASHINGTON, D.C. 
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FOR NEWSPAPERS 


AIHE illustration hereon is our Number 808 
Adjustable Rolling Transfer Truck, designed 
to facilitate the transfer of pages from 
Make-Up to steam tables in newspaper 
plants. Its action is always positive and in 
operation it is almost automatic. Adjusts instantly to 
the desired height. Endorsed by the New York Sun, 
New York Times, Philadelphia Ledger, and many others. 


No modern newspaper plant is complete without this truck. 


Write for details. 
The Hamilton Manufacturing Company 


Eastern House: Rahway, N.]J. Two Rivers, Wisconsin 


FOR SALE BY ALL PROMINENT TYPEFOUNDERS AND DEALERS EVERYWHERE 
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This pressman saved his rollers, 
and time and trouble as well... 





The other day we found a pressroom 
(name on request), where they were hav- 
ing trouble with the ink on an automatic 
job press. The ink was thin enough, 
but so tacky that the rollers heated up 
quickly and had to be changed often. 


At our suggestion, the pressman added 
a little REDUCOL to the ink, and cut 
down his fountain from five to four 
notches. At the end of three hours’ 
steady running, the rollers were as cool 
as when they were put on the press. 


Consider the savings REDUCOL 
made, in this every-day incident. It 
saved at least half-an-hour of the press- 
man’s time in changing rollers and 
watching them, to say nothing of the 
trouble involved. It saved the rollers, 
for no matter how carefully they are 
watched, heating damages them. And it 
saved 20% of the ink when the fountain 
was cut down from five notches to four. 
That ink saving more than paid for the 
cost of the REDUCOL used. The sav- 
ing of the pressman’s time and the 
rollers was clear gain. 


Ordinary “‘dopes’’—varnish, linseed oil, 


etc.— would have been worse than use- 
less in this case. The ink was already 
thin, and a ‘‘dope’’ would have made it 
run all over the press. But REDUCOL 
does not thin printing ink. It softens 
it, and removes the excessive tack, with- 
out affecting either body or color. 


REDUCOL is even more effective on 
cylinder press work. It greatly improves 
distribution, which is reflected not only 
in ink saving and in cleaner, faster print- 
ing, but also in reduced wash-up. On 
color work, in addition to its other 
qualities, REDUCOL gives each im- 
pression a peculiar surface which permits 
perfect overlapping. Although neither a 
dryer nor a non-dryer, REDUCOL helps 
to cut down slipsheeting and offset. 


Important right now! REDUCOL 
preserves rollers. Used in the ink, it 
keeps them from running down, just as 
it did on the job press mentioned above. 
And if you have a narrow form on, put 
a little REDUCOL in the ends of the 
fountain and on the angle rollers. That 
will eliminate the greatest part of your 
roller trouble. 


Any responsible house may try 5 or 10 pounds of REDUCOL 
for thirty days at our risk. Charge cancelled if not satisfied 








INDIANA CHEMICAL & MFG. COMPANY 
Dept. 1-8, 135 S. EAST ST., INDIANAPOLIS, IND., U. S. A. 


23-25 East 26th St., New York City 
Pacific Coast Agents: Geo. Russell Reed Co. 


San Francisco, Seattle, Portland 


608 S. Dearborn St., Chicago 


Canadian Agents: Manton Bros 
Toronto, Winnipeg 


British Agents: Borne & Co., Ltd., 35/37 Banner St., London, E. C. 1 
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CHRISTENSEN’S Latest Type 


Stitcher- 
Feeding 
Machine 


Do not confuse this 
machine with our 


former machines as a i , Many in operation. 

this is a new design. a : Any number of stitchers can be used. 
High speed. Easy adjustments. 

It will save you labor and floor space. 


THE CHRISTENSEN MACHINE COMPANY 
RACINE, WISCONSIN 


TORONTO TYPE FOUNDRY CO., Ltd., Toronto, Canada Southern Agents: 

CANADIAN-AMERICAN MACHINERY CO., J. H. SCHROETER & BROS., 

63 Farrington Street, London, E. C. 133-135-137 Central Avenue, Atlanta, Ga, 
Chicago Office: 


Canadian Agents: 


Eastern Agents: 
GEO. R. SWART & CO., Printing Crafts Building, Room 469-71 Transportation Building, 
461 8th Avenue, New York, N. Y. 609 South Dearborn Street, Chicago, III. 











Moore oooserrssossrrssssssosessssssssssosssrsssssssssoesesssssesreee rosso a 


SUPERIOR POINT-SYSTEM SAW 





3 





At the aes, Dy 
e onnects ; Th SAFE SAW 
Graphic Arts « a _— ike 


Electric Light wr Red 


Expositio n Sorker 2 y A " Safety 





‘ Guard 
Chicago Glass 


Shield 
Visible 


Demonstrating its Push < “9 y, y Polen 


superiority as a — si ’ pq! : Oil Cups— 
Standardizer of ici _ *) 4 oiling cannot 
materials for be overlooked 


composing room use 


QO Point 


Write our nearest Branch weg ies 
House for an interesting ue j oe — 
folder describing this % oe ; | older 
S ; 4 ; asure gnp on 
— uperior a? 
roduct ; 


CHICAGO || : ; 
WASHINGTON ARH | | : — 
DALLAS o been . FUE EE a Gees ono “seg | ox— 
SAINT LOUIS | y catches the 
KANSAS CITY ao off-cuts from 
OMAHA jomm : the Saw 
SAINT PAUL Pica 

SEATTLE Main Gauge 


BARNHART BROTHERS & SPINDLER : MANUFACTURERS 
QQ eRRRRnnnnmnmnmnmmm@eernewrwDe~n—wewwwewwrnrwewnennr 
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GRITLESS 
NEWS 
INKS 


ALL THE NAME IMPLIES 


WASHBURN 
QUICKSET 
CAUCGES 


BEST FOR REGISTERWORK 
SET OF 3—PRICE $2.50 


COLORED INKS 
BLACK “« 
SPECIAL “ 


AND 


SPECIALTIES 


AS YOU WANT THEM 
WHEN YOU NEED THEM 


QUEEN CITY 


PRINTING INK 
CoO. 


cHicaco§ CINCINNATI DALLAS 
ROCHESTER PHILADELPHIA BOSTON 
DETROIT MINNEAPOLIS KANSAS CITY 











2 Look for the name- 


Goer 


umimed 


* Pap 


HIS label on a package of gum- 

med paper is your assurance of 
quality. For more than 100 years, 
the House of JONES has been 
making the BEST gummed paper 
that it is possible to produce. 


JONES Li-Flat Gummed Paper 
will not curl or cake. It takes a 
perfect register and produces the 
very finest color work. 


When you print on JONES Gum- 
med Paper, you have the satis- 
faction of knowing that you are 
giving your customer a job that 
stamps you as a quality printer. 


Send for sample book. 


SAMUEL JONES & COMPANY 


Leaders since 1810 


Newark, New Jersey 
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A Few SHERIDAN Sbecialties 
PAMPHLET BINDER 





Gatherer 


The machine that 
thinks. 


Cuts the cost of gathering 
in half. Eliminates spoil- 
age and saves two thirds 
of floor space. 





Coverer 


A necessity in the 
Job Bindery. 


Sheridan 12 in. Horizontal 
Coverer — Absolutely in- 
dispensable in the Job and 
Trade Bindery. Covers 
20,000 books per day — 
Moderate price. 





Continuous 
Coverer 
It stands alone. 


For the large Job and 
Publication Bindery 
— 35,000 books per 
day. Can be coupled 
with flat stitcher. 





Continuous 
Binder 


Supremacy upheld 
and confirmed by 
its many users. 


“Perfect Binding” 


We mean it 
Sheridan Binder, First 
Present, and Future 
Machine for this method 
of binding. 











T. W. & C. B. SHERIDAN COMPANY 


401 Broadway, NEW YORK, N. Y. 


609-611 S. Clark Street, CHICAGO 
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COST vs. SERVICE 


The cost of a piece of machinery is 
measured by the length of satisfac- 
tory service it renders. 


Consider the longevity of the 
Miehle in addition to its highly 


efficient service. 


We repeat, “You never heard of a 


Miehle being scrapped.” 

















TinASEnUGEETE 


MIKE HLE PRINTIN G PRES S& MFG. CO, 


Principal Ofice: Fourteenth and Robey Streets, Chicago 





Sales Offices in the United’ States 
CHICAGO, LLL... 1218 Monadaock Block PHILADELPHIA, PA. Stephen Girard Bldg BOSTON, MASS., 17¢ 
NEW YORK, N. Y., 2840 Woolworth Bldg. DALEAS, TEX., 611 Deere Bidg. SAN FRANCISCO, ¢ 
ATLANTA, GA., Dodson Printers Supply Co. DISTRIBUTERS for CANADA: Toronto Type Foundry Co., Ltd., Tor 
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MANUL | 
PRINTING 


A new process for the reprint 
of any sort of Book 


Patented in all Countries 


Much Cheaper than Book Printing 
and Ensures Prompt Deliveries 


“acc 
A 


| 
| 


It is no anastatic process. The 
original stands no risk of 
damage. Manul Printing 
guarantees an absolutely ex- 
act reproduction of all printed, 
written or drawn examples in 
unlimited editions of unvary- 
ing good results, and it also 
permits author’s corrections. 


“anc 


Examples of Manul Printing, and fur- 
ther details will be given on request. In 
order to make an estimate, a copy of the 
book to be reproduced will be required. 


The Polygraphic Co. 


Laupen-Berne, Switzerland 


_T_, NN 


00000008000 
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Save 


Money by Using 


“International” 


Electric Glue Heaters 


Leading printing and manufacturing plants have 
found International Electric Glue Heaters eco- 
nomical and efficient. 
These heaters soon save their initial cost —in glue 
saved—in operating costs—in time conserved. 


On request we will send our booklet 
“Efficient Glue Handling,” which gives 


some interesting facts about glue and 


International Electric Glue Heaters 


in sizes from 1 pint to 50 gallons. 


. No water bath. No 
burnouts. No burnt 
glue. 


. Average operating cost, 
one cent per day (1 at. 
size). 

. Constructed entirely of 
heavy spun copper, no 
seams or soldered 
joints. 

. Portable. Fits any 
lamp socket. 


- Soon saves its cost in 
time, glue saved and 
more economical cur- 
rent consumption. 





. Deflector type cover 


prevents evaporation. 
No skin, scum or dirt 
on glue. 


. Freedom from _ hot 


steam pipes during 
the summer months. 


No leaky valves. 


. Safety, cleanliness 


and economy in the 
shops. No fire risk. 


. Three heats. Rapid 


melting. Uniform 
working temperature. 


. Operates on less cur- 


rent than any other 
electric glue heater. 





MANUFACTURERS 


_ ELECTRICAL HEATING APPLIANCES 


INDIANAPOLIS, U.S.A. 


“International Electric Heaters are Better.” 





Clean—Safe—Economical—No Fire Risk 
Fireless Cooker Principle of Construction. 
_ Write for Bulletin {Economical Glue Handling.” 
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| SEEK-NO. FURTHER BLACKS 


Last month Craftsmen were told about 


KELLY PRESS BLACKS 
No. 7049S ... . 100 lbs. . . . 75c per Ib. 
No. 7048S .. . . 100 Ibs. . . . $1.00 per Ib. 
No. 7021S. . . . . 100 lbs. .... 1.25 per lb. 
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This month we are happy to announce the return to our Printing Ink Lists of 


WIZARD BLACKS 
The Highest Achievement in Half-tone Blacks 





Write, wire, phone or order direct from any of our offices in the principal cities. 
“The Old Reliable”’ 


Sinclair and “Valentine Co, 


NEW YORK, 605-611 WEST 129th STREET 


516 Atlantic Avenue CHICAGO 718 South Clark Street TORONTO 233 Richmond Street, W. 

1106 Vine Street ST. LOUIS... .101-103 S. Seventh Street MONTREAL 46 Alexander Avenue 

BALTIMORE.. .312 North Holliday Street CLEVELAND. ...321 Frankfort Avenue WINNIPEG 173 McDermott Avenue 
NEW ORLEANS. 315 Gravier Street ALBANY, BUFFALO and Other Cities 
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Not in Every Pressroom—It Should be 


PRESSMAN’S ANGLE INK KNIFE 


PATENTED Marcu 2, 1915 


seaelinemeaideiaie 


ADE of the best 
Swedish Steel, 


oil tempered and fin- 


ished. Use the best. 


HE} INKNIFE 


TRADE MARK 











Tue ANGLE INK KNIFE Is FURNISHED 
IN THE FOLLOWING SizES AND STYLEs: 


10 inch, Angle B 
12 inch, Angle B 

6inch, No.1 . . . . Round End 
8inch, No.1 . . . . Round End 
10 inch, No.1 . . . . Round End 
6inch, No.2 . . . . Square End 


Regular Angle Ink Knife—Square End 8inch, No.2 . . . . Square End 
10 inch, No.2 . . . . Square End 





IN STOCK AT ALL SELLING HOUSES 


AMERICAN TYPE FOUNDERS COMPANY 
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The MonitorSystem wre psy 
| | BYU mete) 127-V hd 


CHAS.H. AULT, PRESIDENT & TREASURER 


SLOTTED ET came. 


The Monitor system of automatic motor control for 
printing presses and other machines makes slow speed 

eration absolutely precise, puts complete mastery at 
the e pressman’s fingertips, for makeready, inching or full 
speed. The or aaa operator knows that his press will 
respond instantly. for complete details. 


Monitor suena Company 


Baltimore, Md. WE TAKE PRIDE IN THE 


HONORABLE RECORD OF 
OUR INKS 
EXTENDING OVER A 


PERIOD OF NEARLY 
THREE GENERATIONS 














MANUFACTURERS OF 


aul doa & i INKS 


FACTORY & EXECUTIVE OFFICES. NEWARK, NJ. 


BRANCHES: NEW YORK:CHICAGO- CLEVELAND 
Our goods can also be obtained from 
printers’ suppliers everywhere 
POP | 


“First Aid Hints to Printers.” Our little booklet just issued is yours if you’ll only ask for it. 


WIESEL 


The FINAL BASE and HOOK 
P= FORMANCE is the thing that makes for 


satisfaction—not claims. Compare the perform- 
ance of the WESEL Final Base and Hook with 
any other, or every other base on the market on 
these three points: 1. Rigidity of Base and Hook; 
2. Accuracy in register; 3. Speed of adjustment; 
4. Ease with which racks and grooves are kept clean. 
The WESEL Final Base and Hook fulfills every requirement. 


And an impartial comparison will prove it. 

















Write for copy of our booklet which describes and illustrates in detail the 
advantages and exclusive features of the WESEL Final Base and Hook. 


The NARROW MARGIN Hook 


A margin of 434 points may be ob- FF, WESEL MANUFACTURING COMPANY 


tained by undercutting the plates but 


with the regular bevel the Narrow 72-80 Cranberry Street, Brooklyn Chicago, 1654 Monadnock Bldg. 


Margin Hook requires but one pica. 




















Please Mention THE INLAND PRINTER When Writing to Advertisers. 615 














= 
(l . > 
ff J 
0 
by 


; ye ‘] A } ; MUSSaTD f / 






Vo . 67, No. § AUGUST, 1921 











The Leading Trade Journal of the World in the Printing and Allied Industries 
HARRY HILLMAN, Eprtor 
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